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Who  won  both  big  sporting  events 
sponsored  by  the  Chicago  TribflHatRliTAi 
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ugust? 
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Charity  —  to  the  tune  of  over  $350,000. 

In  1928  the  Tribune  began  sponsoring  spec¬ 
tacular  public  events  for  charity.  As  a  result, 
over  $9,500,000  has  been  made  available  to 
the  86  organizations  that  receive  funds  from 
Chicago  Tribune  Charities,  Inc. 

In  the  first  half  of  August  alone,  two  major 
sporting  classics  brought  hundreds  of  thou¬ 
sands  of  dollars  to  the  aid  of  worthy  causes— 
the  33rd  Annual  College  All-Star  Game,  and 
Chicago  Tribune  Week  at  Arlington  Park  Race¬ 
track.  Charity  was  the  winner  in  every  event. 

The  Tribune  serves  Chicago  in  many  ways. 
Helping  raise  hundreds  of  thousands  of  dol¬ 
lars  for  needy  people  is  one  of  them. 

Chicago  Tribune 


Tomorrow's  problem? 


It  may  be  many  years  before  we  establish  a  keep  it  running  under  such  extremes.  But 

permanent  base  on  the  moon.  And  even  Humble  research  has  already  developed 

longer  before  we  have  moonmobiles  that  wide-range  oils  that  meet  our  needs  on 
can  explore  remote  areas  of  the  lunar  sur-  earth — and  our  present  needs  in  space — 

face.  But  it’s  not  too  soon  to  start  solving  so  now  we’re  working  on  one  for  the  moon, 
the  problems  they  will  encounter.  □  We  □  It’s  our  job  to  help  America  get  where 

know  that  temperatures  can  swing  from  she  wants  to  go.  And  if  we  can  help  her 

250° F  above  to  250°F  below  zero  when  get  there  a  little  easier  or  a  little  sooner, 
a  moonmobile  moves  from  sunlight  into  it’s  a  job  that  can’t  wait  for  tomorrow, 
shadow.  And  that  no  existing  oil  could 

HUMBLE  Oil.  &  REFINING  COMPANY  .  .  .  THE  PEOPLE  WHO  "PUT  A  TIGER  IN  YOUR  TANK!* 
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Another  major  step  forward  for  newspapers 

THE  NEWSPAPER  MAP  and  DEMOGRAPHIC  CATALOG  FILE 

...a  display  classified  advertising  section  of  AMERICAN  NEWSPAPER  MARKETS’  CIRCULATION  ’67 


NOW  for  the  first  time  it  will  be  possible 
The  purpose:  To  help  and  economically  efficient  to  have  in  use¬ 
rname  newspapers  ^ul  quantity,  newspaper  coverage  and 

easier  to  work  with,  maps  and/or  demographic  ma- 

.  terial,  accessible  and  convenient,  pre- 

more  efficient  to  use.  filed,  at  the  buyer's  desk  top  for  a  full 

12  months. 

WHEN  working  with  newspapers,  almost 
everyone  needs  coverage  and  market 
maps.  Maps  are  used  to  visualize  geo¬ 
graphic  markets,  to  help  the  sales  force 
merchandise  newspaper  schedules,  to 
help  locate  key  retail  outlets,  and  there 
are  many  other  important  advantages. 

NEVER  BEFORE  has  there  been  a  large 
collection  of  newspaper  coverage  and 
market  maps,  prepared  and  tailored  for 
the  newspaper  user,  pre-filed  for  his  con¬ 
venience  in  a  reference  book. 

AMERICAN  NEWSPAPER  MARKETS  has 
set  up  a  special  map  department  (avail¬ 
able  on  a  cost  basis)  to  assist  in  the 
preparation  of  newspaper  maps.  First- 
class  work  will  be  available  at  a  moderate 
charge,  and  it  is  expected  that  this  map 
department  will  be  second  to  none  in  the 
preparation  of  useful  newspaper  maps. 
Standardization  of  these  maps,  for  the 
convenience  of  the  newspaper  user,  will 
be  a  continuing  goal. 

DEMOGRAPHIC  and  other  material  de¬ 
signed  to  help  advertisers  and  agencies 
may  be  included  in  these  pages. 

THE  MORE  newspaper  maps  and  demo¬ 
graphic  material  that  are  contained  in 
CIRCULATION  '67  (and  hence  readily 
accessible  to  the  newspaper  user),  the 
easier  newspapers  will  be  to  work  with 
and  the  more  efficient  newspapers  will  be 
to  use.  By  the  same  token,  the  more  val¬ 
uable  will  be  CIRCULATION  ’67's  regular 
editorial  material  and  advertising. 


The  Newspaper 
Map  and 
Demographic 
Catalog 
File 


A  display  classified  advertising  section  of  the  book, 
sold  only  in  combination  with  regular  display  space. 
Full  page  units  only.  No  extra  charge  for  additional 
color  red.  Red  plus  blue  or  additional  blue  alone 
— extra  $185.00.  Four  full  pages  or  more,  less  5%. 
Three-issue  display  rate  holders  qualify  for  three- 
issue  classified  contract  rate  without  further  con¬ 
tract.  Closing  March  15,  1967. 


DISPLAY  CLASSIFIED  page  advertising 
rates  in  this  special  section  are  only  a 
fraction  of  page  rates  in  other  trade  pub¬ 
lications  and  include  an  additional  color 
red  at  no  extra  charge.  They  are  priced 
low  for  the  purpose  of  attracting  a  large 
number  of  maps.  For  the  buyer  who 
has  to  visualize  and  understand  one,  a 
hundred  or  three  hundred  or  more  indi¬ 
vidual  newspapers,  they  will  be  almost 
invaluable. 

CIRCULATION  '67’s  distribution,  like  its 
predecessors,  will  be  nearly  perfect.  We 
see  to  it  that  virtually  every  media  man 
and  advertising  manager  has  his  own 
copy  for  desk-top  use.  American  News¬ 
paper  Markets  is  a  member  of  the  Busi¬ 
ness  Publications  Audit  of  Circulation, 
Inc.,  and  every  copy  is  accounted  for  by 
independent  auditors.  No  charge  is  made 
for  this  reference  book  to  companies  us¬ 
ing  substantial  newspaper  advertising, 
their  advertising  agencies  or  to  newspa¬ 
per  representatives.  For  others,  the  price 
of  the  book  is  ten  dollars. 

CIRCULATION  '67  is  an  annual,  and  there¬ 
fore  your  ad  stays  alive  and  useful  at  the 
buyer's  desk-top,  or  nearby,  for  a  full  12 
months.  Because  the  buyer  sees  your  ad 
when  he  is  interested  in  newspapers,  in 
your  market  or  your  area,  your  ad  is 
enhanced. 

A  RECORD  293  U.  S.  newspapers  adver¬ 
tised  in  CIRCULATION  '66,  more  than  in 
the  single  issue  of  any  other  publication. 
(The  original  comprehensive  analysis  of 
newspaper  circulations  —  CIRCULATION 
'62  —  had  183  advertisers.) 

YOUR  ADVERTISING  will  be  in  good 
company,  working  for  the  good  of  the 
newspaper  medium,  as  well  as  for  your 
own  newspaper. 

FULL  PAGE  — 

$390.00  (3-issue  contract  rate) 

^55.00  (1-issue  rate) 

Available  to  display  advertisers  only 

The  display  classified  pages  will  be  filed 
alphabetically  by  state  and  by  city  within 
state  (along  with  50  key  ci^-county  in¬ 
dividual  state  maps)  in  consecutive  pages 
at  the  back  of  CIRCULATION  ’67. 


AMERICAN  NEWSPAPER  MARKETS,  INC. 


Thomas  A.  Sinding,  President 
BOX  182,  NORTHFIELD,  ILL.  60093 
PHONE  312/446-6200 


EDITOR  &  PUBLISHER  CALENDAR 


nSEUI  SimPLE 

WITH  ^ 

SETTING  A 
MAIL  RECORD 


In  the  first  eight  months  of  this  year, 

37,979 

readers  of  70  newspapers  wrote  to  Eunice  Farmer’s 
sewing  column. 

Pretty  good  for  a  once-a-week  feature! 

These  women  readers  were  asking  for  advice, 
or  for  one  of  the  leaflets  offered  in  the  column,  or 
tipping  off  Mrs.  Farmer  on  a  time-saving  scheme 
or  a  new  idea  in  sewing. 

Every  women’s  page  editor  knows  that  home 
sewing  is  enjoying  a  big  boom.  Sales  of  patterns, 
goods,  all  the  paraphernalia  home  sewers  use  are 
at  an  all-time  high. 

Your  newspaper  ought  to  cash  in  on  this  great 
interest  among  women  of  all  ages. 

Drop  us  a  line  and  we’ll  be  glad  to  send 
samples  of  the  SEW  SIMPLE  column  and  of  the 
leaflets  to  you  or  your  women’s  page  editor.  We’ll 
give  you  the  rate  for  your  territory,  too. 


Once  a  Week  lllusfrafed  700  Words 


The  Register  and  Tribune  Syndicate 

MS  MOtMCS  K>WA  4|«  MADISON  AVI  NIW  TO*<(  C'TT 


BRUCE  HORTON,  General  Manager 


SEPTEMBER 

20-21 — CBS  Radio  Affiliates  Association  annual  convention,  New  York 
Hilton  Hotel,  New  York  City. 

22- 2+— Pennsylvania  Newspaper  Publishers  Association  Classified  Clime 
Penn  Harris  Motor  Inn,  Harrisburg. 

23- 24 — California  Newspaper  Publishers  Association,  Newspaper  Workshop 
University  of  California.  Berkeley,  Calif. 

23-24 — Hawaii  Newspaper  Publishers  Association,  Mauna  Kea  Beach  Hotel 
Island  of  Hawaii. 

23- 25 — Mid-America  Newspaper  Mechanical  Conference.  Hotel  Fort  Des 
Moines,  Des  Moines,  Iowa. 

24- 25 — Illinois  AP  Editors  Associatiotv,  Statehouse  Inn,  Springfield. 

24-25— Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Pick- 

Fort  Hayes  Hotel,  Columbus. 

24- 30— Newspaper  Food  Editors  Conference — AANR.  Sheraton  Boston 
Hotel,  Boston. 

25- 28 — New  York  State  Publishers  Association,  Whiteface  Inn.  Lake  Placid 
N.  Y. 

25- 28 — National  Newspaper  Promotion  Association,  Central  Regions 
Meeting,  Marott  Hotel,  Indianapolis,  Ind. 

26- 28— United  Press  International  Editors  and  Publishers,  Annual  Confer¬ 
ence,  Maria  Isabel  Hotel,  Mexico  City. 

28— Newspaper  Comics  Council  fall  meeting,  Johnny  Victor  Theatre,  RCA 
Exhibition  Hall,  Rockefeller  Center,  New  York  City. 

28 —  Joint  Newspaper  Comics  Council-National  Cartoonists  Society  meetina, 
Plaza  Hotel,  New  York  City. 

29- Oct.  I— III  inois  Press  Association,  Fall  Convention,  Hotel  St.  Nlcholai.l 
Springfield. 

29-Oet.l — Interstate  Advertising  Managers  Association,  Hotel  Lycoming, 
Williamsport.  Pa. 


OCTOBER 

1- 2 — North  Dakota  AP  newspaper  meeting,  Jamestown. 

2- 5 — National  Newspaper  Promotion  Association,  eastern  regional  meeting 

Hotel  duPont,  Wilmington,  Delaware. 

5-8 — National  Conference  of  Editorial  Writers.  Waldorf-Astoria  Hotel,  Ne» 
York  City. 

7-8— Georgia  Press  Association,  advertising  clinic.  Altanta  Blltmore  Hote 
Atlanta. 

7-8 — Advertising  Clinic  of  Georgia  Press  Association,  Atlanta  Blltmor; 
Hotel.  Atlanta. 

7-9 — Indiana  Associated  Press  Managing  Editors,  Greystone  Hotel,  Bedforo 
9 — California  Newspaperboy  Foundation,  annual  meeting,  El  Dorado  Hote 
Sacramento. 

9-11 — California  Circulation  Managers  Association.  El  Dorado  Hote 
Sacramento. 

9-15— National  Newspaper  Week. 

9-12 — National  Newspaper  Promotion  Association,  Western  Regional  Mse’ 
(ng,  Thunderbird  Motor  Hotel,  Eugene,  Ore. 

12- 16— National  Newspaper  Association  fall  meeting  and  trade  slio* 
Skirvin  Hotel.  Oklahoma  City,  Okla. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  Penn  Harris  Hote 
Harrisburg. 

14- 15 — Northwest  Daily  Press  Association,  Sheraton  RItz  Hotel,  Mlnneapoli 

15- 16— Associated  Press  Society  of  Ohio,  Ohio  University  Inn.  Ather: 

15- 16— United  Press  International  Newspaper  Association  of  Loulsla'i 
Roosevelt  Hotel,  New  Orleans. 

16- 18 — Ohio  Circulation  Managers  Association,  The  Neil  House,  Columb.: 
16-18 — Mid-Atlantic  Circulation  Managers  Association,  Monticello  Hote 

Charlottesville,  Va. 

16-18 — Inland  Dally  Press  Association,  Drake  Hotel,  Chicago. 

16-19 — National  Newspaper  Promotion  Association,  Southern  Regional  Me; 
Ing,  Sheraton  Dalis  Hotel,  Dallas,  Tex. 

19- 21- Audit  B  ureau  of  Circulations  annual  meeting,  Waldorf-Astc’ij 
Hotel.  New  York  City. 

20 —  Allied  Daily  Newspapers  of  Washington,  editorial  section,  Oiymc 
Hotel,  Seattle. 

20-22 — Associated  Court  and  Commercial  Newspapers,  annua!  conventlc 
Indian  Hills  Inn.  Omaha,  Neb. 

20-22 — National  Council  of  College  Publications  Advisors,  Benjamin  Frank 
Hotel,  Philadelphia. 
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An  appointment  to  a  top  position  in  Washington 
just  about  insures  that  you’ll  become  a  rej^ular  reader  ' 
of  I'lie  W’ashiiifiton  Post.  FA  ery  member  of  the  Federal 
Reserve  Hoard,  for  example,  reads  The  Post.  So  do  all 
key  officials  at  State,  Justice,  NASA,  USIA  and  SFIC.  And 
every  Senator. 


Hut  I'he  Washington  Post’s  impact  isn’t  limited  to  the  top 
echelons  of  ^iovernment.  It  is  read  in  three  out  of  rive  Washin^ton 
families— nearly  50'  i  more  than  are  reached  by  any  other  newspaper. 


A 


When  you’re 
appointed  to  the 
Federal  Reserve  Board 


you’ll  find  this  is 
required  reading 


Plain  Deilep 
Stifters 
Don't  Have  A 
Mononoln 
on  Viownoints 

That's  why  The  PD  has  opened  up  a  column 
on  its  editorial  page  for  writers  outside  its 
staff,  men  of  public  stature  who  have  a  good 
deal  to  say,  but  who  often  have  no  forum 
available. 

So  far,  the  distinguished  contributors  to 
Viewpoint  in  The  Plain  Dealer  have  included 
Dr.  Benjamin  Spock,  with  an  outspoken 
column  on  the  need  to  teach  small  children 
what  he  sees  as  historical  truths,  and  Archi¬ 
tect  Edward  Durell  Stone,  who  gave  Cleve¬ 
land  and  other  big  cities  hell  for  their  lapses 
in  creating  municipal  beauty. 

We  at  The  Plain  Dealer  think  Viewpoint  adds 
a  new  dimension  to  our  newspaper. 

After  all,  there  is  no  reason  why  a  newspa¬ 
per  should  consider  its  own  editorial  opinions 
the  only  community  repository  of  wisdom, 
foresight,  admonition,  advice. 

The  Pliin  Dtaler 

National  reps:  Cresmer,  Woodward.  0‘Mara  &  Ormsbee  •  For  travel:  The  Corfield  Co. 
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General  manager  WilHam  a.  Townes,  Morgantown 
(W.  Va.)  Dominion-News  and  Post,  writes:  “I  think  our 
papers  had  the  newspaper  ad  salesman  of  the  week  before 
Labor  Day.  Pat  Bonvenuto  went  through  a  picket  line  and 
sold  a  factory  a  3x9  Labor  Day  ad  saluting  organized  labor 
for  our  Sunday  Dominion-Post  of  Sept.  4.”  .  .  .  Editor  Irving 
Kahan,  Textile  Labor,  New  York,  writes:  “Re  your  collection 
of  newspaper  nicknames:  When  1  was  on  the  staff  of  the 
Iowa  City  (la.)  Daily  Iowan  many  moons  ago,  we  had  a 
telegraph  editor  named  Kalbach  (pronounced  ‘call  back’)  whose 
nickname,  natch,  was  ‘Echo.’  ”...  Columnist  John  Maguire, 
Albany  Times-Union,  reports  that  a  Binghamton  (N.  Y.)  editor 
lives  on  a  street  called  Brevity  Court.  .  .  .  Who  are  some  of 
the  youngest  editors  and  wdiat  are  their  ages?  One,  who  is 
shy  about  having  his  name  used,  is  managing  editor  of  a  daily 
at  24,  was  general  manager  at  23  and  news  editor  at  22 — and 
has  no  relatives  in  newspaper  work! 

ISo  Summer  Letdown 

The  lv«  now  will  take  a  bow 
As  reruns  disappear. 

But  newsmen  know  we  gotta  show 

New  stuff  each  day  all  year.^L.  A.  Barrett 

— A  Northerner  writing  about  Southern  race  problems  won 
an  award  for  the  best  single  editorial  in  a  daily  newspaper 
in  Tennessee.  The  editorial  was  written  after  the  1965  Selma- 
to-Montgomery  civil  rights  march  by  William  N.  Roesgen,  35, 
managing  editor  of  the  Kingsport  (Tenn.)  Times-News.  He’s 
a  native  of  Pennsylvania  and  has  edited  newspapers  in  Michigan, 
Vermont  and  Ohio  before  he  went  to  Tennessee  two  years  ago. 
The  award  was  made  by  the  University  of  Tennessee  in  con¬ 
junction  with  the  Tennessee  Press  Association.  Before  printing 
a  Northern  syndicated  columnist’s  highly  colored  account,  Roes¬ 
gen  wrote  to  the  editor  of  the  Selma  (Ala.)  Advertiser  for  a 
Southerner’s  view  of  the  same  event.  The  two  versions  were 
printed  side  by  side,  along  with  the  editorial. 

Hi  There,,  Chris 

Forecast  for  Columbus  Day; 

A  distinguished  investigative  reporter  will  file  a  story  announcing 
that  MeMaster  University  in  Hamilton,  Ontario,  possesses  a  docu¬ 
ment  proving  once  and  for  all  that  Christopher  Columbus'  real 
nanit-  was  Benji  Haversliam,  that  he  was  born  in  Canarsie,  N.Y., 
and  that  he  first  landed  not  in  America  but  downtown  Monaco. 

.Sixty-two  newspapers  in  states  where  Columbus  Day  is  a  legal 
holiday  will  publish  editorials  calling  for  its  abolition.  Sixty-two 
newspapers  in  states  where  it  is  not  a  legal  holiday  will  call  for  its 
adoption. 

Seven  inspirational  columnists  will  cleverly  declare  to  their 
readers  that  “This  is  a  day  to  discover  yourself.’’ 

.4  hard-studying  student  will  call  a  newspaper  and  ask  for  the 
names  of  the  three  ships  in  Columbus’  expedition.  The  ropy  boy 
who  answered  the  phone  will  yell  to  the  city  editor,  “Hey,  Mr. 
Kathbone,  what  were  the  names  of  Columbus’  three  ^ips?”  The 
city  editor  will  ask  the  news  editor  who  will  ask  the  education  editor 
who  will  ask  a  rewriteman  who  will  ask  a  reporter  who  will  ask 
a  second  copy  boy  who  will  reply,  “The  names  of  Christopher 
Columbus’  three  ships  were  Santa  Maria,  Pinta  and  Nina.”  The 
eity,  news  and  education  editors,  rewrite  man,  reporter  and  first 
copy  boy  will  brighten  up  and  fib,  “Jeez,  that’s  just  what  1  was 
going  to  say.’’ 

Twenty-nine  parade  stories  will  begin:  “As  a  crowd  estimated 
by  police  at  more  than  250,000  cheered.  .  . 

Sixteen  afternoon  newspapers  not  publishing  on  Columbus  Day 
will  neglect  to  run  the  traditional  Page  One  box  in  tbe  Oct.  11 
first  edition  saying  so.  Page  One  editors  responsible  for  tbis  over¬ 
sight  will  courageously  blame  tbe  night  man. 

At  least  one  horoscope  will  say  to  Taurus  folk:  “Don’t  procras¬ 
tinate.  Seek  adventure.  Discover  a  new  continent.  It  is  time  to 
forsake  bourbon  for  malt  beverages.’’ 

—Harold  Winerip,  Boston  Travritr 
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THE  BIG  SWING 
IN  NEW  YORK 

»iou(iyT 

Because: 

1 . .  .  New  York  newspaper  reading  habits  have  changed 

2.. . Many  better  educated,  higher  income  families 
moved  into  the  UNYT  market 


3... These  families  are  now  buying,  believe-in  and 
are  influenced  by  the  newspapers  which  are 
written  and  edited  for  t/re/w... that’s  UNYT, 
now  bigger  than  ever  (in  linage  and  circulation) 
Now  over  825,000  daily . . .  largest  daily  home 
delivered  circulation  in  America 


COMBINED  POWER  OF; 

LONG  ISLAND  PRESS 
LONG  ISLAND  STAR  JOURNAL 
STATEN  ISLAND  ADVANCE 
STAR  LEDGER 
JERSEY  JOURNAL 


Represented  nationally  by  MOLONEY,  REGAN  t  SCHMITT 


editorial 


Welcome  WJT 

A  vin  and  curious  ueuspajrcr  reailcis  ^rahlutl  (opics  of  ihc  new 
H’o)7d  Journal  Trihinic  from  ueussiaiuls  <ui  Moiulay  as  fast  as 
they  were  delivered  from  the  presses.  It  was  au  opeuiiig  tlay  siutess 
that  promises  long-term  success  lor  the  merged  paper  with  both  ad¬ 
vertisers  and  readers  who  taxeil  prodmtion  facilities  to  capacitv  at 
the  start. 

It  was  a  dav  saddetied.  however,  l)\  the  memor\  ol  I  10  silent  pul)- 
licatioti  davs  during  wliith  the  dreams  of  publishers  of  three  dailv 
and  two  .Sundav  newspapeis  lor  a  siucessful  publication  of  a  mottl¬ 
ing,  evening  and  .Sunday  (omhination  were  whittled  down  to  the  prac¬ 
ticalities  of  one  evetiing  and  one  Sutiday  paper.  Iti  this  (otttractiott. 
about  3500  newspaper  jobs  disappeared.  It  was  a  black  period  in 
American  journalism.  How  many  newspaper  readers  and  advertisers 
were  lost,  temporarily,  siiiiolv  because  those  pa|>ers  were  blacked  out 
for  such  a  long  period,  will  not  be  known  lot  many  months. 

New'spaper  fare  iti  New  ^'otk  (iitv  is  tiow  confitied  to  two  tnorttitig. 
two  evening  atid  three  Stttukn  iiews|>apers.  They  will  all  be  fittatu  ially 
successful,  in  our  oitinion.  Tlte  mornittg  (ompetitive  |>i(ttite  has  not 
changed,  and  it  is  impossible  for  tts  to  visuali/e  that  otie  afterncntti 
paper  can  drive  out  the  other  in  this  large  market,  riiere  is  room 
enough  for  both,  and  there  is  success  enough  for  both,  and  we  hope 
they  both  get  their  full  tneasure  of  it. 


No  Scab  Button -Pushers 

Tt  was  a  momentous  occasion,  rite  presses  would  roll  atitl  roar  print- 
-*-ing  the  first  edition  of  a  news|)aper  thus  signifying  the  ettcl  of  a 
HO-tlav  strike-induced  shutdown.  New  y'ork  (aty’s  .Mayor  I.itidsav  was 
going  to  lx*  on  hand  to  ptish  the  buttoti  starting  the  presses. 

In  what  was  probably  the  most  picayune  decision  ever  made  by 
anyone,  the  jtresstnen  prevented  the  Mayor  from  performing  that  sym¬ 
bolic  maneuver  cm  the  grounds  that  he  is  not  a  itnioti  metttber  aticl. 
besides,  he  showed  himself  to  be  pro-iiiatiagemcnt  eluting  the  shut¬ 
down. 

.Vbotit  the  only  gocxl  thing  this  jtettiness  may  accottijtlish  will  be 
the  end  to  all  ground-breaking,  ribbon-cutting,  cottier  stone-laying, 
button-pushitig  photographs  of  public  officials. 
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I  ear  not.  neither  he  discouraged. 

Iteuteronomy.  I;  21. 
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^Managed  News  ’  Study 

Fit  HE  slucly  of  public  reaction  to  “managed  news.”  the  withholding 
of  information,  the  limited  release  of  information,  etc.,  by  an  Ohio 
State  Ibiiversity  professor  under  a  grant  from  the  Defense  Department 
may  bring  about  some  inteiesting  answers.  After  all,  the  professor 
says,  “the  fcKus  of  the  research  is  theoretical.” 

When  it  comes  to  public  reaction  to  withholding  of  news,  however, 
we  wonder  how  there  can  be  any  reaction  to  something  the  public  isn’t 
permitted  to  know'  anything  about.  In  this  area  our  government  should 
not  be  governed  by  the  answers  to  theoretical  research  but  by  the 
application  of  democratic  principles  that  have  been  tested  over  the 
centuries. 

A  democratic  government  receives  its  authority  from  an  informed 
electorate  and  without  the  latter  you  no  longer  have  democracy. 
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You  Vc  Damn  Lucky  You  Didn ’t  Get  Killed!  ’ 


EDITOR'S  NOTE:  Not  only  in  Viet  Nam,  where 
there's  a  war,  but  in  the  streets  of  U.S.  cities  news¬ 
men  risk  their  lives  to  keep  the  public  informed 
about  current  events.  What  happened  in  Mississippi 
the  other  day  is  not  exactly  a  new  story.  Reporters 
and  photographers  (usually  it's  the  latter  more 
than  the  former)  encountered  mob  violence  while 
they  covered  a  racial  flareup  at  the  opening  of 
schools  in  Grenada. 


By  Roltert  (xortloii, 

I'niled  Presrt  Internuliuiial 

(;rk\ai)\.  Miss. 

I  was  attacked  and  beaten  by  a  mob  while 
police  stood  back  and  watched. 

“You're  damn  lucky  you  didn't  get  killed." 
one  officer  told  me  later. 

It  was  like  a  nightmare — only  it  was  real. 

There  was  a  crowd  of  about  LSO  whites  mill¬ 
ing  across  the  street  from  the  school  when 
I  walked  up  and  they  started  looking  me 
over.  I  heard  somebody  ask  who  I  was,  and 
somebody  else  said  they  thought  I  was  from 
the  Justice  Department. 

I  walked  on  around  the  crowd  to  near 
where  about  three  policemen  were  standing 
and  stood  by  them. 

A  tall,  blond-haired  man  came  up  and 
asked  me  who  I  was  and  what  I  was  doing  in 
Grenada. 

I  told  him  I  was  a  reporter  from  Jackson 
and  had  come  to  cover  the  school  opening. 


Robert  Gordon 

While  we  were  talking,  a  gang  of  about  20 
men  began  forming  around  me. 

One  man  cursed  me  and  then  hit  me  in 
the  face  with  his  fist.  I  fell  back  and  some¬ 
body  hit  me  from  behind.  Then  a  whole 
bunch  of  them  started  hitting  me. 

I  looked  around  for  the  police  and  they 
were  just  standing  back  there. 

They  were  hitting  me  all  over  but  I  didn’t 
fall  down.  I  saw  a  sheriff’s  deputy  on  the 
school  ground  and  went  running  toward  him 
with  these  guys  right  behind  me.  The  deputy 
came  running  toward  me  and  said.  “Get  off 
the  school  ground.  You  can’t  come  over  here.” 

I  turned  and  started  running  away  from 


the  crowd  but  some  guy  hit  me  with  a  heavy 
cane  and  knocked  me  down.  I  got  up  and 
started  running  again  and  got  to  the  corner, 
but  by  then  the  mob  had  formed  a  ring 
around  me. 

They  knocked  me  down.  Some  guy  hit  me 
on  the  head  with  a  steel  helmet.  Somebody 
else  was  hitting  me  with  a  cane  and  some 
guy  kept  jabbing  me  with  an  umbrella.  I 
doubled  up  my  legs  and  put  my  arms  over 
my  face,  but  they  started  kicking  me  in  the 
side. 

1  didn’t  know  what  was  going  to  happen. 

Finally,  a  cop  ran  over  and  told  me  to  “get 
the  hell  out  of  here.”  Then  I  guess  two  cops 
took  sympathy  on  me  and  grabbed  me  by  the 
arms,  pulled  me  to  my  feet,  and  began  walk¬ 
ing  me  away  from  the  crowd. 

They  asked  where  my  car  was  and  I  told 
them  I’d  parked  it  a  couple  of  blocks  away. 
When  we  got  to  the  corner,  they  left  me  and 
told  me:  “You  better  run  like  hell.” 

I  asked  them  if  they  couldn’t  stay  with  me 
until  I  got  to  my  car  but  they  said  no. 

I  started  running  up  the  street  when  a 
truck  drove  by  and  stopped  and  two  men  got 
out  and  chased  me.  I  ducked  behind  some 
houses  and  got  away  from  them,  then  went 
to  the  local  newspaper  office  where  they  gave 
me  first  aid  and  helped  me  to  get  to  a  clinic. 

The  doctor  bandaged  my  head.  1  had  sev¬ 
eral  bad  cuts  and  bruises,  and  some  teeth 
were  knocked  loose,  but  apparently  there 
were  no  broken  bones.  I  was  hurting  all  over. 
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Short  Takes 

Appeal  for  Clamness  Made  To  Atlanta 
Negroes  Wed. — Greeley  (Colo.)  Daily 
Tribune. 

• 

There  are  still  many  overalled  and 
blue  collard  workers  in  the  state.  — 
Atlanta  (Ga.)  Journal  and  Constitution. 

• 

He  talked  to  the  present  owner  of  the 
farmer. — Lexington  (Ky.)  Herald. 

• 

Here  she  went  to  the  fire  to  farm  her 
hands. — Minneapolis  (Minn.)  Tribune. 

• 

Surplus  government  goods  now  avail¬ 
able  to  the  schools  include  sweet  pota¬ 
toes,  frozen  toes,  green  peas. — Columbia 
(S.C.)  State. 

editor  Si  PUBLISHER  for  September 


REMINISCENCE 

The  story,  (Aug.  13)  headed  “Press 
Goes  Begging  in  Palace  of  Justice,”  at 
The  Hague,  and  the  snafu  involved,  recalls 
the  time  in  the  early  20’s  when  the  late 
Charles  Stephenson  Smith  of  the  AP  and 
I.  representing  the  UP,  covered  a  story 
centering  in  the  World  Court. 

A  Dutch  guard  attempted  to  bar  us  from 
entering  the  building. 

“Listen.”  said  Charlie,  “we  are  a  couple 
of  .American  newspaper  correspondents. 
■An  American,  name  of  Andrew  Carnegie, 
gave  you  this  building.  If  you  don’t  admit 
IIS.  we’ll  move  it  back  to  the  United 
States.” 

He  waved  us  in. 

Ralph  H.  Turner 

Corona  del  Mar,  Calif. 

*  *  * 

GOVERNMENT  ADS 

Several  weeks  ago  you  reported  that 
Eugene  J.  Reilly,  of  the  State  College- 
liellafonte  (Pa.)  Centre  Times  complained 
about  ads  that  the  government  had  re¬ 
quested  him  to  run  free.  A  letter  from 
Secretary  of  Labor  Wirtz  pointed  out  in 
response  that  Reilly  was  the  first  publisher 
to  raise  an  objection. 

First,  congratulations  to  Reilly  for  his 
stand. 

Second,  we  have  been  requested  to  run 
Treasury  Department  ads  for  many  years, 
17,  1,966 


and  we  have  consistently  objected,  and 
refused  publication.  We  agree  with  Reilly. 
There  is  no  excuse  at  all  for  running  free 
ads  for  the  federal  government.  Other  in¬ 
dustries  sell  their  services.  We  should  too. 
Of  course  our  policy  has  nothing  to  do 
with  our  editorial  policy  which  treats  gov¬ 
ernment  news  releases  just  like  any  others. 

William  S.  Wasserman  Jr. 

Publisher, 

Amesbury  (Mass.)  News 


'When  you  say,  'Withdraw' — SMILE!' 

Alexander,  Son  Francisco  Examiner 


TheNewYork 
Tbnes 
sells  space 

Advertising  space.  That’s  what  The 
Sacramento  Union  promotes 
in  The  New  York  Times.  Through 
advertising  like  this  on  The  Times 
Advertising  News  page.  Why  does 
a  California  newspaper  use  The  New 
York  Times  for  its  promotion?  One 
powerful  reason:  to  put  its  story  before 
advertising  decision  men ...  in  New 
York,  where  more  advertising  is  billed 
annually  than  in  the  next  13  ranking 
markets  combined.  The  very  audience 
you  want  to  sell,  too.  To  reach  them, 
reach  us  first.  Just  write  or  call  The  New 
York  Times  Media  Advertising  Dept., 
229  West  43d  Street,  New  York,  N.Y. 
10036;  (212)  556-1455. 
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A  m  GOOD  MORNING  FOR 
READERS  AND  ADVERTISERS. 

An  up  ta-the  minutc  advertising  schedule 
should  f.lways  include  The  Sacramento  Union. 
It's  the  good  morning  newspaper  that  people 
wake  up  to  in  the  capital  city  of  California. 
Gieat  things  are  happening  in  Sacramento 
and  in  The  Saaamento  Union,  now  a 
Copley  Newspaper. 

Sacramento  llmott 


Every  Saturday  Since  1884 


THE  FIRST  EDITION  causes  Editor 
Frank  Conniff  to  ponder  if  any 
changes  could  be  made  to  im¬ 
prove  the  new  World  Journal  Tri¬ 
bune.  His  aids,  Executive  Editor 
Herb  Kamm  and  Managing  Editor 
Paul  Schoenstein,  stand  by  in  the 
newsroom. 


THE  DAY 

The  World  Journal  Tribune 
WAS  BORN 


Bv  Toiiv  Brenna 


MAKING  NEWS — WJT  Managing  Editor  Paul  Schoenstein  and 
WJT  General  Manager  Matt  Meyer,  chief  architect  of  the  new 
paper,  talk  about  its  debut  with  a  wire  service  reporter. 


'What's  the  opposition  (Post)  got  that  we  don't  have?' 


ready  to  go  with  a  1,000,000 
run.  As  tension  mounted  in  the 
newsroom,  down  below  in  the 
pressroom  the  last  problems  of 
140-day  shutdown  were  being 
media,  reporting  the  facts  of  ironed  out.  Firstly,  a  number  of 
the  New  York  situation,  had  con-  pressroom  workers  hung  about 
veyed  an  impression  of  bank-  outside  the  building  then  re- 
ruptcy  over  the  nation’s  gener-  ported  late  for  work,  secondly  an 
ally  resurgent  press.  argument  was  in  process  over 

_  who  should  press  the  starter 

Climaciir  Moment  button.  This  honor  was  to  have 

But  these  were  not  the  ^^ayor. 

thoughts  that  occupied  WJT  But  John  V.  Lindsay,  accused  by 
men  last  Monday  as  they  took  members  of  being  a  “pub- 

their  places  for  the  climactic  B^^or  s  man  ,  was  not  to  be 
moment  in  Manhattan’s  new.s-  allowed  this  ceremonial  act. 

paper  drama  An  80-page  edi-  pi,.,ure  Posing  Tour 

tion  loomed  large  on  all  hori¬ 
zons,  the  first  product  from  the  The  mayor’s  early  morning 
jointly-owned  Hearst,  Scripps-  visit  to  the  plant  w'as  confined 
Howard,  Whitney  publishing  to  a  smiling  picture- posing  tour 
combine.  of  the  plant  with  WJT  execu- 

At  no  place  within  the  big  tives.  William  J.  Kennedy,  presi- 
grey  WJ’T  building  was  the  dent  of  Pres.smen’s  Union  No.  2, 

.sense  of  occasion  keener  than  in  vetoed  any  chance  the  Mayor 
the  sixth  floor  blue-painted  news  had  of  becoming  a  printing 
room  which  had  originally  been  craftsman — “We  w’ouldn’t  give 
prepared  to  house  the  Herald  him  an  honorary  card,”  said 
Tribune’s  editorial  staff.  There,  Kennedy — so  the  Mayor  con- 
the  buildup  to  point  of  publica-  tented  himself  by  posing  with  a 
tion  had  begun  the  previous  proof  of  the  front  page  and  then 
Thursday  and  continued  left  before  the  presses  began  to 
throughout  the  weekend  as  roll. 

favorable  news  from  the  nego-  Matt  Meyer,  WJT  president 
tiating  table  suggested  a  Mon-  and  general  manager,  made  light  see  ya  .  .  .  Hey,  where  do  I 
day  start.  of  such  initial  snags,  dismissing  sit.  .  .  . 

But  it  was  not  until  the  early  them  as  “first-day  normal  con-  .  These  were  the  phrases  ring- 
hours  of  Monday  morning  that  fusion.”  ing  through  the  room  as  ers^ 

feverish  activity  crystallized  But  up  on  the  sixth  floor  the  while  colleagues  greeted  ^ch 
into  a  relatively  smooth  opera-  delay  was  producing  irritation,  other,  as  strangers  from  diner- 
tion  which  led  to  the  final  shape  E&P’s  reporter  .sat  with  City  offices  but  now  cast  in  simi- 
of  a  first  edition  comprising  Editor  Lee  Towmsend  w'ho  was  roles  met  for  the  first  time, 
four  .sections  containing  25  instructed  not  to  make  mention  awaited  the  first 

signed  columns  from  writers  of  of  the  delay  in  WJT’s  front  page  edition 
WJT’s  predecessor  papers,  news  story  of  its  own  launching.  All  ‘Posi’  Came  First 

from  the  w'ide  range  of  pooled  around  white-shirted  perspiring 

re.sources  controlled  by  the  tri-  newsmen  waited.  Staffers  desig-  Word  came  that  the  pre.sses 
partite  ownership,  and  a  strong  nated  for  later  shifts  were  were  running.  At  that  moment 
city-side  reporting  team.  coming  on  duty.  Visiting  news-  a  messenger  appeared  carrying 

Editorially,  WJT  was  all  men,  television  and  radio  re-  the  first  edition  of  the  iVcw  Fork 
sfjuared  away  by  8:30  a.m.  porters  assigned  to  the  launch-  Pont.  WJT  Editor  Frank  Con- 


WJT  Is  Born 


(Continued  from  page  9) 


'We'll  revamp  that  page  for  the  next  edition. 


f 


'  ^ , . 


SMILES  IN  THE  NEWSROOM — City  Editor  Lee  Townsend,  report¬ 
ers  and  copy  editors  look  happy  at  the  sight  of  the  first  World 
Journal  Tribune,  making  for  a  more  cheerful  scene  in  the  World- 


Telegram  Building  than  the  one  last  April  25  after  the  "Telly",  the 
Journal-American  and  the  Herald  Tribune  closed  up  shop. 


Kanim,  ManapriiiK  Editor  Paul 
Schoenstein  and  the  as.sistant 
managing  editor,  Louis  Boc- 
cardi. 

Expressions  were  at  first  im¬ 
passive.  Conniff  held  out  the 
paper  looking  quizzically  at  the 
main  news  page.  Swiftly  he 
flipped  the  pages.  Not  once  did 
he  smile,  but  a  look  of  mild 
pleasure  replaced  an  earlier  one 
of  apprehension.  All  four  men 
began  to  talk.  Some  pages  they 
agreed  lacked  illustration,  others 
brought  critical  comments  about 
the  imposition  of  ads.  But  over¬ 
all  the  senior  editorial  quartet 
seemed  happy  with  what  they 
saw. 

Relaxing,  Conniff,  his  tie 
hanging  at  halfmast,  perched  on 
the  edge  of  a  desk,  Boccardi 
drank  coffee,  Kamm  milk,  and 
Schoenstein  munched  a  burger. 
It  was  not  until  a  phone  call 
from  Scripps-Howard  chief  Jack 
Howard  interrupted  the  post¬ 
publication  bull  session,  that  the 
group  broke  up.  Later,  joined 
by  a  jubilant  cigar-smoking 
.Matt  Meyer,  they  went  before 
the  tv  cameras  to  answer  once 
again  the  repetitious  questions 
of  electronic  newsmen  whose 
thinking  still  centered  on  con¬ 
traction  aspects  of  the  story 
rather  than  hopes  for  a  success¬ 
ful  future. 

Ia*ller  to  ‘Jim* 

E&P  waited  to  speak  person¬ 
ally  with  Conniff.  But  first  he 
dictated  a  letter  to  his  tall  and 
attractive  secretary.  His  first 
thoughts,  it  appeared,  were  of 
gratitude  to  the  composing  room 
staff. 

“Take  this  Jean,”  he  said,  dic¬ 
tating  the  following  letter  to  Jim 


Hurd,  head  of  the  WJT  com¬ 
posing  room:  “Dear  Jim,  just  a 
line  to  thank  you  and  all  the 
members  of  your  composing 
room  for  the  magnificent  help 
you  gave  us  last  night  and 
before  in  getting  out  the  first 
paper.  The  concensus  seems  to 
be  that  it  is  a  fine  effort,  and  it 
would  not  have  been  possible 
without  the  all-out  effort  given 
by  you  and  your  crew. 

“Speaking  for  the  editors,  we 
are  deeply  grateful  for  that  help. 
Let’s  hope  we  are  off  and  run¬ 
ning  toward  a  successful  news¬ 
paper.  Many  thanks,  and  warm¬ 
est  personal  regards.  Frank 
Conniff,  Editor.” 


Seated  in  his  office — the  room 
formerly  occupied  by  Jim  Bel¬ 
lows,  editor  of  the  Herald  Trib¬ 
une,  who  never  managed  to  edit 
a  newspaper  within  the  merged 
company  —  Conniff  sat  and 
signed  the  front  page  of  a 
souvenir  edition  brought  to  him 
by  his  secretary  and  which  had 
already  been  signed  by  other 
executives. 

30  Years  Ago  .  .  . 

“This  is  quite  a  day,”  he  said. 
“By  a  strange  quirk  of  fate  it’s 
30  years  to  the  day  since  1  joined 
the  old  Journal;  and  look  at  me. 
I’m  still  bossing  people  around. 
-And  that’s  not  all,  it’s  exactly 


a  year  ago  to  the  day  that  1 
was  in  San  Francisco  for  the 
Kxammcr-Nvws  Call  Bulletin 
merger  .  .  .  believe  me  we’re 
doing  a  lot  better  today  than  we 
did  then;  we  didn’t  get  a  paper 
out  until  4  p.m.  .  . 

Asked  what  he  thought  of  the 
first  WJT,  he  said:  “Without 
l)eing  complacent  and  acknowl¬ 
edging  the  many  places  I  know 
we  must  make  improvements. 
I’m  quite  satisfied  with  the  first 
edition.  We  received  magnificent 
cooperation  all  along  the  line; 
both  editors  and  other  personnel 
gave  us  a  wonderful  effort.  It’s 
been  a  long  wait  I  know,  but  I’m 
(Continued  on  page  56) 
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WHAT'S  FOR  SUNDAY?— Sunday  Editor  Richard 
Wald,  at  desk,  confers  with  Executive  Editor  Her¬ 


bert  Kamm  and  Assistant  Managing  Editor  Louis 
Boccardi  on  features  for  the  initial  Sunday  paper. 
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WJT  Is  Smart  But  No  Snob,  Says  Kamm 


The  Xew  York  World  Journal 
Tribune  will  maintain  strict  in¬ 
dependence  and  will  not  submit 
to  pressures  by  political,  ethnic 
or  reliprious  groups,  Executive 
Editor  Herbert  Kamm  promised 
in  a  talk  before  the  New  York 
Deadline  Club,  the  New  York 
Chapter  of  Sigma  Delta  Chi, 
national  journalistic  society.  The 
talk  and  question-answer  ses¬ 
sion  were  at  a  luncheon  at  the 
Overseas  Press  Club. 

“The  new  newspaper  will  be 
sophisticated  but  not  snobbish,” 
promised  the  executive  editor. 
“It  will  be  a  family  newspaper 
appealing  to  middle-of-the-road 
readers.  It  will  always  be  re¬ 
strained  and  will  avoid  the 
excesses  of  the  three  newspapers 
that  merged  to  form  it.” 

Those  newspapers  are  the 
New  York  Journal- American, 
New  York  World-Telegrain  & 
Sun  and  New  York  Herald 
Tribune. 

Big  Nett'S  Hole 

The  WJT  will  have  a  new.« 
hole  of  220  columns  in  its  after¬ 
noon  papers  and  400  columns  in 
the  Sunday  morning  edition,  he 
reported.  There  will  be  six  edi¬ 
tions  a  day  with  “innumerable” 
replates  on  Sunday.  Twenty-one 
pages  of  advertising  had  to  be 
left  out  of  the  first  day’s  edition 
of  80  pages  last  Monday.  The 
paper  is  to  be  in  four  sections 
daily. 

“One  afternoon  paper  in  New 
York  City  is  simply  not  enough,” 
observed  Kamm.  “We  are 
achieving  cohesion  in  the  staff 
which  comes  from  three  totally 
different  persuasions  and  there 
has  been  a  surprising  display  of 
morale.  The  staff  realizes  it  may 
have  to  do  things  differently.  We 
have  dynamic  leadership  under 
Matt  Meyer,  the  president,  and 
the  staff  is  being  given  vitality, 
drive  and  purpose  under  Frank 
Conniff,  the  editor. 

“The  paper  looks  more  like 
the  World-Telegram  than  the 
other  two  component  newspapers 
because  it  uses  the  same  type. 
We  decided  to  dress  the  daily 
and  Sunday  papers  the  same.  It 
has  restrained  makeup  without 
overplay.  The  promotion  people 
are  using  the  slogan,  ‘The  Eve¬ 
ning  Paper  You  Can  Spend  An 
Evening  With.’  We  intend  to 
make  it  exciting  and  to  give  it 
its  own  personality.” 

In  the  question-an.swer  ses¬ 
sion,  Mr.  Kamm  frankly  an¬ 
swered  all  questions.  He  was 
asked  if  the  new  paper  will  have 
a  maritime  news  page.  He  re¬ 
plied  that  it  will  not,  but  mari¬ 
time  news  will  be  covered  along 
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with  other  business  and  trans¬ 
portation  news. 

No  ('.uiicfssioii> 

“We  want  to  make  it  interest¬ 
ing  in  the  broadest  terms  and 
not  give  concessions  to  one 
group,”  he  answered.  “It  is 
being  produced  for  all  New  York 
and  will  not  pander  to  special 
groups.  It  will  cover  the  topics 
of  the  times  and  not  cater  to  any 
political  or  ethnic  group  and 
will  make  no  such  appeal.  We 
hope  to  have  the  broadest  type 
of  audience  and  not  cater  to  any 
special  interest  groups.” 

In  answer  to  another  question, 
he  said  the  paper  will  have  a 
Brooklyn  section  and  a  school 
page  and  the  city  staff  of  80 
reporters  will  cover  Brooklyn 
more  thoroughly  than  ever  be¬ 
fore  in  addition  to  coverage  by 
the  Brooklyn  staff  for  the 
Brooklyn  section.  Queens,  West¬ 
chester  and  New  Jersey  will  be 
covered  by  the  city  staff  on  big 
stories  without  special  sections. 

Marshall  Newton,  an  assistant 
city  editor  of  the  New  York 
Times,  asked  if  the  new  news- 
l)aper  would  carry  much  news  in 
view  of  its  large  group  of  col¬ 
umnists  and  features. 

.Many  Vi'irc  Service* 

Mr.  Kamm  explained  that  the 
trend  is  for  columnists  to  write 


.■V  legal  battle,  seemingly 
without  precedent,  is  shaping  up 
over  a  number  of  syndicated 
columns  appearing  in  the  World 
Journal  Tribune. 

The  Justice  Department  on 
Wednesday  filed  a  civil  antitrust 
suit  in  Federal  court  in  an  at¬ 
tempt  to  compel  WJT  to  re¬ 
open  competitive  bidding  by 
other  New  York  newspapers  for 
the  syndicated  columns  and  fea¬ 
tures  that  it  inherited  from  the 
defunct  Herald  Tribune. 

Justice  told  E&P  on  Thurs¬ 
day:  “The  suit  was  initiated  by 
us;  our  interest  flows  from  the 
changed  situation  following  the 
death  of  the  Tribune.” 

The  department’s  spokesman 
acknowledged  that  Dorothy 
Schiff,  publisher  of  the  New 
York  Post,  had  publicly  com¬ 
plained  that  WJT’s  inheritance 
of  Tribune  columns  would  put 
the  Post  at  a  disadvantage,  but 
added:  “The  department  has 


only  three  a  week  and  on  a 
seven-day  newspaper  many  can 
be  used.  All  will  not  be  used  all 
the  time,  of  course.  He  said  the 
general  news  hole  is  much  larger 
than  that  of  any  one  of  the  three 
merged  newspapers  and  that  the 
wire  services  of  the  WJT  are 
perhaps  more  complete  than  that 
of  any  newspaper.  These  were 
listed  as  the  Associated  Press, 
United  Press  International, 
Washington  Post-Los  Angeles 
Times  News  Service,  Scripps- 
How’ard  Newspaper  Alliance, 
Newspaper  Enterprise  Associa¬ 
tion  and  others. 

“We  will  carry  a  full  report 
of  the  day’s  news  on  the  day 
it  happens — but  we  will  try  not 
to  carry  so  much  news  that  it 
puts  readers  to  sleep.” 

The  editor-speaker  was  asked 
about  his  feeling  about  the  New 
York  Post,  the  new  paper’s  tab¬ 
loid  rival  in  the  afternoon  field. 

“I  have  had  kind  feelings  for 
the  Post  and  have  many  friends 
on  the  staff  as  I  worked  there 
during  an  earlier  strike  against 
my  own  paper,”  he  observed. 
“However,  my  kind  feelings  for 
the  New  York  Post  have  been 
diluted  during  the  recent  strike. 
The  Post  missed  a  golden  op¬ 
portunity  simply  by  not  addres¬ 
sing  itself  to  intelligent  readers, 
by  not  increasing  its  financial 
news,  by  not  improving  its  news 
service  strikingly.  I  have  to  doff 


Ijeen  on  top  of  the  situation  for 
some  time.” 

Bids  Matched 

Last  week,  WJT  agrt^ed  to 
allow  the  Po.st  to  bid  for  the 
columns  of  Walter  Lippmann 
and  Art  Buchwald  and  Joseph 
ALsop  handled  by  the  Los 
Angeles  Times  Syndicate,  and 
the  Rowland  Evans  and  Robert 
Novak  team  which  is  handled 
by  the  Publishers  Newspaper 
Syndicate. 

Bids  were  made  following  re¬ 
ports  that  the  Post  had  asked 
the  antitrust  division  to  prose¬ 
cute  the  new  combine  if  the 
right  to  bid  for  the  columns  was 
not  forthcoming,  WJT  matched 
all  bids  made  by  the  Post  but  at 
no  time  topped  them.  Bidding 
started  on  Friday  and  continued 
until  Sunday  and  amounted  to  a 
large  file  of  letters  and  tele¬ 
grams.  WJT  called  off  the  bid- 
(Continued  on  page  56) 


my  hat  to  it  though  Ix-cause  it 
showed  no  flexibility  in  editorial 
attitude  and  seemed  rather  to 
harden  its  editorial  line.  I  have 
no  animus  for  the  Post.” 

Lockup  for  the  first  edition  of 
WJT  is  at  8:30  a.m.  and  the 
last  edition  lockup  is  at  5  p.m. 
the  presses  rolling  at  5:20. 

Financial  New.s 

The  speaker  was  asked  about 
the  financial  pages  of  the  paper, 

“The  financial  pages  are  not 
what  we  want,”  he  replied. 
“There  will  be  16  on  the  finan¬ 
cial  staff  plus  24  stock  report 
tabulators.  They  made  us  take 
more  of  the  older  men  than  we 
wanted,  but  as  we  go  along  we 
hope  to  add  younger  men.  Leslie 
Gould  will  assure  that  the  pages 
are  lively.” 

He  said  there  will  be  travel 
sections  on  Tuesday  and  Sun¬ 
days.  The  Sunday  paper  will 
have  a  12-page  color  comics 
.section  as  a  wrap-around. 

“The  three  owners  have  given 
Frank  Conniff  the  right  to  call 
the  shots  on  political  matters,” 
said  Kamm.  “In  an  editorial  con¬ 
ference,  it  was  decided  to  have 
an  editorial  on  our  first  day 
about  the  four  candidates  for 
Governor  of  New  York  State 
without  endorsing  one  until 
after  they  have  had  time  to  make 
speeches  and  announce  their 
programs — but  that  does  not 
mean  that  we  will  pussyfoot  or 
fence-straddle.  A  stand  will  be 
taken  later  in  the  campaign. 

“The  paper  will  be  in  four 
sections  daily.  Our  17  photog¬ 
raphers  will  not  seek  gore  or 
cheesecake.  It  will  be  a  class 
newspaper,  which  is  not  to  sug¬ 
gest  that  the  thrust  will  be 
snobbish.  We  will  avoid  many 
of  the  excesses  of  the  three  for¬ 
mer  papers  and  will  exercise 
restraint  always.” 

.No  Keligiou*  .Slunt 

One  questioner  wanted  to 
know  if  in  view  of  New  York’s 
large  Catholic  population,  the 
newspaper  would  “go  out  on  the 
communion  breakfast  circuit” 

“No,”  said  Mr.  Kamm.  “We 
will  cover  communion  break¬ 
fasts,  bar  mizvahs  and  Protest¬ 
ant  Welfare  Conference  affairs 
when  they  make  news,  but  we 
have  not  the  slightest  intention 
of  catering  to  any  ethnic  or 
religious  group.” 

The  editorial  staff  numbers 
370  and  there  are  80  reporters 
with  about  20  rewrite  men.  Each 
department  will  call  on  wire  and 
feature  services  to  supplement 
the  work  of  its  own  staff,  it  was 
explained. 
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Paper  Collects  More 
For  Press  Releases 


That  Florida  publisher  who  “First  off,  how  does  one  judge 
won  an  unprecedented  court  NEWS?  We  think  the  most  im- 
decision  establishing  his  right  to  portant  criterion  is  ‘Is  the  story 
charge  public  relations  people  of  public  interest?’  And  if  the 
for  the  news  space  occupied  by  answer  is  ‘yes,’  it  should  make 
their  releases  is  still  collecting,  no  difference  from  whence  the 
Jay  Morton,  publisher  of  the  story  came — from  a  staffer, 
Florida  Businesn  Leader,  a  from  a  wire  service,  from  a  pub¬ 
weekly  business  paper  with  a  lie  relations  office,  or  even  from 
claimed  circulation  of  8500,  said  the  elevator  operator,  if  that 
this  week  that  Eastern  Airlines  fellow  has  a  nose  for  news, 
and  Pan  American  have  agreed  “If  the  story  does  not  consti- 
to  pay  him  $2.50  per  column  inch  tute  news,  then  it  should  be 
for  releases  appearing  in  the  discarded.  Period.  Or  can  it  be 
paper  during  April.  He  said  that  your  policy  will  make  ‘junk’ 
Delta  Airlines  sent  him  a  check  into  news  as  soon  as  it  is  |)ai(l 
to  cover  an  item  he  ran  immedi-  for? 

ately  following  the  court  ruling.  “And  what  about  your 

Morton  said  he  has  filed  suits  readers?  Aren’t  you  about  to 
for  payment  against  American  confuse  them?  After  all,  will 
Airlines,  United  Air  Lines,  Del-  they  know  where  the  advertise- 
tona  Corporation  and  Charles  ments  begin  and  the  editorial 
Friedlander  Advertising,  matter  ends?  Or  do  you  plan 

Morton  said  those  companies  to  put  ‘advertisement’  around 
refuse  to  advertise  in  his  paper,  each  piece  of  editorial  matter 
but  continue  to  send  him  press  for  which  you  have  collected 
releases.  Miami  Judge  Martin  your  fee  (albeit  less  than  your 
P.  Shachat  ruled  that  Morton  regular  advertising  rates).’’ 
was  entitled  to  payment  under  Worner  argued  that  public 

these  circumstances.  relations  people  provide  a  neces¬ 

sary  service  for  newspapers  by 
2  Big  Companies  Pay  digging  up  local  angles,  pro- 

In  the  case  of  Eastern,  Mor-  in-depth  research  ma- 

ton  said  a  check  was  received  terial  and  creating  colorful  leads 
in  the  amount  of  $46.25  to  cover  feature  stones, 
payment  for  two  releases  pub-  Says  Worner:  “In  many  cases, 
lished  in  the  Florida  Business  subject  niatter  and  written 
Leader.  One  story  (8%  inches  ^  Public  relations  piece 

long)  dealt  with  an  executive  "'fy  be  more  imaginative  and 
appointment  and  the  other,  interesting  than  a  story  writ  en 
which  ran  10%  inches,  was  a  by  a  reporter  .  .  .  because  the 
year-end  earnings  report.  fubbe  relations  man  has  more 

Pan  American’s  attorney,  he  time  to  develop  ideas  and  words 
said,  notified  him  that  his  client  than  the  deadline-pres.sured 
would  pay  the  bill  for  $70  rather  newspaperman, 
than  contest  the  issue  in  small  Worner  concludes  by  making 
claims  court.  the  suggestion  that  Morton  save 

Morton  told  E&P  he  has  noti-  all  of  the  handouts  he  receives 
fied  about  35  firms  that  unless  and  “g  into  the  profitable 
they  advertise  in  his  paper,  they  wastepaper  business  on  the 
will  be  charged  for  published  side.’’ 
releases.  * 

Morton  also  publishes  the //in-  Kil^alleil  at  HHS 
leah  Home  News,  but  the  ruling  t,,  ^  .  t  t 

applies  only  to  the  Business  The  a.ssignment  of  James  L. 

Kilgallen,  veteran  Hearst  News- 

About  16  of  the  companies,  P^P®"  reporter,  to  the  Hearst 
he  said,  have  stopped  sending 

handouts  or  have  agreed  to  ad-  "“unced  this  w^k.  He  had  teen 
vertise.  Morton  would  not  dis-  «»upl°yfd  on  the  New  York 
close  their  names.  Amencan  since  the 


MARRIED — William  Randolph  Hearst  II  and  his  bride,  the  former 
Jennifer  Erica  Carolyn  Gooch,  of  New  York  and  Nantucket,  are 
pictured  outside  St.  Patrick's  Cathedral  after  a  wedding  ceremony 
there  Sept.  12.  He  is  the  son  of  Mrs.  John  Randolph  Hearst  and 
the  late  Mr.  Hearst  and  a  grandson  of  Mrs.  W,  R.  Hearst  and  the 
late  Mr.  Hearst,  founder  of  the  publishing  empire.  The  bride  is  the 
daughter  of  Mrs.  Granville  Francis  Curtis  and  the  late  Daniel  Herrick 
Gooch.  They  will  live  in  San  Francisco. 


Richmond  Papers 
Staff  Ousts  Guild 


3-Step  Plan 
Slated  for 
Copley  Daily 


Sacramento,  Calif. 

The  Sacramento  Union  will 
have  a  multi-storied  building 
facing  the  city’s  new  Capitol 
Mall  on  a  newly-acquired  city 
block  site. 

The  first  construction  activity 
will  provide  the  morning  and 
Sunday  daily  with  a  three-story 
newspaper  production  building 
some  time  next  year.  Equipment 
will  include  an  offset  press  and 
auxiliary  equipment  scheduled 
for  delivery  next  July. 

As  a  second  step,  the  Copley 
Newspaper  will  build  a  three- 
story  newspaper  office  building. 
This  is  slated  for  completion  in 
1968. 


IN  THE  BEGINNING  the  Sacra¬ 
mento  (Calif.)  Union,  a  Copley 
Newspaper,  will  be  published 
from  this  building  on  a  site  five 
blocks  from  the  Capitol.  This  is 
scheduled  as  Phase  One  of  a  de¬ 
velopment  program  and  it  in¬ 
cludes  a  Goss  Offset  Metro  press 
for  the  paper  that's  more  than  a 
century  old. 
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EVENTUALLY,  the  Copley  Press  program  calls  for  a  three-story  office 
building  (1968)  atop  the  production  plant.  Stage  3  will  be  an 
additional  four  floors  of  office  space,  when  needed. 


“This  project  underlines  our  "The  26,614  shares  of  Adver- 
faith  in  the  future  of  the  morn-  tiser  Publishing  Co.  stock  that 

ing  newspaper  and  the  Sacra-  Copley  purchased  early  in  1964 

mento  market  area,”  said  James  from  Lorrin  P.  Thurston,  for- 

S.  Copley,  chairman  of  the  mer  publisher,  were  sold  to 

corporation  publishing  the  Thurston  Twigg-Smith,  pub- 

group  of  California  and  Illinois  Usher,  and  his  family.  The  hold- 

dailies.  ings  represented  about  34%  of 

The  building  program  will  the  issued  shares, 
enable  a  step-by-step  move  About  81%  of  tbe  Advertiser 
from  the  present  Union  facili-  stock  now  resides  in  the  Twigg- 

ties.  These  were  substantially  Smith  family.  The  Advertiser 

enlarged  and  improved  immed-  and  the  Star-Bulletin  participate 

iately  following  the  Union’s  in  a  common  business  and  pro¬ 
purchase  las*  May,  with  land  duction  arrangement  for  the 

space  boosted  74  per  cent  and  newspapers, 
editorial  and  business  space  in-  The  Copley  organization,  it 
creased  by  58  per  cent.  (E&P  was  reported,  was  paid  a  cash 

Aug.  27).  sum  and  was  given  sole  owner- 

The  building  plan  fits  in  com-  ship  of  radio  station  KGU  in 

pletely  with  the  mail’s  grand  Honolulu  in  the  recent  trans¬ 
entrance  approach  to  the  city,  action.  The  Advertiser  had 

according  to  Albert  Dreyfuss,  owned  the  station  since  1922. 

architect.  He  described  the  • 

architecture  as  classical  in  §tOck  Index  Chart 

style,  while  completely  con-  oil  Fix  Wire 

temporary.  wii  i.  ia  vtiic 

The  prompt  launching  of  the  United  Press  International 
new  construction  has  been  made  has  begun  transmitting  on  its 

possible  by  the  tremendous  re-  Newspictures  network  photo 

sponse  of  the  people  of  the  area,  charts  illustrating  the  weekly  the  public  interest”  in  a  specific  of  Paterson  early  next  year.  He 

said  Carlyle  Reed,  publisher.  movement  in  the  New  York  case.  has  appointed  two  newspaper- 

Erection  of  the  Union’s  new  Stock  Exchange  Common  Stock  The  bill,  to  be  submitted  to  the  principal  executives. 

Goss  Metro-Offset  press  is  Index.  the  1967  Legislature,  would  re-  Gerald  M.  Costello,  a  copy  edi- 

scheduled  for  next  summer.  The  The  chart,  developed  by  UPI  quire  the  court  to  consider  “the  Rt  the  Passaic-Cliftem  Her- 

office  space  is  expected  to  be  in  cooperation  with  the  Stock  nature  of  the  proceeding,  the  old  ATcws,  will  be  managing  edi- 

ready  for  occupancy  early  in  Exchange,  gives  a  pictorial  high,  merits  of  the  claim  or  defense,  tor  Rnd  Leo  Carroll,  a  former 

1969.  No  date  has  been  set  for  low  and  closing  index  following  the  adequacy  of  the  remedy  sports  writer  for  the  Union  City 

the  tower  addition.  the  close  of  business  each  Fri-  otherwise  available,  the  relev-  (N.  J.)  Hudson  Dispatch  who 

Plans  call  for  a  below-level  day,  together  with  the  volume  ancy  of  the  source,  and  the  pos-  has  been  working  as  an  adver- 

first  floor.  Colonnades  placed  on  of  shares  traded  for  that  week  sibility  of  establishing  by  other  tising  salesman  for  the  Advocate 

a  stone  base  will  surround  the  and  during  the  preceding  12-  means  that  which  the  source  is  of  the  Newark  diocese,  will  be 

structure.  month  period.  offered  as  tending  to  prove.”  advertising  manager. 


qATPM  lauiiciuiiK  ouiiuajf 

*  ’  n  I  ’  editions:  the  Bloomington-Bei- 
The  Oregon  Newspaper  Pub-  HeraU-Telephone 

hshers  Association  bas  taken  the  Gremvitte 

position  that  judges  should  have  ^  (..)  Reflector;  the  McAUsier 

wide  discretion  in  deciding  ^  News-Capital,  and  the 

whether  repor^rs  must  answer  gcranton  (Pa.)  Times. 
questions  about  confidential 

sources.  tions:  the  Hayward  (Calif.) 

The  association  board  of  di-  combined  with  the 

rectors  announced  support  of  Heruld-Nev>, 

legislation  that  would  cover  the  Fremont-Newark  Argue, 

situations  such  as  the  recent  Carlsbad  (N.  M.)  Cur- 

Eugene  case  involving  Annette 
Buchanan,  managing  editor  of  ^ 

the  University  of  Oregon  Daily 

Emerald.  2  Executives  Nameil 

The  proposed  bni  would  grant  ^or  Catholic  Paper 
newsmen  the  right  to  withhold  * 

identity  of  confidential  sources  Paterson,  N.  J. 

unless,  in  the  opinion  of  the  Bishop  Lawrence  B.  Casey  is 


X. 


Newspaper  owners  and  scientists  at  Massachusetts  Institute  of  Technology  are 
joining  in  a  research  program  to  probe  how  information  transfer  engineering 
can  be  applied  to  publishing.  (E&P,  Sept.  10).  Pictured  at  MIT  Computation 
Center  for  the  signing  of  the  compact  are:  Prom  left — J.  Howard  Wood,  pub¬ 
lisher  of  the  Chicago  Tribune,  president  of  the  American  Newspaper  Publishers 
Association;  Dr.  Carl  F.  J.  Overhage,  director  of  Project  INTREX;  Prof.  William 
B.  Kehl,  director  of  the  Center;  and  James  L.  Knight,  president  of  the  Miami 
Herald  and  president  of  the  ANPA  Research  Institute. 
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Sampling  Via  Comics 
Puts  Towel  on  Market 


A  national  sampling  program 
by  the  Colgate-Palmolive  Com¬ 
pany  in  171  Sunday  newspaper 
comic  sections  to  introduce 
Handi  Wipes  Disposable  Towels 
was  described  this  week  as  a 
success. 

Non-woven  rayon  towels  were 
roll-fed  into  the  comic  sections 
at  the  rate  of  22,000  units  per 
hour  at  the  Greater  Buffalo 
Press  plant  at  Dunkirk,  N.  Y. 
In  the  few  cases  where  a  comic 
printer  could  not  handle  the 
inserts.  Greater  Buffalo  Press 
preprinted  a  tab  for  local 
stuffing  by  the  newspaper. 

For  the  full-sized  newspapers, 
the  sample  was  inserted  opposite 
a  color  ad  announcing  Handi 
Wipes.  For  the  tabloid-size 
papers,  the  towel  was  inserted 
while  folded  double  inside  a  four- 
page  comic  spread  for  the  prod¬ 
uct.  Both  ads  carried  a  5d-off 
coupon  on  a  consumer’s  first 
purchase. 


Commenting  on  the  effect  of 
the  sampling,  William  Wilbur, 
product  manager  of  new  prod¬ 
ucts  at  Colgate,  said  the  pro¬ 
gram  had  achieved  100%  dis¬ 
tribution  in  volume  for  the 
product.  The  campaign  began 
in  February  and  was  expanded 
region  by  region.  The  final  ads 
appear  this  Sunday  in  New 
York,  New  Jersey,  Connecticut 
and  Pennsylvania  papers. 

According  to  E.  B.  Baker, 
account  supervisor  of  Handi 
Wipes  at  Street  &  Finney  adver¬ 
tising  agency,  no  company  has 
ever  attempted  sampling  on  a 
national  scale  like  this  before. 
He  noted  that  the  product,  which 
went  into  60%  of  U.S.  homes, 
lent  itself  to  this  type  of  samp¬ 
ling  because  it  was  strong 
enough  to  withstand  the  stresses 
of  high  speed  press  insertion. 
Baker  said  a  direct  mail  samp¬ 
ling  campaign  would  have  cost 
the  client  anywhere  from  30% 


to  40%  more  to  reach  the  same 
number  of  homes. 

He  said  the  company  backed 
the  product  with  an  “unheard- 
of  WTitten  guarantee”  that  stock 
unsold  within  a  certain  period 
after  the  promotion  could  be 
returned  to  Colgate.  He  said  no 
major  chain  contacted  by  a  Col¬ 
gate  salesman  had  refused  to 
stock  the  product,  and  at  this 
date,  no  returns  have  been  made. 

Baker  said  an  additional  100,- 
000  samples  in  comic  pages  were 
used  in  selected  markets  as  part 
of  store  displays,  bag  staffers, 
and  hand-outs.  He  said  the  over¬ 
run  was  considered  adequate  for 
special  local  ef.orts,  but  actual 
requests  for  e'rtra  quantities  of 
the  sample  have  exceeded  half- 
a-million. 


Flowers  for  Kate 

Akron,  O. 

Kate  Clapp,  Beacon  Journal 
garden  reporter  since  1933,  was 
honored  Sept.  8  with  a  “Kate 
Clapp  Day”  by  the  Garden 
Forum  of  Greater  Akron.  The 
Forum  plans  a  living  tribute  to 
her  in  the  form  of  a  garden. 


215  at  Workshops 

A  total  of  215  teachers  and 
school  administrators  attended 
five  workshops  this  summer  to 
learn  how  to  use  the  daily  news¬ 
paper  in  the  classroom.  The 
courses,  held  since  1959  at  uni¬ 
versities  in  the  United  States 
and  Canada,  are  sponsored  by 
the  American  Newspaper  Pub¬ 
lishers  Association  and  the  Na¬ 
tional  Council  for  the  Social 
Studies,  a  department  of  the 
National  Education  Association. 
Attendance  at  similar  work¬ 
shops  held  at  the  same  univer¬ 
sities  in  1965  was  195. 


Ad  Inserts  Bum 

Rockville,  Md. 

Fire  caused  $1,500  damage  in 
the  Montgomery  County  Sentinel 
plant  here  Sept.  12.  Editor 
Roger  B.  Farquhar  said  the 
main  loss  was  a  stack  of  adver¬ 
tising  circulars  which  had  been 
printed  for  this  week’s  issue. 
The  building,  owned  by  the  City 
of  Rockville,  will  be  razed  in  an 
urban  renewal  project  and  the 
Sentinel  eventually  will  move  to 
what  is  now  the  firehouse. 
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Sales  Teams  Deliver 
‘Creative  Newspaper’ 


JACK  KAUFFMAN,  left,  president  of  the  Bureau  of  Advertising, 
ANPA,  scans  the  Creative  Newspaper  ads  with  Peter  Peabody, 
associate  director  of  the  copy  department  at  Young  &  Rubicam, 
and  Richard  Ross,  sales  manager  of  the  Branham  Company. 


EDGAR  LOTSPEICH,  manager  of  Packaged  Soap  and  Detergent 
Division  of  Procter  and  Gamble,  receives  a  copy  of  the  Creative 
Newspapers  from  Francis  L.  Dale,  publisher  of  the  Cincinnati 
Equirer. 


“greatest  cooperative  effort  in 
the  newspaper  business.” 

The  sales  teams,  working  in 
more  than  450  cities,  made  pre¬ 
assigned  calls  on  advertisers 
and  ad  agency  personnel  to  show 
a  52-page  newspaper  that  tells 
(Continued  on  page  62) 


More  than  2,000  newspaper 
advertising  executives  and  sales¬ 
men  participated  Sept.  13  in 
“Operation  Creative  News¬ 
paper.” 

According  to  Jack  Kauffman, 
president  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  it  was  the 


TOM  DILLON,  center,  president  of  Batten,  Barton,  Durstine  i 
Osborn,  is  called  upon  by  a  newspaper  sales  team — Carl  W.  H. 
Ganz,  general  advertising  manager,  Baltimore  Sunpapers,  and  John 
C.  Davidson,  senior  VP  of  Cresmer,  Woodward,  O'Mara  &  Ormsbee. 


ROGER  PURDON,  center,  chairman  of  the  executive  committee  on 
creativity  at  D'Arcy  Advertising,  talks  about  newspaper  advertising 
with  Robert  Firth,  left,  Hearst  Advertising  Service,  and  Warren 
Perry,  advertising  director  of  the  Baltimore  News-American. 


BILL  FOXEN,  left,  account  supervisor  at  Ketchum,  MacLeod  & 
Grove,  listens  to  the  story  about  creative  advertising  in  newspapers 
as  told  by  George  J.  Bellano,  advertising  director  of  the  Providence 
(R.  I.)  Journal  and  Bulletin. 
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LEO  BOGART,  executive  vicepresident  of  the  Bureau  of  Advertising, 
holds  the  attention  of  C.  S.  Mitchell,  executive  VP  at  Compton 
Advertising,  and  Helen  Andrews,  copy  head  at  Compton,  as  he 
turns  the  pages  of  the  Creative  Newspaper. 


Buick  Unveils  Rotating 
Advertising  Media  Plan 


Newspapers  Will  Be  Used 
Heaviest  in  Second  Half 


Flint,  Mich. 

Buick’s  ’67-model  announce¬ 
ment  advertising  will  break  out 
in  large  volume  in  mass  media 
the  week  of  Sept.  25.  Its  creative 
theme  is  a  strong  appeal  to  the 
“In  Crowd”  —  the  burgeoning 
market  of  younger  buyers. 

The  announcement  period, 
roughly  a  quarter  of  the  cam¬ 
paign  year,  opens  that  week  in 
magazines,  radio  and  television, 
with  newspaper  announcement 
ads  Wednesday  afternoon  and 
Thursday  morning  giving  im¬ 
mediate  urgency  to  the  unveiling 
of  ’67  Buicks  in  dealer  show¬ 
rooms  all  over  the  country 
Thursday,  Sept.  29. 

The  “In  Crowd”  theme  em¬ 
ploys  language  and  graphics  ap¬ 
pealing  to  the  young  American 
car  buyer.  The  visuals  are  novel, 
color  photography  used  for  high 
impact  and  positioning  the  cars 
in  crowd  scenes. 

There  are  occasional  sub¬ 
theme  repri.ses  to  a  warm,  tra¬ 
ditional  Buick  slogan — “When 
Better  Cars  Are  Built,  Buick 
Will  Build  Them” — with  a  new 
tag,  “Still  True.” 

Appeal  to  Young  Buyers 

Roland  S.  Withers,  general 
sales  manager,  gave  details  for 
the  campaign  and  media  use: 

“The  ‘In  Crowd’  theme  will  be 
used  strongly  against  a  major 
objective  of  Buick’s  1967-model 
advertising,  the  presentation  to 
younger  buyers  of  the  strong 
appeals  inherent  in  the  Special, 
Skylark  and  the  GS  400  series, 
making  it  clear  that  four  out  of 
five  of  all  new’-car  buyers  al¬ 
ready  are  paying  Buick  prices 
and  some  aren’t  getting  Buicks. 

“You  could  say  that  this 
would  be  our  advertising’s  ma¬ 
jor  effort.  The  Specials  and 
Skylarks  have  been  extensively 
restyled,  reflect  many  engineer¬ 
ing  advancements,  and  the  GS 
100  is  a  brand-new  model  going 
to  market  as  an  additional  series 
of  three  brand-new  models. 

“We’re  not  abandoning  the 
successful  ‘Tuned  Car’  theme  of 
this  past  year.  That  will  be  used 
to  keep  up  the  sales  momentum 
of  the  larger  Buicks — LeSabres, 
Wildcats  and  Rivieras.” 

“Every  ad  is  first  a  Buick  ad, 
of  course,  then  an  ad  for  one  of 
our  nine  series  of  cars.  The  two 


major  themes  will  be  rotated  in 
magazines  and  newspapers  and 
on  radio  and  tv  as  scheduling 
provides  for  appropriate  repre¬ 
sentation  for  all  37  models  in 
the  ’67  line.” 

The  Electra  225,  top  of 
Buick’s  line,  has  its  own  series 
of  advertisements  presenting  it 
as  a  most-prestiged  car. 

Buick  will  renew',  too,  its  spe¬ 
cialized  campaign  directed  to 
women  through  w'omen’s  maga¬ 
zines — advertisements  talking  in 
language  and  from  situations 
with  which  w'omen  can  identify 
advertisements  omitting  even 
pictures  of  Buicks. 

I’ress  Preview 

First  communication  in 
Buick’s  total  ’67  story  was  the 
annual  national  press  preview  at 
W’indsor,  Canada,  Sept.  13,  also 
the  press-publication  date  for 
news  of  the  Buick  line.  More 
than  200  newspaper  and  maga¬ 
zine  editors  and  writers  and 
radio  and  tv  news  directors  and 
broadcasters  saw  the  new  Buicks 
and  heard  details  from  Robert 
L.  Kessler,  Buick  general  man¬ 
ager  and  vicepresident  of  Gen¬ 
eral  Motors;  Withers;  Lowell  A. 
Kintigh,  chief  engineer;  and 
other  executives. 

Buick’s  first  wave  of  national- 
magazine  advertising  W'ill  be  32 
four-color  pages  in  24  publica¬ 
tions,  including  seven  spreads 
the  w'eek  of  Sept.  25  in  Life, 
Saturday  Evening  Post,  Time, 
Newsweek,  U.S.  News  &  World 
Report,  Sports  Illustrated  and 
New  Yorker,  and  a  spread  the 
week  of  Oct.  2  in  Look, 

Other  ads  those  same  two 
weeks  w'ill  be  color  pages  in 
Reader’s  Digest,  National  Geo¬ 
graphic,  Fortune,  Forhes,  Sun¬ 
set,  Atlantic,  Natio7i’s  Business, 
Town  &  Country,  Harper’s,  Re¬ 
porter,  AMA  News,  Saturday 
Review,  Hot  Rod,  Venture,  Pop¬ 
ular  Science,  Popular  Mechan¬ 
ics;  and  a  black-and-white  page 
in  Playbill, 

The  Buick  magazine  schedule 
for  tho.se  weeks  and  the  next 


eight  of  the  introductory  period 
through  November  programs 
116  pages — eight  color  spreads, 
87  color  pages,  five  black-and- 
w’hite  spreads  and  three  black- 
and-white  to  appear  variously  in 
the  magazines. 

First  Newspaper  Ads 

Buick’s  first  newspaper  ads 
will  appear  Wednesday  after¬ 
noon  and  Thursday  morning. 
Sept.  28-29,  sized  to  2,400,  1,750 
and  1,000  lines  supporting  the 
premiere  showings  of  the  ’67s 
by  roundly  3,300  dealers. 

The  newspaper  schedule  will 
employ  almost  1,450  dailies  and 
almost  2,100  weeklies.  Three 
more  waves  during  the  subse¬ 
quent  seven  weeks  will  cover  all 
markets  in  the  country  with  ads 
sized  to  1,400,  600  and  300  lines. 

Buick  returns  as  a  major 
television  advertiser  in  1966-67, 
first  with  sponsorship  in  the 
Andy  Williams  show  on  NBC  as 
announced  earlier.  For  the  first 
10  weeks  of  the  announcement 
period  36  television  commercials 
have  been  scheduled  for  NBC, 
CBS  and  ABC,  on  the  latter  two 
participations  in  Thursday  and 
Friday  night  movies  and  other 
prime-time  programs. 

Except  for  the  season-long 
Williams  show,  most  of  Buick’s 
television  will  fall  into  the  sec¬ 
ond  and  third  quarters  of  the 
advertising  campaign  with  con¬ 
tinued  participation  in  CBS’ 
Golf  Classic  and  ABC’s  Wide 
World  of  Sports,  renewed  spon- 
.sorship  for  the  Sugar  Bowl  foot¬ 
ball  game,  and  Buick’s  own  two- 
day  telecast  of  the  annual  Buick 
Open  Golf  tournament  next 
June. 

There  will  be  a  high  concen¬ 
tration  of  radio  in  the  immediate 
announcement  period,  the  weeks 
of  Sept.  25  and  Oct.  2,  with 
8,560  spots  on  214  individual 
stations  in  90  major  markets, 
l)lus  29,  160  spots  from  multipli¬ 
cation  through  NBC,  ABC  and 
Mutual  on  930  affiliates. 

The  year’s  media  plan  antici¬ 
pates  following  a  pattern  estab¬ 
lished  over  the  past  three  years. 

Immediate  availability  of  pre¬ 
pared  materials  to  all  dealers 
will  augment  Buick  advertising 
through  local  campaigns  by 


ADVERTISING  NEWS 


SECTION 
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dealers. 

Buick’s  outdoor  for  the  an¬ 
nouncement  quarter  will  be  con¬ 
tinuation  of  its  large  painted 
and  printed  bulletins  used  the 
year  around  in  major  markets, 
with  paper  available  to  all 
dealers  for  their  own  local 
showings. 

All  of  this  will  be  supple¬ 
mented  by  direct  mail,  starting 
with  distribution  of  four-color 
'67  Buick  catalogs  to  some  3,- 
000,000  higher-income  homes  in 
all  states. 

About  media  selection,  Gerald 
.M.  Miller,  Buick  advertising 
manager,  said  that  “in  general 
you  could  consider  Buick  in  the 
first  half  of  the  year-long  cam¬ 
paign  in  the  visual  and  color 
values  of  magazines,  in  tele¬ 
vision  the  season  through  but 
strongest  in  mid-year,  then  heav¬ 
iest  in  newspapers  and  radio 
during  the  second  half.” 

For  Immediacy  and  Localness 

“The  advertising  could  be  said 
to  put  emphasis  the  first  half  on 
prestige  models;  luxury,  per¬ 
formance  and  safety;  and  youth¬ 
ful  glamour  and  sports  styling. 
For  the  second  half,  stronger 
employment  of  the  immediacy 
and  localness  of  newspapers  and 
radio  would  put  emphasis,  espe¬ 
cially  for  spring,  on  price,  serv¬ 
ice,  safety  and  product  values.” 

The  ’67  advertising  was  pre¬ 
viewed  for  the  Buick  sales-and- 
distribution  field  force  at  Flint 
in  mid-August  and  for  all  Buick 
dealers  at  meetings  in  Miami 
and  San  Francisco  in  mid-Sep¬ 
tember.  It  will  be  previewed  for 
Buick  dealers’  salesmen  at  later- 
September  meetings  in  the  26 
sales  zones  covering  the  whole 
country. 

McCann-Erickson  is  Buick’s 
agency  and  serves  the  account 
from  its  Detroit  office.  Two  affili¬ 
ates  coordinated  with  McCann- 
Marplan,  the  international  re¬ 
search  agency,  for  market  and 
product  research  and  pretesting 
the  ’67  ads;  and  SCI,  sales- 
jiromotion  agency,  for  the  an¬ 
nouncement  shows  for  the  Buick 
field  force,  Buick  dealers  and 
Buick  dealers’  salesmen,  and  for 
announcement  promotion  and  a 
wealth  of  point-of-purchase  ma¬ 
terials. 

• 

Promotion  Writer 

Washington 

Alan  L.  Schrader,  Washing¬ 
ton  Evening  Star  director  of 
promotion  and  public  relations, 
has  announced  the  appointment 
of  Sarah  Birge  as  a  writer  for 
sales  and  advertising  promotion. 
Miss  Birge,  formerly  a  teacher 
of  English  and  Spanish,  was 
associated  with  the  George- 
towner,  Washington  neighbor¬ 
hood  newspaper. 
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Just 
for  the 
SELL 
of  It 


By  Murray  Wliittsett 

When  I  went  to  work  for  the  Xcw  Y</rk  World-Telegram 
in  1934,  in  ‘‘merchandising,”  to  shop  the  stores  and  supply 
ideas  and  information  to  salesmen,  I  got  a  piece  of  advice 
from  a  white-haired  old-timer,  Tom  Burns,  who  was  cover¬ 
ing  some  major  stores  for  that  newspaper.  He  told  me  to 
get  acquainted  with  the  presidents  of  the  stores.  “Don’t 
bother  with  the  little  guys,”  he  said. 

I  tried  to  follow  his  advice  and  I  was  encouraged  by  the 
reception  I  had  from  the  first  department  store  president  I 
ever  called  on.  I  had  made  an  appointment  to  see  Walter  N. 
Rothschild  Sr.,  and  after  walking  around  the  Abraham  & 
Straus  store  in  Brooklyn  three  times,  I  went  into  his  office. 
He  told  his  secretary  not  to  give  him  any  phone  calls  while 
I  was  with  him.  He  made  notes  on  what  I  said  and  asked 
questions.  He  made  me  feel  good  and  made  me  think  that 
my  mission  was  so  worthwhile  that  I  was  able  to  survive 
some  very  rough  treatment  from  lesser  merchants. 

When  “Chuck”  Treat,  business  manager  of  the  Omaha 
World  Herald,  was  a  space  salesman  he  always  asked  his 
wife  to  shop  a  store  and  give  him  a  report  on  it  before  he 
went  in  to  see  the  president.  Then  he  could  start  his  con¬ 
versation,  “My  wife  is  a  customer  of  your  store  and  she 
says  .  .  .  .”  By  introducing  some  constructive  criticism,  he 
always  got  a  good  audience  and  was  welcome  each  time. 

*  *  * 

But  despite  their  awe  of  newspapers  and  newspapermen, 
there  are  still  some  stuffy  people  who  are  hard  for  us  to  see. 

Don  Kurtz  had  a  guy  like  that.  The  store  specialized  in 
bedding.  Don  tried  to  see  this  man  week  after  week  and 
couldn’t  get  an  appointment  and  couldn’t  get  in  without  one. 
One  day,  Don  sent  in  word  that  the  New  York  Mirror  had 
done  some  research  with  startling  results.  The  storekeeper 
invited  him  in  and  asked  him  for  the  dope.  Don  told  him  that 
we  had  found  that  Mirror  readers  had  a  better  sex  life  than 
other  people.  The  guy  laughed  and  saw  Don  every  time  after 
that.  'The  weakness,  of  course,  was  that  Don  didn’t  have  any¬ 
thing  real  to  show  the  man. 

Sometimes,  when  we’re  making  an  important  presentation, 
we  have  to  take  the  big  boss  along.  One  day  I  learned  the 
importance  of  filling  the  boss  in  on  just  what  I  had  planned. 
I  had  set  up  a  meeting  with  the  executives  of  a  large  furni¬ 
ture  chain  in  a  private  dining  room  of  a  club  high  above  the 
sidewalks.  It  was  just  a  simple  easel  presentation,  and  I 
needed  a  dramatic  beginning.  When  the  drinks  had  been 
served,  I  walked  over  to  the  presentation  which  had  the  first 
page  covered  by  a  sheet  of  w^rapping  paper  and  ripped  off 
the  paper  with  a  flourish.  This  disclosed  a  drawing  of  mat¬ 
tresses,  piles  and  piles  of  them,  facing  off  into  the  distance. 
I  said,  “Gentlemen,  this  is  a  picture  of  all  the  mattresses 
slept  on  by  the  Gabor  Sisters  during  the  calendar  year  of 
1958.”  The  men  laughed  and  I  had  their  attention. 

I  was  about  to  explain  that  this  was  really  just  an  artist’s 
conception  of  the  mattresses  sold  by  Macy’s  last  year  and  to 
ask  them  to  think  of  their  own  sale  of  mattresses  compared 
with  Macy’s.  I  had  some  good  figures  for  later.  But  as  soon 
as  the  laughter  died  down,  before  I  could  say  another  word, 
the  boss  launched  into  an  anecdote  about  a  man  in  the 
mattress  business  he’d  met  at  a  dinner  party.  It  was  an 
amusing  story  that  completely  lost  me  my  audience. 

f  guess  it’s  things  like  that  that  make  me  think  simple 
demonstrations  are  often  more  effective  than  formal  presen¬ 
tations  in  actually  getting  the  business. 


Some  Workable  Ideas' 
Ease  Deadline  Jam 

By  Stan  Fineness, 

('.4IVI,  Providence  Journal  and  Bulletin 


With  considerably  heavier 
Classified  volume,  fatter  news¬ 
papers  and  increasing  circula¬ 
tions,  production  departments 
are  asking  for  earlier  deadlines 
to  get  their  papers  to  the  trucks 
on  time — and  this  presents  the 
interesting  question,  “How  far 
can  you  move  deadlines  ahead 
without  affecting  volume?” 

It’s  felt  generally  that  con¬ 
tract  and  commercial  advertisers 
should  be  able  to  get  their  copy 
in  during  a  normal  working 
day.  Late  copy  means,  usually, 
that  an  account  is  lazy  or  he 
doesn’t  feel  his  advertising  is 
important  enough  to  spend  time 
and  thought  on  it.  Or  maybe 
the  sales  person  handling  the 
account  is  weak,  slow  or  over¬ 
burdened.  At  any  rate,  earlier 
deadlines  for  commercial  copy 
are  justifiable  and  workable  and 
can  go  a  long  way  toward  re¬ 
lieving  pressure  in  the  com¬ 
posing  room. 

Mama-and-Papu  .4ds 

The  touchier  part  of  the  prob¬ 
lem  has  to  do  with  voluntary 
advertising — the  “Family  Want 
Ad” — the  ads  that  everybody 
claims  are  so  important  to 
readership  and  to  subscriber 
identification  with  the  news¬ 
paper.  The  ads  that  every¬ 
one  says  they’re  losing  because 
“people  just  don’t  use  ’em  any 
more”  or  because  “we’ve  priced 
them  out  of  the  market.” 

Today’s  economy  has  a  lot  of 
husbands  and  wives  both  work¬ 
ing.  Quite  often,  they  have  to 
discuss  the  situation  in  the  early 
evening.  Maybe  they  can  call 
the  ad  in  the  next  morning  or 
on  a  coffee  break  or  lunch  hour. 
Classified  departments  open  in 
the  evening  have  a  fine  selling 
advantage  —  even  if  the  ad 
doesn’t  start  the  next  morning. 

There’s  not  just  the  problem 
of  open  hours  to  accept  copy. 
Accepting  “kills”  is  just  as  im¬ 
portant.  That  used  car  is  likely 
to  be  sold  in  the  evening.  The 
young  couple  may  not  have  a 
chance  to  rent  that  apartment 
until  after  their  working  hours. 
The  result-happy  advertiser  calls 
in  to  kill  his  ad — but  it  can’t  be 
killed  until  the  day  after  to¬ 
morrow,  meaning  his  message 
stays  in  another  day.  Unneces¬ 
sary  phone  calls  for  him.  In¬ 
convenience  to  ad  readers  and 
answ’erers. 

EDITOR  8C  PUBI 


There  are  some  thing.s  you  can 
do  to  help  alleviate  deadline 
pressures  and  give  latest  pos¬ 
sible  service  without  jamming 
up  the  production  processes. 
Here  are  a  few  thought 
starters: 

•  Classified  is  traditionally  a 
late-in-the-day  business.  Why 
not  pattern  your  work  schedules 
accordingly?  Instead  of  having 
telephone  salesrooms  staffed  at 
8  or  8:30  in  the  morning,  when 
business  is  very  light,  why  not 
start  at  9  or  9:30  with  just  a 
skeleton  crew  in  early?  Then 
you’ve  got  full  strength  for  copy 
processing  at  deadline  time. 
Staffing  of  part  timers  in  the 
afternoon  can  be  a  help,  too. 

•  Some  newspapers  are  still 
using  “Too  Late  to  Clas.sify”  at 
the  head  of  the  section,  which  is 
usually  the  last  page  to  be  made 
up.  Advertisers  and  readers 
sometimes  begin  to  like  the  Clas¬ 
sification  too  much,  but  if  it’s 
controlled  and  if  ads  are  trans¬ 
ferred  over  to  the  proper  clas¬ 
sifications  as  soon  as  possible, 
it  can  certainly  be  a  help  to  the 
mechanical  departments. 

•  Credit  checking  late  ads 
from  carbons,  with  copy  going 
directly  to  the  composing  room, 
can  be  a  help  in  rush  hours. 
What  costs  more — a  few’  ads  set 
and  killed  later — or  mechanical 
department  overtime  or  maybe 
a  late  press  start? 

•  Why  not  a  late  deadline  on 

killing  non-commercial  ads? 
They  could  be  pulled  from  pages 
that  have  already  been  made  up 
almost  up  to  stereotype  dead¬ 
line  time.  Just  pull  these  few 
small  ads,  tighten  up  the  col¬ 
umn  and  drop  in  readily  avail¬ 
able  promotion  filler.  Use  the  ^ 
space  to  promote  open  hours, 
deadlines,  telephone  numbers  or  ' 

have  the  copy  relate  to  using  the  ] 
classification  involved.  Or  you  , 

could  even  say,  “The  ad  that  ran 
here  yesterday  was  killed  be-  < 

cause  it  got  results!”  < 

What  Survey  Showed 

A  recent  survey  asking  for 
the  latest  non-commercial 
straight  Classified  deadlines  for 
Sunday  on  100  newspapers 
showed  ranges  from  6  p-i"-  j 

Thursday  to  4  p.m.  Saturday. 

It  was  interesting  to  note  that  < 
many  of  the  newspapers  with  1 

(Continued  on  page  20) 
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ber.  Over  10,000,000  men  were  inducted  into  the  armed  serv¬ 
ice  from  1 940  until  1 947.  These  men  gave  up  their  jobs,  homes, 
—  and  in  many  instances  their  lives.  Cold  War  tensions  have 
forced  Congress  to  periodically  extend  the  draft.  Americans 
will  continue  to  give  much  of  themselves  to  preserve  our  way 
of  life. 

^  C<»plw  Mtuigboptns 

In  the  belief  that  only  by  reviewing  our  great  American  heritage  can  we  look  forward  to  posterity,  this  series  is  sponsored  by  the  Copley  Newspapers 

CALIFORNIA:  The  San  Diego  Union  |  Evening  Tribune  |  Alhambra  Post-Advocate  |  Burbank  Daily  Review  |  Culver  City  Evening  Star- 
News  &  Venice  Evening  Vanguard  |  Glendale  News-Press  Monrovia  News-Post  j  San  Pedro  News-Pilot  |  South  Bay  Daily  Breeze 
ILLINOIS;  Illinois  State  Journal  |  Illinois  State  Register  |  Aurora  Beacon-News  |  Elgin  Daily  Courier-News  |  Joliet  Herald-News 


Americans  have  the  wisdom  and  courage  to  demand  much  of 
themselves  and  surely  the  greatest  sacrifice  is  giving  up  one’s 
home  and  family.  The  United  States  adopted  peacetime  con¬ 
scription  for  the  first  time  in  its  history  by  the  Selective  Training 
and  Service  Act  on  September  1 6,  1 940.  In  October,  Secretary 
of  War  Henry  Stimson  drew  the  first  conscriptee’s  draft  num- 


STORY  OF  THE  HOUSTON  MARKET  was  presented  on  film  by  the 
Houston  Post  recently  to  more  than  220  Chicago  advertising  men. 
"Profile  of  a  Giant"  portrayed  Houston's  progress  to  the  14th 
largest  market  in  the  United  States.  On  hand  for  the  show  were, 
from  left.  Edward  Allen,  Moloney,  Regan  &  Schmitt,  newspaper  rep¬ 
resentative  firm;  Jack  Thomas,  Arthur  Wilk  advertising  agency, 
Chicago;  Keith  Butler,  national  advertising  manager,  Houston  Post, 
and  Will  Harman,  MR&S. 


Color  Ads  Heraltl 
New  Tv  Season 

Providence,  R.I. 

SpectaColor  and  Hi-Fi  news¬ 
paper  ads  were  used  to  an¬ 
nounce  the  ABC  television  line¬ 
up  of  show's  in  Greater  Provi¬ 
dence  on  WTEV,  Channel  6.  It 
marks  the  first  time  that  any 
broadcasting  facility  has  used 
this  medium. 

All  16  new  programs  on  the 
ABC  fall  schedule,  plus  13  re¬ 
turning  shows,  are  depicted  in 
full  color  in  these  preprints  ap¬ 


pearing  in  14  daily  newspapers 
in  the  Channel  6  coverage  area. 

The  program  was  prepared  by 
Bo  Bernstein  &  Co.,  Inc. 

• 

Drummer  a  ‘Veep’ 

John  Hamlin,  a  one-time 
drummer  with  his  own  jazz 
band,  who  is  now  manager  of 
program  production  and  develop¬ 
ment  in  Benton  &  Bowles  Holly- 
w'ood  office,  has  been  elected 
vicepresident.  Hamlin  has  also 
been  associated  with  the  Lester 
Lanin  Orchestra. 


STARTING  SEPTEMBER  1st .  .  . 

BOTH  national  and  local  retail  advertisers  reap  the  bene¬ 
fits  of  Big  Circulation  Coverage  in  Remarkable  Rockford 
...  AT  THE  SAME  SINGLE  RATE!  Now  ...  the 
Rockford  Morning  Star  and  Rockford  Register-Republic 
is  the  leader  in  BOTH  newspaper  COVERAGE  and 
RATE  VALUE  for  national  and  local  advertisers,  alike. 
Rockford’s  own  newspapers  provide  a 
giant  84%  coverage  of  the  251,700 
metropopulation  around  Illinois’ 
second  largest  city. 

ROCKFORD  MORNING  STAR 

Horkforll  He0tsfrr«Hrpublic 

ROCKFOKO,  ILUNOIS 


Classified  Clinic 

{Contivned  from  page  18) 


what  would  be  considered  “suc¬ 
cessful”  Classified  operations 
have  the  latest  deadlines.  Some 
of  the  latest  deadlines  were  re¬ 
ported  by  metropolitan  news¬ 
papers  in  competitive  cities. 
Most  of  the  “single”  new'spapers 
have  earlier  deadlines  and,  sur¬ 
prisingly,  smaller  new’spapers 
tend  to  close  earlier. 

New'  equipment  can  set  type 
faster  and  presses  can  run 
faster,  but  we’ve  still  got  bottle¬ 
necks  in  hand  operations  like 
page  makeup.  You  can  pour  a 
lot  of  water  into  that  funnel,  but 
it’s  only  going  to  come  out  so 
fast.  Good  idea  for  every  CAM 
to  have  think  sessions  on  what 
he  can  do  to  help  alleviate  that 
pressure. 

*  ♦  * 

New  Phone  Service 

First  reports  are  now  in  on 
the  use  of  “In- WATS”  telephone 
service  at  the  Atlanta  (Ga.) 
Joiimal  and  Constitution.  (“In- 
WATS”  offers  free  incoming 
long  distance  service  to  adver¬ 
tisers  throughout  the  .state.) 

CAM  Eldred  Garter  says  the 
service  is  available  on  an  un¬ 
limited  basis  for  $500  per  month 
or  for  15  hours  of  measured  time 
per  month  w'ith  a  surcharge  of 
$15  per  overtime  hour. 

The  service  was  installed  June 
first  W'ith  revenue  amounting  to 
$1200.  July  revenue  w'as  over 
$2,000,  and  August  ran  “well 
ahead”  of  July. 

ROP  and  in-section  promo¬ 
tion  is  being  used.  Promotion 
copy  runs  only  in  out-of-tow'n 
editions  so  the  line  w'on’t  be 
jammed  up  with  local  calls.  The 
Journal  and  Constitution  w'as 
the  first  firm  in  Georgia  to  in¬ 
stall  “in-WATS.”  With  every 
home  and  business  telephone  in 
the  state  connected  to  his  tele¬ 
phone  room.  Garter  feels  he’s 
found  something  that  w'ill  really 
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NEWS-JOURNAL  PAPERS 
SINGLE-RATE  PLAN 

You  capture  this  rich,  dynamic  whole-state 
market  with  these  papers  which  sell  95% 
Wilmington/New  Castle  County  households. 

•  $10,521  Del.  EBI/hshld., 

31.6%  above  national  average 

•  $12,150  New  Castle  Co.  EBI, 

52%  above  national  average 

For  information  contact; 
NEWS-JOURNAL  PAPERS/Wilmingtoa.  D«l. 
or  Story  A  Kelly-Smith,  Inc. 


pay  off  in  additional  business. 

♦  ♦  ♦ 

The  announcement  of  winners 
of  the  E&P  Aw'ard  for  Classi¬ 
fied  Promotion,  made  at  the 
ANCAM  convention  in  Detroit 
failed  to  get  into  print  at  the 
time.  ANCAM  Past  President 
Paul  C.  Schulz  now  advises  the 
winners  w'ere:  San  Mateo 
(Calif.)  Times  (Margaret  Bus- 
chini)  and  Miami  (Fla.)  Herald 
(Hal  McOsker). 

• 

To  Add  Classified 
IS.Y.  Sunday  ISews 

A  separate  Classified  Section 
W'ill  be  published  in  the  City  & 
Suburban  issue  of  the  Sunday 
News  on  Sun.,  starting  Oct.  2. 

John  F.  Herrick,  advertising 
manager  of  the  New  York  News 
said  all  classifications  of  Classi¬ 
fied  Advertising  will  be  ac¬ 
cepted.  Closing  date  is  the  Wed¬ 
nesday  preceding  the  Sunday  of 
publication. 

In  making  the  announcement, 
Herrick  pointed  out  that  “the 
New'  York  market  has  long 
needed  an  effective  classified  ad¬ 
vertising  medium  with  a  broad 
ba.se  of  readership.  The  News 
—  the  new'spaper  with  the  larg¬ 
est  circulation  in  the  market  — 
fills  that  need.  In  introducing 
its  Sunday  Classified  Section, 
the  News  provides  advertisers 
W'ith  a  new'  powerful  line  of 
communications  while,  at  the 
same  time,  it  serves  an  un¬ 
matched  audience  with  a 
greatly  needed  and  helpful  ad¬ 
vertising  seiwice”. 

Arthur  Maloney  of  the  adver¬ 
tising  staff  is  in  charge  of  the 
new  section. 

• 

FTC  Modifies  Carter 
Paint  Ad  Ruling 

The  Federal  Trade  Commis¬ 
sion,  acting  under  a  mandate  of 
the  Supreme  Court,  has  modified 
its  position  on  the  use  of  the 
term  “free”  in  advertising  in 
respect  to  the  Mary  Carter  Paint 
Company’s  “Buy  One — Get  One 
Free”  offer. 

The  FTC  now  bars  the  use  of 
the  term  “free”  or  words  of 
similar  import  unless  the  stated 
price  of  the  merchandise  re¬ 
quired  to  be  purchased  in  order 
to  obtain  the  “free”  article  is  the 
same  or  less  than  the  customary 
and  usual  price  at  which  such 
merchandise  has  been  sold 
separately  for  a  substantial 
period  of  time  in  the  trade  area 
where  representation  is  made. 

• 

20  Pages  for  Track 

A  20-page  tabloid  supplement 
for  Ruidoso  Downs  race  track 
accompanied  the  Sept.  1  issue 
of  the  weekly  Lincoln  County 
Record,  a  Thursday  supplement 
to  the  Roswell  Daily  Record. 
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Well  then,  would  you  believe  a  combined  circulation  of  330,974  in  a  metro 
area  with  302,400t  homes  ? 

Of  course  there's  some  duplication.  But,  with  more  than  50%  coverage  both 
morning  and  evening,  our  paper  boys  can  deliver  your  advertising  message 
to  just  about  everyone  who  can  read. 

And  you  won't  have  to  worry  about  them  changing  "channels"... the  Star  and 
the  News  are  the  only  major  dailies  in  this  central  Indiana  market.  If  you 
want  saturation  coverage  in  the  Indianapolis  metro  area,  use  the  medium 
that  reaches  more  potential  customers  than  any  other  single-package  buy. 


THE  MARKET-28th  U.S.  metro  market 
in  retail  sales— 22nd  U.S.  newspaper  mar¬ 
ket-one  of  the  top  5  U.S.  test  markets. 
THE  STAR  AND  THE  NEWS-Full  serv¬ 
ice  newspapers:  ROP  color,  Roto,  Hi-Fi, 
Spectacolor,  Section  inserts.  Split  run. 
*Total  combined  daily  circulation  430,618 
—Sunday  381,246 

*1  St  quarter  of  1 966  averages  reflecting  substantial 
recent  circulation  gains.  Subject  to  audit. 

11966  Sales  Management  &  Survey  of  Buying  Power. 


Why  not  send  a  boy  to  do  a  man's  job  ?  ThE  INDIANAPOLIS  STAR 

'  *  (mOMNINQ  a  SUNDAY) 

(  especially  when  he  can  do  it  better  I ) 


THE  INDIANAPOLIS 


NEWS 

(CVENINa) 
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Story  &  Kelly-Smith,  Inc.  •  National  Representatives 
The  Leonard  Co.  •  Florida  Representatives 


Mixed  Lines  For  Ads  Set  From  Tape 

l^inuquick 


San  Mateo,  Calif. 

Hot  metal  advertising  type  is 
produced  with  tape  in  a  San 
Mateo  Times  system  that  com¬ 
pares  favorably  with  photoset 
composition  methods  according 
to  Owen  J.  Mobley,  executive 
foreman. 

Within  the  limits  from  oM 
point  to  24  point,  this  method 
is  faster  from  raw  copy  to  the 
completed  page  than  any  method 
today,  he  said. 

It  also  is  a  much  faster  and 
more  highly  satisfactory  way  to 
set  ad  type  than  any  other  hot 
metal  system  the  Times  has 
ever  had,  Mobley  said  in  ampli¬ 
fying  his  report  to  the  recent 
Pacific  Newspaper  Mechanical 
Conference. 

The  Times  uses  as  compo¬ 
nents  the  Linoquick  and  the 
Elektron  mixer.  The  mixer  was 
developed  to  meet  specifications 
drawn  by  Mobley  after  viewing 
the  Elektron’s  use  in  setting 
mixed  sizes  of  classified  lines. 

The  system  requires  no 
change  in  markup  methods  or 
systems,  and  operates  simul¬ 
taneously  with  all  other  sys¬ 
tems  within  the  composing 
room,  Mobley  pointed  out. 

The  tape-operated  Elektron 
and  its  related  equipment  com¬ 
prise  a  highly  sophisticated, 
electronically  controlled  tape- 
operated  machine  that  operates 
with  a  minimum  of  trouble,  he 
also  reported. 

Setting  of  mixed  lines  does 
not  require  highly  competent 
personnel  to  punch  the  tape,  he 
added.  The  regular  Times’ 
punchers  were  turning  out 
mixed  type  at  satisfactory  pro¬ 
duction  speeds  after  just  a  few 
shifts,  Mobley  said. 

One  operator  punched  the 
tape  for  850  inches  of  ads  in  one 
hour,  55  minutes.  The  copy  in¬ 
cluded  a  full  page  of  solid  27 
em  eight  point  with  two  tabu¬ 
lated  columns  of  figures  with 
bulldog  figures,  he  added. 


This  was  not  a  speed  check 
but  was  noticed  because  he  gave 
the  operator  the  copy  two  hours 
before  the  shift  ended  and  Mob¬ 
ley  noticed  it  was  completed  five 
minutes  before  the  shift  ended. 

“The  system  is  worthy  of  con¬ 
sideration  by  those  interested  in 
retaining  a  balanced  ad-setting 
system  that  does  not  upset  the 
composing  room  and  makes  pos¬ 
sible  the  high-speed  production 
of  mixed  lines  or  display  lines 
from  agate  to  24  point  by  per¬ 
sonnel  without  previous  ad  com¬ 
position  experience — or  at  most, 
only  news  matter  experience,” 
he  obser\'ed. 

The  procedure  .solves  one  of 
today’s  major  problems — that  of 
finding  skilled  ad  mixer  opera¬ 
tors,  said  Sam  Samaniego,  Times 
production  manager.  He  also 
pointed  to  a  shortage  in  skilled 
machinists.  The  Times’  installa¬ 
tion  has  been  in  operation  for 
six  months. 

“Tex”  Mobley,  an  old  time 
foreman  who  has  worked  in 
many  newspaper  plants,  has 
been  with  the  Times  11  years. 

He  described  the  Times  sys¬ 
tem  as  follows; 

Markup 

The  ad  is  marked  up  in  the 
usual  way.  The  markup  man 
may  indicate  at  this  time  the 
portions  of  the  ad  to  be  taped  or 
he  may  wait  till  he  has  com¬ 
pletely  marked  the  ad  before 
he  puts  his  TTS  marks  on  the 
copy.  We  use  a  color  markup  for 
each  machine.  He  then  goes  to 
the  Xerox  machine  and  makes 
duplicate  copies  of  the  original 
copy,  but  he  duplicates  only  the 
pages  marked  for  tape. 

An  explanation  of  his  marks 
are  usually  helpful.  The  operator 
selects  the  “width”  plugs  neces¬ 
sary  to  get  the  proper  count  for 
the  type  face  to  be  used  and 
plugs  them  in.  This  is  not  shown 
as  they  go  in  the  back  of  the 
Linoquick  machine. 


How  is  the  Linoquick  perfora¬ 
tor  used  to  set  ads? 

After  the  operator  has  put  the 
four  font  width  wedges  in  the 
machine  he  then,  by  a  series  of 
auto  shift  codes,  punches,  in 
sequence,  the  magazine  needed, 
line  measure,  filling  piece,  quick 
open  knife  and  is  ready  to  start 
setting  the  ad  copy,  and  in 
approximately  five  seconds. 

The  tape  perforator  punches 
straight  matter  type  ad  lines  at 
his  regular  news-matter  speed 
based  on  the  speed  of  the  opera¬ 
tor. 

It  does  not  matter  about  the 
size,  5%  to  24  point.  Of  course, 
the  larger  the  type  and  the 
shorter  the  line,  if  spaced  full, 
the  number  of  lines  would  be 
less.  But  centered,  flush  left  or 
right  lines,  are  punched  at  top 
speeds. 

The  Linoquick  can  punch 
and  count  any  size  or  type  of 
font  by  simply  inserting  a 
“width  plug”  in  a  slot  behind  the 
machine.  This  plug  has  been  pre¬ 
pared  at  the  factory  for  the 
exact  font  it  represents,  and, 
with  the  aid  of  the  Linoquick 
system,  gives  a  perfect  count 
even  though  the  font  of  matrix 
is  not  a  unit  count  font. 

By  the  same  method  any  two 
fonts  of  matrix  can  be  mixed  in 
the  same  line  and  the  count 
comes  out  as  perfect  as  the  regu¬ 
lar  unit  count  fonts.  The  line 
justifies  perfectly.  No  tight  or 
loose  lines. 

Quick  Cliange 

In  working  between  two  maga¬ 
zines  the  operator  pushes  down 
the  keys  marked  UM  or  LM  for 
upper  or  lower  magazine  and 
the  machine  changes  from  upper 
to  lower  magazine  at  split-second 
speed. 

To  underpin  overhanging  lines 
we  have  installed  a  round  rod 
the  length  of  the  Linoquick 
measure  ribbon  panel  on  which 
we  attached  four  pointer  fingers. 
For  instance,  your  measure  is 
to  be  20  picas.  The  ribbon  is 
returned  to  the  full  mea.sure. 
The  24  pt.  word  or  words  are 
punched  and  the  pointer  is 
moved  to  the  stopping  place  of 
the  ribbon.  The  operator  then 
goes  to  lower  magazine  by  press¬ 
ing  the  LM  key.  Then  sets  the 
10  pt.  he  wants  to  be  on  the  first 
line,  then  goes  to  UM  for  the 
24  pt.  price  and  quick  knife  and 
hits  the  “return”  button.  Then, 
in  lower  magazine  he  puts  the 
necessary  spaces  needed  to  bring 
the  ribbon  back  to  the  first 
pointer,  then  he  continues  his  10 
pt.  leader  line  out  to  the  second 
pointer  and  punches  the  neces¬ 


sary  space  to  fill  out  the  line. 

There  is  another  method  we 
use  where  the  operator  has  a 
complicated  combination.  He  re¬ 
turns  the  measure  ribbon  to  full 
measure  to  be  set.  Then  he 
presses  down  the  “reverse”  key 
and  the  “no  punch”  or  “off  the 
block”  key  and  sets  his  24  or 
18  pt.  needed  on  left  of  line  or 
on  right  end  of  line,  in  reverse, 
then  he  goes  to  lower  magazine 
and  underpins  back  to  the  start 
of  the  line.  This  gives  him  the 
count  needed  to  underpin  this 
combination.  Then  he  sets  his 
lines  and  uses  his  “no  punch” 
information  where  needed  in  the 
line. 

The  Klekiron  Mixer 

The  next  process  in  our  ad 
.setting  is  transferring  the  per¬ 
forated  tape  to  the  Elektron 
Mixer. 

The  Elektron,  by  signals 
from  the  tapes,  automatically 
clears  all  molds,  .selects  correct 
magazine,  selects  proper  molds, 
and  sets  line  measures.  The 
Elektron  automatically  stops  by 
coded  signal  for  pi  mat  in.sertion. 
A  “re-set”  button  will  indicate 
that  a  pi  mat  must  be  inserted 
by  monitor. 

The  Elektron  Mixer  as.sembles 
and  casts  mixed  lines  at  12  lines 
per  minute  where  length  of  line 
permits. 

We  have  found  this  machine 
produces  4  to  1  or  more  over 
manually  set  mixed  lines,  and  on 
editorial-type  ads  the  length  of 
the  line  alone  controls  the  num¬ 
ber  of  lines  per  minute  up  to  12. 

The  assembling  of  24  pt.  down 
to  agate  is  smooth  and  faultless 
and  almost  trouble-free. 

Production  on  the  Elektron 
Mixer  is,  of  course,  governed 
by  the  tape.  No  tape-operated 
machine  is  any  better  than  the 
tape  it  is  required  to  run,  and 
the  Elektron  Mixer  is  no  excep¬ 
tion. 

• 

J-Teacliers  Feel  Ads 
Should  Support  Media 

Eugene,  Ore. 

Out  of  a  questionnaire  among 
teachers  here  this  summer, 
Prof.  R.  Max  Wales  of  the  Uni¬ 
versity  of  Oregon  derived  a 
surprising  attitude  toward  ad¬ 
vertising. 

The  journalism  teachers,  he 
found,  seemed  to  be  more  united 
in  their  belief  that  advertising 
was  obligated  to  support  media 
carrying  serious  articles  than 
were  two  other  groups  (begin¬ 
ning  advertising  students  and 
other  teachers). 

Prof.  Wales  commented: 
“Speculation  as  to  why  journal¬ 
ism  teachers  felt  advertising 
had  any  obligation  to  support 
any  media  is  tempting,  but  the 
indulgence  will  be  foregone.” 


Everything  in  Baltimore  revolves  around  The  Sun 

•  ••that^s  why  Baltimore 
Department  Stores  place 
7S%  of  their  newspaper 
advertising  in  The  Sunpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Roprosantativoa:  Crosmor,  Woodward,  O'Mara  A  Ornrtaboo 
New  York.  San  Francisco.  Los  Angeles.  Chicago.  Detroit.  Atlanta.  Philadelphia.  Minneapolis 
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When  food  advertisers  want  to  cover  Boston  through  you  reach  64%  of  the  area's  952,500  households.* 
broadcast  media,  more  than  70%  of  them  buy  at  And  the  Herald-Traveler’s  coverage  is  heaviest  in 
least  2  TV  stations;  and  more  than  90%  buy  at  least  the  middle  and  upper  income  families,  who  spend  far 

3  radio  stations.  So  why  not  apply  the  same  thinking  more  on  food**  in  the  home  than  the  average  Boston 

to  newspapers?  family. 

Metro  Boston  is  a  <j/'o-paper  buy.  And  the  Herald-  Good  reasons  for  including  the  Herald-Traveler  in 
Traveler  has  to  be  one  of  them.  We  could  show  you  your  Boston  newspaper  buy?  They  sure  are. 
plenty  of  figures  to  back  this  up,  but  we’ll  just  „  .  .  xu 

mention  a  couple  for  now.  a  w  "TV  /  rw\w^  av  ■  y 

When  you  buy  just  one  paper  in  Boston,  the  most  IJ  C  D  \  I  ||  /  I  E  D 

household  coverage  you  can  get  is  38%.  But  when  ^  ■  1  ilm/ml  jmW  /  ^  w 

you  buy  two  papers,  including  the  Herald-Traveler,  has  spenders. 

•Source:  ABC  3/31/66  •’Source:  BLS  —  Consumer  Expenditure  Study  for  Boston  1960-1961 


number  one  in 
nev\«paper  automarion  ? 


The  Denver  Post,  that’s  who.  And  the  Miami  Her¬ 
ald,  the  Battle  Creek  Enquirer  and  News,  the  Des 
Moines  Register  and  Tribune,  the  Newark  Star- 
Ledger,  and  the  Dallas  Times-Herald.  And  hun¬ 
dreds  of  other  newspapers  of  all  sizes. 

They  all  vote  for  Cutler-Hammer  on  the  ballots 
that  count:  their  specification  of  Cutler-Hammer 
press  drives,  pressroom  and  mailroom  equipment, 
and  electric  power  distribution  equipment  for  their 
own  new  plants  and  facilities. 


Look  first  at  press  drives:  more  than  a  hundred 
units  of  Cutler-Hammer  advanced-design  SCR 
Webmaster  drives  are  now  performing  brilliantly. 
Many  more  installations  of  these  remarkable 
drives  are  now  under  way  and  being  planned. 

Next,  consider  the  mailroom:  virtually  all  of  the 
automated  mailroom  systems  now  in  operation  are 
Cutler-Hammer.  Using  such  Cutler-Hammer  hard¬ 
ware  as  counter-stackers,  stack  transfer  units,  bot¬ 
tom  wrappers,  and  tying-machine  feeders.  And  our 


just-announced  counter-stacker  card  programmer 
is  the  final  link  to  complete  circulation /mailroom 
automation. 

And  don’t  forget  our  System  255  Counter  Total¬ 
izer  that  does  away  with  production  waste  in  multi¬ 
unit  operations.  Or  our  web  protection  equipment. 
Or  our  unmatched  “D  Mist”  ink-mist  suppression 
system  that  assures  a  clean  pressroom.  Or  the  job- 
tailored  Cutler-Hammer  lap-stream  conveyors  to 
interlock  your  pressroom  and  mailroom. 


Quite  a  package?  True.  But  we’re  not  resting 
on  it.  To  make  sure  you  get  complete  application 
help,  we’ve  tripled  our  staff  of  Newspaper  Indus¬ 
try  Sales  Engineers  .  .  .  backed  them  with  an  ex¬ 
panded  headquarters  organization  and  facilities. 
And  our  24-hour  parts  and  field-service  system 
constantly  guards  your  investment  in  reliability. 

For  your  new  or  modernized  facilities,  stay  with 
the  leader.  Make  it  a  point  to  talk  soon  with  your 
Cutler-Hammer  Printing  Industry  Sales  Engineer. 


OUTLER' HAMMER 


1 


0 


Milwaukee.  Wisconsin  53201 


FOR  EXPRESSION 


That’s  why  we  hope  ?  V  ^ 

you’ll  call  us  anytime  v.'t  /  . ' 

Coast  Line  figures  in  your  / 

news  or  feature  stories.  /  yr 

We’d  love  to  fill  you  in  on  things  ^ 

like  celebrities’  arrivals  I 

and  departures.  Special  trains.  V 

Innovations  in  passenger 
or  freight  service. 

News  about  industrial  development. 

Any  news  you  want. 

Just  call:  Donald  T.  Martin,  Assistant  Vice  President, 
Atlantic  Coast  Line  Railroad,  Jacksonville,  Florida. 
Telephone:  904  353-2011. 


ATLANTIC 
COAST  LINE 
RAILROAD 


Voting  Booths  at  Fair  I 
Attract  Teen-Agers  I 


San  Francisco 
Young  people  like  to  express 
their  opinions  at  the  ballot  box, 
the  San  Francisco  Examiner 
established  by  setting  up  four 
standard  voting  booths  at  the 
Teen-Age  Fair  here. 

Some  14,000  voted  in  11  days 
of  the  fair.  Teens  stood  in  lines 
to  register  their  views  on  10 
different  questions  daily. 

Registration  was  required.  A 
fluore.scent  light  stamp  was 
used  to  prevent  repeat  ballots. 


Editors  -Advised 


What  do  teens  like  aside 
from  voting?  Examiner  editors 
learned  the  young  people  pre¬ 
fer  a  teen  age  section  in  their 
newspaper  by  a  10  to  1  margin. 

Preferences  in  California’s 
gubernatorial  race,  global  poli¬ 
cies,  civil  rights,  dating,  enter¬ 
tainment  and  a  host  of  other 
matters  were  registered  and  re¬ 
ported  daily  in  the  newspaper. 

Teeners  believe  in  God,  1046 
to  592;  rank  dances  as  first  in 
entertainment  w’ith  parties  a 
close  second  and  split  nearly 
even  on  Vietnam  War  escala¬ 
tion,  560  to  592. 

They  do  not  think  there  is 
too  much  violence  on  tv,  1016 
to  227 ;  rank  President  Kennedy 
higher  than  President  Johnson 
and  think  teeners  should  help 
with  housew'ork,  1101  to  204. 


270  Own  Cars 


Teen  Panel  Assists 


cause  of  suggestions  made  by  a 
panel  of  10  San  Francisco 
Youth  Association  members 
during  a  pre-fair  session,  ac¬ 
cording  to  Harry  Papazian. 

A  $25  government  bond  was 
awarded  daily  in  a  drawing 
from  the  list  of  registered 
voters. 


Howard  Group 
Buys  Hancock 
Papers  in  Calif. 


The  voters  included  270  car 
owners.  Reporting  on  weekly 
allowances,  2698  receive  $2  to 
$5  while  542  have  more  than 
$10  to  spend  every  week. 

“Bang,  Bang,  Bang’’  is  what 
attracts  teen  agers,  according 
to  Hal  Sloane,  producer  of  the 
roving  event  during  which  10 
bands  often  play  at  a  time. 

But  Sloane  immediately  no¬ 
ticed  the  .success  of  the  voting 
attraction  developed  by  the  Ex¬ 
aminer,  and  balloting  will  be 
added  to  future  fairs,  he  told 
Charles  Gould,  publisher. 

Favorable  comment  from  ex¬ 
hibitors,  participants  and  ed¬ 
ucators  was  even  more  impres¬ 
sive  than  the  number  of  voters 
drawn  to  the  newspaper’s 
booths,  management  also  re¬ 
ported. 


San  Clemente,  Calif. 

Mr.  and  Mrs.  Robert  K.  Han¬ 
cock,  publishers  of  the  San 
Clemente  Publishing  Corp.,  have 
sold  their  controlling  interest  in 
three  Orange  County  news¬ 
papers,  the  San  Clemente  Daily 
Stin-Post,  and  weekly  Dana 
Point  Lamplighter  and  San  Juan 
Capistrano  Coastline  Dispatch. 

Robert  S.  Howard,  of  Naples, 
Fla.,  owner  of  the  Hammond 
(Ind.)  Times,  the  Logansport 
(Ind.)  Pharos-Tribune  and 
Press,  and  co-owner  with  the 
Scripps  League  Newspapers  of 
the  Casper  (Wyo.)  Star-Trib¬ 
une,  will  be  chairman  of  the 
board  of  the  new  Coastline  Pub¬ 
lishing  Corp.,  buyer  of  the  Han¬ 
cock  papers. 

Victor  J.  Morgan,  of  Newport 
Beach,  Calif.,  new  publisher, 
formerly  published  The  Dalles 
(Ore.)  Chronicle,  Kalispell 
(Mont.)  Interlake  and  the 
Scottsdale  (Ariz.)  Progress. 
John  Armstrong,  also  of  New¬ 
port  Beach,  is  president  of  the 
corporation  and  associated  with 
Morgan  who  has  industrial  and 
business  holdings  in  California 
and  Arizona. 


The  vote  returns  provided  a 
series  of  stories  based  on  the 
count  from  daily  questions.  The 
query  li.st  was  successful  be- 


Newspaper  broker  Joseph  A. 
Snyder,  Anaheim,  Calif.,  repre¬ 
sented  the  buyers. 

Hancock  worked  with  the 
Flint  (Mich.)  Journal,  Kingston 
(N.  Y.)  Daily  Freeman,  owned 
the  Santo  Afan'tt  (Calif.)  Times, 
later  the  Fontana  (Calif.)  Her¬ 
ald  and  News,  which  he  sold  in 
1952  to  purchase  the  San  Clem¬ 
ente  Sun.  He  merged  it  with  the 
Post,  and  later  acquired  the  Dis¬ 
patch  and  the  Lamplighter.  Mrs. 
Hancock  has  edited  the  Dis¬ 
patch. 

General  Manager  Karl  Wray 
has  been  named  publisher  of  the 
three  papers. 
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This  is  the  last  step 
Goss  press... and  it 

It’s  important  because  of  what  the  Goss  name  stands 
for.  Eighty  years  of  learning,  for  one  thing.  Building 
presses  that  combine  the  precision  of  a  fine  watch  with 
battleship  strength. 

It  stands  for  the  biggest  supplier  of  web  fed  press 
equipment  .  .  .  and  in  an  industry  where  bigness  is 
earned  only  by  being  the  best.  It  stands  for  the  in¬ 
dustry’s  broadest  Research  and  Development  program 
...  a  program  that  has  brought  major  advances  and 


When  everything  counts,  you  can  count  on  Goss 


in  manufacturing  a 
s  important  to  you 

economies  to  reelroom  and  pressroom  performance. 

It  stands  for  a  non-compromising  standard  of  quality, 
and  the  men  and  tools  and  facilities  to  enforce  it.  It 
stands  for  the  Goss  full-time  service  organization— 24 
hours  a  day,  365  days  a  year. 

Above  all,  the  Goss  name  stands  for  pride  in  building 
each  press  as  if  our  reputation  depended  on  it.  It  does. 
What  it  all  adds  up  to  is  this:  our  name  goes  on  our 
product  only  after  our  product  lives  up  to  our  name. 


THE  GD55  COMPANY 
^  MIEHLE-60SS-DEXTER.  INC. 


McNaughtons  Expand 
California  Interest 


Pekin,  Ill. 

Stockholders  of  McNaughton 
Newspapers  recently  became  51 
percent  stockholders  of  the 
Dai'is  Daily  Enterprise,  Wood¬ 
land  Record  and  East  Yolo 
Record  of  Yolo  County,  Cali¬ 
fornia. 

The  merger  culminated  more 
than  a  year  of  negotiations  be¬ 
tween  Doufflas  and  Mary  Tib- 
bitts  and  Douplas  Tibbitts  Jr., 
of  the  Tibbitts  Publications  and 
F.  F.  McNauffhton  and  Dean 
McNaugrhton  of  the  McNaughton 
Newspapers  of  Pekin,  Ill.,  Yuma 
and  Prescott,  Ariz.,  and  Cali¬ 
fornia. 

Under  the  merger,  the  Tib¬ 
bitts  family,  wdth  49  percent, 
remain  the  largest  single  stock¬ 
holders  in  the  three  newspapers 
which  they  have  owned  and 
operated  for  20  years.  They  will 
continue  as  publishers  and  man¬ 
agers,  working  with  Don  Han¬ 
cock,  regional  representative  for 
the  McNaughton  Newspapers 
out  of  Fairfield.  Hancock  also 
holds  stock  in  the  Fairfield  and 
Placerville  operations. 

Douglas  and  Mary  Tibbitts 


and  their  son  went  to  Woodland 
in  1946  when  they  purchased 
the  Woodland  Record.  They  had 
been  stockholders  in  Laramie 
(Wyo.)  Newspapers  Inc.  Mrs. 
Tibbitts  had  been  city  editor  of 
the  Laramie  Daily  Bulletin  and 
was  the  second  woman  city  edi¬ 
tor  of  a  daily  newspaper  in  the 
west.  (Agness  Underwood,  now 
assistant  managing  editor  of  the 
Los  Angeles  Herald-Examiner, 
was  the  first  woman  city  editor 
in  the  west.) 

Later  Mrs.  Tibbitts  was  ad¬ 
vertising  manager  of  the  Lara¬ 
mie  morning  and  afternoon 
dailies.  Her  husband  was  super¬ 
intendent  of  the  paper’s  me¬ 
chanical  department. 

Under  Tibbitts  operation  the 
three  newspapers,  two  weeklies 
and  the  daily  Enterprise  have  a 
paid  circulation  of  more  than 
14,500. 

Hancock  heads  the  new  corpo¬ 
ration,  with  the  Tibbitts  and 
McNaughtons  as  vicepresidents 
and  Dean  McNaughton  also  sec¬ 
retary-treasurer. 

F.  F.  (Foy)  McNaughton,  a 
newsi)aperman  for  more  than  50 


years,  heads  the  McNaughton 
group.  He  is  editor  of  the  Pekin 
Times.  His  son.  Dean,  is  pub¬ 
lisher. 

Joseph  Snyder,  newspaper 
broker,  was  consultant  to  the 
Tibbitts  in  the  merger,  which 
involved  no  cash  transfer. 

One  of  the  primary  objectives 
of  the  move  is  to  finance  further 
expansion  of  the  Davis  Enter¬ 
prise,  a  five-day-per-week  publi¬ 
cation  which  in  recent  years  has 
moved  from  a  weekly  to  a  twice 
weekly. 

• 

RCA  Week 
Supplement 
One  Timer 

RCA  Sales  Corporation  will 
pour  a  record  $15  million  into 
advertising  during  the  fourth 
quarter  to  promote  its  1967  line 
of  RCA  Victor  home  instrument 
products. 

The  expenditure  includes  fac¬ 
tory-placed  advertising  from  J. 
Walter  Thompson  advertising 
agency  as  well  as  RCA’s  share 
of  local  distributor  and  dealer 
co-op  ads. 

The  outlay  this  year  is  $5 
million  larger  than  last  year’s 
and  three  times  greater  than  the 
1963  inve.stment  when  “RCA 
Victor  Week’’  was  instituted. 

For  the  fourth  consecutive 
year  newspapers  wdll  be  used  to 
distribute  a  four-color  “RCA 
Victor  Week’’  supplement.  A 
total  of  391  papers  are  scheduled 
to  get  the  12-page  insert  for  dis¬ 
tribution  the  week  of  Sept.  25. 

KCA  Vt  eek 

In  1963  “RCA  Victor  Week’’ 
inserts  w'ere  distributed  by  211 
papers  with  33  million  circula¬ 
tion.  In  1964  the  number  of 
papers  increased  to  264  and  last 
year  the  list  of  papers  was  330. 

This  year’s  insert,  while  four 
pages  larger  than  last  year’s, 
will  be  a  “one  shot’’  promotion. 
In  the  past,  RCA  has  run  two 
eight-page  supplements,  one  in 
September  and  one  in  November. 

Jack  M.  Williams,  vicepresi¬ 
dent  of  advertising  and  sales 
promotion  for  RCA  Sales  Corp., 
said  the  broadcast  budget  had 
been  increased  by  SO'Jr  to  pay 
for  an  expanded  u.se  of  television 
during  the  fourth  quarter.  Ad¬ 
vertising  w'ill  appear  on  NBC 
network  shows. 

He  said  the  company  will  con¬ 
tinue  to  increase  its  local  and 
national  cooperative  print  adver¬ 
tising,  involving  more  than  4 
million  lines  of  local  advertising. 


Press  Freedom 
Index  Prepared 
In  1 15  Nations 

Columbia,  .Mo. 

An  international  project  to 
measure  press  freedom  in  115 
nations  is  being  undertaken  by 
the  Freedom  of  Information 
Center  at  the  University  of  .Mis¬ 
souri. 

Called  the  Press  Independence 
and  Critical  Ability  (PICA) 
Index,  the  project  is  enlisting 
the  aid  of  newsmen,  broad¬ 
casters  and  journalism  educa¬ 
tors  throughout  the  world.  The 
journalists  and  educators  will 
be  “judges”  for  the  index. 

Goal  of  the  undertaking  is  to 
establish  an  accurate  index  that 
W'ill  also  reflect  socio-political 
freedom  within  each  nation. 

The  Center  hopes  to  distribute 
results  of  its  first  measurement 
on  Jan.  1,  1967.  Thereafter,  the 
Center  w’ill  re-measure  world 
press  freedom  each  year,  giving 
journalists  and  social  scientists 
what  the  Center  hopes  will  be 
an  accurate  annual  chart  of 
pre.ss  freedom  trends  in  115  in¬ 
dividual  nations  and  in  the  world 
as  a  whole. 

• 

Catholic  Paper 
Names  Foreign 
Correspondents 

St.  Lons 

The  St.  Louis  Review,  weekly 
newspaper  serving  the  Catholic 
Archdiocese  of  St.  Louis,  has 
appointed  Desmond  Fisher  as  its 
European  correspondent.  Father 
Thomas  J.  Hederman,  editor, 
announced  this  week. 

Fisher,  a  native  of  North  Ire¬ 
land,  was  editor  of  the  Catholic 
Herald,  London,  until  his  resig¬ 
nation  last  May. 

Father  Hederman  also  an¬ 
nounced  the  appointment  of 
Edythe  Westenhaver  as  the 
Review’s  Rome  correspondent. 

In  1960,  Fisher  received  one 
of  the  two  fellowships  offered 
by  the  United  Nations  for  jour¬ 
nalists  in  Western  Europe.  He 
spent  three  months  at  the  UN 
reporting  events  there,  including 
Khrushchev’s  shoe-banging  per¬ 
formance.  He  also  covered  John 
F,  Kennedy’s  presidential  elec¬ 
tion  campaign  and  the  Kennedy- 
Khrushchev  meeting  in  Vienna 
in  June  1961. 

Miss  Westenhaver  was  re¬ 
ligion  reporter  for  the  Cleveland 
Plain  Dealer  before  she  moved 
to  Rome  last  year. 


/ 
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sell  DENVER  ! 


EMPIRE,  The  Denver  Post’s  locally  edited 
rotogravure  magazine,  is  a  Sunday  reading 
habit  in  344,050  western  homes.  Reaches 
more  readers  in  Colorado  than  Life,  Look, 
McCalls  combined. 


Tli^  Doiivor  INiNt 

Th  e  Voiiie  of  The  Mtoeky  Mountain  Empire 


ITU  Changes  Laws 
To  Avoid  Lawsuits 


Colorado  Springs,  Colo. 

President  Elmer  Brown  and 
his  colleagxies  on  the  Executive 
Council  of  the  International 
Typographical  Union  prevailed 
on  delegates  to  the  union’s  an¬ 
nual  convention  here  last  week 
to  repeal  a  section  of  the  bylaw's 
which  made  contract  commit¬ 
ments  paramount  to  picket  lines. 

The  proposition,  adopted 
unanimously  after  Brown  ex¬ 
plained  its  purpose,  amends  Sec¬ 
tion  1,  Article  VII  (“Contracts 
— Arbitration”).  In  essence, 
Brown  told  the  delegates,  it  was 
advisable,  from  a  legal  view¬ 
point,  to  expunge  the  law'  w'hich 
publishers  and  other  employers 
have  invoked  from  time  to  time 
to  obtain  the  enforcement  of 
contracts  by  the  ITU  officers. 

Vicepresident  John  J.  Pilch 
gave  moves  tow'ard  cooperation 
with  other  unions  as  an  added 
reason  for  the  amendment. 

Ivt>cal  Union's  Obligaliun 

The  key  sentence  in  the 
amended  article,  which  stands, 
now  reads:  “It  is  the  obligation 


of  the  local  union  to  observe  and 
enforce  terms  of  the  contract.” 

According  to  Brow'n,  em¬ 
ployers  have  threatened  to  sue 
the  International  union  in  situ¬ 
ations  w'here  the  president  fails 
to  direct  the  officers  and  mem¬ 
bers  of  the  local  union  to  comply 
w'ith  their  contract. 

“I  w'ant  to  relieve  the  ITU  of 
that  liability,”  Brow'n  said, 
urging  a  favorable  vote  on  the 
proposition.  “I  am  very  much 
interested  in  relieving  the  em¬ 
ployer  of  the  misapprehension 
that  the  International  president 
is  alw'ays  on  his  side  and  against 
the  local  union.”  He  referred  to 
situations  where  local  union 
members  respected  the  picket 
lines  set  up  by  other  unions. 

Brown  advised:  “If  you  can¬ 
not  enforce  contracts  and  there 
are  violations  by  employers,  you 
can  ask  to  be  relieved  of  your 
contract  commitments,  or  you 
can  ask  for  other  means  of 
enforcement. 

“I  hold  that  the  employer  does 
not  have  a  right  to  rely  upon 
the  law's  of  the  ITU  to  require 
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its  officers  to  enforce  contracts.  Only  one  change  in  the  ITU 
It  is  my  opinion  that  w'hatever  Constitution  w'ill  go  to  referen- 
rights  and  w'hatever  protections  dum,  Nov.  16.  That  w'ould  re- 
are  provided  in  contracts  for  the  store  to  the  Executive  Council 
employer  should  be  spelled  out  the  authority  of  making  a  choice 
in  the  contract,  not  in  the  by-  in  location  for  the  annual  con- 
law's  of  the  ITU.”  vention.  The  constitution  was 

^  .  amended  recently  to  require  that 

e  ele  ectlon^  annual  convention  take  |)Iace 

The  iwrtion  deleted  from  the  in  Colorado  Springs,  the  head- 
bylaw's  read  as  follows:  quarters  of  the  union.  The  meet- 

*  “Subordinate  unions  of  the  ing  here  this  year  created  so 
International  Typographical  many  problems  of  travel. 
Union  have  a  long  and  honor-  housing,  etc.  that  the  delegates 
able  history  of  compliance  and  deemed  it  wise  to  revert  to  the 
fulfillment  of  all  contract  com-  “movable  site”  system, 
mitments.  It  is  required  that  „  .  »  , 

where  contract  commitments 

have  been  made,  such  commit-  A  dual  pension  program,  the 
ments  are  paramount  and  must  details  of  which  are  left  to  be 
be  honored  by  the  local  unions  w'orked  out  by  the  Executive 
parties  thereto,  as  a  matter  of  Council,  was  approved.  The  dele- 
union  policy  only  subject  to  the  gates  rejected  a  proposal  that  it 
limitations  stated  in  the  ap-  be  sent  to  a  membership  vote, 
proval  clause  of  such  agree-  Leaving  the  union’s  own  pen- 
ments  w'ithout  any  as.sumption  sion  plan  ($22  a  week)  un- 
of  liability  thereunder  by  the  changed,  the  new  industry-wide 
ITU.  program  envisions  two  applica- 

“This  obligation  cannot  be  tions:  1.  A  jointly  trusteed  plan 
considered  to  be  mitigated  or  to  be  supported  by  negotiated 
absolved  because  of  picket  lines  employer  contributions.  2.  A 
established  w'ithout  authority  union  tru.steed  plan  to  lie  sup- 
provided  in  the  local  contract  ported  by  contributions  from 
and  as  provided  in  Article  XXI,  those  ITU  members  who  elect  to 
Bylaw's  .  .  .  make  such  contributions  as  a 

“Where  the  contract  between  unit  comprised  of  all  chapel 
the  local  union  and  employer  members  or  all  local  union 
does  not  provide  a  method  for  members. 

the  adjudication  of  differences  The  desire  is  to  provide  full 
as  to  interpretation  and  enforce-  pensions  at  age  65  after  25 
ment  the  employer  may  require  years  of  service  credit.  Reduced 
the  International  Typographical  pensions  may  be  paid  at  age  60 
Union  to  interpret  the  obliga-  after  25  years  of  service, 
tions  of  the  local  union,  pro-  Canadian  members  are  ex- 
vided  said  contract  has  been  eluded  from  the  plans,  at  least 
approved  by  the  President  of  the  until  the  laws  of  that  country 
ITU  as  conforming  to  the  law's  can  be  changed 
of  the  ITU.”  • 

These  provisions  w'ere  w'rit-  .  n  m 

ten  into  the  bylaws  during  the  Composing;  Room  Row 
ITU  administration  of  Woodruff  Slopes  Paper  f or  Day 
Randolph  as  a  means  of  keeping  Detroit 

local  unions  in  line  with  his  ,  ,  ,  , 

...  J  .  ,  Orders  from  local  union  of- 

policies  designed  to  overcome  ^  ..  •  *  u  i  * 

'  .  .  i  •  iu  rr.  r,.  fleers  sent  printers  back  to 

certain  restrictions  in  the  Taft-  i  tr  n 

„  ,  J.  V,  1-  r  work  at  the  Detroit  tree  rress 

Hartlev  law.  It  w'as  the  belief  u  j  u 

..u  .1  t  .u  J-  ij  after  the  paper  had  been  sus- 

then  that  the  w'ording  w'ould  ...  .  o  ^  io 

spare  the  ITU  from  civil  law-  ^2’ 

suits.  Now  the  deletion  is  aimed  resumed  with 

at  the  .same  result.  Tuesday  morning  editions. 

John  B.  Olson,  general  man- 
ager  of  the  Knight  newspaper, 
said  the  shutdown  arose  from  a 
n  A  n  di.s))ute  W'ith  the  typographical 

■  ^  Iw  r\  union  over  the  firing  of  two 

D  lAf  ’  women  jiroof readers  who  were 

^  WW  fighting  on  the  newspaper’s 

U  C  IRI  C  liremi.ses. 

*  "  ■■  ^  When  a  chapel  meeting  of  the 

J  U  W  I  p  A  printers  protested  the  firings, 
“  ^  w  A  W  Olson  proposed  that  the  dispute 

be  resolved  under  grievance  pro- 
cedures  provided  the  con- 
tract.  The  union  rejected  this 
3WS  suggestion  and  the  Free  Press 

with  your  B  suspended  publication  to  sup- 

nPAI  ancrlo  action  of  the  foreman. 

After  conferences  at  the  Detroit 
Newspaper  Publishers  A.ssocia- 
ny,  New  York,  N.Y.1 0038  tion.  the  union  directed  the 
printers  to  go  back  to  work. 
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Newspaper-reading  New  England  is 


MAINE 

Bangor  Daily  News  (m) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

Portland  Telegram  (s) 

VERMONT 

Barre-Montpelier  Times-Argus  (e) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

NEW  HAMPSHIRE 

Nashua  Telegraph  (e) 

MASSACHUSETTS 

Boston  Globe  (m&e) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (e) 
Fall  River  Herald  News  (e) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (m&e) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&s) 
North  Adams  Transcript  (e) 
Pittsfield  Berkshire  Eagle  (e) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (s) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (m&s) 
Worcester  Gazette  (E) 

RHODE  ISLAND 

Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (m&s) 
Woonsocket  Call  (E) 

CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (s) 

Hartford  Times  (E) 

Meriden  Record  &  Journal  (m&e) 
Middletown  Press  (e) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&s) 

Norwich  Bulletin  (M&s) 

Torrington  Register  (E) 

Waterbury  Republican 
&  American  (M&E) 

Waterbury  Republican  (M&s) 


FLYING 


This  prop-jet  plane,  one  of  the  new  models  with  which  Northeast 
Airlines  is  fast  building  an  all-jet  fleet,  illustrates  the  way  New 
England  literally  takes  the  air.  With  services  between  22  of  the 
region’s  airports  as  well  as  other  eastern  cities.  Northeast  is  only 
one  of  17  major  national,  international  and  regional  airlines 
serving  New  England  and  filling  its  busy  skies. 

And  that’s  not  all  that’s  up.  Personal  incomes  (up  an  estimated 
117^'  over  a  2-year  period),  and  retail  sales  in  all  categories 
show  the  same  dynamic  skyward  surge. 

New  England  tops  all  other  regions  in  per-  ^  djk 
family  food  sales,  and  nowhere  else  does  ^ 
your  advertising  dollar  go  so  far  as  in  New 
England  newspapers,  with  more  complete 
daily  coverage  than  any  other  area. 


’.t 


Advertising  gets  results  in  these  leading  New  England  newspapers 


Tax  on  Racks 
Idea  Vetoed 
Second  Time 


A  news  conference  on  fhe  street  in  Watts  attracted 
only  a  small  number  of  newsmen  to  interview 
Sargent  Shriver.  It  was  a  hot  Sunday  afternoon. 


machines,  they  re  taxed,  too,  Tk  •  i 

Englander  said.  Fress  Credentials 

Television  commentator  Sam  One 

Gyson  appeared  and  uiRcd  the  Ju  LoS  AngeleS  with 

council  not  “to  yield  to  intimida-  “  news. 

tion”  by  the  press.  ^  Los  Angeles  Sergeant  Gaylord  Camjibell  of  Campbell 

“Freedom  of  the  press  is  not  Becau.se  big  things  happen  the  Sheriff’s  information  bureau,  a  recent  cou 
the  issue  here,”  Gyson  said,  “and  here  in  big  ways,  it  is  only  fitting  who  is  responsible  for  issuing  when  severa 
every  competitive  business  to  cover  them  in  big  numbers.  credentials,  screens  applicants  out  that  ano 
should  meet  its  financial  obli-  The  numbers  of  the  press  rigidly.  He  estimates  as  few  as  making  obv 
gations.”  corps  are  so  big,  in  fact,  that  it  50  applications  a  year  are  re-  jiarently  wa 

The  Miami  Beach  Sun  in-  would  take  the  Hollywood  Bowl  jected.  The  mov: 

formed  the  council  it  made  no  to  .seat  the  entire  delegation.  “We  must  have  a  letter  writ-  ticed,  did  r 

profit  from  its  vending  ma-  size  of  the  corps  is  best  ten  from  the  employer  before  we  level,  nor 
chines.  Circulation  Manager  measured  from  files  of  the  can  consider  any  applicant  from  connected.  I 
Henry  Stevens  said,  “If  this  county  Sheriff’s  department  any  pr 

proposal  is  approved  we  will  be  which  already  this  year  has  is- 

forced  to  remove  the  machines  sued  press  credentials  to  2,500 

from  the  street.”  ))ersons. 

The  Miami  News  and  the  These  credentials  go  to  em- 
Miami  Herald,  which  owns  the  ployes  of  10  television  stations. 

Sun,  also  maintain  racks  in  three  wire  services,  65  radio  sta- 

Miami  Beach.  tions  and  the  626  representatives 

•  of  local,  national  and  foreign 

newspapers  and  i)ress.  These  are 
Cl  all  issued  within  Los  Angeles 

Teen  Show  Profjram  bounty,  a  4,080-square  mile  area 

Is  a  12-Pajie  Section  with  76  towns  and  cities. 

Cleveland  County  Sheriff  Peter  Pitchess 
The  Cleveland  Press  distrib-  set  up  an  information  bu- 
uted  a  newspaper-tvpe  program  ceau  just  to  ser\'e  as  liaison  be- 
to  the  8,000  teens  who  attended  tween  news  media  and  activities 
its  Spirit  of  '66  Fun  ’n’  Fashions  involving  the  sheriff’s  depart- 
Festival.  The  12-page  section  ment— which  is  just  about  any- 
included  ads  from  the  six  de-  thing  that  happens  in  the  county 
partment  stores  that  cooperated  — including  riots, 
with  the  Press  by  providing  Covering  a  major  event  in  the 
models  and  fashions.  county  is  a  problem  en  mas.se. 


newsmen  chased  Douglas  and 
his  bride-to-be  on  a  10-mile 
circuitous  route  to  the  wedding: 
place.  Finally  eveiyone  caught 
up  and  crowded  into  the  living 
room  at  a  judge’s  home.  There 
stood  six  newspaper  reporters, 
11  newspaper  cameramen,  and 
15  television  crews,  and,  oh  yes, 
the  newlyweds. 


Rich  Colt  Destroyeil 

tGay  Lord  Flynn,  a  colt  pur¬ 
chased  for  $99,000  last  year  by 
Martin  Andersen,  publisher  of 
the  Orlando  (Fla.)  Sentinel 
Star,  was  humanely  destroyed 
at  Aqueduct  Race  Track  last 
week  after  injuring  his  legs  in 
a  workout  while  propping  for 
the  Futurity  Stakes.  Andersen 
,  r-  L  II  L  j  f  named  the  horse  for  his  friend, 

r,-  -'V?";: 

1  bureau,  has  6les  list-  ^ork  News  who  was  in- 

)ne  ot  the  2,500  applica-  strumental  in  the  Chicago  Trib- 
iress  credentials,  plus  a  une  Company’s  purchase  of  the 
(  of  the  newspaper.  Orlando  newspapers. 
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Every  day 
the  Kremlin  gets 
12  copies  of 

The  Wall  Street  lournal. 


Maybe  they're  planning  to  invent 
the  national  daily  business  newspaper. 


What  are  the  Russians  doing 
reading  a  capitalistic  paper  like 
The  Wall  Street  Journal? 

They're  not  saying.  But  we're  sure 
they  don't  read  us  with  the  idea, 
of  improving  their  stock  portfolios. 
Our  name  doesn't  fool  them. 

They  know  we  cover  the  whole 
wide  world  of  American  business. 
They  have  The  Journal  delivered 
to  Moscow,  we  think,  to  save 


themselves  a  lot  of  digging. 
Where  else  can  they  get  a 
detailed,  daily  report  on  the 
workings  of  our  competitive, 
consumer-oriented  economy? 

We  suspect  some  of  the  news  is 
of  special  interest  to  them.  Like 
the  give-and-take  of  labor  and 
management,  the  relations 
between  government  and  private 
industry,  the  intimate  details  of 
successful  free  enterprise. 


Who  knows?  The  Russians  are 
adopting  some  capitalistic 
practices.  Maybe  they're 
borrowing  ideas  from  The  Wall 
Street  Journal  to  help  them  in 
business,  the  way  our  other 
2,900,000  readers  do. 

They're  certainly  trying  a  lot 
harder  than  Peking.  The  Chinese 
Reds  subscribe  to  only  five  copies 
of  The  Journal.  How  can  they 
ever  expect  to  get  ahead  that  way? 


back  legally.  The  student,  ac¬ 
cording  to  Heyn,  filed  suit 
against  the  professor  in  a  small 
claims  court.  A  newsman  wrote: 

Professor  John  Richards  got 
his  tort  caught  in  a  wringer 
today. 


What’s  a  Good  Lead? 
Heyn  Gives  Examples 


Use  of  Color 
In  Editorial 
Space  Gains 


A  suney  by  Eastman  Kodak 
Company — the  second  in  five 
years  —  indicates  that  daily 
newspapers  in  this  country  are 
more  exten- 


using  ROP  color 
sively  in  news  and  features. 

Results  were  tallied  from  577 
dailies  which  responded  to  a 
(juestionnaire  sent  out  last  Feb¬ 
ruary.  The  responses  showed  202 
papers  out  of  the  577  which  re¬ 
plied  print  editorial  ROP  color, 
at  least  occasionally. 

J.  Winton  Lemen,  director  of 
sales  development,  Photo  Press, 

said  the  February  1961  survey  _ _ _  _  _ 

disclosed  more  papers  printing  national. 

color  (2.39  out  of  752),  but  the  •  Jn  the  making  of  separa- 
volume  was  considerably  less.  tions,  88  papers  indicated  they 

Since  the  response  represents  ugg  their  photo  department’s 
about  one-third  of  the  nation’s  color  laboratory  while  65  said 
1,760  daily  papers,  the  total  they  use  the  photoengraving  de¬ 
represents  about  85%  of  the  partment.  Of  these  65,  19  sep- 
principal  users  of  ROP  color,  arate  the  color  photo  and  make 
Kodak  said.  the  halftone  printing  plates  on 

Of  the  202  papers  which  electronic  engraving  machines, 
printed  editorial  color  in  1965,  •  Letterpress  printing  meth- 

the  following  facts  were  re-  ojs  were  used  by  144,  offset  by 
vealed  by  the  survey:  18,  and  both  by  two  papers. 

•  123  papers  indicated  they  Three-color  printing  was  done 
used  50  or  less  ROP  color  pic-  124  papers,  four-color  by  29, 
tures  and  26  said  they  used  be-  and  both  by  13. 

tween  51  and  100.  •  Most  of  the  reporting  pa- 

•  48  papers  used  between  101  pers,  according  to  Eastman  Ko- 
and  500  ROP  color  photos,  two  dak,  indicated  they  used  more 
papers  printed  501  and  1000,  than  one  size  of  film  for  color 
and  two  others  between  1001  and  photography.  The  favorite  size 
1500.  The  Milwaukee  Journal  was  2%  x  2*4 -inches,  used  by 
reported  it  printed  between  gj  papers  for  some  or  all  of  the 
1501  and  2000  color  photos.  rqP  color  photography.  Other 

Different  Materials  included  4  X  5-inches  usd 


ONE  WAY  to  be  different  in  de¬ 
livering  a  newspaper  route  is  dem¬ 
onstrated  by  Matt  Heckinger,  13, 
who  rides  a  unicycle  while  serving 
54  subscribers  to  the  Rockford 
(III.)  Register-Republic. 


i^o^osmvE . . . 

Newspaper  Service  DOES 
MOKE  to  help  newspapers  service  04-' 
vertisins  BETTER  .  ,  .and  sell  MORE  of  III 
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New  $1,000 Award 


FOR  SCI  F.  X  C  E  WRITING  IN  X  E  W'  S  P  A  P  E  R  S 
OF  I*  X  D  !•:  R  10  0.000  DAILY  C  I  R  C  U  L  A  T  I  OX 


•  The  AAAS-Westinghouse  Science  Writing  Awards  for  ig66 
will  include:  a  new  prize  of  $1000  for  science  writing  in  news¬ 
papers  of  under  100,000  daily  circulation;  a  prize  of  $1000  for 
science  writing  in  newspapers  of  over  100,000  daily  circulation; 
and  a  prize  of  $1000  for  science  writing  in  magazines  of  general 
circulation. 

The  AAAS-W'estinghousc  Awards  are  designed  to  encourage  and 
recognize  outstanding  writing  on  the  natural  sciences  and  their  engi¬ 
neering  and  technological  applications  (excluding  medicine)  in  news¬ 
papers  and  general  circulation  magazines.  These  are  the  only  major 
U.S.  national  awards  covering  this  broad  field.  Entries  are  judged  on 
the  basis  of  initiative,  originality,  .scientific  accuracy,  clarity  of  interpre¬ 
tation,  and  value  in  promoting  a  better  understanding  of  science  by  the 
public.  The  Awards  program  is  supported  by  a  grant  from  the  Westing- 
house  Educational  Foundation,  and  is  administered  by  the  American 
Association  for  the  Advancement  of  Science. 


Deadline  for  receipt  of  entries  is  Monday,  October  10,  1966.  Contest 
year  closes  September  30,  1966.  Rules  and  entry  blanks  may  be  obtained 
from  Miss  Lisbeth  Wiley,  AAAS,  1515  Massachusetts  Avenue,  N.W., 
Washington,  D.C.  20005,  phone  202-287-7171. 


*  imniediate  delivery ! 
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Take  tuiJti  productivity,  for 
example.  The  computer  has 
die  most  concise  format-con¬ 
trol  program  ever  devised.  Its 
simple  operating  system  al¬ 
lows  most  functions  to  be  ac¬ 
complished  with  a  single  key¬ 
stroke,  without  complicated 
?  coding.These  include  quad  left, 
quad  right,  quad  center,  rail 
functions,  caps,  line  indenta¬ 
tions,  and  paragraph  endings- 
Only  three  keystrokes  are 
required  to  set  most  common 
formats  such  as  classified  with 
hanging  indent  and  flush  left 
phone  numbers. 


The  computer  has  two 
through-put  channels,  each 
channel  operating  independ¬ 
ently  with  its  own  format  con¬ 
trol  program.  Thus,  news  mat¬ 
ter  and  classified,  for  example, 
can  be  set  simultaneously  re¬ 
gardless  of  differing  point  sizes, 
type  faces  and  line  measures. 

Then  there’s  reliability. 
Comp/Set  has  achieved  re¬ 
liability  records  unmatched  in 
the  industry.  In  over  two  mil¬ 
lion  hours  of  industrial  opera¬ 
tion,  230  Sjrstems  have  at¬ 
tained  a  record  of  better  than 
99%  reliability! 

Accuracy,  too.  The  230C 
System  uses  a  combination  of 
rules  of  logic,  probability,  and 
an  exception  dictionary  to  give 
it  a  hyphenation  accuracy  ap¬ 
proaching  100%,  first-choice 
Webster. 


No  matter  how  you  look  at 
it,  the  new  Comp/Set  230C 
Computer  measures  up  as  the 
most  sensible  (and  profitable) 
Composing  Room  investment 
you’ll  ever  make!  So  find  out 
more  about  the  230C  System 
now.  Write  for  all  the  facts  to 
Fairchild  Graphic  Equipment, 
Dept  TTS  64,  221  Fairchild 
Avenue,  Plaidview,  New  York 
11803.  District  Offices:  East- 
chester,  N.  Y.,  Los  Angeles, 
Atlanta,  Chicago. 


GRAPHIC  EQUIPMENT 

A  MVMIM  m  fAMCNM  CAMCM  MM  MtlBHMOn 


AWARD  of  the  Book  of  Golden 
Deeds  is  presented  to  Robert  E. 
Schaefer,  left,  publisher  ot  the 
Chillicothe  (O.)  Gazette,  by 
Robert  Perdue,  county  prosecutor, 
in  Ezchange  Club  ceremony. 

2  £ditor8  Assigned 
On  Booth  Newspapers 

Detroit 

New  assignments  of  editors  on 
Booth  Newspapers  in  Michigan 
were  made  this  week  following 
the  retirement  of  Ralph  B. 
Curry,  editor  of  the  Flint  Jour¬ 
nal.  He  will  be  a  consultant  in 
the  Booth  organization,  working 
especially  on  the  “Newspaper  in 
the  Classroom”  programs. 

The  changes  announced  by 
George  P.  McCallum  Jr.,  Booth 
president  and  board  chairman, 
are: 

Glen  Boissonneault — from  edi¬ 
tor  of  the  Saginaw  News  to  edi¬ 
tor  of  the  Flint  Journal. 

James  P.  Brown  Jr. — from 
editor  of  the  Ypsilanti  Press  to 
editor  of  the  Saginaw  News. 

Tom  L.  Mercy — from  editor  of 
the  editorial  page  of  the  Flint 
Journal  to  editor  at  Ypsilanti. 
*  *  * 

Donald  L.  Murray — named 
editor  of  the  Bayonne  (N.  J.) 
Times.  He  has  worked  for  Miami 
(Fla.)  Herald,  Plainfield  (N.  J.) 
Courier,  Utica  (N.  Y.)  Daily 
Press  and  Hammond  (Ind.) 
Times. 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

Te  kSM  Is  touch  with  eiarkctino. 
aSuortloInf,  sublithino  snd  uiaoMc 
arts  Is  Austrolia  read 

NEWSPAPER  NEWS 

ruklUhmd 

Annual  Subscription  to  U.  S.  $9 

Cmust  Butt  A  Clisdcll  Sts.,  Surry  Hills, 
Sydney.  Australia 


Lloyd  to  Retire; 
O’Regan  Is  Named 
AP  London  Chief 

Changes  in  assignment  of 
.Associated  Press  executives  in 
Europe  were  announced  this 
week  by  Wes  Gallagher,  gen¬ 
eral  manager. 

John  Lloyd,  general  executive 
for  Europe,  the  Middle  East 
and  Africa,  will  retire  Dec.  1, 
shortly  after  his  (i6th  birthday. 

Richard  A.  O’Regan,  47,  will 
succeed  Lloyd  at  London  with 
the  title  of  Chief  of  Bureau. 
O’Regan  had  been  Chief  of 
Bureau  at  Frankfurt  since  1956. 

Succeeding  O’Regan  at 
Frankfurt  will  be  Richard  K. 
O’Malley,  55,  who  has  been 
Chief  of  Bureau  at  Paris  since 
1959.  O’Malley’s  successor  at 
Paris  will  be  announced  later. 

Lloyd’s  retirement  will  close 
out  an  AP  career  of  41  years, 
during  which  he  was  Chief  of 
Bureau  at  Santiago,  Moscow, 
Paris,  Madrid,  Mexico  City  and 
London.  Prior  to  moving  to 
London  in  1946  he  directed 
services  to  Latin  America. 

Although  born  in  Boston, 
O’Regan  was  educated  in  Eng¬ 
land  and  worked  as  a  reporter 
on  the  Liverpool  Daily  Post, 
London  Daily  Mail  and  London 
Daily  Sketch  before  World  War 
11.  He  also  worked  on  the 
Philadelphia  Bulletin  before 
joining  AP  in  New  York  in 
1945. 

O’Malley,  too,  will  return  to 
familiar  grounds  with  his  new 
appointment,  having  served  as 
an  AP  correspondent  in  Ger¬ 
many  from  1948  to  1955.  A 
native  of  Oregon,  he  joined  the 
AP  at  Helena,  Montana,  in 
1942. 

*  *  * 

Daniel  R.  Walters,  news 
editor,  Klamath  Falls  (Ore.) 
Herald  and  News — to  managing 
editor  Hanford  (Calif.)  Sentinel. 


Written  with 
competence.. 

THE 


EDWARD  W.  QUILL  has  been 
named  Librarian  of  the  Boston 
Globe,  succeeding  Mary  H. 
Welch.  The  appointment  was  an¬ 
nounced  by  Thomas  Winship, 
editor.  Quill  was  graduated  from 
Boston  University  in  1959  and 
did  a  year's  graduate  work  at 
Harvard.  He  taught  high  school 
English  for  two  years  before  com¬ 
ing  to  the  Globe  in  1962  as  city 
room  recorder. 

Arnie  Burdick,  sports  editor, 
Syracuse  (N.  Y.)  Herald-Jour¬ 
nal — president  of  the  Football 
Writers  of  America. 

*  *  * 

Eugene  P.  Krymkowski,  for¬ 
merly  sports  editor  of  the  Mat- 
toon  (Ill.)  Journal  Gazette — to 
public  relations  counsel  for 
Cooper,  Strock  &  Scannell  Inc., 
Milwaukee  advertising  agency. 
*  *  * 

Stanley  Jones,  from  Milford 
(Mass.)  Daily  News  sports  and 
suburban  desks  to  Woonsocket 
(R.  1.)  Call  as  assistant  city 
editor. 

*  *  * 

Austin  C.  Weiirwein,  former 
chief  of  the  Midwest  bureau  of 
the  New  York  Times,  Chicago — 
to  editorial  writing  staff  of  the 
Minneapolis  (Minn.)  Star. 
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-people 

George  H.  Lewts  III — from 
business  manager  to  general 
manager,  Petersburg  (Va.) 
Progress-Index.  L.  N.  Shelley 
— business  manager.  George  N. 
Clarke — manager  of  retail  and 
classified  advertising  depart¬ 
ments. 

u  *  u 

James  Bailey — from  .\kron  i 
(O.)  Beacon  Journal  suburban 
desk,  to  radio  station  work  in 
Marion,  Ohio  .  .  .  Ron  Kuhne, 
from  Kent-Ravenna  (O.)  Rec¬ 
ord-Courier,  to  religion  leport- 
er.  Beacon  Journal  .  .  .  Tom 
Moore — from  copy  desk.  Beacon 
Journal,  to  .shopping  center  pub¬ 
lic  relations. 

*  *  * 

Ralph  Iula,  promotion  man¬ 
ager  of  the  Akron  (O.)  Beacon 
Journal — new  president  of  Buck¬ 
eye  Chapter,  Sigma  Delta  Chi. 

*  *  * 

Thomas  S.  Haney,  former  j 
Washington  correspondent  for 
the  Akron  (O.)  Beacon  Journal 
and  also  its  former  city  editor 
who  studied  law  at  night  school, 
has  become  a  partner  in  the  law 
firm  of  Rosen,  Mueller  and 
Haney. 

*  *  * 

Sam  McKeel,  general  man¬ 
ager,  Akron  (0.)  Beacon  Jour¬ 
nal — elected  trustee  of  Akron 
Art  Institute. 

*  *  * 

Herb  Levin — to  managing 
editor  of  the  Sault  Ste.  Marie 
(Mich.)  Evening  News,  also  re¬ 
taining  post  of  assistant  general 
manager  for  production.  George 
O.  Pratt — to  assistant  to  the 
publi.sher  and  manager  of  circu¬ 
lation  and  classified  departments 
of  the  Evening  News. 

*  *  * 

George  R.  Dansack — to  chief 
accountant  and  general  ledger 
bookkeeper  from  advertising  ac¬ 
counting  section  of  the  Toledo 
(0.)  Blade. 

♦  ♦  ♦ 

Charles  L.  Towne,  city  edi¬ 
tor  of  the  Hartford  (Conn.) 
Courant  since  1951 — to  assistant  ^ 
managing  editor.  Irving  Krav- 
sow — to  city  editor  from  Sunday 
editor;  Webster  T.  Gault— to 
Sunday  editor  from  financial 
editor;  and  James  J.  Devaney 
— named  financial  editor  from 
labor  and  military  editor. 

4c  ♦ 

Marshall  Lee  Garrison— 
appointed  AP  correspondent  at 
Harlingen,  Tex.,  succeeding 
Walter  H.  Gray  who  resigned. 

*  *  * 

Albert  R.  Kroeger — to  senior 
editor  of  Media/Scope;  formerly 
with  Printers'  Ink,  Television 
Magazine  and  the  New  York 
Journal  American. 
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in  the  news 


Glenn  V.  Gardinier — to  pub¬ 
lic  relations  in  Boston  office, 
New  England  Telephone  and 
Telegraph  Co.,  from  business 
editor.  New  Bedford  (Mass.) 

Standard-Times. 

«  ♦  ♦ 

Robert  Kelley — advertising 
account  executive,  Columbus 
(0.)  Dispatch,  retiring  after  46 
years  in  classified  and  display 

departments. 

♦  «  « 

John  N.  Rippey — to  agricul¬ 
tural  editor  at  the  University  of 
Rhode  Island  from  associate  edi¬ 
tor  of  College  Management 
magazine.  Rippey  was  a  reporter 
for  10  years  with  the  Providence, 
(R.  I.)  Journal-Bulletin. 

«  ♦  ♦ 

Robert  R.  Norris — to  produc¬ 
tion  director  for  the  Savannah 
(Ga.)  News-Press  and  Augusta 
(Ga.)  Chronicle-Herald.  Marcus 
Holland — to  sports  editor  of 
Savannah  News,  succeeding 
Billy  Deal  who  moves  to  direc¬ 
tor  of  alumni  affairs  at  Georgia 
Southern  College. 

«  *  * 

Everett  Sudderth — to  busi¬ 
ness  manager,  Johnson  City 
(Tenn.)  Press-Chroniele,  re¬ 
taining  circulation  directorship. 

*  *  * 

Joe  B.  Rickenbaker  leaving 
Atlanta  (Ga.)  Journal  for  man¬ 
aging  editor  post  at  Florence 
(S.  C.)  Morning  News. 

♦  *  * 

Joe  McFadden — to  city  editor 
of  Montgomery  (Ala.)  Journal. 

*  * 

John  R.  Stallard,  of  the 
Milwaukee  (Wis.)  Journal  city 
staff — to  VietNam  as  war  re¬ 
porter. 

*  *  * 

Richard  Snow,  on  state  news 
desk,  Hartford  (Conn.)  Times 
— to  Defense  Marketing  Services 
Inc.  of  Greenwich,  Conn.,  as  edi¬ 
tor  of  Aerospace  Industry  Dos- 


Quanah  (Tex.)  Tribune-Chief, 
Bryan  (Tex.)  Eagle,  Houston 
Post  and  Houston  Press. 

*  *  * 

Alden  McLachlan  —  from 
Fargo  (N.  Dak.)  Forum  to  state 
desk.  Grand  Forks  (N.  Dak.) 
Herald. 

♦  *  * 

Larry  Lium — from  telegraph 
desk,  Minot  (N.  Dak.)  Daily 
News,  to  sports  staff.  Grand 
Forks  (N.  Dak.)  Herald. 

«  *  * 

Hank  Hoffman,  formerly  on 
the  news  staff  of  the  Ocala 
(Fla.)  Star-Banner — now  sports 
editor  of  the  Jennings  (La.) 
Daily  News. 

*  *  * 

Earl  Brown,  former  New 
York  City  Commissioner  on 
Human  Rights — returning  to 
position  of  editor  of  the  Amster¬ 
dam  News,  Negro  weekly,  re¬ 
placing  James  L.  Hicks,  editor 
since  1955,  who  resigned. 

«  *  <t> 

Roger  Langley — from  Cort¬ 
land,  N.  Y.  Bureau  chief  for  the 
Syracuse  Herald-Joumal  and 
Post-Standard  to  assistant  city 
editor,  Ithaca  (N.  Y.)  Journal. 
• 

New  Monday  Section 
For  Suburbanites 

Milwaukee 

The  Milwaukee  Sentinel  has 
begun  publishing  a  Metropolitan 
section  on  Monday  to  provide 
coverage  of  a  four-county  area 
— Milwaukee,  Ozaukee,  Waukes¬ 
ha  and  Washington.  It  will  be 
“of  strong  interest  to  all  sub¬ 
urbanites,”  said  Harvey  W. 
Schwander,  editor. 

It  will  contain  many  pictures, 
some  of  them  in  color;  a  column 
dealing  humorously  with  sub¬ 
urban  life;  a  forum  for  contro¬ 
versial  issues;  and  a  business 
column. 


Keith  Walters — from  the 
news  staff  of  the  Huntington 
(W.  Va.)  Herald-Dispatch  to 
the  sports  department  of  the 
Charleston  (W.  Va.)  Daily  Mail. 

*  <i>  * 

Dr.  William  E.  Hall,  direc¬ 
tor  of  the  School  of  Journalism 
at  Ohio  State  University,  and 
Carol  Ann  Young,  former 
newspaper  reporter  and  jour¬ 
nalism  teacher — married, 

♦  ♦  ♦ 

Ronald  Bookman,  25-year-old 
sports  writer — appointed  execu¬ 
tive  sports  editor  of  the  Mem¬ 
phis  (Tenn.)  Press-Scimitar.  He 
has  previously  worked  for 

editor  sc  publisher  for 
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NEW  OFFICERS  of  Detroit  Chapter,  American  Association  of 
Newspaper  Representatives  who  were  elected  recently  are:  From 
left  to  right — James  Millar  (Scripps  Howard),  first  vicepresident; 
Donald  Schiefsky  (Booth  Newspapers),  secretary;  Robert  Nieman 
(Cresmer,  Woodward,  O'Mara  &  Ormsbee),  president;  Harold  Dyer 
(Chicago  Tribune  and  Chicago's  American),  second  vicepresident; 
and  Richard  Krug  (Philadelphia  Inquirer),  treasurer. 


Richard  J.  Sarno  has  moved 
from  Hearst  Advertising  Service 
to  the  advertising  sales  staff  of 
Redbook  magazine. 


R.  E.  Hallowell,  assistant 
controller,  Seattle  (Wash.) 
Times — to  controller. 


Karl  Finn  Retires 

Cincinnati 
Karl  T.  Finn,  a  newspaper 
advertising  salesman  since  1940 
who  has  been  manager  of  de¬ 
partment  store  advertising  for 
the  Cincinnati  Post  and  Times- 
Star,  has  retired.  He  is  a  for¬ 
mer  president  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion. 


Libel  Action  Against 
Paper  and  AP  Dropped 

Chattanooga,  Tenn. 

Former  Postmaster  O.  M. 
Spence’s  libel  suit  against  the 
Chattanooga  Times  and  the  As¬ 
sociated  Press  was  dismissed 
recently  by  Circuit  Judge  John 
Goins. 

The  suit  involved  a  statement 
made  by  Sen.  Ross  Bass  (D- 
Tenn.)  during  the  course  of  an 
ouster  action  against  Spence. 
The  statement  was  quoted  by  the 
news  service  and  was  branded 
“false  and  libelous”  by  Spence. 

Spence’s  attorney,  U.  L,  Mc¬ 
Donald,  had  petitioned  last 
month  to  withdraw  the  com¬ 
plaint  and  to  be  dismissed  from 
the  case. 


iREMINDER! 
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'^Annual  Conference  of  DPI 
Editors  and  Publishers 

September  26-28,  Mexico  City 


The  Weekly  Editor 

TELEVISION  DEBLT 
By  Rick  Friedman 

Few  newly-launched  weekly  The  pi'Ofrrain  then  saluted  the 
newspapers  ever  got  the  kind  of  136th  weekly  newspaper  in 
a  send-off  handed  to  the  Arvada  Colorado,  the  Arvada  Citizen. 
(Colo.)  Citizen  a  few  weeks  gao.  Yelland  described  Arvada,  a 
The  weekly’s  birth  was  the  northwest  suburb  of  Denver 
subject  of  a  documentary  on  this  way:  Two  high  .schools, 
KLZ-tv,  Denver.  Arvada  is  a  four  junior  highs,  25  elemen- 
suburb  of  Denver.  tary,  including  college  type,  and 

The  documentary  came  about  two  parochial;  700  business  and 
because  of  the  long-time  friend-  professional  offices, 
ship  between  Starr  Yelland,  He  pointed  to  the  growth  of 
KLZ’s  sports  director,  and  the  town:  a  i)opulation  of  2,- 
Harry  Farrar,  founder  of  the  359  in  1950,  19,196  in  1960  and 
Citizen.  Farrar  had  been  a  49,740  today, 
sports  columnist  on  the  Denver  He  described  its  citizens: 
Post  before  he  took  the  weekly  73.6  percent  over  25  years  old 
newspaper  plunge  in  Arvada.  had  high  school  educations; 

The  documentary,  which  ran  16.9  percent  had  four  years  of 
as  one  of  the  “Potpurri”  se-  college  or  more;  there  was  a 
ries,  showed  every  aspect  of  the  median  income  of  $7,234. 
paper’s  birth,  from  the  assem-  “Arvada,”  he  went  on,  “is 
bling  of  its  editorial  and  adver-  rated  higher  than  Denver,  the 
tising  staff  to  its  new  offices,  to  state  or  the  national  average 
the  actual  printing  of  the  news-  of  median  income  or  education, 
paper.  With  such  growth  Arvada  is 

It  also  explored  the  ques-  soon  to  have  a  .second  weekly 
tion  of  how  a  weekly,  with  its  newspaper,  the  Arvada  Citizen, 
low  advertising  rates,  can  make  Centrally  located  in  the  Aiwada 
a  living  for  its  editors  and  re-  Plaza  Center,  9582  \V  est  58th 
porters.  The  answer  given  was  Avenue.  The  Citizen  will  fea- 
legal  notices.  (Rates  of  legals  ture  sports,  a  weekly  commen- 
were  set  by  the  state,  18  cents  tary,  a  hou.sewive’s  viewpoint 
per  line  for  the  first  insertion,  column,  a  nanie-diopper  col- 
14  cents  per  line  for  the  second  umn,  Arvada  piofile,  classified 
and  third.)  Arvada  school  activities.” 

Yelland  started  off  by  naming  Siaff 

the  nine  weekly  newspapers  in 

Denver,  itself,  including  Cervi’s  The  show  then  moved  onto 
Journal  and  the  Catholic  Regis-  the  Citizen  itself  and  News 
ter.  Yelland  then  showed  mast-  Editor  Florence  Moore  ap- 
heads  of  papers  from  around  peared  on  the  job,  follows!  in 
the  state,  including  those  in  appearance  by  the  advertising 
suburban  Denver  such  as  the 
Arvada  Enterprise  and  the 


team,  Mr.  and  Mrs.  Ray  Stein-  eveiy  home  in  the  area,”  Yel- 
eck;  neighborhood  correspond-  land  emphasized, 
ents,  Mrs.  Rosemary  Dooley  He  showed  the  tv  audience  a 
and  Mrs.  Joan  White;  Photog-  Photon  Textmaster  that  sets 
rapher  Steve  Schneringer,  who  35  lines  per  minute  l)hotograph- 
would  be  covering  “the  bridge  ically.  “It’s  unique,”  Yelland 
parties,  the  social  events”;  enthused.  There  are  not  many 
Kathleen  Farrar,  the  reception-  in  the  country.  It  works  on 
ist,  and  lastly  Harry  Fai  rar.  computorized  tape.” 

Yelland  pointed  out  that  Far-  The  scene  shifted  to  Farrar 
rar  had  been  with  the  Denver  explaining  the  Citizen’s  first 
Post  21  yeais  and  asked  him  editorial  i)age.  The  editorial 
about  his  column.  cartoon  on  it  was  drawn  by  his 

Farrar  said  he  would  write  a  21-year-old  nephew,  Frankie 
general  commentary  column  in  Farrar. 

similar  format  to  one  he  did  for  Then  the  show  went  back  to 
four  years  for  the  Post  tnlitorial  Yelland  in  the  offset  camera 
page.  He  would  al.so  write  edi-  room.  He  explaiiuxl  the  offset 
torials  and  a  sports  column  each  process  to  the  viewers, 
week. 

Farrar  added  that  the  news-  ^  l*apers 

paper  would  he  “ab.solutely  in-  After  this  came  a  key  ex¬ 
dependent.  If  we  make  an  en-  change  betwetm  Yelland  and 
dorsement,  it  will  be  on  the  Farrar  which  went: 
basis  of  the  individual,  rather  Yelland:  We  asked  Editor 
than  the  party.  I’ll  be  very  Harrv  Farrar  about  the  two 
hone.st  with  you,  I  am  a  dusen-  papers  in  Arvada, 
chanted  Democrat.  I’ve  been  a  Farrar:  Lloyd  Gorrell,  the 
Democrat  a  numlxn-  of  years.  editor  of  the  Arvada  Enterprise, 

l*r.Hlueiio„  here  many  years,  he’s 

been  very  kind  to  my  family, 
Yelland  swung  into  the  he’s  said  some  kind  things  about 
newspaper’s  production,  ex-  me  as  a  writer  on  the  Denver 
plaining  the  Citizen  was  com-  Post,  he  had  been  generous  to 
posed  and  printed  in  the  Denver  my  .sons  in  their  .school  activi- 
Rerord-Stoeknian's  offset  plant  ties  and  I  respect  him  very 
which  also  printed  a  dozen  other  much  and  I  wd.sh  him  the  best, 
newspapers.  Yelland:  What  about,  what 

“The  economics  of  weekly  makes  you  want  to  make  a 
newsjiaper  today  dictate  one  change  now  to  run  a  little  paper 
central  plant,”  Yelland  said.  after  the  fine  career  you  have 
He  explained  that  the  Citizen  had  as  a  columnist, 
would  be  a  free-distribution  Farrar:  I’ve  wanted  to  have 
newspaper,  mailed  on  Tuesday  my  own  weekly  newspaper  since 
to  every  home  in  the  Arvada  I  was  21  years  old  and  lived  in 
community.  “This  guarantees  Arkansas.  A  printer  and  I 
the  advertisers  circulation  to  (Continued  on  page  42) 


DEBUT — Harry  Farrar,  left,  editor  of  the  Arvada 
Citizen,  talks  to  Starr  Yelland,  narrator  of  "Pot¬ 
pourri,"  which  is  filming  the  birth  of  the  Citizen. 


SnIaIle^t 


“Here’s  a  newspaper  called 
the  Wet  Mountain  Tribune,” 
Yelland  pointed  out  to  viewers. 
“The  Wet  Mountain  Tribune  is 
published  in  Westcliffe,  Col.  It’s 
one  of  the  smallest,  circulation- 
wise.  Population  of  Westcliffe, 
300;  circulation  of  the  new'spa- 
per,  561. 

“But  actually,  the  smallest 
newspaper  in  the  state  is  the 
Crawford  Chronicle.  Crawford 
has  a  population  of  165;  the 
circulation  of  the  newspaper, 
181.” 

(It  was  here  that  Yelland 
made  his  point  about  the  le¬ 
gals.)  He  mentioned  the  largest- 
circulation  newspapers  in  the 
state,  the  Catholic  Register 
with  30,781,  and  the  Jefferson 
Sentinel,  13,866,  leading  the 
pack. 
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How  an  electronic  computer 
helps  maintain  the  high  standard 

of  Abitibi  newsprint 

Paper  machine  operators  have  limited  latitude  for  control  of 
paper  characteristics  on  the  machine. 

The  available  measurements  of  process  variables  and  sheet  quality 
are  of  little  value.  Sometimes  they  only  show  what  happened  two  hours  earlier. 

In  some  areas,  there  are  no  ways  of  measuring  certain  variables. 

However,  we  were  determined  to  find  a  way. 

Investigation  indicated  the  use  of  a  most  expensive  on-line  electronic  computer. 
It  has  turned  out  to  be  a  worthwhile  investment,  for  already  it  has  given  us  invaluable 
information.  The  computer  simultaneously  analyses  no  less  than  54  variables  every 
20  minutes.  Further  off-line  analysis  of  these  variables  reveals  an  inter-relationship. 
The  end  result  will  be  a  higher  degree  of  control  and  a  much  more  uniform  sheet. 

In  the  manufacture  of  Abitibi  newsprint  research  plays  a  vital  role. 

It  always  has.  It  always  will. 


Abitibi 


Thoughts  While  Reading  World  Affairs 


Who  said  summer  inteims  get  dull  assignments  on  news- 
l)apers?  Ruth  Ann  Burns,  a  Douplass  Collepe  student  in 
New  Brunswick,  N.J,  took  a  summer  job  with  the  S’ew  Bruns¬ 
wick  (N.J.)  Home  Xews  and  is  now  writing  an  interesting 
series  of  articles  from  Viet  Nam  where  she  is  visiting  her 
soldier  husband. 


While  pondering  your  problems  with  a  short  staff,  consider 
this  note:  In  the  96-page  main  news  section  of  the  New  York 
Times  Sunday  edition  recently  there  were  51  different  staff 
bylines  on  stories. 


The  peripatetic  Fuller  Brush  Man  has  a  smart-looking  ad 
ringing  doorbells  for  him.  We  spotted  it,  however,  only  in  the 
Christian  Science  Monitor.  In  the  five-column  space,  a  foot¬ 
ball  printed  in  browm  ink  serves  as  background  for  an 
assortment  of  brushes  and  the  copy  theme  is:  “Here’s  Our 
Scrub  Team.”  It  would  be  a  good-looking,  effective  piece  of 
copy  in  any  newspaper. 


It  seems  to  us  that  the  liberal  use  of  heavy  benday  borders 
and  rules  framing  some  of  the  news  text  and  pictures  spoils 
the  “open  look”  that  editors  of  the  Boston  Globe’s  Morning 
Edition  are  striving  for.  In  some  instances  the  borders  eat 
up  the  space  between  the  columns  of  type. 


.4  letter  to  the  editor  in  the  new  Chattanooga  Post  went 
like  this:  “Twenty-six  years  ago  we  stood  on  the  curb  with 
.some  of  your  present  staff  and  watched  sympathetically  while 
the  last  edition  of  the  Evening  News  came  off  the  press.  On 
Monday  we  plan  to  be  present  at  the  birth  of  a  new  afternoon 
newspaper  and  to  offer  our  felicitations.  Wherever  you  may 
be,  the  Red  Cross  is  nearby  and  wishing  you  well.” 


The  Page  Opposite  Editorial  in  the  Toronto  Globe  and  Mail 
has  an  arresting  appearance.  While  the  news  pages  are  made 
up  in  nine  columns  with  type  set  9*/^-ems,  illustrated  features 
on  “Op-Ed”  are  set  in  wider  measure  and  completely  boxed 
in  scotch  rules  or  plain  2-pt.  borders.  In  a  recent  issue,  one 
feature  occupied  the  full  upper  half  of  the  page  and  two 
other  features  were  made  up  in  quarter-page  foi  mat. 


When  the  Houston  Post  chronicled  the  arrival  of  six  teen¬ 
age  boys  at  a  trading  post  near  Page,  Arizona,  its  front  page 
banner  read:  “6  of  26  Lost  Hikers  Make  It  to  Post.” 


If  it  meant  what  it  said,  and  we’re  sure  it  didn’t,  the 
World  Journal  Tribune  will  allot  only  a  tiny  hole  on  its 
Editorial  Page  for  Letters  to  the  Editor.  The  initial  edition 
carried  the  message  (“This  is  the  space  reseiwed  for  Let- 
teis”)  in  a  two-column  box  only  two  inches  deep. 


Item  in  Irv  Kupcinet’s  column  in  the  Chicago  Sun-Times 
that  brought  a  chuckle:  Two  reporters  were  standing  at  the 
bar  in  the  Chicago  Pre.ss  Club,  watching  an  editor  lap  it  up. 
“Boy,”  exclaimed  one,  “he’s  a  rough  cu.stomer  when  he’s 
drunk.”  .  .  “Nothing,”  rasped  the  other,  “compaied  to  when 
he’s  sober!” 


Robert  Taylor’s  “Roving  Eye”  column  in  the  Boston  Herald 
explained  the  “shop  talk  of  fire,”  dealing  with  the  differ¬ 
ences  between  city  room  jargon  and  a  cognoscente’s  repoit 
of  what  the  engine  company  that’s  fir.st  on  the  scene  does 
to  “lay  a  line”  (hose)  and  prepare  for  the  “big  stick”  (aerial 
ladder).  Very  enlightening. 


The  story  of  Keith  Funston’s  plan  to  resign  from  the 
presidency  of  the  New  York  Stock  Exchange  was  a  “bear” 
for  headwriters.  “Funston  to  Drop  Big  Board  Post”  .  .  . 
“Funston  to  Quit  Exchange”  .  .  .  these  were  some  of  the 
effort.s.  The  Sun  (Baltimore)  .settled  for  BIG  BOARD’S 
HEAD  WILL  LEAVE  POST. 


The  Philadelphia  Inquirer,  among  .several  papers  of  Sept. 
13  date,  frontpaged  the  birth  of  the  World  Journal  Tribune 
in  New  York.  Only  the  death  of  a  newspaper  used  to  rate 
that  attention  in  years  gone  by  .  .  .  J.H.W. 


On  Agenda  for 
NCEW  Parley 


Stair  Reorganized 


Huntsville,  Ala. 

The  news  department  of  the 
Huntsville  Times  has  been  re¬ 
organized  with  the  appointment 
of  Dave  Miller  as  news  editor 
and  Dave  Langford  moving  into 
the  city  editorship  vacated  by 
Miller.  Other  appointments  are: 
Don  Cox  to  makeup  editor, 
Steve  Traylor  to  Tennessee  Val¬ 
ley  editor.  Bob  Ward  to  Sunday 
editor  and  Phil  Garner  to  space 
and  missiles  editor. 


O’Neil  with  C  of  C 


Washington 
Thomas  W.  O’Neil,  former 
member  of  the  editorial  staff  of 
the  National  Observer  and  the 
Washington  bureau  of  the  New 
York  Herald-Tribune,  has  be¬ 
come  press  director.  News  De¬ 
partment,  Chamber  of  Commerce 
of  the  United  States.  He  suc¬ 
ceeds  James  H.  Howard  who  has 
joined  the  staff  of  Daily  Labor 
Report,  Bureau  of  National 
Affairs. 


Publisher  Buys  Lot 
For  Expansion  Site 


The  20th  annual  meeting  of 
the  National  Conference  of 
Editorial  Writers  in  New  York 
City  Oct.  5-8  will  be  highlighted 
by  the  appearance  of  the  new 
British  secretary  of  state  for 
foreign  affairs,  George  Brown, 
and  U.S.  Secretary  of  State 
Dean  Rusk. 

Brown,  who  remains  deputy 
in  ime  minister,  will  address  the 
writers  at  their  dinner  in  the 
Waldorf-Astoria  Hotel  Satur¬ 
day,  Oct.  8. 

Rusk  will  speak  at  a  luncheon 
in  the  Foreign  Policy  Associa¬ 
tion  building  Friday,  Oct,  7, 
which  is  being  observed  by  the 
grouj)  as  “a  day  at  the  United 
Nations.”  In  the  morning,  a 
))anel  of  U.N.  reporters  will 
discuss  whether  their  newspa¬ 
pers  do  a  good,  indifferent  or 
bad  job  of  informing  their 
readers  about  important  news 
of  their  countries;  and  what 
the  U.S.  press  could  do  to  im¬ 
prove  its  coverage  of  world 


Winston-Salem,  N.  C. 

Piedmont  Publishing  Co.  has 
bought  a  lot  next  to  the  Journal 
and  Sentinel  newspaper  offices. 

The  company,  which  owns 
the  newspapers,  WSJS  radio 
and  television  stations,  paid 
$106,000  for  the  downtown 
property  at  the  corner  of  Mar¬ 
shall  and  Fifth  Streets.  The 
University  of  North  Carolina’s 
School  of  Law  was  the  principal 


Donald  J.  Chipman,  the  com¬ 
pany  president,  said  there  are 
no  immediate  plans  for  the 
property  but  that  it  eventually 
will  be  used  to  expand  the  news¬ 
paper  facilities. 


Hall  oil  Boaril 


Participants  will  be  Wieslaw 
Gornicki,  Polish  News  Agency; 
Dr.  Otto  Leichter,  Deutsche 
Press  Agentur,  West  Germany; 
Drew  Middleton,  New  York 
Times,  and  Chakrav'arthi  Rag- 
havan.  Press  Trust  of  India. 
The  moderator  will  be  Paul 
McKalip,  editorial  page  editor 
of  the  Tucson  (Ariz.)  Citizen. 


Thornton  Hall,  president  of 
Wood  Flong  Corporation,  Hoo- 
sick  Falls,  N.  Y.,  has  been 
elected  a  director  of  Moore  and 
McCormack  Co.,  Inc.  Wood 
Flong  recently  became  a  sub¬ 
sidiary  of  Moore  and  McCor¬ 
mack,  parent  company  of  Moore- 
McCormack  Lines,  Incorporated. 
Hall  has  heen  president  of  the 
55-year  old  Wood  Flong  firm 
since  1950. 


Weekly  Editor 

{Continued  from  page  40) 


almost  bought  a  weekly  in 
Benton,  Ark,,  w’hen  I  was  21 
years  old,  but  we  couldn’t  raise 
the  $750. 

Yelland:  Now  you  want  to 
lie  your  own  boss. 

Farrar:  Well,  it’s  a  long  gap 
between  21  years  and  50,  but  I 
figure  now  is  the  time,  or 
nev’er.” 

Yelland  switched  back  to  the 
newspaper’s  production,  taking 
viewers  past  the  Fairchild  Color 
King  that  printed  15,000  news¬ 
papers  an  hour.  Even  a  mailing 
service  got  a  free  plug:  “Those 
bundles,  150  papers  per  bundle, 
mailed  by  Hosier’s  Mailing 
Service,  right  next  door,”  Yel¬ 
land  pointed  out. 

Then  came  more  di.scussion 
about  Farrar’s  column  and  a 
ficticious  character  named  Sam 
Perkle  who  appeared  in  the 
column  when  it  ran  in  the  Den¬ 
ver  Po.st.  Sam  Perkle  was  mak¬ 
ing  the  weekly  newspaper 
switch  with  Farrar  to  the 
Citizen. 

The  documentary  ended  with 
Yelland  boosting  $4  Citizen 
subscriptions  for  persons  living 
outside  the  area. 

The  show  w-as  a  great  plug 
for  the  Arvada  Citizen,  l^at 
happens  if  Lloyd  Gorrell  of  the 
6,517-circulation  Arvada  Enter¬ 
prise  asks  for  equal  time? 


Vn 
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2  hours 


after  camera  delivery 
this  beginner  cameraman 
has  a  beautiful,  professional 
negative 


This  apprentice  took  10  minutes  to  read  the  nuArc  camera 
manual  while  they  were  uncrating  the  camera.  Of  course, 
the  secret  of  easy  operation  isn't  in  the  manual— it's  built 
into  the  nuArc  camera.  This  camera  is  delivered  ready  to  plug 
in  and  operate.  There's  no  building  on  your  floor— no  critical 
adjustments  to  make.  It's  ready  to  use:  Load  the  copy.  Set 
the  lens  diaphragm.  Set  the  focus  directly  in  percentages 
(no  fussing  with  calculations  and  complicated  charts).  Load 


the  film.  Set  the  timer  and  expose.  Develop  film  according 
to  manufacturer's  directions.  If  you  think  it's  more  com¬ 
plicated  than  that  to  get  beautifully-exposed  negatives  every 
time,  then  you've  never  seen  the  nuArc  camera  at  work.  Try  it 
before  you  buy  at  the  nuArc  technical  center  near  you. 

Ask  your  nearby  nuArc  dealer  for  the  nuArc  camera 
manual  or  write  Dept.  151-ED. 

nuArc  company,  inc. 

MAIN  OFFICE:  4110  West  Grand  Ave.,  Chicago,  III.  60651,  Area  Code  312,  278-3300 
Niw  York,  N««  Yark  INK,  175  Varick  St.,  Area  Code  212.  243-2772 
Let  Anialct,  CalH.  1001$,  1221  S.  Maple  Ave.,  Area  Code  213,  747-7403 
Atlanta,  Qeoriia  S0324,  538  Armour  Circle  N.E.,  Area  Code  404,  873-1919 
Taronta,  Canada,  137  Yonge  St.,  Arcade  Bldg.,  Area  Code  416,  363-8121 
Cipart  Oiviaian,  4110  W.  Grand  Ave.,  Chicago,  Illinois,  U.S.A.  CABLE:  “NUARCO” 


Camera’^, 
to  Ptatemaker 
::Jo  Press,..'' 


PHOTOGRAPHY 

Where  ‘Guts’  Is  Key 
To  Better  Pietures 


(second  of  two  parts) 


don't  be  afraid  to  run  an 
eight-column  scenic. 


aiorful Tattoo  hc4 ut  Rescue  Team 

Delights  Nearly  Full  House  _ .  _  Oeoth  Probed  Hiker 


He  added  that  the  Sun  tries 
for  illustration  on  every  inside 
page  that  has  more  than  two 
columns  of  space.  These  illus¬ 
trations  may  be  major  art  if  the 
news  hole  is  large,  or  they  may 
l>e  one  or  two-column  cuts  used 
as  secondary  art  to  illustrate 
stories. 

“In  either  case,”  Swangard 
said,  “we  consider  it  important 
to  use  art  on  the  inside  pages  to 
break  up  the  grayness  of  type 
and  to  lend  interest  to  what 
otherwise  might  be  a  heavy 
story.  The  heavier  the  story, 
the  more  need  for  illustration.” 

Swangard  also  made  a  strong 
pitch  for  more  picture  pages  in 
newspapers.  “If  you  want  to 
make  a  splash  with  art,”  he  said, 
“look  for  opportunities  to  tell  a 
story  in  a  page  of  pictures.  We 


TH€  THIRD 
SECnOH 


i 


By  Rick  Fried  man 


H»*avy  »ni  .\rl 


She  Sun 

IWrTMJ  *‘■4  .  1*K  V  -  'I  f  • 


WOMEN'S  HEWS 
CLASSIFIED 

r  «•  M  •“ft 


Last  week  we  presented  a 
photo-minded  newspaper’s  ap¬ 
proach  to  photojoumadism  as 
detailed  by  Erwin  Swangard  of 
the  Vancouver  (B.  C.)  Sun  to 
his  fellow  Canadian  managing 
editors  meeting  recently  in 
Hamilton,  Ont.  This  week  Swan¬ 
gard  relates  how  the  Sun  han¬ 
dles  picture  pages  and  what  can 
be  done  to  build  a  photo-oriented 
newspaper  staff. 

*  *  * 

In  his  talk  to  the  Canadian 
managing  editors  Swangard 
came  on  strong  for  running 
major  art,  which  he  called 
“stoppers,”  at  specific  points 
throughout  the  paper.  These 
points  on  the  Sun  were  Page 
One,  Page  Three,  Sports,  Busi¬ 
ness,  Social,  Section  Page. 

“These  are  the  regular,  every¬ 
day  spots  where  we  make  room 
for  art,  thus  guaranteeing  that, 
even  in  a  tight  paper,  we  will 
have  good  illustration,”  Swan¬ 
gard  explained. 


do  it  whenever  there  is  a  major 
newsbreak  and  on  many  of  our 
own  promotions.  Last  year  we 
ran  31  of  these  full  page  pic¬ 
ture  stories. 

“Some  of  the  stories  that  we 
felt  justified  this  play  were  the 
Grey  Cup  game  (two  pages); 
the  Granduc  landslide  (three 
pages) ;  the  annual  Exhibition 
parade;  the  high  school  track 
meet;  the  Sun’s  Tournament  of 
Champions  soccer  fiesta;  our 
walk-around-the-park  promo¬ 
tion;  and  local  weather.” 

Swangard  claimed  the  secret 
of  successful  picture  pages  was 
{Continued  on  page  46) 
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.  .  no  better  way  to  hit  the  nail 
on  the  head. 
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Photography 


{Continui’d  from  page  44) 


Hoppy  WitI 
Medicare 

B.C.  Program  'Just 
Whot  They  Ordered 


to  use  only  the  best  pictures  and 
make  them  hip.  The  Sun,  he 
went  on,  averaged  four  pictures 
per  page,  never  used  more  than 
six,  and  used  only  two  or  three 
if  the  pictures  were  very  good. 

The  Sun  also  used  picture 
l>ages  on  its  campaigns  for  civic 
improvement,  he  pointed  out. 
“We  must  have  run  a  dozen 
pages  of  pictures  showing  traffic 
jams  on  Lions  Gate  Bridge.  The 
latest  was  just  last  week.  We’ll 
get  a  new  bridge  built,  too. 
You’ll  see.  There’s  no  l)etter  way 
to  hit  a  nail  on  the  head.’’ 

According  to  Swangard,  the 
Sun  gives  the  women’s  depart¬ 
ment  a  clear  page  for  social  lay¬ 
out  once  each  week.  This  is  han¬ 
dled  through  the  picture  editor 
l)ut  the  girls  decide  the  theme 
and  have  a  hand  in  ordering 
the  pictures  and  looking  after 
the  captions. 

Swangard  had  two  warnings 
about  picture  pages:  “Make 
sure  your  page  has  a  theme  and 
announce  it  with  a  24-point  line 
under  the  lead-off  picture.  And 
don’t  get  suckered  into  mont¬ 
ages,  composites  and  mortices. 
We  find  these  give  the  page  a 
phoney  look.  Let  the  pictures 
stand  for  themselves.  If  they’re 
not  good  enough,  kill  the  page.” 

'Think  Fliutos' 

Swangard’s  final  point  was 
one  that  has  been  stressed  be¬ 
fore  by  a  number  of  people  in 
this  column:  Think  Pictures. 

“None  of  what  I  have  said  will 
work,”  he  concluded,  “unless  you 
are  able  to  get  your  whole 
organization  thinking  in  terms 
of  pictures.  This  is  tougher  than 
it  sounds. 

“Every  news  room  has  its 
quota  of  old  timers  who  think  in 
terms  of  type  and  heads,  boxes 
and  decks.  Most  city  editors  say, 
‘Hey,  that’s  a  hell  of  a  story.’ 
At  the  Sun,  you’re  more  likely 
to  hear  him  say,  ‘Hey,  that’s  a 
hell  of  a  picture.’  ” 

Swangard  claimed  such  an  at¬ 
titude  was  the  result  of  many 
years  of  pressure  oh  pictures, 
“years  when  we  have  played 
pictures  to  the  hilt  and  some¬ 
times  beyond.  Every  one  of  our 
editors,  including  social,  sports 
and  finance,  has  a  daily  obliga¬ 
tion  to  produce  picture  ideas  and 
picture  assignments.  If  you 
want  good  pictures,  you  need 
lots  of  pictures.  You’ll  get  dozens 
of  bad  ones  for  every  good  one. 

“To  get  it  started,  you  have 
to  talk  pictures  yourself,  have 
pep  meetings  and  planning  meet¬ 
ings  about  pictures.  Move  the 
guys  up  who  have  an  eye  for 


OUNOERING  IN  mud 

Mother  Rescues  Child  From  Excavatio 


"stoppers"  at  specific  points 
throughout  the  paper. 


pictures.  Give  your  photogra¬ 
phers  a  free  hand  occasionally 
when  things  are  slack  and  see 
what  they  come  up  with  on  their 
own. 

“Don’t  be  afraid  to  run  an 
eight-column  scenic  once-in-a- 
while  on  your  section  page  and 
even  on  Page  One.  It  can’t  be 
as  bad  as  some  of  the  cheque 
presentations  I  see  on  Page  One 
of  those  Prairie  papers. 

“Your  readers  never  tire  of 
looking  at  the  changing  face  of 
their  city.” 

Mr.  Swangard  said  it  all.  The 
only  thing  we  can  add  an  ob¬ 
vious  fact.  He’s  a  news  photog¬ 
rapher’s  managing  editor. 


iSO  .'M  'ICO^D^ 


F  STOP.S 

William  J.  Preston  Jr. — to 
chief  photographer  for  the 
Nash  ville  Tennessean,  succeed¬ 
ing  Eldred  C.  Heaney,  resigned 
to  accept  post  with  Vanderbilt 
University  Medical  Center. 

Browny  Stevens — to  photog¬ 
raphy  director,  Hammond  (La.) 
Daily  Star.  He  formerly  was 
managing  editor  of  the  Athens 
(La.)  Daily  News. 


opportunities  to  tell  a  story  in 
a  page  of  pictures. 
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The  Hasselblad  System  has  taken  more  than  one  thousand  pictures  in 
space.  A  stripped-down,  off-the-shelf  500C  (80  mm  f/2.8  Planar  lens) 
has  been  part  of  every  manned  space  flight  since  1962.  In  four  years 
"The  System"  has  never  failed  the  astronauts.  (Hasselblad  has  a  way 
of  making  amateurs  look  good... very,  very  good.) 

The  essential  beauty  of  the  Hasselblad  is  you  get  what  you  see.  Its 
through-the-Iens  274  x  274  ground-glass  viewing  and  focusing  guar¬ 
antee  precision  results.  But  the  Hasselblad  System  is  extraordinarily 
flexible,  too.  Hasselblad  offers  over  100  combinations  of  interchange¬ 
able  lenses,  camera  backs,  and  accessories  that  enable  you  to  build 
as  sophisticated  a  system  as  you’ll  ever  need.  (It  was  recently  named 
allover  best  and  most  versatile  in  a  survey  of  500  pros.)  Write  for  cata¬ 
log:  Paillard  Incorporated,  1900  Lower  Road,  Linden,  New  Jersey  07036. 


That's  why  the  great  ones  take  "The  System." 
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New  Paper 
Started  for 
College  Town 

Pl'LLMAN,  Wash. 

The  News-Review  Publishing 
Co.,  headquartered  at  Moscow, 
Idaho,  has  started  publication 
of  a  six-day  afternoon  daily, 
under  the  name  of  Pullman 
News-Review.  The  first  edition 
Sept.  6  ran  12  papes,  8-column 
standard  size,  black-and-white 
except  for  one  five-column,  two- 
color  advertisement  on  page  5. 

It  was  announced  as  a  “Daily 
for  Coug-ar  Country”.  This 
reference  was  to  the  location  in 
Pullman,  a  towm  listed  at  16,100, 
of  Washington  State  University, 
whose  mascot  is  a  full-grown 
cougar  caged  alongside  Rogers 
Field. 

The  announcement  said  the 
Pullman  News-Review  would  be 
cooperating  with  its  sister  pub¬ 
lications  of  the  News-Review 
Publishing  Co.,  sharing  facilities 
with  the  Daily  Idahonian. 

The  News-Review  Publishing 
Co.  has  its  production  facilities 
at  409  South  Jackson,  Moscow. 
These  are  now  in  process  of  en¬ 
largement.  The  publishing  firm 
(and  its  predecessors)  is  now  in 
its  78th  year  of  producing  the 
Daily  Idahonian.  Moscow’s  pres¬ 
ent  listed  population  is  1.3,800 
and  it  is  the  home  of  the  Uni¬ 
versity  of  Idaho.  Moscow  and 
Pullman  are  eight  miles  apart. 

Five  years  ago  the  Daily 
Idahonian  opened  a  news  and 
business  office  in  Pullman  and 
since  then  has  maintained  a 
“Pullman  page”  in  that  news¬ 
paper.  It  is  from  that  back¬ 
ground  that  the  new  publication 
has  sprung. 

Mrs.  Betsy  Barton  has  been 
in  charge  of  the  Pullman  opera¬ 
tion  for  several  years  and  is  so 
continuing.  The  opening  an¬ 
nouncement  told  readers:  “You 
will  receive  our  newspaper  free 
of  charge  during  September.” 

In  Pullman  the  new  publica¬ 
tion  competes  with  the  Pullman 
Herald,  a  weekly  carrying  a 
Thursday  dateline  but  distrib¬ 
uted  by  carrier  Wednesday 
afternoons  in  the  city.  This  pub¬ 
lication  was  founded  in  1888. 
Paul  Stoffel  has  been  editor  and 
publisher  for  two  decades. 

The  Herald  has  been  pub¬ 
lished  by  letterpress  since  its 
founding,  until  earlier  this  year 
when  portions  of  the  publication 
have  been  printed  (as  a  job)  on 
the  offset  press  of  the  Idahonian, 
after  preparation  of  the  pages 
in  the  Herald  plant.  Most  edi¬ 
tions,  however,  also  have  one 
section  of  late  news  and  classi- 


pa(;k  of  the  week 


Text  Doesn  *t  Have  to  Be  Gray 


|{y  Edmund  C.  Arnohl 

Few  of  us  have  the  New  York 
Times  of  our  area  and  with  it 
the  responsibility  of  being  a 
newsi)aper  of  record.  So  we  don’t 
have  to  grapple  with  the  prob¬ 
lem  of  long,  long  documents. 
But  when  the  need  ari.ses,  the 
problem  is  vexing.  How  do  you 
handle  the  large  masses  of  body 
type  that  an  official  document 
produces? 

Thret!  Florida  newspapers 
provide  an  interesting  example. 

The  state  is  proposing  to  re¬ 
place  its  188.J  constitution.  Be¬ 
tween  now  and  November,  1967, 
the  draft  document  will  be 
studied  thoroughly  —  hopefully 
by  the  electorate  which  will  vote 
on  it  then.  So  three  dailies 
printed  the  diaft  as  a  public 
service. 

The  copy  was  solid  mim- 
eoed  pages.  The  handling  was 
interesting. 

The  Jacksonville  Florida 
Times  Uydon  (circulation  170,- 
000)  ran  on  Tuesday.  It  made, 
as  pages  12-14  in  24  full  col¬ 
umns  of  Kt'a  picas.  A  Ben  Day 
panel,  4 ’a  picas  de<>p,  ran  across 
each  i)age. 

The  St.  Petcrshury  Times 
(circulation  145,000)  used  a  4- 
page  Sunday  wraparound.  Its 
pages,  in  eight  10-pica  columns, 
had  eight  photos  of  generous 
size  and  8-column  banners  on 
each  page,  96-point  on  the  first, 
72’s  on  the  others.  Subheads,  in 
bold  body  type,  were  the  regu¬ 
lar  headings  of  the  document. 

The  Tallahassee  Democrat 
(circulation  22,000)  used  a  4- 
page  pullout,  also  on  Sunday, 
with  six  13.9  columns  per  page. 
It  wrote  its  own  heads,  in  36- 
point,  and  used  the  Canadian 
wrap.  This  is  the  techni(|ue 
where  a  .section  of  a  story,  under 
a  large  2-column  subhead, 
doubles  back  up  to  the  subhead, 
just  as  if  it  were  an  independ- 

fieds  printed  on  the  Herald’s 
own  press. 

Al.so  published  in  Pullman 
during  the  college  year  is  the 
WSU  I  tally  Everyrcen,  which 
last  year  appeared  Tue.sday, 
Wedne.sday  and  Friday  morn¬ 
ings,  and  serves  nearly  11,000 
students. 

• 

Beg  Your  Pardon 

It’s  the  Niles  (Mich.)  Daily 
Star  that  has  ordered  a  web  off¬ 
set  press  (E&P,  Sept.  3,  page 
53.)  Niles  was  incorrectly  placed 
in  Ohio  where  the  Daily  Times 
is  publish(* *d. 


-  .I~ _ ^aHahassff  IBcmocrat _ ‘-£^5 

Here's  First  Draft  Of  Constitution 

Legisiotiye  Setsioiii 
Scheduled  E»ery  Yeot 
Reapportionment  Set  Up 

qsq 


Rights  Are  Set  Forth 
For  People  Of  Fbrido 


Tallahassee  Oesignoted 
As  Seat  Of  Government 
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Typographical  tricks  make  a  bright  page. 


ent  story.  Ben  Day  reverse 
panels  headed  each  article  of  the 
document.  Pix  were  used. 

Each  of  these  papers  has  per¬ 
formed  a  real  public  service.  For 
even  the  most  conscientious  voter 
will  have  tough  going  wading 
through  59  mimeoed  pages.  Type 
is  so  much  easier  to  read.  I’m 
particularly  pleased  with  the 
fact  that  a  daily  of  .small  cir¬ 
culation  should  ri.se  to  its  re¬ 
sponsibilities  in  this  way. 

Typographically,  the  solution 


to  the  problem  of  large  masses 
of  body  type  are  worth  study 
against  the  day  when  you  might 
lie  faced  with  the  same  need. 
Breaking  up  the  large  expanses 
of  gray  body  type  by  typograph¬ 
ical  devices  is  the  answer.  What 
those  devices  may  be  depends  on 
space  limitations  and  editorial 
ingenuity. 

*  *  * 

ARNOLD'S  ANCIENT  AX¬ 
IOM:  Sprinkle  plenty  of  raisins 
through  the  gray  oatmeal. 


19  Receive  $18^450  Poynter,  editor  and  associate 

cv  r»  .  XT'  I  editor  of  the  St.  Petersburg 

F roll!  Poynter  F uiul  j-imas  and  Evening  Independent. 

St.  Petersbi’RG,  Fla.  Sixteen  recipents  of  the  1966- 
Nineteen  Poynter  Fund  67  scholar.ships  participated  this 
Scholar.ships  totaling  $18,450  summer  in  the  Times  and  Inde- 
were  awarded  last  week  in  the  pendent  intern  program,  work- 
four  categories  of  news-editorial,  ing  approximately  12  weeks  in 
business-administration,  crea-  news,  business  and  .sales  jobs, 
tive-sale.s-promotion  and  tech-  Scholarships,  which  go  to 
nological.  “outstanding  young  people  with 

Recipients  were  selected  from  a  high  potential  for  and  dcdica- 
among  55  applicants  from  tion  to  newspaper  w’ork,”  range 
throughout  the  United  States  from  $250  for  those  who  have 
and  one  from  Africa.  completed  the  11th  grade  to  $500 

The  Poynter  Fund,  a  non-  a  college  semester.  Need  is  not  * 
profit  foundation,  was  founded  factor  in  selecting  scholarship 
in  1953  by  Mr.  and  Mrs.  Nelson  winners. 
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ing  approximately  12  weeks  in 
news,  business  and  sales  jobs. 

Scholarships,  which  go  to 
“outstanding  young  people  with 


Bright  light  in  a  growing  community 

Take  any  growing  community.  Industry  moving  in.  Homes  in  a  community,  our  engineers  design  the  station  to  fit 
sprouting  up.  Shopping  centers  taking  shape.  And  chances  in  . . .  from  a  station  that  looks  at  home  in  ranch  country, 

are,  you'll  find  us  right  in  the  middle  of  all  the  excitement.  to  one  that  might  make  you  think  George  Washington 

You  see,  American  Oil  works  closely  with  communities  had  slept  there, 
to  provide  bright,  clean  and  modern  service  stations.  Loca-  Why  the  good  neighbor  policy?  Because  our  neighbors 

tions  are  selected  that  serve  the  maximum  traffic  flow,  are  our  best  customers. 

offer  the  most  convenience  to  motorists.  If  you  would  like  more  information  on  our  continuing 

Safety  and  fire  standards  are  carefully  maintained ...  in  contribution  to  communities,  write  for  our  new  booklet; 
fact,  our  service  station  fire  insurance  rate  is  lower  than  “Meeting  The  Needs  Of  A  Nation  On  Wheels." 
the  rate  for  your  doctor's  office.  Write  to  Director  of  Public  Relations,  American  Oil  Co., 

Where  an  architectural  pattern  has  been  established  fSt.910  S.  Michigan  Ave.,  Chicago,  Illinois  60680. 

AMERICAN  OIL  COMPANY 
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CIRCILATION 

‘Living  Is  Better’ 
Promotion  Theme 


The  most  intensive,  far-reach- 
inff  and  comprehensive  promo¬ 
tional  and  public  relations  pro¬ 
gram  in  the  history  of  the  Fort 
Worth  Star-Telegram  is  under 
way. 

Every  conceivable  media  of 
communication  is  being  Msed  to 
further  the  promotion  and  reach 
non-subscribers  in  the  Greater 
Metropolitan  Area. 

“Living  is  better  with  the  Fort 
Worth  Star-Telegram”  is  the 
theme  around  which  the  promo¬ 
tion  is  built.  Designed  to 
acquaint  non-subscribers  with 
the  advantages  of  taking  the 
Star-Telegram  as  well  as  serving 
as  a  public  relations  tool  to  help 
retain  present  subscribers,  the 
program  is  a  “first”  in  the  Texas 
newspaper’s  history. 

The  program  is  scheduled  to 
last  three  months,  and  incorpo¬ 
rates  many  different  individual 
elements,  all  tying  in  with  the 
central  theme.  Each  different 
element  is  designed  to  prove,  or 
convince  a  potential  subscriber. 


VOUR 

NCUl  PLANT 

deserves  an 
Engineering  Approach. 

Chas.  T.  Main’s  engineers  are 
printing  oriented.  They  fit 
your  new  plant  to  production, 
not  production  to  plant. 

Main's  engineers  consider  not 
only  architecture,  site  utiliza¬ 
tion,  plant  layout,  and  equip¬ 
ment  services,  but  also  future 
growth. 

The  special  structural,  heating, 
ventilating,  electrical,  and 
mechanical  requirements  of  a 
printing  plant  are  incorporated 
into  the  plans  and  specifica¬ 
tions. 

Main’s  services  also  can  in¬ 
clude  site  investigation,  pre¬ 
liminary  studies,  cost  esti¬ 
mates,  field  engineering  during 
construction  and  equipment 
installation  design. 

A^Aiisr 

CHAS.T.  .WAIIM.  INC. 
Snffineers 
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that  living  is  really  better  with 
the  Star-Telegiam. 

The  program  is  far  reaching 
in  its  coverage,  having  a  direct 
influence  on  every  aspect  of  the 
newspaper  itself,  as  well  as  all 
areas  of  circulation  sales,  promo¬ 
tion,  and  advertising.  From  the 
carrier-salesman  walking  his 
route  to  the  city  dealers  in  Fort 
Worth  through  even  state  man¬ 
agers  and  state  distributors,  all 
are  definitely  included  in  the 
program. 

To  initiate  the  program,  a 
kick-off  dinner  was  given  for 
city  dealers,  state  district  man¬ 
agers,  rack  dealers,  circulation 
department  executives  plus  de¬ 
partment  heads  from  the  entire 
organization,  including  the  edi¬ 
tor  and  publisher. 

Following  the  dinner,  the  pro¬ 
gram  was  outlined  and  explained 
in  detail,  and  emphasis  was 
placed  on  the  fact  that  the  suc¬ 
cess  or  failure  of  the  entire 
campaign  depended  primarily 
upon  the  sincerity  and  diligence 
of  the  dealers  and  the  carrier- 
salesman  w’ho  work  for  them.  It 
was  further  emphasized  that  all 
the  promotional  effort  could  only 
serve  to  prepare  and  soften  the 
potential  customer,  and  would 
merely  pave  the  way  for  the 
actual  sales  effort. 

The  Program 

The  following  elements  con¬ 
stitute  the  overall  program: 

A  total  of  61  junior  panel  out¬ 
door  posters  were  rented,  lo¬ 
cated  in  specific  areas  where 
circulation  needed  to  pick  up. 
These  panels  w'ere  not  confin^ 
to  Fort  Worth,  but  were  also 
located  in  seven  area  towns 
where  competition  is  intense. 


EVERYBODY’S  FLYING  IT 

A  PATRIOTIC 
NEWSPAPER 
PROMOTION 

r  WITH  THE  QU4tlTT-M4DE 

ATLAS  FLAG  KIT 

3'iS'  Flag  of  Thor  Bunttng,  sewed 
stripes;  2*pc.  iointed  6-ft  pole  i 
dll  the  hardware.  Priced  to  at¬ 
tract  your  readers  at  about  $3 
ea..  $3. SO  mailed. 

Seed  tor  Your  S.«niDtp  Now* 

Atlas  Flag  Corporation  of  America 

BENTON.  ILLINOIS 
Eiclusive  Distributors 
BERKLEY-SMALL.  INC. 

53  Kenr^eth  St*  Mobile  Ala 


In  addition  to  the  junior 
posters,  45  full  size  24  sheet 
posters  were  rented,  all  located 
within  the  city  limit  of  Fort 
Worth,  on  all  heavily  traveled 
traffic  arteries,  freeways  and 
turnpikes.  One  24  sheet  outdoor 
poster  was  rented  in  each  of  11 
area  tow-ns,  within  a  90  mile 
radius  of  Fort  Worth. 

Extensive  use  is  being  made 
of  radio,  with  commercials  being 
developed  in  conjunction  with 
a  specially  prepared  musical 
jingle.  Six  spots  daily  were 
sought  on  four  local  stations, 
scheduled  to  run  six  days  a  week 
during  the  three  month  period. 
Also,  the  same  schedule  of  com¬ 
mercials  was  purchased  on  radio 
stations  in  eight  area  towns. 

Television  spots  w-ere  also  pro¬ 
duced,  by  a  nationally  known 
film  producer,  utilizing  one  1- 
minute  and  three  20-second 
spots.  These  are  scheduled  to 
run  daily  on  the  local  NBC  sta¬ 
tion  throughout  the  campaign. 

Forty  thousand,  16-page  tab¬ 
loid  sections  were  printed,  de¬ 
signed  to  promote  specific 
aspects  of  all  departments — edi¬ 
torial,  sports,  society,  food,  fea¬ 
tures,  classified,  business  and 
entertainment.  Definite  items  in 
each  department  were  empha¬ 
sized,  with  the  intention  of 
showing  definite  proof  that 
Living  is  Better  wdth  the  Star- 
Telegram.  This  segment  of  the 
overall  campaign  is  considered 
to  be  one  of  the  more  vital  com¬ 
ponents,  and  will  be  used  in  an 
intensive  sampling  campaign  by 
carriers,  and  w'ill  be  utilized 
later  as  a  promotional  piece  in 
door-to-door  solicitation. 

In-paper  promotion  will  be 
comprehensive,  and  extra  em¬ 
phasis  will  be  placed  upon  new 
syndicated  features,  depart¬ 
mental  improvements,  and  new 
writers  who  will  create  interest 
among  readers. 

Cash  for  Starts 

For  use  in  all  rack  stands, 
both  in  the  city  and  over  the 
state,  2,250  three-color  rack 
cards  were  printed  and  distrib¬ 
uted.  Again,  the  theme  was 
stressed,  with  the  layout  and 
color  plan  conforming  with  out¬ 
door  signs.  Thirty  thousand 
match  books  were  also  printed 
for  distribution,  and  a  special 
Sunday  comic  header  will  be 
used  during  the  campaign. 

An  extensive  program  of  cash 
and  merchandise  prizes  to  stim¬ 
ulate  dealers  and  carriers  will 
also  be  included  in  the  program. 
For  the  first  time  in  a  number 
of  years,  carriers  will  be  paid 
cash  for  new  starts,  and  dealers 
will  enjoy  an  override  on  all 
new  subscriptions.  A  carrier 
prize  catalog  will  be  introduced 
in  October,  for  the  purpose  of 
generating  any  lagging  enthusi- 
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asm  among  carriers.  The  cata¬ 
log  will  operate  on  a  scrip 
basis,  the  scrip  being  worth  I 
cash,  cash  certificates,  or  re¬ 
deemable  for  merchandise  in  the 
catalog. 

Sp«‘cial  Envelopes 

Other  items  incorporated  into 
the  program  include  special  en¬ 
velopes  to  contain  all  dealer  and 
carrier  material,  special  start 
blanks,  use  of  the  carrier  news¬ 
paper  to  promote  the  program, 
interviews  on  local  television 
station,  utilization  of  the  Star- 
Telegram’s  speakers  bureau,  and 
editorial  fillers. 

Periodic  evaluation  and  re¬ 
visions  will  be  made  as  the  pro¬ 
gram  unfolds,  since  the  plan  is 
flexible  in  nature.  A  continuing 
promotional  effort  is  planned  on 
a  year-round  basis  in  the  future, 
as  a  follow-up. 

ABC  circulation  figures  (as  of 
Sept.  30,  1965)  were  103,937 
for  the  morning  edition,  138,771 
for  the  evening  edition,  and 
214,409  for  Sunday. 

• 

Offset  Weekly 
Becomes  Daily, 

T  uesday-Sunday 

McAlester,  Okla.  i 

A  major  redirection  of  the  | 
McAlester  Democrat  has  been  ■ 
made  here  with  the  conversion 
from  a  weekly  to  a  daily  news¬ 
paper  and  a  move  to  web  offset 
production. 

The  offset  daily  is  scheduled 
to  make  its  debut  in  early  Octo¬ 
ber  when  the  62-year  old 
Democrat  (cir.-2,400)  will  be 
issued  Tuesday  through  Sun¬ 
day. 

William  Folsom,  publisher 
and  editor,  .said  the  decision  to 
go  daily  and  install  a  web  off-  j 
set  press  was  made  after  a  [ 
study  of  the  steadily-growing 
community  revealed  a  need  for 
a  morning  daily. 

Folsom  further  noted  that  the 
paper  will  average  60  to  65 
pages  per  week  and  that  plans 
call  for  production  of  full  color 
Sunday  comics.  A  goal  of  5,000 
has  bwn  set  for  circulation. 

The  Democrat,  previously 
produced  by  sheet-fed  offset, 
w'ill  not  be  produced  on  a  three- 
unit  Cottrell  Model  V-15A 
press. 

Photocomposition  equipment 
has  been  added  as  well  as  a 
United  Press  International  Uni¬ 
fax  machine,  an  offset  camera 
and  auxiliary  plate  -  making 
etjuipment. 

The  weekly  Democrat  was  re¬ 
cently  purcha.sed  from  Hiram 
Imp.son  Jr.  by  Southeastern 
Oklahoma  Publishers  Inc. 
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By  Jan.  1, 1967,  all  second  and  third  class  bulk  mail  must 
be  zip  coded  to  qualify  for  bulk  rates.  Even  first  class 
mail  needs  it  for  fastest  delivery. 


Kodak  has  a  simple,  low  cost,  zip  code  fast -reference 
system  that  can  help  you  convert  your  mailing  lists  in 
one  third  the  time  needed  with  Post  Office  Manuals. 
Called  the  Recordak  Zip-O-Matic  System,  it  can  save 
you  thousands  of  dollars  on  your  initial  conversion... 
even  more  in  updating  and  mailing  list  maintenance 
afterwards.  But  time  is  short.  Contact  your  nearby 
Recordak  Representative  or  mail  coupon  attached  for 
fast  details  on  the  new  Recordak  Zip-O-Matic  System. 


Recordak  Co,  Business  Systems  Markets  Division 
Eastman  Kodak  Company,  Dept.  CC-9 
770  Broadway,  New  York,  N.Y.  10003 
Gentlemen, 

Please  rush  details  on  low-cost  Recordak  ZIP-O-MATIC  System. 


Company 


tr"  1 

£ 

£ 

^  1 
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New  Recordak  ZIP-O-MATIC  reference 
station.  All  zip  codes  on  microfilm  are 
pre-indexed  for  instant  reference. 


PROMOTION 


2"0  BEST  WAY 

TO  PITCH  FOR  BUSINESS 


GENERAL  ELECTRIC  INCENTIVES 

Planning  a  big  sales  incentive  program? 

A  modest  one? 

THERE  ARE  OVER  200  REASONS  why  you  should  choose 
General  Electric. 

You  can  select  from  the  largest,  most  complete  line  of 
electric  housewares  in  the  industry.  Over  200  items  priced 
right!  Alarm  clocks.  Hair  dryers.  Can  openers.  Irons.  Skillets. 
Coffee  makers.  Toasters  that  bake.  Vacuum  cleaners.  Floor 
polishers.  Automatic  toothbrushes.  Electric  slicing  knives. 

The  list  is  practically  endless. 

You  select,  too,  from  the  most  preferred,  most  heavily 
advertised  and  promoted  line  in  the  industry.  Pick  a  program 
that  fits  your  needs.  Who  else 
but  General  Electric  could  of¬ 
fer  you  over  200  ways  to  do  it? 

What  a  way  to  pitch  for  new 
business! 

Two  clock  models 
available  at  only  $2.19. 


GENERAL 


ELECTRIC 


For  prices  and  minimum  quantities,  write: 

G.  Neill  Tobin,  Mgr.,  Special  Accounts 
General  Electric  Premium  Sales  Section,  Dept.  GG 
1285  Boston  Avenue,  Bridgeport,  Conn.  06602. 

NAME _ 

FIRM  NAME _ 

ADDRESS _ 

CITY _ ZIP  CODE _ STATE _ 

(Products  ordered  cannot  be  used  for  resale  or  self-liquidation.) 
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Trade  Ads  on  Staff 


Serve  Double  Duty 

By  George  Wilt 


The  Philadelphia  Bulletin’s 
trade  press  campaign  doesn’t 
end  when  the  ads  appear  in 
their  scheduled  publications. 

:  The  series  goes  right  on  telling 
the  Bulletin’s  ‘image’  story  in  a 
'  convenient  sales  kit  used  by 
members  of  the  Bulletin  adver¬ 
tising  sales  staff. 

The  campaign,  headlined 
“Why  the  Bulletin  is  Philadel¬ 
phia’’  started  about  two  years 
ago,  according  to  promotion 
manager  Barry  Urdang,  as  a 
change  of  pace  from  the  more 
traditional  Bulletin  .series  us- 
I  ing  cartoons  and  the  classic 
slogan,  “In  Philadelphia  nearly 
everybody  reads  the  Bulletin.” 

Now,  the  21  ads  that  have  ap- 
I  peared  thus  far  have  been  re- 
'  printed,  and  distributed  in  a  file 
folder,  at  the  request  of  mem- 
!  bers  of  the  ad  staff. 

“Why  don’t  you  wrap  those 
ads  up  in  a  nice  package  and 
:  give  us  a  folder  on  them?”  asked 
one  sales  representative.  “They 
give  us  a  quick  presentation  on 
the  product  from  the  human  in¬ 
terest  angle  .  .  .  from  the  point 
of  view  of  the  men  and  women 
who  produce  the  paper.  You 
know  —  no  bar  charts,  no 
graphs,  no  statistics.  Just  some¬ 
thing  that  people  will  want  to 
read  about  why  the  Bulletin  is 
I  Philadelphia.” 

I  “We  did  just  that,”  said 
Barry. 

Preceding  the  reproductions 
of  the  ads,  an  introductory 
page  states:  The  image  of  the 
I  Philadelphia  Bulletin  is  a  true 
I  reflection  of  the  people  it  serves 
1  and  a  composite  of  all  the 
dedicated  people  who  each  day 
contribute  their  various  skills 
and  efforts  tow’ard  publishing 
the  finest  newspaper  possible. 
The  series  of  advertisements 
reprinted  here  profile  some  of 
I  the  writers,  editors,  photogra- 
j  phers  and  others  who  are  rep- 
I  resentative  of  the  high  caliber 
of  craftsmen  and  specialists 
who  staff  the  Philadelphia  Bul¬ 
letin.” 

Off-beat  Photos 

'  The  introduction  also  points 
[  out  that  all  of  the  ads  wer® 
I  published  in  the  Bulletin,  as 
j  well  as  in  Advertising  Age, 
I  Editor  &  Publisher,  Media 
!  Scope,  Poor  Richard’s  Almanac, 
i  Standard  Rate  &  Data,  and  in 
I  the  New  York  Times, 


Each  ad  in  the  series  high¬ 
lights  one  or  more  memljers  of 
the  newspaper’s  news  or  edi¬ 
torial  staff.  Bright  and  light 
biographical  sketches  of  each 
staffer  are  illustrated  with  un¬ 
usually  creative,  and  sometimes 
off-beat,  photographs. 

There’s  little  sell,  if  any,  in 
the  copy,  beyond  the  closing 
italicis^  line:  “To  sell  Phila¬ 
delphia,  begin  with  the  Bulletin 
.  .  .  very  often  it  is  all  you 
need.” 

The  advertisement  on  Ruth 
Seltzer,  society  editor,  for  in¬ 
stance,  shows  Miss  Seltzer  in 
rubber  waders,  surf  casting. 
The  ad  on  the  Bulletin’s  photo 
staff  uses  a  Nikon  Fisheye  Lens 
to  show’  a  360-degree  shot  of 
the  entire  20-man  group,  with 
their  equipment. 

To  dramatize  the  Bulletin’s 
coverage  of  suburban  news,  a 
trick  photo  superimpo.ses  the 
suburban  desk  and  its  nine  edi¬ 
tors  on  a  suburban  front  lawn. 
Science  editor  Karl  Abraham 
is  pi’esented  in  astronaut’s 
garb,  with  portable  typewriter 
under  his  arm,  against  a  moon¬ 
scape  background. 

Medical  writer  David  M. 
Cleary  is  show’n  interviewing  a 
wigged  skeleton,  and  football 
w’l’iter  Hugh  Brown  is  the  13th 
man  in  an  Eagles’  huddle. 

Other  ads  point  out  the  pe¬ 
culiar  talents  and  intere.sting 
backgrounds  of  librarian  Char¬ 
ley  Martyn,  picture  editor 
Charles  Elfont,  tv  critic  Rex 
Polier,  and  sports  writers  Ray 
Kelly  and  Sandy  Grady. 

The  file  folder  that  packages 
the  reprints  includes  a  montage 
of  the  photos  illustrating  the 
ads. 

*  *  * 

HARTFORD  —  The  Hart¬ 
ford  (Conn.)  Courant  has  re¬ 
leased  its  1966-1967  Fact  Book 
of  data  on  Connecticut  and 
Hartford’s  Four-County  Mar¬ 
ket.  The  20-page  booklet  con¬ 
tains  a  wealth  of  information 
on  a  wide  variety  of  subjects. 
A  spread  shows  the  relationship 
of  the  city  of  Hartford  to  its 
4-county  market,  and  shows  a 
table  of  data  for  both  areas. 
Included  is  a  newspaper  circul¬ 
ation  breakdown!,  in  chart  form. 
Also  included  in  the  booklet  are 
spreads  of  photographs  of  new 
construction  in  the  area,  and 
(Continued  on  page  54) 
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Unless  your  community  is  doing  everything 
it  should  for  its  economic  future . . .  airport 
development  needs  your  newspaper’s  support. 


Two  groups  of  people  need  your  support  for  the  development  of  airports  —  those  who  live  in  your  com¬ 
munity  and  those  who  want  to  visit  or  bring  business  to  it. 

The  airport  is  as  much  a  part  of  economic  and  social  progress  as  are  the  streets,  highways,  and  other  civic 
facilities. 

Airplanes  operated  privately  by  businesses  and  individuals  outnumber  the  airlines  forty-five  to  one.  And 
these  airplanes  go  anyplace  where  there  is  an  airport.  They  don’t  wait  for  schedules  nor  for  route  approval. 
That’s  why  any  airport  immediately  connects  its  community  with  the  jet  age. 

Airports  attract  business  because  modern  business  requires  air  transportation.  (One  study  showed  that  90 
per  cent  of  the  500  top  industrial  companies  required  access  to  an  airport. )  Airports  provide  an  additional 
link  to  markets  and  trade  for  existing  business,  attract  transient  tourists,  generate  additional  local  payrolls, 
enhance  property  values  in  the  community. 

No  outside  group  can  or  should  say  what  your  specific  airport  needs  are.  But  a  lot  of  people  are  thinking 
about  it.  Shouldn’t  you  and  your  newspaper  be  doing  the  same?  If  you  would  like  to  have  more  informa¬ 
tion  on  which  to  base  this  local  thinking,  we  will  gladly  send  it. 


UTILITY  AIRPLANE  COUNCIL 
AEROSPACE  INDUSTRIES  ASSOCIATION 

1725  DESALES  STREET,  N.W.,  WASHINGTON,  D.  C.  20036 


Promotion 

{Continued  from  page  o2) 


some  of  the  region’s  outstanding 
recreation  areas  and  activities. 

Copies  of  the  booklet  are 
available  from  John  L.  Cough¬ 
lin,  advertising  director  of  the 
Courant. 

«  « 

LIFTOFF  —  A  “Wings  and 
Rockets”  Aerospace  Section  of 
the  Netv  York  Times,  to  be  pub¬ 
lished  November  20,  is  heralded 
with  a  complete  and  interesting 
promotion  brochure.  Photo¬ 
graphs  of  astronauts  and  air¬ 
craft  dress  up  the  eight-page 
booklet  with  a  pocket  in  its  back 
cover.  Tucked  in  the  pocket  is 
an  abridged,  miniature  of  the 
Times’  1961  Space  Section,  pro¬ 
viding  some  interesting  com¬ 
parisons.  Also  enclosed  is  a 
dummy  sheet  showing  sizes  and 
lates  of  ads. 

*  *  « 

FOUR  CENTS  WORTH  — 
“Is  all  this  worth  4<‘  to  you?” 
asks  a  little  booklet  produced 
and  distributed  by  The  Age, 
Victoria,  Au.stralia,  morning 
paper.  12  inside  pages  of  the 
booklet,  printed  in  brown  and 
black,  itemize  a  variety  of  fea¬ 
tures  that  indicate  that  the 
paper  is  indeed  worthy  of  its 

price,  and  then  some. 

*  *  * 

FOR  COPS  —  In  this  era 
when  police  seem  to  be  getting 
negative  publicity,  the  Detroit 
Xeirs  came  up  with  a  promotion 
ad  promoting  its  “Policeman- 
of-the-Month  Award.” 

The  ad  showed  photos  of  four 
Detroit  police  officers,  which 
with  a  headline  filled  three- 
fourths  of  the  page.  The  head¬ 
line:  “The  bullets  struck  the 
glass  in  front  of  Officer  Flan¬ 
nery',  and  he  fell  against  Worth¬ 
ington.  Both  men  dropped  to 
the  sidewalk  while  Officers 
Potts  and  Parcella  returned  the 
fire.” 

Four  paragraphs  of  text  told 
the  rest  of  the  hold-up  story, 
and  how  the  officers  were  named 
for  the  News  awards.  Copy  con¬ 
tinued  to  note  that  the  police- 
man-of-the-month  award  is  one 
of  60  News-sponsored  Commun¬ 
ity'  Service  programs. 

♦  *  ♦ 

THE  BIRDS  —  A  1014-game 
lead  gave  the  Baltimore  Sun 
enough  confidence  to  announce, 
more  than  a  month  ahead,  that 
they  would  publish  a  World 
Series  Souvenir  Section  on  Sun¬ 
day,  October  2. 

Cover  of  the  announcement 
brochure  showed  individual 
photos  of  members  of  the 
Orioles  team,  over  the  head¬ 
line:  “Be  With  The  Birds  All 
The  Way'.  .  .”  Inside  the  folder 


a  cartoon  of  an  oriole  in  black 
and  orange  faces  three  men¬ 
acing  cartoon  characters,  —  a 
pirate,  a  giant  and  a  bum. 
Newspapers  in  those  National 
League  cities  won’t  have  the 
advantage  of  announcing  a 
World  Series  Edition  a  month 
in  advance. 

*  » 

RETAIL  TV  —  “Retail  u.se 
of  the  television  medium  by  in¬ 
dividual  market”  is  shown  in  a 
brochure  released  by  the  Rich¬ 
mond  (V’a.)  Times  -  Itispatrli 
and  News-Leuiter.  Tables  show 
information  on  98  markets, 
with  total  retail  sales  and  num¬ 
ber  of  television  stations  foi' 
each  market.  Expected  and  ac¬ 
tual  local  tv  revenue  is  .shown. 

♦  4- 

BATMAN  BILLS  —  To  pro¬ 
mote  the  addition  of  the  Bat¬ 
man  Comic  strip  to  its  pages, 
the  Sueramento  (Calif.)  Union 
came  up  with  a  “Batman  Bills” 
promotion,  created  by  Gray 
Creveling  and  Jack  Harring¬ 
ton. 

“We  desigiunl  a  Batman  Bill 
to  promote  the  strip  and  the 
Sacramento  Union’s  new  face,” 
Harrington  .said.  “Each  bill  has 
a  serial  number  and  states  that 
it  may  be  worth  $10  in  cash. 
These  bills  were  distributed  to 
all  advertisers  who  wanted  to 
participate,  and  to  any  retail 
store  that  called  and  requested 
permission  to  distribute  them. 
Naturally  this  was  a  great  lead 
for  our  ad  salesmen  who  dis¬ 
tributed  the  bills.” 

The  Bills  referred  i)eople  to 
read  the  Union  in  order  to 
learn  what  they  must  do  to  win. 
Each  Monday'  through  Friday, 
the  rules  and  twenty  winning 
serial  numbers  were  published. 
Readers  with  matching  serial 
numbers  were  instructed  to 
phone  the  Union  and  make  an 
appointment  to  come  in  and 
collect  the  $10.  This  enabled 
the  paper  to  assign  a  photogra¬ 
pher  to  get  pictures  of  the  win¬ 
ners.  200,000  bills  have  been 
distributed  to  date,  with  four 
groceiy  chains  and  one  gasoline 
oil  company  giving  the  bills  out. 

The  promotion  concludes  with 
a  Batman  movie,  where  chil¬ 
dren  will  be  admitted  upon  pre- 
.senting  five  days’  clippings  of 
the  Batman  strip. 

In-paper  promotion,  rack 
cards  and  radio  spots  have  pro¬ 
moted  the  Batman  Bills.  A 
second  order  had  to  be  placed 
for  rack  cards  when  it  was  dis¬ 
covered  that  children  were 
taking  them  from  newsstands  as 
souvenirs.  When  this  was  dis¬ 
covered,  the  Union  announced 
that  children  could  get  minia¬ 
ture  Batman  posters  by  pre¬ 
senting  a  Batman  comic  strip 
clipping  at  the  newspaper  of¬ 
fice. 


WILLIAM  D.  CHASE  (center)  works  in  Viet  Nam  Press  Editorial 
Library  in  Saigon. 


U.S.  Librarian 
Organizes  Files 
For  Viet  Service 

Flint,  .M  ich. 

Reporters  don’t  always  get  the 
most  exciting  assignments  on  a 
daily  newspaper. 

William  D.  Chase,  editorial 
librarian  of  the  Flint  Journal, 
was  working  at  his  desk  one  day 
in  March  when  he  received  a 
telephone  call  from  the  U.S. 
Department  of  State. 

'Two  months  later  he  was  on 
his  way  to  the  biggest  ailventure 
of  his  life.  The  assignment: 
Organize  a  news  library  in 
Saigon. 

In  South  Viet  Nam,  he  worked 
and  socialized  with  the  Vietna¬ 
mese,  heard  Iximbing  daily', 
whiffed  tear  gas,  saw  American 
bombers  and  the  smoke  from 
their  bombs  near  Hue,  and  even 
saw  Premier  Ky  once  during  a 
military  parade. 

Cha.se  got  the  job  after  the 
U.S.  Embassy  in  Saigon  re- 
((uested  that  an  expert  be  sent  to 
help  organize  a  news  library  for 
the  Viet  Nam  Press,  the  semi¬ 
official  news  agency'. 

The  State  Department  asked 
the  Special  Libraries  Associa¬ 
tion  of  America  for  the  name  of 
a  candidate  for  the  job.  Chase 
once  headed  its  newspaper  divi¬ 
sion,  and  his  name  was  sug¬ 
gested.  The  assignment  was 
spon.sored  by  the  American  Spe¬ 
cialists  Program. 

Chase  spoke  no  Vietnamese 
when  he  arrived,  but  took  les¬ 
sons,  and  was  able  to  pick  up 
some  words  and  phrases  during 
his  stay.  A  few  members  of  the 
library  staff  spoke  some  Eng¬ 
lish  and  Cha.se  had  an  inter¬ 
preter,  but  the  language  barrier 
often  presented  problems. 

Chase’s  job  was  to  help  the 
library  staff  develop  a  news¬ 
paper  clipping  file  and  a  refer- 
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ence  library,  to  instruct  the 
libiarians  in  indexing  tech- 
ni(|ues,  to  train  librarians  from 
other  news  media  in  the  use  of 
the  library,  and  to  train  the 
press  serv'ice’s  editorial  .staff  in 
its  use. 

There  are  28  daily  newspapers 
in  Saigon.  Included  are  three 
English-language  papers  and 
two  French-language  dailies. 
The  Vietnamese-language  pa¬ 
pers  iiublish  a  great  deal  of 
fiction,  including  continued 
stories. 

The  mission  was  so  successful 
that  Nguyen  Ngoc  Linh,  director 
general  of  Viet  Nam  Press, 
wrote  in  a  letter  to  Mrs.  Chase 
that  he  hoped  her  husband  would 
retuim  next  year  to  review  the 
progress.  No  commitments  have 
iH'en  made. 

• 

30%  of  Price  Hike 
Goes  lo  Carrier  Boys 

Boise,  Idaho 

Statesman  Newspapers  has 
announced  increases  in  the  price 
of  its  dailie.s.  The  Idaho  Daily 
Statesman,  morning  only,  goes 
to  $1.80  per  month;  the  States¬ 
man,  morning  and  Sunday,  to 
$2.50  per  month;  the  Sunday 
Statesman,  70c  per  month.  Eve¬ 
ning  State.sman,  $1.60  per 
month;  Evening  Statesman  and 
Sunday  Statesman,  $2.30  per 
month;  and  the  Sunday  States¬ 
man,  newsstand,  20c. 

The  company  said  carrier  boys 
will  receive  30  percent  of  the 
increase  on  the  price  of  the 
dailies  and  25  percent  of  the 
boo.st  on  the  Sunday  edition. 

March  Is  Revised 

Cincinnati 

The  Cincinnati  Enquirer 
March,  written  in  1895  by  Louis 
W.  Brand,  has  been  revised  and 
reorchestrated  by  Henry  S. 
Humphreys,  music  critic  of  the 
Enquirer. 
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Anaconda  is 


all  over  the  map 

expanding 

its  copper  output. 


Butte,  Montana-Enlarging  open  pit 
and  underground  operations. 
Increasing  concentrator  output. 
Geological  lab  developing  improved 
exploration  techniques. 


Britannia  Beach,  B.C.— Small, 
but  important  copper  source. 
New  geological  lab 
stepping  up  exploration 
for  new  ore. 


Great  Falls,  Montana- 
Capacity  of  refinery 
being  increased  20%. 


Anaconda,  Montana— Copper  smelter. 
Metallurgical  Research  Dept, 
developing  new  techniques 
for  more  efficient  metal  recovery. 


Weed  Heights,  Nev.— Open  pit 
mining  operation.  Enlarged 
concentrator  will  double  output. 


Twin  Buttes,  Palo  Verde  and  other 
mineralized  areas  near  Tucson,  Arizona 
will  provide  important  new  sources  of  copper. 


Tucson,  Arizona— Building  new 
extractive  metallurgical  research  center 
to  help  develop  mineral  reserves 
in  Southwest,  Mexico,  Latin  America. 


Cananea,  Mexico— Open  pit  operation. 
Improving  facilities  to  boost  production. 
Exploring  nearby  ore  body. 


Exotica— New  ore  body 
near  Chuquicamata 
now  being  developed.* 


Cerro  Verde,  Peru— Ore  deposit  — — 
now  being  drilled.  May  become  important 
new  source  of  copper. 


Chuquicaniata-Onc  of  world’s 
great  copper  mines.* 


_  El  Salvador— A  large 
underground  operation.* 
Al.so  site  of  an  Anaconda 
geological  laboratory. 


La  Africana— Small  underground 
operation  near  Santiago. 


*  Expansion  plans  in  Chile  project 
a  50%  increase  in  copper  production. 


More  cars,  homes,  appliances,  color  TV— everything  for  our 
booming  economy  means  more  copper.  So  do  increased  de¬ 
fense  needs  and  rising  standards  of  living  abroad.  Result- 
copper  use  in  the  free  world  has  doubled  since  1950.  To  keep 
pace.  Anaconda  and  the  copper  industry  have  expanded 
capacity  steadily.  But  demand  for  copper  grows.  So  Anaconda 


has  stepped  up  its  efforts- will  increase  its  copper  capacity 
50%  by  1970.  At  the  same  time.  Anaconda  will  also  be  pro¬ 
ducing  more  molybdenum,  uranium,  aluminum,  beryllium 
(and  even  iron!)— all  essential  if  the  free  world’s  economy 
is  to  keep  growing.  The  Anaconda  Company,  25  Broadway, 
New  York,  N.Y.  10004.  semA 


WJT  Is  Born 

{Cantimicd  from  page  11) 


sure  this  is  goinp  to  be  a  worth¬ 
while  newspaper  .  .  .  my  hope 
is  that  the  public  will  like  what 
it  sees.” 

The  former  Hearst  executive 
said  that  all  three  proprietors 
— Jack  How'ard,  “Jock”  Whit¬ 
ney,  and  “Bill”  Ilearst — had 
been  within  the  building:  for  the 
first  run.  “All  were  delighted, 
genuinely  delighted  with  the 
paper.  And  believe  me,  they  did 
not  express  an  opinion  until 
having  made  a  full  study  of  the 
edition,”  he  added. 

Conniff  said  that  WJT  “stands 
by  itself,  it  is  not  a  Hearst 
paper,  nor  is  it  a  Scripps-How- 
ard  or  Whitney  paper,”  and 
noted,  “we  think  the  prospects 
for  the  future  are  just  fine  for 
WJT  ...  we  have  nothing  but 
liope.” 

'Damned  Fine  Paper* 

Next  to  speak  with  E&P  was 
-Matt  Meyer.  Earlier  he  had  told 
Conniff,  “I  just  came  up  to  tell 
.vou  that  I  think  you’ve  produced 
a  damn  fine  newspaper.”  This 
was  still  his  theme,  although  he 
admitted  that  many  production 
snags  had  still  to  dealt  with 
before  a  smooth  seven-day  after¬ 
noon  and  Sunday  operation 
would  be  achieved. 

Meyer  refused  to  comment  as 
to  how  much  the  strike  and 
merger  dispute  had  cost,  say¬ 
ing  that  it  was  “incalculable.” 
He  said  that  the  presidents  of 
the  printing  trade  unions  in¬ 
volved  had  all  been  present  for 
the  launch,  “and  they  were  just 
as  excited  as  we  were.” 

.4sked  about  the  prospects  for 
WJT  in  new  contract  negotia¬ 
tions  next  March,  Meyer  was 
still  buoyant  and  confident,  but 
careful  to  be  non-commital,  say¬ 
ing:  “If  those  union  gruys  are 
as  tired  of  trouble  as  I  am  there 
should  not  be  another  dispute.” 
-\nd  with  a  last  puff  of  cigar 
smoke,  he  left  the  news  room 
headed  back  for  the  business 
office  which  is  his  main  concern 
and  from  which  he  will  have  to 
direct  a  strenuous  fight  for  ad¬ 
vertising  and,  above  all,  circu¬ 
lation. 

Not  Enough  Time 

It  was  apparent  from  com¬ 
ments  made  by  staff  men  that 
although  production  of  the  first 
i.ssue  had  been  delayed  for 
months,  still  there  had  not  been 
enough  time  to  anticipate  all  the 
j)roblems.  On  the  editorial  side, 
there  were  difficulties  involved 
into  putting  into  effect  all  the 
guidelines  and  instructions  laid 
down  in  the  Style  Book,  espe¬ 
cially  as  the  amalgamation  of 
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staff  skills  had  not  been  given 
the  benefit  of  a  trial  run.  In  the 
composing  room  there  were  prob¬ 
lems  with  headsetting  machin¬ 
ery  which  had  lain  idle  for 
month.s.  Additionally,  layout 
men  were  ordering  up  type  faces 
and  sizes  specified  in  the  Style 
Book  which  w’ere  not  alw’ays 
obtainable.  Thus,  one  senior  ex¬ 
ecutive  commented:  “This  first 
issue  is  a  typographical  abor¬ 
tion.” 

Circulators  were  also  having 
severe  troubles.  To  kick  off  with 
an  80-i)age  issue  produced  from 
three  plants,  two  in  Manhattan 
and  one  in  Brooklyn,  presented 
a  whole  variety  of  problems. 
Public  demand  for  the  new  paper 
was  heavy,  in  fact  so  heavy  that 
in  many  points  of  the  city  it 
could  not  be  satisfied.  Copies  of 
the  first  edition  were  in  thin 
supply  in  Brooklyn  and  Queens, 
a  situation  which  on  Monday 
circulators  said  would  “improve 
steadily  through  the  week.” 

Breslin  Splashed 

The  first  edition  of  the  WJT 
gave  extensive  display  to  the 
columns  of  Jimmy  Breslin  who 
topped  the  main  news  page,  and 
Dick  Schaap,  whose  satirical 
piece  on  “Fun  City,”  also  oc¬ 
cupied  a  major  portion  of  the 
front  page.  The  lead  story 
headed  up  in  84  point  Spartan 
Black  —  “ATLANTA  FACES 
NEW  RIOTS” — gave  way  in 
later  editions  to  “PERFECT 
GEMINI  HOOKUP.”  Breslin’s 
“Night  at  the  New  Met,” 
diopped  down  the  page  dis¬ 
placing  Schaap’s  column  which 
was  relocated  inside  the  main 
.section  of  the  paper.  Both  col¬ 
umnists  are  being  plugged 
heavily  by  television  and  radio 
spots. 

The  type  face  used  in  the  col¬ 
umns  is  from  the  Journal-Amer- 
ican.  The  editorial  page  and 
full  page  of  feature  columns 
opposite  was  laid  out  just  as 
those  two  pages  were  in  the 
Hearst-owned  Journal.  The 
fashion  and  women’s  sections 
led  off  with  stories  by  Eugenia 
Sheppard  and  Clementine  Pad- 
dleford  of  the  Herald  Tribune. 

Most  New  York  City  journal¬ 
ists  agreed  that  in  appearance 
W'JT  is  far  more  reminiscent  of 
the  old  World-Telegram  than  of 
any  of  the  former  papers.  This 
w’as  particularly  true  of  the 
front  page  with  its  eight-column 
streamer  headline. 

However,  going  through  the 
first  edition  provided  an  impres¬ 
sion  of  freshness  in  approach, 
generous  use  of  w'hite  space, 
and  skillful  packaging  of  fea¬ 
tures.  Particularly  strong  were 
the  sports  page  combinations  of 
columnists  which  included 
Jimmy  Cannon  and  Red  Smith. 

These  were  conclusions  which 


were  being  drawn  on  Monday. 
WJT,  it  expected,  will  not  reach 
a  really  distinctive  format  for 
some  time.  The  plan  is  to  experi¬ 
ment  within  predetermined 
guidelines  with  content  and 
appearance. 

Monday’s  launching  of  this 
new  combined  newspaper  proved 
a  heartening  experience  for 
newspaper  enthusiasts,  especi¬ 
ally  w'ith  public  interest  run¬ 
ning  at  an  unprecedented  high 
and  advertisers  giving  the  new 
project  their  full  support. 

The  words  of  Mayor  Lindsay 
.said  all  that  needed  to  be  said: 
“I  am  delighted  to  .see  this  new 
newspaper  after  a  long  and  diffi¬ 
cult  dispute.  It  is  my  hope  and 
expectation  that  the  World  Jour¬ 
nal  Tribune  will  carry  on  the 
distingruished  traditions  from 
w'hich  it  was  born  ...  I  am 
sure  the  new  paper  will  make  a 
major  contribution  to  the  life 
of  our  great  city.” 

And  from  Matt  Meyer  there 
was  this  clincher:  “We  have 
come  through  almost  five  months 
of  travail  unprecedented  in  the 
newspaper  history  of  this  city, 
but  it  has  been  worth  it  because 
w'e  are  bringing  out  a  paper  to 
which  we  and  all  New  York  can 
point  with  pride.” 


Features 

(Continued  from  page  12) 


ding  on  Sunday  night  and  the 
columns  began  appearing  in 
that  newspaper  this  week. 

Matt  Meyer,  WJT  president, 
said  bidding  was  called  off  when 
“We  felt  we  were  getting  into 
an  area  of  the  ridiculous.” 

In  a  statement  he  commented : 
“This  action  was  filed  without 
notice  and  while  we  were  still 
furnishing  the  Department  of 
Justice  with  requested  informa¬ 
tion  and  believed  we  were  work¬ 
ing  on  a  cooperative  basis 
toward  a  fair  resolution  of 
its  demands,  even  though  we 
deemed  them  to  be  without 
merit. 

“We  are  studying  the  com¬ 
plaint  and  intend  to  resist  vigor¬ 
ously  the  unprecedented  relief 
sought.” 

Oller-Kcfauver  Law 

Justice  said  it  had  had  no 
objection  to  the  previous  situa¬ 
tion  when  the  features  of  the 
former  World-Telegram  &  Sun 
and  the  Journal- American  were 
to  have  been  transferred  to 
a  new  evening  newspaper.  It 
had  become  “worried”  when  the 
Tribune  died  and  the  new  eve¬ 
ning  paper  indicated  it  would 
comprise  a  “triple-barreled”  fea¬ 
ture  content. 

The  government  suit  was  filed 
under  the  Celler-Kefauver  anti¬ 
merger  section  of  the  Clayton 
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Act.  This  section  makes  it  a 
violation  if  the  acquisition  tends 
to  lessen  competition. 

Justice  said  a  motion  to  seek 
interim  relief  for  the  Post  would 
probably  be  filed  next  week. 

Donald  F.  Turner,  assistant 
attorney  general,  explained  this 
action  was  essential  to  “protect 
the  Post,  given  the  delicate  and 
unstable  nature  of  newspaper 
competition  and  the  possibility 
that  the  World  Journal  Tribune 
could  gain  a  decisive  advantage” 
over  the  Po.st  before  the  final 
order. 

Bidding  Open  lo  .411 

The  Justice  Department 
spokesman  elaborated:  “It  is 
our  intention  to  open  up  this 
situation  again  .  .  .  each  New 
York  City  newspaper  must  be 
given  an  equal  chance  to  com¬ 
pete  for  each  column.  We  will  be 
seeking  a  temporary  solution 
whereby  the  Post  will  be  able  to 
run  the  columns  if  it  so  wishes, 
sharing  the  cost  with  WJT,  as 
long  as  the  case  is  pending.” 

He  said  it  was  not  the  depart¬ 
ment’s  intention  to  determine 
the  value  of  the  columns.  No 
such  evaluation  had  been  at¬ 
tempted,  he  added,  although  the 
columns  were  obviously  of  great 
value  in  a  competitive  situation. 

Last  week  Mrs.  Schiff  was  re¬ 
ported  to  have  told  justice  offi¬ 
cials  that  she  also  wanted  rights 
on  other  former  Tribune  stars: 
Women’s  Editor  Eugenia  Shep¬ 
pard,  Sports  Columni.st 
Smith  and  Advertising  Column¬ 
ist  Joseph  Kaselow. 

Justice  said  columns  of  these 
writers  were  not  at  issue. 

Syndicate  officials  had  little  j 

comment  to  make  on  the  dispute. 

They  indicated  they  were  caught 
in  the  middle  of  an  argument  , 
between  two  customers  and  that  j 
they  would  abide  by  whatever  | 

legal  decision  was  reached.  , 

WJT  earlier  this  week  said  ^ 

that  in  matching  the  Post’s  bids  j 

the  price  to  be  paid  to  the  syndi¬ 
cates  had  been  raised  by  ] 

approximately  10  percent.  ( 

Mrs.  Schiff  said  in  a  state-  I 

ment:  “I  am  sure  that  when  the  , 

U.  S.  Department  of  Justice  j 

moves  there  is  substantial  legal  j 

justification  for  its  action  ...”  j 

She  noted  that  with  the  matter  i 

pending  in  court  that  it  was  , 

“inappropriate”  for  her  to  com-  ^ 

ment  further.  , 

♦  *  ♦  ^ 

WJT’S  PROGRESS  , 

After  four  days  of  publica-  t 

tion.  World  Journal  Tribune  i 

management  reported  that  it 
was  still  difficult  to  gam  a  “com-  5 

plete  picture”  of  the  progress  c 

achieved  by  the  newspaper.  I 

As  E&P  went  to  press  Thurs-  ) 

day.  Matt  Meyer,  president,  j 

said:  “All  indications  are  that  ] 

(Continued  on  page  62)  ] 
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RALPH  E.  NEALE  has  been  ap¬ 
pointed  manager  of  corporate 
real  estate  in  the  New  York  News 
organization,  Executive  Vicepresi¬ 
dent  W.  H.  James  announced  this 
week.  Neale,  who  has  been  in 
various  business  office  capacities 
with  the  News  for  23  years,  has 
managed  the  News'  properties  the 
past  10  years  as  building  manager. 
His  successor  in  the  latter  posi¬ 
tion  is  Arthur  F.  Schucht. 

IP  Mill  in  Quebec 
Will  Have  6-RoU 
NewsprintMachine 

A  paper-making  machine  that 
will  produce  six  standard  rolls 
of  newsprint  on  a  single  reel  is 
being  constructed  by  the  Black 
Clawson  Company  for  Canadian 
International  Paper  Ltd’s  mill 
at  Gatineau,  Quebec. 

The  machine  will  turn  out 
.standard  newsprint  at  speeds  up 
to  3,000  feet  per  minute  and 
initially  will  produce  575  tons 
a  day. 

With  a  fourdrinier  wire  width 
of  380  inches,  the  new  machine 
is  the  culmination  of  a  trend 
toward  wider  paper  machine 
design  with  which  the  Black 
Clawson  Company  has  been 
identified  for  many  years. 

A  343-inch  machine  which 
Black  Clawson  built  for  the 
Great  Lakes  Paper  Company, 
Ontario,  in  1957  gave  up  the 
record  in  1965  to  a  348-inch 
machine  constructed  by  the 
Beloit  Corporation  for  the 
Rothesay  Paper  Company  in 
New  Brunswick.  Beloit,  in  turn, 
was  on  the  way  to  surrendering 
the  record  to  a  356-inch  machine 
now  being  built  by  Voith  of 
Germany  for  a  Swedish  mill, 
when  International  Paper  con¬ 
tracted  for  Black  Clawson’s  380- 
inch  machine. 

The  new  machine,  costing 
$7,500,000,  will  be  the  major 
component  in  a  $50,000,000  ex¬ 
pansion  of  production  that  will 
bring  the  North  American  news¬ 
print  capacity  of  International 
Paper  Company  to  more  than 
1,500,000  tons  annually. 


More  Expansion 
For  Virginian 

Covington,  Va. 

The  Covington  Virginian,  an 
afternoon  daily  founded  in  1914, 
is  continuing  to  progress,  with  a 
plant  expansion  underway  which  1 
will  double  the  size  of  the  news  | 
department,  and  replace  exist-  ' 
ing  warehouse  space. 

Rolls  of  newsprint  are  being  ^ 
stored  under  tarpaulins  in  the  i 
front  parking  lot  off  North  Mon-  ! 
roe  Avenue,  while  new  ware¬ 
house  facilities  are  being  built 

The  addition  to  the  news  de¬ 
partment,  however,  has  not  re-  1 
suited  in  undue  inconvenience  to 
the  staff.  When  work  is  com-  j 
pleted,  the  managing  editor’s  : 
desk  will  have  been  moved  to  | 
make  way  for  a  stream  of  news¬ 
papers  on  a  conveyor  belt  from 
the  pressroom  directly  below, 
and  the  M.  E.’s  private  office  i 
will  be  located  in  the  room  now 
occupied  by  the  two  Teletype¬ 
setters.  ! 

The  expansion  program  is  di-  j 
rected  by  Richard  F.  Beirne  III, 
general  manager.  Mrs.  Camille 
P.  Beime,  widow  of  the  founder, 
is  president  of  the  publishing  * 
company.  Working  as  a  sum¬ 
mer  intern  in  the  news  depart¬ 
ment  is  Horton  P.  Beirne,  son  of 
the  general  manager. 

The  Virginian  in  March  had  a 
circulation  of  8,855,  highest  in 
its  history.  The  price  for  indi¬ 
vidual  copies  since  then  has  been  , 
raised  from  5  to  10  cents,  as  has 
been  the  case  with  other  Vir¬ 
ginia  newspapers.  j 

Ruinailoe  in  War 

Akron,  O. 

R.  W’.  “Johnny”  Apple  Jr., 
came  back  to  his  home  here  j 
from  Viet  Nam  where  he  has 
lieen  covering  the  war  for  the 
New  York  Times  to  tell  his  fam¬ 
ily  the  big  new.s — that  in  Saigon 
he  met  THE  girl,  Edith  Smith  | 
who  was  a  vice  consul  in  Viet  j 
Nam.  Mi.ss  Smith  recently  com-  | 
pleted  her  tour  of  duty  and  i 
returned  to  the  United  States. 
They  will  be  married  Oct.  1  in 
Washington  and  return  to  Sai¬ 
gon  where  Apple  will  become 
Times  bureau  chief.  He  is  a  for¬ 
mer  copy  boy  at  the  Beacon 
Journal  here. 

• 

Queen  in  New  Office 

Robert  I.  Queen,  public  rela-  j 
tions  man  who  has  served  as  ! 
placement  coordinator  for  the 
Newspaper  Guild  of  New  York, 
has  taken  a  new  job  himself.  He 
is  joining  Comp/ Ad  &  P.R.  As¬ 
sociates,  New  York,  on  the  Law 
Research  Service  account. 
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ADVANCED 

DESIGN 


HYDRAULIC  PROOF  PRESS 

...  an  unsurpassed  pre-make-ready  press  with 
smooth  bed  movement.  Designed  to  reduce  pro¬ 
duction  make-ready  time,  this  highly  reliable 
machine  has  the  design  features  of  a  production 
press,  and  the  shock-free  hydraulic  bed  movement 
that  helps  to  produce  sharp,  high-quality  press 
proofs.  Push-button  operated,  with  adjustable  im¬ 
pression  and  hydraulic  cylinder  lift,  individual 
roller  adjustments  and  Automatic  Washup.  Major 
moving  parts  and  hydraulic  systems  are  main¬ 
tenance  free. 


WOOD 

GRAPHIC  ARTS  EQUIPMENT 


WOOD  commercial  and  newspaper  printing  equip¬ 
ment  is  backed  by  over  50  years  of  experience 
producing  high  quality  machines  for  graphic  arts 
Industries  throughout  the  world. 

High  Speed  Web-Fed  Printing  Press  —  WOOD  and 
SCOTT  Standard  and  custom  equipment;  4-color  and 
5-color  units.  Four-plate-wide  Web  Offset  Presses. 


Stereotype  Equipment  —  Complete  line  of  Auto¬ 
plate  casting  and  finisliing  equipment  to  suit  all 
requirements.  Includes  color  plate  registering,  and 
tensionplate  machines-, 
routers;  mat  formers; 
and  pre-dryers.  Also, 
new  Poly-Autoplate 
Process  for  the  produc¬ 
tion  of  plastic  printing 
plates. 


rWe^  I 

the  future  I 

today!  I 


Auxiliary  and  Converting 
Equipment  —  Reels, 
Tensions,  and  Auto  Past¬ 
ers,  Slitters,  Unwinds 
and  Rewinds,  Web 
Guides,  Doctoring  ma¬ 
chines. 

Special  Products-Proof 
presses  •  Direct  pres¬ 
sure  molding  machines 
•  Air  chucks  •  Rotary 
Shavers  •  Tufeote  pro¬ 
tective  coatings 
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Candidate’s 
Out-of-State 
Ads  Rapped 

Large  ads  placed  in  the  New 
York  Times  in  behalf  of  the 
candidacy  of  E.  Clayton  Gen- 
gras,  Republican  nominee  for 
governor  of  Connecticut,  have 
raised  editorial  eyebrows  and 
hackles  in  that  New  England 
state. 

In  the  memory  of  ])oliticians 
there,  such  placement  of  ads 
never  happened  before.  And — as 
a  matter  of  fact,  Gengras  even 
held  a  press  conference  in  Man¬ 
hattan  so  he  could  get  coverage 
in  New  York  City  newspapers 
circulating  in  Connecticut. 

The  first  time  such  an  ad  ap¬ 
peared  in  the  Times,  the  New 
London  (Conn.)  Day  com¬ 
mented  : 

“Connecticut  readers  of  the 
New  York  Times  must  have  been 
a  little  goggle-eyed  the  other  day 
to  note  a  political  ad,  in  behalf 
of  GOP  gubernatorial  candidate 
E.  Clayton  Gengras,  in  that  out- 
■standing  paper.  That  is,  they’d 
Ih?  considerably  bemused  if  they 
are  interested  in  politics  and 
realize  that  the  bulk  of  the 
paper’s  circulation  is  certainly 
not  in  Connecticut. 

“Politically  interested  news¬ 
men  are  in  conjecture  over  this, 
probably  ending  up  with  the 
thought  that  it  was  aimed  at  the 
commuting  crowd.  There  are 
large  numbers  of  Fairfield 
County  residents  who  travel  to 
and  from  New  Yoik  jobs  or 
businesses  five  days  a  week. 
They — or  some  of  them — would 
doubtless  see  the  ad.  But  in  all 
likelihood,  they’d  also  see  com¬ 
parable  advertising  in  papers 
home  delivered  in  their  towms.” 

Then,  after  more  Gengras  ads 
appeared  in  the  Times,  the  fol¬ 
lowing  editorial  appeared  in  the 
New  Era,  a  w’eekly  published  in 
the  Chester,  Clinton  and  Deep 
River  area  of  Connecticut: 

“Readers  of  this  newspaper 
who  also  happen  to  take  a  New 
York  newspaper — the  New  York 
Times,  for  instance — cannot  be 
blamed  if  they  are  somewhat 
confused  about  the  current  poli¬ 
tical  situation.  They  may  have 
wondered,  as  we  have,  w'hether 
E.  Clayton  Gengras,  a  Republi¬ 
can  candidate  in  this  year  of 
1966,  is  running  for  the  office 
of  Governor  in  New  York  or  in 
Connecticut  .  .  . 

“We  believe  this  marks  the 
first  time  in  decades,  perhaps 
the  first  time  ever,  that  a  can¬ 
didate  for  the  office  of  Governor 
of  Connecticut  has  spent  more 
money  advertising  in  New  York 
than  in  the  community  news¬ 


papers  of  his  own  state — a 
rather  odd  way  to  try  to  win 
votes  in  Connecticut,  it  seems  to 
us.  And,  we  might  add,  a  rather 
odd  way  to  boost  the  economy 
of  his  home  state.  .  .  . 

“It  is  revenue  from  adver¬ 
tising  income  that  pays  our  bills, 
(including  Connecticut  taxes 
and  the  payroll  of  our  Connecti¬ 
cut  voter-employes),  and  it  dis¬ 
turbs  us  to  see  a  candidate  for 
the  highest  public  office  in  our 
state  spend  more  Connecticut 
dollars  in  New  York  than  he 
does  in  the  community  news¬ 
papers  in  his  own  state.” 

*  *  * 

Both  Republican  and  Demo¬ 
cratic  parties  stopped  adver¬ 
tising  in  the  Norwich  (Conn.) 
Bulletin  because  of  the  printers’ 
strike  against  the  newspaper 
w’hich  has  l>een  going  on  since 
March  21. 

An  ad  for  E.  Clayton  Gengras, 
the  Republican  nominee  for  gov¬ 
ernor,  had  been  scheduled  to  run 
in  the  Bulletin  (Aug.  29),  but 
it  w'as  withdrawn.  It  ran  in 
nearly  every  other  Connecticut 
newspaper  and  in  the  New  York 
Times. 

Connecticut’s  Republican  state 
chairman,  A.  Searle  Finney, 
said  the  Gengras  ad  had  been 
withdrawn  from  the  Bulletin 
pending  an  investigation  by 
party  headquarters  of  charges 
of  strike-breaking  brought 
against  the  Bulletin  by  the  typo¬ 
graphical  union. 

During  the  Democratic  pri¬ 
mary  campaign,  neither  William 
B.  Stanley  of  Norwich,  the  win¬ 
ner,  nor  Edward  J.  Kelly  placed 
ads  in  the  Bulletin. 


Richmond 

(Continued  from  pnt/e  13) 

Tampa  Tribune  and  Times  and 
a  Florida  weekly.  There  is  no 
Guild  chapter  at  the  Tampa 
papers. 

In  June,  the  Guild  filed  an 
unfair  labor  practice  charge 
against  the  corporation  contend¬ 
ing  the  employer  had  given 
assistance  to  the  local  associa¬ 
tion  and  had  refused  good  faith 
bargaining  with  the  Richmond 
Guild.  The  NLRB  failed  to  up¬ 
hold  the  charge. 

All  parties  to  the  election 
have  until  Sept.  21  to  file  ob¬ 
jections  to  the  results. 

• 

Medical  Editor 

Richard  Aarons,  feature 
w'riter  of  the  Philadelphia  Daily 
News,  has  been  named  medical 
editor  of  the  Daily  New's.  It  was 
mistakenly  reported  in  E&P  that 
he  had  been  named  medical 
writer  on  the  Philadelphia  Bul¬ 
letin. 


Sydney  Gruson 


Gruson  to  Edit 
IntU  Edition 
Of  N.Y.  Times 

The  New  York  Times  has 
“ambitious  plans”  for  expansion 
of  its  International  Edition, 
Publisher  Arthur  Ochs  Sulz¬ 
berger  said  this  w’eek  in  an¬ 
nouncing  the  appointment  of 
Sydney  Gruson  as  editor  in 
Paris. 

Zolton  Havas  continues  as 
general  manager  in  charge  of 
business  and  production  activi¬ 
ties  of  the  International  Edition. 
He  has  been  on  the  staff  of  the 
New  York  Times  for  25  years. 
He  went  to  Paris  in  1960  as 
circulation  director. 

Gruson,  a  native  of  Dublin 
who  was  raised  in  Toronto,  be¬ 
gan  his  newTspaper  career  as  a 
copy  boy  in  the  Canadian  Press 
office  and  was  on  rewrite  wdien 
he  was  17.  He  joined  the  New 
York  Times’  London  bureau 
staff  in  1944  and  has  since  filled 
numerous  overseas  assignments. 
In  January  1965  he  returned  to 
New  York  to  be  foreign  news 
editor. 

Seymour  Topping,  chief  Far 
East  correspondent,  is  the  new' 
foreign  news  editor. 

The  program  for  the  Inter¬ 
national  Edition,  Sulzberger 
.said,  includes  editorial  improve¬ 
ments  and  acceleration  of  the 
circulation  and  advertising  gains 
that  have  been  achieved  in  the 
past  two  years. 

Recently,  the  Washington 
Post  Company  became  a  partner 
with  Whitney  Communications 
Inc.  in  the  Euroi>ean  Edition  of 
the  New  York  Herald  Tribune. 

Robert  T.  MacDonald,  former 
executive  vicepresident  of  the 
New  York  Herald  Tribune,  has 
been  appointed  publi.sher  of  the 
New  York  Herald  Tribune- 
Washington  Post  in  Paris. 

Murray  M.  Weiss,  assistant 
to  the  publisher  of  the  Boston 
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Herald  Traveler  and  a  former 
managing  editor  of  the  Herald 
Tribune,  has  been  appointed  edi¬ 
tor.  He  succeeds  B.  J.  Cutler, 
editor  of  the  Paris  paper  since 
1960. 

Mr.  Cutler  will  return  to  the 
United  States  to  be  a  traveling 
diplomatic  correspondent,  based 
in  Washington.  Andre  Bing  will 
remain  in  Paris  as  general  man¬ 
ager  of  the  paper. 

Mrs.  Katharine  Graham,  pres¬ 
ident  of  the  Washington  Post 
Co.,  also  announced  the  appoint¬ 
ment  of  MacDonald  as  vicepresi¬ 
dent  for  international  operations 
of  that  company. 

John  Hay  Whitney  commented 
that,  “The  editorial  and  busi¬ 
ness  experience  which  Mr.  Weiss 
and  Mr.  MacDonald  w'ill  bring 
to  our  expanding  newspaper  will 
insure  continued  dominance  in 
Paris  of  the  international  news¬ 
paper  scene  for  many  years  to 
come.” 

• 

Overseas  Business 
News  Wire  Explori'd 

Dow  Jones  &  Co.  Inc.  and  the 
Associated  Press  are  exploring 
the  feasibility  of  establishing  a 
new  business  and  financial  news 
service  that  would  be  distributed 
outside  of  North  America. 

The  joint  study  is  based  on 
the  premise  that  Dow  Jones 
would  assemble  and  edit  a 
minute-by-minute  global  eco¬ 
nomic  news  report.  The  report  ■ 
w'ould  be  delivered  abroad  and  } 
distributed  by  teleprinter  serv¬ 
ice  to  brokers,  banks,  news¬ 
papers,  businessmen  and  other 
suWribers. 

Economic  news  now  available 
to  the  AP  overseas  subscribers 
would  be  incorporated  in  the 
sei'vice. 

Cily  Editor  Named 

Ditrham,  N.  C. 

With  the  resignation  of  City 
Editor  William  A.  Kirkland  Jr. 
to  accept  a  public  relations  job, 
the  Durham  Morning  Herald 
announced  two  staff  promotions: 
Gene  Hurdle — to  city  editor,  and 
Alex  Crockett — to  assistant 
sports  editor.  Hurdle  was  man¬ 
aging  editor  of  the  Laurinburg 
(N.  C.)  Daily  News  before  he 
joined  the  Herald  staff  in  Feb¬ 
ruary.  Crockett  worked  on 
newspapers  in  Virginia  before 
coming  here  in  1962. 

• 

Takes  City  Post 

Natalie  Jaffe,  New  York 
Times  reporter  who  has  special¬ 
ized  in  social  welfare,  housing 
and  education  fields,  has  ac¬ 
cepted  a  position  as  special  as¬ 
sistant  to  the  New  York  City 
Commissioner  of  Welfare  for 
community  relations  work.  She 
was  in  social  w’elfare  work  be¬ 
fore  joining  the  Times. 
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Heartiest  congratulations  to  the  new 
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World  Journal  Tribune 


Mcitly  i«i*r»v  tcflev. 
*ft  70'»  w » t  K 
Nert}»«*\t  wiftdi  «t  10 
n’i'ei  an  Jieu*.  C<a«idy 
and  cecl  «nd 

t'wnorrow.  Oanc*  or 

10  per  (ont  ter'i^ht. 


Utest  S(rat(be$ 


N0A>. 


Jimmy  Breslin's  Night  of  the  New  Met 


t’KU'AV,  iJ2h‘<*a  f.v. 


Chiisa..* 


T>i«ri» 


c^risj 


•.fr  bACk.  ^ 


Atlanta  Faces  New  Riots 


Crisis  Meeting 
Set  by  Mayor 


Viet  Elections 
A  Smashing 
Blow  to  Reds 
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AAergenthaler  Linotype  Company  is  pleased  that 
Linotype  Spartan  was  chosen  as  a  headdress  by 
the  newest  New  York  City  daily.  We  extend  a 
sincere  welcome  to  the  World  Journal  Tribune. 
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Joseph  Slevin  Makes 


Economics 

Josei)h  R.  Slevin,  former  na¬ 
tional  economics  editor  of  the 
\ew  York-  Herald  Tribune,  will 
write  a  column  for  Newaday 
which  will  report  and  interpret 
economic  developments  for  the 
average  reader,  it  was  an¬ 
nounced  by  Harry  F.  Guppren- 
heim,  editor  and  publisher  of 
N'ewsday. 

The  new  column,  entitled 
“Inside  the  Economy,”  will 
l)e  published  in  the  Long  Island, 
New  York,  newspaper  three 
times  a  week,  starting  Oct.  8.  It 
will  be  distributed  to  other  news¬ 
papers  by  Xewsday  Specials,  the 
paper’s  syndicate. 

Major  Story 

‘‘The  economic  story,  out 
of  Washington  and  elsewhere,  is 
a  major  running  story  today, 
touching  more  people  and  more 
closely,”  said  Mr.  Guggenheim. 
“Yet,  for  the  most  part,  it  is 
reported  in  technical  and  frag¬ 
mentary  fashion — for  the  few — 
in  the  financial  sections  of  news¬ 
papers.  It  is  not  being  read,  nor 


Seem  Easy 

understood,  by  many  readers 
whose  dollars  and  jobs  and 
standard  of  living  are  intimately 
involved  in  these  distant  deci¬ 
sions.  The  issues  are  complex, 
but  no  more  so  than  the  military, 
foreign  policy  and  domestic 
.social  developments  that  readers 
now  follow  so  closely. 

For  Awrage  Reailer 

“.losejih  Slevin  is  that  rare 
columnist  who  can  make  the 
economic  story  fascinating  and 
meaningful  to  the  average 
reader.” 

Slevin,  who  joined  the  Wash¬ 
ington  bureau  of  the  Herald 
Tribune  in  195.5,  is  a  graduate 
of  Yale  and  the  University  of 
Nebraska.  After  serving  as  a 
deck  officer  on  destroyers  in  the 
U.S.  Navy  from  1942  to  1945, 
he  became  a  staff  member  suc¬ 
cessively  of  the  United  States 
Chamber  of  Commerce,  the  Kip- 
linyer  Magazine  and  the  Wash¬ 
ington  bureau  of  the  Journal  of 
Commerce. 

From  1952  to  1957,  Slevin  was 


MONEY  TALKS — Joseph  R.  Slevin  (left)  interviews  Secretary  of 
the  Treasury  Henry  H.  Fowler  about  money  matters. 


Washington  correspondent  for 
the  Financial  Times  of  London, 
holding  this  post  while  at  the 
Journal  of  Commerce  and  the 
Herald  Tribune.  He  also  is  a 
contributing  editor  to  Dun’s 
Review. 

He  was  a  regular  weekly  com¬ 
mentator  from  1959  to  1963  on 
U.S.  economic  developments  for 
the  Voice  of  America.  At  present 
Slevin  is  editor  and  publisher 
of  Washington  Bond  Report, 
a  bi-weekly  newsletter. 

• 

Morlaiis  Buy  Weekly 

Brooklyn,  Iowa 

Mr.  and  Mrs.  Frank  Morlan 
have  purchased  the  weekly 
Brooklyn  Chronicle  from  Mr. 
and  Mrs.  Lawrence  Kinnamon, 
owners  of  the  paper  for  25 
years.  The  transaction  was  han¬ 
dled  by  Marion  R.  Krehbiel, 
Kansas  broker.  Morlan  attended 
Iowa  State  University. 


Group  from  Afriea 
Here  for  Seminar 

Fourteen  news  executives 
from  11  nations  in  Africa  ar¬ 
rived  in  New  York  this  week  to 
spend  seven  weeks  in  the  United 
States  as  members  of  a  Seminar 
conducted  by  the  American 
Press  Institute  of  Columbia 
University. 

The  Seminar’s  purpose  is  to 
provide  an  exchange  of  pro¬ 
fessional  information  among  the 
visiting  newsmen  and  American 
editors  and  to  contribute  to 
greater  knowledge  and  under¬ 
standing  of  the  nations  repre¬ 
sented. 

The  Seminar  members  repre¬ 
sent  newspapers  and  govern¬ 
ment  information  services  in 
Cameroon,  Ethiopia,  Gambia, 
Ghana,  Kenya,  Nigeria,  Sierra 
Leone,  Somalia,  Sudan,  Tan¬ 
zania  and  Zambia. 


Not  everyone  sees 
Pakorol'  processing 
the  same  way 


CAMERAMAN: 

“I  had  to  see  it  to  believe  it,  but  now  I  wouldn’t  go 
back  to  having  iny  hands  in  chemicals  half  the  day. 
Now  I  do  the  job  I’m  an  expert  at.  The  Pakorol 
does  the  tedious  processing  and  drying  job.  I  feed 
film  into  the  Pakorol  and  a  few  minutes  later  the 
stripi)er  has  it.  Results  are  great.  I’ve  calibrated  for 
each  type  of  copy  we  shoot— and  I  know  I’ll  get  the 
same  results  every  time.  Operation  and  maintenance 
are  easy,  too.  I  told  the  boss,  ‘If  the  Pakorol  ever 
goes,  I  go  with  it.’  ” 
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PLANT  MANAGER: 

“It’s  a  simple  case  of  economics. 
With  the  Pakorol-G  our  cameramen 
si)end  their  time  at  the  camera  while 
the  machine  does  the  processing. 
Fewer  pinholes  mean  less  opaquing, 
lower  costs.  We  save  on  chemicals, 
too.  The  Pakorol’s  gear  drive  has 
proved  to  be  exceptionally  reliable. 
And  with  our  Pako  Distributor’s 
parts  inventory  and  factory-trained 
service  men  for  preventive  mainte¬ 
nance,  our  Pakorol  has  never  been 
down.  If  it  ever  is,  I  know  we’ll 
get  fast  service.  The  Pakorol’s 
probably  the  best  investment  we’ve 
ever  made.’’ 


Whichever  way  you  see 
it,  wouldn’t  it  be  smart 
to  get  the  facts?  See  your 
Pako  Distributor. 


Four  models  to  fit  your  space  and 
capacity  needs.  For  line,  halftone 
and  continuous  tone  film  to  17" 
or  24"  wide. 


PAKO  CORPORATION 

6300  Olson  Memorial  Highway,  Minneapolis,  Minnesota  S5440 


EDITOR  &  PUBLISHER  for  September  17, 


SYNDICATES 


Vincent  Price  Writes 
Articles  About  Art 


By  Ray  Erwin 


Vincent  Price,  actor  and 
authority  on  the  fine  arts,  will 
write  a  weekly  column  about  art, 
his  favorite  subject,  for  news¬ 
papers. 

The  Chicago  Tribune-New 
York  News  Syndicate  is  dis¬ 
tributing  the  illustrated  feature 
in  recoprnition  of  an  American 
cultural  boom  that  has  brought 
about  greater  newspaper  atten¬ 
tion  to  art  and  music. 


Old  and  New 


The  new  column,  “Vincent 
Price  On  Art,”  is  designed  to 
combine  the  columnist’s  vast 
knowledge  of  art  with  an  en¬ 
thusiastic  desire  to  share  his 
appreciation  of  it  with  readers. 
In  a  warm,  lively  and  infectious 
style,  Price  discusses  every 
aspect  of  his  subject.  He  tells 
how  to  buy  art.  He  writes  about 
masterpieces — old  and  new — and 
how  to  recognize  them. 

He  digs  up  colorful  anecdotes 
about  their  creators  and  identi¬ 
fies  excellence  wherever  he  finds 
it  in  the  everyday  world  as  well 
as  in  museums. 

Vincent  Price  is  a  veteran  of 
90  motion  pictures,  several 
Broadway  plays  and  hundreds 
of  radio  and  tv  shows.  He  is  a 
lecturer  and  is  the  author  of 
four  books,  including  “Michel¬ 
angelo  Bible”  and  “I  Know 
What  I  Like.” 


Indian  Art 


He  was  born  in  St.  Louis 
(1911)  and  earned  a  B.A.  at 
Yale  and  studied  at  the  Cour- 
tauld  Institute  of  Art,  Univer¬ 
sity  of  London,  and  he  holds  two 
honorary  degrees.  His  curiosity 
about  art  was  aroused  by  a  trip 
to  Europe  at  16.  He  formerly 
operated  a  successful  art  gallery 
in  Los  Angeles.  His  knowledge 
of  Indian  art  prompted  the  De¬ 
partment  of  the  Interior  to  ap¬ 
point  him  a  commissioner  on  its 
Indian  Arts  and  Crafts  Board. 

Price  recently  was  engaged 
by  a  large  retail  organization  as 
art  consultant  in  a  multi-million- 
dollar  project  to  make  original 
works  of  art  available  to  indi¬ 
vidual  consumers  of  modest 
means. 


Constant  Search 


“The  key  to  my  life  is  activ¬ 
ity,”  he  said  in  explanation  of 
his  constant  search  for  art. 

“His  dynamic  personality, 
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Vincent  Price 

clear  and  lively  writing  style 
and  vast  knowledge  of  art  and 
art  history  make  his  new  column 
a  vivid  and  exciting  journalistic 
work,”  asserted  Arthur  Laro,  ex¬ 
ecutive  vicepresident  of  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate. 

Mr.  and  Mrs.  Price  and  one 
of  their  two  daughters  live  in 
Los  Angeles  in  a  large  rambling 
house  which  contains  thousands 
of  art  objects. 

Topics  of  the  first  four  “Vin¬ 
cent  Price  On  Art”  columns  are 
“The  Venus  of  Cyrene,”  “Sound, 
Movement  and  Color,”  “Real¬ 
ism”  and  “The  Eternal  City.” 


Jaffe  Named  Editor 
Journalism  Educator 


as  president  of  ASJA,  the  pub¬ 
lisher  of  JE.  He  was  followed 
by  Prof.  Walter  Wilcox,  of  the 
University  of  California — LA, 
who  now  has  been  succeeded  by 
Prof.  McCarthy. 

The  Journalism  Educator  is 
in  its  21st  year  of  publication. 
One  issue  is  an  annual  directory 
of  academic  journalism  divisions 
and  organizations,  with  a  cir¬ 
culation  extending  to  libraries, 
news  media  and  secondary 
schools.  Magazine  headquarters 
will  be  moved  from  Duquesne 
to  Long  Island  University. 


Salinger  JFK 


Book  Serialized 


Jacob  H.  Jaffe,  chairman  of 
the  Journalism  Department  of 
Long  Island  University  (New 
York),  was  appointed  by  the 
American  Society  of  Journalism 
School  Administrators  (ASJSA) 
as  editor-in-chief  of  its  scholarly 
quarterly.  The  Journalism  Edu¬ 
cator,  circulated  nationally. 

The  appointment  was  made  at 
a  convention  at  the  University 
of  Iowa.  Prof.  Cornelius  S.  Mc¬ 
Carthy,  chairman  of  the  Depart¬ 
ment  of  Journalism  at  Duquesne 
University,  and  Prof.  Jaffe’s 
predecessor  as  editor,  wrote  the 
new  editor:  “It  is  my  pleasure 
to  announce  that  the  Executive 
Council  (of  ASJSA)  and  the 
Editorial  Board  (of  The  Jour¬ 
nalism  Educator)  unanimously 
endorse  my  recommendation  that 
you  be  appointed  the  new  editor 
and  business  manager.” 

In  1964-65,  Prof.  Jaffe  served 


The  new  book.  “With  Ken- ' 
nedy”  (By  Pierre  Salinger. 
Doubleday.  Sept.  6.  Illustrated. 
391  pages.  $5.95)  will  have 
selected  sections  of  it  appear  in 
a  newspaper  series,  beginning 
Oct.  9.  (E&P,  July  23,  page  13).  i 
The  series  is  being  distributed 
by  the  Doubleday  Syndicate.  The 
Hearst  Newspapers  and  the  ^ 
World  Journal  Tribune,  New 
York  City,  already  have  pur-  ‘ 
chased  the  series. 

Pierre  Salinger,  who  was 
President  Kennedy’s  press  secre¬ 
tary,  is  on  an  18-day  promotion 
tour  with  his  wife  and  Double¬ 
day  representatives.  i 

At  a  luncheon  in  New  York 
Sept.  12,  Salinger  said  he  has  ! 
had  no  direct  government  re-  ; 
sponse  from  his  recent  proposal 
that  a  commission  be  appointed  i 
to  work  out  ground  rules  for  the  ' 
press  in  national  emergencies,  j 
He  added  that  some  individual 
newspapermen  have  expressed 
interest.  While  no  arrangement 
will  entirely  solve  the  problem,  ^ 
he  said  he  was  sure  a  govern-  i 
ment-press  commission  could  | 
illuminate  the  respective  roles  j 
of  the  government  and  the  press  ' 
in  times  of  national  emergency. 


Lawrence  J.  Masidlover,  ex- : 
ecutive  editor  of  Masidlover  Fea-  | 
tures  Syndicate  (157  Warren  I 
Ave.,  Wollaston,  Mass.  02170),  j 
whose  first  feature  is  “Psycholo-  ' 
gist’s  Notebook,”  writes:  “What  | 
has  surprised  me  is  the  number  ' 
of  inquiries  I  received — almost 
simultaneously  with  the  an¬ 
nouncement  of  your  page — from 
artists  and  writers  anxious  to  be  ; 
syndicated.  Some  of  their  ma¬ 
terial  appears  to  have  potential  ' 
and  may  be  worth  developing.” 


Why  did  the  radio  call  letters 
from  Voice  ot  America  to  the 
Soviet  Union  annoy  the  snarling 
bear? 
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can  g:ive  you  that  information,” 
E&P’s  reporter  was  told,  “and 
she  has  absolutely  no  comment 
to  make.” 


Sales  Teams 

(Continued  from  page  16) 


Oakley  Is  Editor, 
Barnum  Executive 


we  have  a  winner.  On  Monday 
we  sold  nearly  900,000  copies 
and  the  same  appears  true  for 
Tuesday  although  I’m  still 
awaiting:  for  final  figrures.  On 
Wednesday  we  dropped  the  run 
to  750,000;  we’ve  got  the  Jewish 
Holidays  coming  up  and  a  num¬ 
ber  of  other  factors  which  are 
not  conducive  of  good  circula¬ 
tion  to  contend  with  .  .  .” 

Meyer  said  the  paper  w’ent  to 
press  “on  time  for  the  first  time” 
on  Wednesday.  On  both  Monday 
and  Tuesday  it  was  an  hour  late 
with  publication  due  to  mechani¬ 
cal  difficulties.  On  Tuesday  there 
had  been  a  “slight  labor  dispute” 
during  production  of  the  late 
editions  which  was  “settled 
(luickly.” 

“All  advertising  projections 
are  encouraging,”  said  Meyer, 
“although  I’m  still  waiting  for 
reports  which  will  give  a  dollar 
figure  for  the  first  issues.”  He 
explained  that  contracts  with 
many  advertisers  had  not  been 
finalized.  “It  has  not  been  estab¬ 
lished  who’s  coming  in  on  long 
term  discount  rates,”  he  said. 

‘,\ol  Since  Kennedy  .  . 

.4dam  Shanks,  circulation 
manager,  told  E&P:  “From  my 
l)oint  of  view',  there  couldn’t  be 
a  l>etter,  more  complete  evening 
newspaper  product  to  sell.  It’s 
unfortunate  that  teething 
troubles  slowed  distribution 
during  our  first  runs.  But 
judging  from  the  reports  coming 
in,  not  since  the  Kennedy  as.sas- 
.«i  nation  has  the  public  stood  by 
newsstands  waiting  for  the 
papers  to  come  up.” 

Shanks  said  he  was  still  mak¬ 
ing  changes  in  distribution 
l)lans.  Following  problems  with 
the  Monday  editions,  extensive 
changes  had  been  made  on  Tues¬ 
day  and  Wednesday.  Monday’s 
Ijajjer,  an  80-page  i.ssue,  was 
produced  from  three  plants,  two 
in  Manhattan,  one  in  Brookly’n. 
Subsequent  issues  were  produced 
from  WJT’s  Barclay  Street 
headquarters  plant  and  in 
Brooklyn.  Tuesday’s  paper  w'as 
a  76-pager,  Wedne.sday’s  ran  to 
64  pages  and  Thursday’s  to  48 
jiages. 

WJT  executives  admitted  that 
the  \ew  York  Post,  which 
doubled  its  circulation  to  almost 
700,0000  during  the  merger  dis¬ 
pute,  appeared  to  be  holding  on 
to  a  “considerable  increase  in 
readers  this  week  because  the 
full  impact  of  our  arrival  has 
not  yet  been  felt.” 

The  Post  is  know’n  to  have  cut 
its  run  but  an  exact  figure  w'as 
unobtainable.  “Mrs.  Schiff,  the 
publisher,  is  the  only  person  who 
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Overseas^  Weekly  Adcl!» 
Pacific  Area  Edition 

The  first  edition  of  the  Over¬ 
seas  Weekly  Pacific,  an  Asian- 
Ijased  version  of  the  G.I.- 
oriented  Overseas  Weekly,  w'ill 
go  on  .sale  in  Viet  Nam  and 
other  Pacific  locations  in 
October..  The  major  portion  of 
its  new's  coverage  will  originate 
from  the  Saigon  bureau. 

This  new  sister  of  the  Over¬ 
seas  Weekly,  the  paper  w'hich 
was  barred  from  PX  newsstands 
by  the  Department  of  Defense 
earlier  this  year,  will  circulate 
only  through  civilian  dealers, 
many  of  which  are  located  near 
U.S.  military  bases. 

Overseas  Media  Corp.,  pub¬ 
lishers  of  the  new  paper,  are 
still  waiting  for  government 
action  on  a  motion  for  an  in¬ 
junction  to  lift  the  PX  ban,  but 
have  decided  to  go  ahead  w’ith 
civilian-based  sales. 

Joseph  A.  Mugnai,  national 
sales  manager  for  Overseas 
Media,  said  opposition  from  the 
Pentagon  is  not  expected  since 
the  ban  w’as  based  on  a  decision 
that  there  was  no  more  space 
available  on  PX  stands. 

“We’re  not  going  to  be  on  PX 
newsstands,”  Mugnai  said,  “but 
the  suit  won’t  be  w'ithdrawn, 
either.  We  want  a  reversal,”  he 
added. 

Initial  circulation  of  the  new' 
w'eekly,  he  said,  w’ill  be  10,000 
copies.  A  sample  edition  dis¬ 
tributed  in  Saigon  last  spring 
.sold  out  w’ithin  24  hours. 

• 

Editor  Goes  to  S.4S 

Stockhol.m 

A.sbjorn  Engen  has  resigned 
as  editor  and  publisher  of  the 
Morgenposten  at  Oslo  to  be  di¬ 
rector  of  public  relations  for  the 
Scandinavian  Airlines  System, 
it  W'as  announced  here  this  w'eek. 
• 

Moves  to  Magazine 

Con.stance  Woodw'orth,  for¬ 
mer  w'omen’s  page  editor  of  the 
Mew  York  Jotimal- American, 
has  joined  Town  &  Country 
Magazine  in  the  Hearst  organi¬ 
zation  as  merchandise  and  pro¬ 
motion  editor. 

• 

Whirlpool  to  DDB 

The  Whirlpool  home  appli¬ 
ance  account,  w'ith  e.stimated 
billings  of  $5  million,  will  go  to 
Doyle  Dane  Bernbach  Inc.  next 
Jan.  1.  It  W'as  resigned  recently 
by  Kenyon  &  Eckhardt  Inc.  due 
to  a  po.ssible  product  conflict. 


the  story  of  the  creative  poten¬ 
tial  of  the  new'spaper  medium 
and  how'  advertisers  are  making 
use  of  it.  (E&P,  Sept.  3). 

Prepared  by  the  Bureau,  the 
paper  contains  134  new'spaper 
ads  in  three  sections,  ROP  black- 
and-w'hite  and  color,  comics,  and 
Hi-Fi  and  SpectaColor  preprints. 

Show'ing  and  distributing 
copies  of  the  paper  on  the  13th 
w'ere  Bureau  sales  executives, 
the  advertising  managers  and 
staffs  of  980  Bureau  member- 
new'spapers,  and  members  of  the 
International  New'spaper  Ad¬ 
vertising  Executives  and  the 
American  Association  of  New's¬ 
paper  Representatives. 

The  sales  “blitz”  was  launched 
in  New  York  early  on  the  morn¬ 
ing  of  the  13th  at  a  kick-off 
breakfast  at  the  Roosevelt  Hotel 
for  more  than  200  newspaper 
ad  executives  and  representa¬ 
tives  of  INAE  and  AANR. 
From  there,  the  salesmen  began 
a  day-long  series  of  calls  to 
offices  of  advertisers  and  ad 
agencies  while  their  colleagues 
in  450  U.S.  and  Canadian  cities 
were  making  similar  calls  in 
their  areas. 

On  these  visits,  advertisers 
and  agencies  w'hose  ads  were 
selected  for  publication  in  the 
paper  received  citations  from 
the  Bureau  of  Advertising  “for 
outstanding  creative  achieve¬ 
ment  in  newspaper  advertising.” 

The  Bureau  estimates  that 
80,000  copies  of  the  paper  were 
distributed. 

The  New  York  Times  had  the 
paper  w'rapped  in  a  clear  plastic 
case  for  distribution  to  key 
accounts. 

It  W'as  reported  at  the  break¬ 
fast  that  63  newspapers  ran  the 
full-page  advertisement  which 
announced  the  program.  The 
papers  represented  60  million 
circulation. 

• 

Wilson  Will  Direct 
Recruitment  Effort 

W.  Palm  Beach,  Fla. 

A  program  to  encourage 
young  persons  to  enter  the  news¬ 
paper  business  w’as  announced 
by  Perry  Publications  Inc.  with 
the  assignment  of  Woodrow 
Wilson,  a  long-time  Perry  ex¬ 
ecutive,  as  director  of  the  train¬ 
ing  and  recruitment  effort. 

His  w'ork  will  be  coordinated 
with  that  of  Grady  M.  Lemons, 
the  Perry  consultant  on  employe 
relations.  More  than  2,000  per¬ 
sons  are  employed  by  Perry. 
Wilson  until  recently  was  pub¬ 
lisher  of  the  Panama  City  News- 
H  erald. 

EDITOR  PUBL 


Editor  At  Quincy 

Quincy,  ill. 

Allen  M.  Oakley  has  moved 
up  to  editor  of  the  Quincy  Her- 
ald-Whig  from  the  position  of 
managing  editor,  Charles  E. 
Barnum  has  been  appointed  ex¬ 
ecutive  editor,  and  A.  R.  Hig¬ 
gins  was  named  editor  emeritus. 

T.  C.  Oakley,  general  man¬ 
ager  and  executive  vicepresident 
of  Quincy  Newspapers  Inc.,  pub¬ 
lisher  of  the  Herald-Whig,  also 
announced  the  creation  of  a  com¬ 
mittee  to  direct  editorial  and 
new's  operations.  Membership  of 
the  committee  consists  of  T.  C. 
Oakley,  Allen  M.  Oakley  and 
Mr.  Barnum.  T.  C.  Oakley  is 
chairman. 

Barnum  formerly  was  as.soci- 
ate  professor  at  the  Medill 
School  of  Journalism,  North¬ 
western  University, 

Higgins,  editor  since  1946, 
has  been  incapacitated  since 
suffering  a  stroke  16  months 
ago.  He  came  to  the  Herald- 
Whig  in  1921  as  night  editor. 

The  editorial  operations  com¬ 
mittee  W'as  set  up  after  a  six- 
months  study  by  the  new'spaper’s 
management  which  included  a 
10-w'eeks  on  the  scene  research 
project  by  15  graduate  students 
of  Northw'estern. 

Barnum  is  former  managing 
editor  of  the  Peoria  (Ill.)  Eve¬ 
ning  and  Sunday  Star. 

Allen  Oakley  has  been  with 
the  Herald-Whig  40  years,  20 
o'  them  as  managing  editor. 

• 

New  York  Weeklies* 

Elect  Ed  Hartun^ 

Bolton  Landing,  X.  Y. 

Edmund  Hartung,  publisher 
of  the  Smithfown  (L.  1.)  Mes¬ 
senger,  W'as  elected  president  of 
the  New'  York  Press  Association 
during  the  mid-year  meeting 
here,  w'ith  more  than  150  dele¬ 
gates  in  attendance. 

Other  officers  are:  Walter  W. 
Grunfeld,  Marathon  Independ¬ 
ent,  first  vicejiresident;  George 
J.  Measer  Jr.,  Williatnsville  Am¬ 
herst  Pee,  second  vicepresident, 
and  John  W.  Boynton,  Clinton 
Courier,  treasurer. 

On  January  1,  1967  Hartung 
W'ill  succeed  George  C.  Wortley 
III,  publisher  of  the  Fayetteville 
Eagle-Bulletin  and 
News-Times. 

• 

Dividend  Increased 

Directors  of  the  New'  York 
Times  Company  this  week  voted 
to  increase  the  quarterly  divi¬ 
dend  on  common  stock  from  50 
cents  a  share  to  60  cents  a  share. 
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of  10  performances  by  internationally-famous  enter-  Pioneer  Press  and  now  beginning  its  27th  year, 

entitle  the  holders  to  attend  the  performances. 


New  Service  Adds 
Honolulu  to  Wire 

The  Honolulu  Advertiser  is 
now  linked  by  direct  teletype  to 
the  Los  Anpeles  Tinies/Wash- 
ington  Post  News  Service  leased 
wire  network. 

The  Advertiser,  a  subscriber 
to  the  service  by  air  mail  and 
commercial  cable  for  some  three 
years,  thus  joins  the  more  than 
90  newspapers  in  the  United 
States  and  Canada  receiving 
the  daily  11-hour  Times/Post 
supplemental  news  report  by 
leased  wire. 

A  specially  engineered  Press 
Wireless  circuit  went  into  opera¬ 
tion  Sept.  16  linking  the  main 
news  desk  of  the  Times/Post 
Service  in  Washington  with  the 
newsroom  of  the  Adverti.ser  in 
Honolulu. 

This  new  channel  adds  4,817 
miles  to  the  Times/Post  net¬ 
work,  which  also  includes  more 
than  11,000  miles  of  leased  lines 
in  the  United  States  and  more 
than  1,000  miles  in  Canada. 


Bo!<toii  Globe  Names 
L.N.  Correspoiuleiit 

Tom  Winship,  editor  of  the 
Boston  Globe,  announced  the 
appointment  of  Darius  S.  Jhab- 
.vala  as  staff  correspondent  at 
the  United  Nations.  From  1960 
to  1966  he  was  chief  of  the  U.N. 
Bureau  for  the  New  York  Her¬ 
ald-Tribune.  He  came  to  the 
L’.S.  as  a  scholarship  student 
from  Bombay  in  1947  to  the 
Latin  American  School  in  Chi¬ 
cago  where  he  received  his 
Bachelor  of  Diplomacy.  Follow¬ 
ing  graduation  from  1949  to 
1954  he  was  in  the  Communica¬ 
tions  Section  of  the  LLN.  He 
taught  at  the  Latin  American 
Institute  in  New  York  several 
years  and  subsequently  served 
as  assistant  editor  on  Newsweek 
Magazine  from  1956  to  1960. 


Mel  Street  Elected 
President  of  NAM 

W.  Mel  Street,  geneial  man¬ 
ager  of  the  New  York  State 
Publishers  Association,  was 
elected  president  of  Newspaper 
Association  Managers  Inc.  a. 
the  group’s  44th  annual  meet¬ 
ing  at  Boyne  Falls,  Michigan, 
recently. 

Other  officers  elected  were: 
Elmer  White,  Michigan  Press 
Association,  vicepresident;  and 
Gordon  P.  Owen  Jr.,  Utah  State 
Piess  Association,  secretary- 
tieasurer. 

Named  to  the  NAM’s  board 
of  directors  were:  Ben  Martin, 
California  Newspaper  Publish¬ 
ers  As.sociation ;  Dick  Cardwell, 
Hoosier  State  Press  As.socia¬ 
tion;  and  Rol)ert  M.  Shaw, 
Minnesota  Newspaper  Associa¬ 
tion.  The  immediate  past  presi¬ 
dent  of  the  organization,  John 
Paul  Jones,  Florida  Press  A.sso- 
ciation,  also  is  on  the  board. 


JOHN  H.  C.  RILEY,  president  of 
the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers,  has 
become  business  manager  of  the 
Santa  Rosa  (Calif.)  Press  Demo¬ 
crat.  He  was  assistant  business 
manager  of  the  Toronto  (Ont.) 
Star  and  had  been  with  the 
Canadian  daily  since  1948. 


Obituary 

Gill  Robb  Wilson,  72,  avia¬ 
tion  columnist,  an  organizer  of 
the  Civil  Air  Patrol  and  editor 
and  publisher  of  Flying  maga¬ 
zine  from  1952  to  1962;  Sept.  8. 
♦  «  ♦ 

Mason  King,  76,  public  rela¬ 
tions  and  promotions  manager 
of  the  .Amarillo  (Tex.)  Globe- 
News;  Sept.  5. 

«  *  « 

Francis  W.  Bronson,  65,  edi¬ 
tor  of  Yale  Alumni  magazine 
for  29  years  to  his  retirement 
this  year,  reporter  for  New  York 
Tribune  and  Newsweek  maga¬ 
zine;  Sept.  8. 

♦  *  ♦ 

Clark  S.  Nichols,  49,  public 
relations  for  General  Services 
Administration  in  Washingrton, 
former  political  writer  for  the 
Boston  Post;  Sept.  10. 

♦  *  * 

Don  C.  Halladay,  56,  city 
hall  reporter  for  the  Spokane 
(Wash.)  Daily  Chronicle;  Sept. 
6. 

*  *  « 

George  B.  Kelleher,  58,  for¬ 
mer  assistant  sports  editor, 
Springfield  (Mass.)  Daily  News; 
Sept.  (3. 

*  *  ♦ 

John  W.  Hawkins,  74,  re¬ 
tired  Sunday  editor.  Providence 
(R.  1.)  Journal-Bulletin ;  Sept. 
1. 

♦  ♦ 

James  L.  West,  81,  a  former 
managing  editor  of  the  Newport 
News  (Va.)  Daily  Press;  for¬ 
mer  AP  newsman  in  Atlanta 
and  Washington,  and  onetime 
public  relations  director  for  the 
Republican  National  Commit¬ 
tee;  Sept.  9. 

*  «  * 

Roy  (Al)  Fahlsteot,  60,  re¬ 
tired  managing  editor  of  the 
Santa  Monica  (Calif.)  Evening 
Outlook  and  former  news  edi¬ 
tor  of  the  Santa  .Ana  (Calif.) 
Register;  Sept.  7. 


PUBLIC 

AUCTION 

Tuesday,  September  27th 

Beginning  at  11:00  A.M.  (E.D.S.T.) 

By  Order  of  the  Board  of  Directors, 
Assets  of 

STEEL  VALLEY  NEWS,  INC. 

Oak  &  Albert  Sts.,  Youngstown,  Ohio 

An  Exceptionally  Well  Maintained 

DAILY 

NEWSPAPER 

PLANT 

Consisting  of: 

ROTARY  NEWSPAPER  PRESS:  Goss 
Straightline.  S  N  246,  24-Page 
Metro,  Half  Fold,  Stereo  Chases, 
etc. 

LINOTYPES:  #14  Blue  Streak,  S  N 
50,840  :  3— :S14,  S  Ns  38,855. 
35.497.  34.247  :  2^#8,  S  Ns  40.- 
273,  40.263:  Electric  &  Gas  Pots. 
Mohr  Saws.  Margach  Feeders.  All 
recently  modernized. 

LINOTYPE  MATS:  22  Fonts,  includ¬ 
ing  Sparton,  Corona,  Bodoni, 
Gothic,  6  to  30  pt. 

LUDLOW:  Ludlow  S  N  0762,  6  &  12 
pt.  Molds,  22'  2  ems;  6— Sticks: 

2 — New  Style  Cabinets,  etc. 
LUDLOW  MATS:  26  Fonts  including 
Franklin  Gothic,  Franklin  Gothic 
Extra  Condensed,  Tempo  Medium 
and  Heavy.  Ig  to  72  pt. 

STRIP  CASTERS:  Elrod  Model  F. 

S  N  F1215G,  Gas  Pot;  B  &  N. 

S  N  S9A.  Gas  Pot. 

STEREO  EQUIPMENT;  Goss  Mat 
Roller.  Plate  Shaver,  Plate  Tail 
Trimmer.  Curved  Router,  Casting 
Box:  Hammond  Plate  Shaver.  Mat 
Scorcher:  Sta-Hi  Mat  Former;  Mat 
Trimmers,  etc. 

RADIAL  ROUTERS:  Hammond  R4-B. 
Hammond  ZZ2. 

REMELT  FURNACES:  Kemp  10  Ton. 

Gas-Fired;  Goss  5  Ton.  Gas-Fired. 
COMPOSING  ROOM:  Vandercook  Full 
Page  and  Model  0  Proof  Presses; 
Hamilton  Make-up  Tables;  Rouse 
Economy  Miterer;  Hamilton  Stor¬ 
age  Cabinets;  Scrap  Trucks,  etc. 
SAWS:  Hammond  M-5  Mercury;  C&G 
Model  E;  2 — Triumph  Bench  Type; 
Hoe  Combination;  Delta  Band. 
LINOTYPE  MAGAZINES,  STORAGE 
RACK,  LINOTYPE  MOLDS,  METAL. 
ETC.  Deposit  of  25%  (Cash  or 
Certified  Check)  Required  at  Time 
of  Sale. 

INSPECTION:  Begins  Mon.,  Sept.  19. 

9  a.m.  to  4:30  p.m.  Daily  except 
Sat.  &  Sun. 

For  Additional  Information 
Write  or  Call: 


Norman  Levy 

associates,  incorporated 

3143  GUARDIAN  BLDG. 
DETROIT  •  WO  2-6182 

AUCTIONEERS  LIQUIDATORS 
APPRAISERS 
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AP  Broadcast 
Group  Elects 

F.  0.  Carver,  director  of  pub¬ 
lic  relations  for  station  WSJS- 
AM-TV  in  Winston-Salem, 
North  Carolina,  was  re-elected 
president  of  the  Associated 
Press  Radio  and  Television  As¬ 
sociation  at  the  annual  meeting 
of  the  organization’s  board  of 
directors  in  New  York  City  this 
week. 

The  Iward  elected  the  follow 
ing  vicepresidents: 

Eastern  district  —  Thomas 
Powell,  news  director,  WDAU- 
TV,  Scranton,  Pa. 

Southern  District — James  C. 
Leake,  president,  KTUL-TV, 
Tulsa. 

Central  District — George  Vol- 
ger,  general  manager,  KWPC, 
Muscatine,  Iowa. 


Western  District — Thomas  C.  I 
Bo.stic,  president,  KIMA-AM- 
TV,  Yakima,  Washington. 

In  his  report  to  the  board. 
Carver  commented  on  the  fact 
that  AP  broadcast  members  con¬ 
tinue  to  play  an  increasingly 
important  part  in  the  coopera¬ 
tive  newsgathering  efforts  of  the 
AP.  During  the  past  year,  he 
said,  broadcast  contributions  to 
the  news  report  reached  an  all-  ! 
time  high.  I 

•  ! 

S.  S.  Schmid  Dies  ! 

Samuel  L.  Schmid,  83,  a  news¬ 
paper  advertising  salesman  for 
most  of  his  66-year  business  ! 
career,  died  Sept.  11  in  his  New  i 
York  home.  W’hen  he  retired  in  I 
1955  he  was  a  vicepresident  of  ! 
Moloney,  Regan  &  Schmitt,  the  ! 
representative  firm.  For  many 
years  Mr.  Schmid  had  been  as¬ 
sociated  with  Paul  Block. 
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I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

1  Name -  § 


g  Address- 
i  City - 


m  State - Zip  Code. 

I  By - 

g  Classification _ 

I  Copy - 


g  □  Assign  a  box  number  and  mail  my  replies  daily  ■ 
I  To  Run:  Times  Till  Forbidden  | 

g  Mail  to:  9 

I  EDITOR  &  PUBLISHER  •  ISO  Third  Aveau*  •  New  York,  New  Yerii  10022  B  i 


classified  section  j 

Benefit  from  our  Vast  Newspaper  Audience  S 


A^NOU^CEME^TS 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kansas. 

JS'eicspaper  Brokers 

R.  K.  T.  LARSON  &  ASSOCIATES. 
Inc.,  more  than  75  years  workintt  ex- 
lierience  in  fast-arrowing  Zone  8  daily 
and  weekly  newspapers.  911  Westover 
Ave.,  Norfolk,  Virginia.  23507. 

Dial  (703)  627-7097  or  643-7816 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
Newspaiter  Sales.  Management, 
Appraisals.  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(205)  262-1751 


DEAN  SELLERS  sells  Ariz.  and  west¬ 
ern  papers.  625  E.  Main,  Mesa,  Ariz., 
85201.  Phone  (AC  602)  964-2431. 


CONFIDENTIAL  INFORMATION 
Daily  Newspapers  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif.  93001 


If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
wr’te  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 

JACK  L.  STOLL 

And  Associates 
6381  Hollywood  Boulevard 
Los  Angeles,  Calif.,  90028 

SALES  -  PURCHASES  -  APPRAISALS 
I’ublishers  Service,  334  Jefferson  Bldg., 
Greenslxjro,  N.  C.  274C1 


The  DIAL  Agency,  1503  Nazareth.  Kal¬ 
amazoo,  Mich.  Ph:  (AC  616)  349-7422 
"America's  No.  1  Newspaper  Broker" 

NEXIOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den,  Ala.,  35902.  Phone  546-3357. 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  "This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mt.  Pleasant,  Mich.  48858 


WESTERN  DAILIES.  WEEKLIES 
J.  A.  Snyder.  2234  E.  Romneya  Dr., 
Anaheim.  Calif.  fAC  714)  533-1361. 

VERNON  V.  PAINE 
Daily  Papers — Nation-wide  service 
899  W.  Bonita.  Claremont,  Calif.  91712 


MR.  PUBLISHER,  if  you  want  to  sell 
or  explore  the  market  and  wish  the  ut¬ 
most  in  discretion,  write  Newspaper 
Service  Company.  Inc.,  P.O.  Drawer 
12428.  Panama  City,  Fla..  32401. 

Newspapers  For  Sale 

BILL  MATTHEW,  Newspaper  Broker. 
129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE:  AC  (813)  7.33-2966 


COUNTY-SEAT  WEEKLY  in  Okla¬ 
homa.  Down  payment  $10,000.  Would 
consider  leasing  to  right  person.  Send 
inquiries  to  Box  2553,  Editor  &  Pub¬ 
lisher. 

NEW  INTERSTATE  HIGHWAYS  cre¬ 
ating  rapid  growth  potentials  for  3 
Virginia  weekly  properties  priced  from 
$15  to  $125  thousand  available  due  to 
retirements.  For  details,  R.  K.  T.  Lar¬ 
son  &  Associates  Inc..  911  Westover 
Ave..  Norfolk.  Va.,  23507. 


ANNOUNCEMENTS 
Newspapers  For  Sale 
NKftT^ALIFT'oFTSET^WEEK^ 

wide  open  area.  $76,000  gross  Ist  six 
months  and  growing  rapidly.  Needs  ad 
executive  with  business  head  for  ulti- 
mate  growth.  Present  organization  it 
newsman  backed  by  corporation  made 
up  of  local  businessmen.  Great  oppor- 
tunity  for  right  man!  Terms  if  you 
qualify.  Box  2r>91,  Editor  &  Pulilisher. 

TWIN  WEEKLIES — Large  job  shop. 
Gross  $250-$30()M.  Offset.  Daily  iwten- 
tial.  Zone  5.  Box  2656,  Eklitor  &  Pub. 
lisher. 

Newspapers  Wanted 

OFFSET  PUBLISHER.  39.  experi. 
ence<l,  seeks  small  daily  or  large  week- 
ly  with  enar-term  daily  potential  gross¬ 
ing  $250M  up.  Chart  Area  9.  Will  per¬ 
sonally  assume  management  after  sub¬ 
stantial  down  payment.  Replies  confi¬ 
dential.  Fre<l  Stannard,  1336  La  Gra¬ 
nada  Dr.,  Thousand  Oaks,  Calif,,  91360. 


NEWSPAPERS  WANTED  $200M  gross 
up.  Confidential.  Phil  Turner,  1545  N. 
Wilcox  Ave.,  Hollywood.  Calif.  90028. 

Business  Opportunities 

OWfTYolJrON^^^ 

DOUBLE  YOUR  INCOME  + 

Only  extremely  sales-minded,  talented 
individuals  or  progressive  business  men 
should  read  this  ad.  We  offer  a  fran- 
chise  in  a  county  to  publish  an  extraor¬ 
dinary  tabloid  size  newspaiier.  TTie 
advertising  market  available  is  the  hot¬ 
test  in  the  country  today.  Frnnchise  en¬ 
tails  supervision,  management,  fea¬ 
tures.  layout,  printing,  etc.  Other 
newspaper  account  procuiement  as¬ 
sistance  will  also  be  supplied.  The  cost 
of  the  franchises  are  determined  on  a 
county  basis  in  accordance  w'th  the 
formula  for  the  market  which  is  avnd- 
ahle.  Approximately  $20,000  down,  bal¬ 
ance  financed  over  a  short  periml  of 
years.  Other  matters  incident  to  the 
franchise  will  be  discusser!  upon  inter¬ 
view  with  the  principals.  Reply  to  Box 
2444,  Editor  &  Publisher. 

TOO  MUCH  BUSINE'-^S.  neod  pirlner 
to  run  two  Cal'f.  Weeklie.s.  Small  capi¬ 
tal  necessary.  Box  2651,  Editor  &  Pub¬ 
lisher. 

WELUESTABLISHEI)  Rotary  letter- 
press  plant  in  the  three  quarter  m'llion 
sales,  with  a  gross  profit  of  110^,  can 
be  improverl  by  active  management.  Ex¬ 
cellent  erjuipment  anil  'n  g  rsl  repa’r. 
Must  relocate  W'thin  9  months.  mRn.v 
suitable  locat'ons  available.  Union 
shop.  Owner  must  retir..  liecnnse  of 
health.  Principals  or  we||.qua|ifieil  re¬ 
plies.  Ixicateil  in  Wos'ern  Pa.  Box 
2649,  Editor  &  Publisher. 


NEWSPAPEK  SERVICES 

Features  Available 

IS  ARTIFICIAL  INTELLIGENCE  re¬ 
search  a  form  of  20th  century  alchemy? 
Can  you  really  reach  the  moon  by 
climbing  trees?  Voice  of  the  Robot:  a 
technology  &  science  feature  with 
pizzazz!  Satani,  1000  Tracy  Dr..  Silver 
Spring,  Md.  20904. 

Fillers 

BIG  NEWSPAPERS  use  Handy  Fillen. 
They  come  headed  and  save  time.  P.  0. 
Box  5451,  San  Francisco,  Cal.,  94101. 

Press  Engineers 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Ebepert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.  Y.  11231 
(AC  212)  JAckson  2-6105 
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Equipment  Mert 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 


Composing  Room 


Cresses  &  Machinery 


Cresses  &  Machinery 


MODEL  F4  FOTOSETTER 

1  Potdevin  Waxer  Machine 
1  Model  F4  Kotosetter  (Serial  #J66l 
(Sales  Nn.  021611F)  equipped  with; 

1  Motor  Drive 

9  Lenses — One  each  l/2x,  2/3x,  S^Jx. 

6/7x,  l.ox.  7/6x.  IVix.  2. ox,  3.ox 
9  Gear  Trains 
9  Scales 

3  Film  Carriages  (one  each  18,  30  and 
42  pical 

(  Film  Magazines  (two  each  18,  30  and 
42  pica) 

(  Film  Receivers  (two  each  18,  30  and 
42  pica) 

{  Visilite  Magazines 

2  Sorts  Boxes 

1  Lens  Extractor 
I  Developer 

AUXILIARY  EQUIPMENT 
INCLUDED 

1  Correcting  Device  (includes  18,  30 
and  42  pica  &>rrecting  Device  dies) 
1  (irrecting  Device  Vacuum  Box  (in¬ 
cludes  vacuum  pump) 

(  Punches — 18  pica  (6,  8,  9,  10,  12  and 
14  point) 

8  Punches — 30  pica  (6,  8,  9,  10,  12,  14, 
18,  and  24  point) 

8  Punches — 42  pica  (6,  8,  9,  10,  12,  14, 
18,  and  24  point) 

3  Horizontal  Knives  (One  each  18,  30 
and  42  pica) 

1  Voltage  Regulator 

ELECTRICAL  SPECIFICATIONS 

CAMERA  llOV,  AC,  60  Cycle,  1  Phase 
MOTOR  DRIVE 

220V,  AC,  60  Cycle,  3  Phase 
POWER  SHIFT 

220V,  AC,  60  Cycle,  3  Phase 

ADDITIONAL  EQUIPMENT 
INCLUDED 

I  Font— Century  Schoolbook 
1  Font —  ■'  "  Bold 

1  Font —  "  "  Italic 

1  Font — Alternate  Gothic  #1 
1  Font — Futura  Book 
1  Font — Futura  Demibold 
Several  Hundred  Misc,  Pi  sorts 
1  Reid  Magazine  Hack 
Assorted  Spare  Parts 

IVrile  or  call: 

JOHN  R.  MULDOWNEY 
25  Broad  Street 
New  York,  N.Y.  10004 
(AC  212)  944-3770 

L.  &  B.  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries:  “Ask  the  man 
who  uses  them.”  $92.95  to  $107.25. 
None  better  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St..  Elkin,  N.C. 
World’s  largest  distributor  of 
Newspaper  Form  Trucks 
Telephone:  919-835-1513 

MODEL  B  BLUE  STREAK  Linotype, 
ITS  Keyboard  &  Perforator,  $18,000 

value,  one  owner  . $7,960 

MODEL  5  LINOTYPE,  A-1  . $750 

20K  CHALLENGE  Proof  press  ..$975 
S-8  HAMMOND  Plate  Shaver  ...$1,795 
new  PHOTO-TYPOSITOR.  Save  $250 
NEW  REPREX  Repro  Proof  Press 
PERFECTION  TYPE.  INC. 

2716  Nicollet  Ave.,  Minneapolis,  55408 

model  5  LINOTYPE,  ser.  #56594, 
quipped  with  TTS  perating  unit:  Mat 
detector.  ’65;  font  of  9  pt.  Corona:  and 
TT  Ssafeties. 

LUDLOW,  ser.  #10265  :  Burnisher,  ser. 
#24.32 :  14  fonts  type,  type  cabinet  and 
many  typo  sticks.  Write  or  ‘phone: 
Alex  Washburn,  Star  Pub.  Co.,  Hope, 
Ark.,  71801. 


.  ALL  MODELS 
Linotypes — Intertypes— Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  Y.,  N.  Y.  10007 

l^Wj  UNUSED  BROWN  52  X  42*  off- 
•et  plate  developing  sink  complete  with 
rinse  system.  $200.00  f.o.b.  The  Daily 
Review.  Towanda.  Pa.  18848. 


2  Model  31  Linotypes,  57930-2 — TTS  I 
Each  with  2  Mags. — 4  Molds — -Blower  i 

—  Microtherm  Pot— Feerler — AC  Motor 

—  High  Speed  "ITS  Unit — Shaftstall  De-  i 

lector- -etc.  I 

.Model  8  Linotyiie,  No.  55452 — TTS-3 
Mags.  -4  Molds — Blower — Micro  Pot — 
Feetler  —  AC  Motor  —  High  Speed  TTS 
Unit — Shaftstall  Detector — etc. 

Model  29  Linotype  Mixer — 66113.  4/90 
Mags.  —  4  Molds  —  Mohr  Measure  — 
Blower  -Micro  Pot — Feeder — AC  Motor 
— etc. 

Model  C4  Intertype — 17118.  4  Mags. — 

4  Molds — Blower — Gas  Monomelt  Pot — 
AC  Motor. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

Engraving  Equipment 

COLOR  PHOTO-LATHE,  cost  over 
$4,000  new  in  November  ‘64.  Now  $2,- 
500  with  plates  and  lots  of  wood  base : 
also  stones  and  two  saws.  Sunnyside 
Sun.  P.  O.  Box  689,  Sunnyside.  Wash¬ 
ington  98944.  (509)  837-3701. 

’  i 

PHOTO-LATHE— READY  TO  WORK 
Many  extras,  parts.  Priced  to  sell. 
Goo<l  machine.  Gone  offset.  Advertiser- 
Democrirt,  Norway,  Maine  04268. 

12  X  IS  PHOTO-LATHE  with  acces¬ 
sories  for  sale.  Use<l  3V&  years.  Goo<l 
condition.  Priced  right,  (jone  offset. 
Daily  Citizen,  Holdrege,  Nebr.,  68949.  j 

Miscellaneous  Machinery 

OF’ESET  PLANT,  nearly  complete,  all  j 
A-1.  Press,  camera,  folder,  cutter,  etc. 
$5,000  cash.  No  tyiiesetter.  Chronicle 
Publishers,  Inc.,  P.O.  Box  4607,  Jack¬ 
sonville,  Florida  32201. 

2  JUSTOWRITER  REPRODUCERS.  9 
pt.  Galvin,  $1500  each.  Madison  Press, 
London,  Ohio  43140. 

MULTIGRAPH-MULTILITH  machine, 
model  1250,  ser.  #545675.  Rebuilt  in 
1960.  Any  reasonable  offer  considered. 
F'.O.B.  Hamilton.  Will  crate  to  ship. 
The  Ravalli  County  Bank,  224  Pinck¬ 
ney  St.,  Box  113,  Hamilton,  Montana 
59840. 

STUFFING  MACHINE  for  some  news¬ 
paper  shy  on  press  capacity.  Capable 
of  inserting  6,000  i>er  hour.  Complete 
for  $1,000.  Daily  Leader-Times,  Kit¬ 
tanning,  Pa.  16201. 


GOSS  TUBULAR  STEREO  !  HOE  SIMPLEX.  22^U' 


CASTING  BDX,  VACUUM 
BORING  MACHINE  H.D. 

Makes  Ttdiular  Plates  for 
“Series  700  &  800"  Presses  with 
Tension  Plate  Lockup 


I  40  pages — Post-war  (1948)  Single  width 
I  — 40  collect,  20  straight,  rated  30,000. 
AC  Drive.  Complete  stereo  including 
Woo<l  Vacuum  Pony  Autoplate-:— Master 
Former — Hoe  Monarch  Roller,  etc. 

Aiailuble  Oct.  15, 


JOHN  GRIFFITHS  CO.  INC.  1 

420  Lexington  Ave  .  N.Y  N.Y.  10017  |  0^^  SHULMAN  ASSOCIATES 
_  (AC  .1.)  68.-,-D,4  !  60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


Cerforator  Tape 

LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  8"  and  $.95  for  14* — all  widths 
%  f.o.b.  mill.  Cartons  only.  Order  now 
from : 

PORTAGE  NEWSPAPER  SUPPLY 
25  E.  Exchange  St.,  Akron,  Ohio  44308 

Cresses  &  Machinery 

WEB  PRESS— 22%*  X  36*  Hantscho 
— 3  rollstands,  3  perfecting  units,  offen 
oven,  chill  rolls,  double  parallel  and 
quarter  fold.  Acumeter  paster  and 
Stobb  bundler.  Two  years  old.  We  need 
space  and  must  sacrifice.  R.  W, 
Schrott,  Intelligencer  Printing  Co., 
Lancaster,  Pa.  17601.  Phone:  (AC  717) 
569-2641. 


4  UNITS— 21  Va"  cut-off 

with  folder  and  AC  drive;  low  eon- 
fftrurtion,  hiffh^npeed  Gotn,  Nub-dtrur- 
tur«M,  reels  roller  bearings  rolor 
deck  and  reverse.  Pony  Autoplate. 
Rated  at  40.000  I  PH. 

cpi*:co 

l.yndhurMt.  N.J.  07071 
N.J.  201  •4.48-3744  N.Y.  OX  5-5458 


12  UNITS  GOSS  j 

22% — Arch  Type  Units — 3  Double  Fold-  | 
ers  w  Conveyors — 8  Skip  Slitters —  i 

3  Color  Stripers — 8  Capco  Color  Foun¬ 
tains — STEREO:  8  Ton  Obround  Metal  ' 
Pot — 2  Pneumatic  Pumps — 2  Vacuum-  | 
back  Jr.  Autoplates — 2  Autoshavers —  ! 
Sta-Hi  Router.  Reasonably  priced  for 
quick  sale.  Will  divide. 

Available  Immediately 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y,  17,  N.Y.  OX  7-4590 

DUPLEX  TUBULARS 
16-page.  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 

24-page,  2  to  1  mo<lel,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page,  Unituhular  No.  724  with  color 
hump  and  complete  stereo  equipment.  , 
Available  on  or  about  September  1.  j 
1966.  ! 

LOYAL  S.  DIXON  CO.  INC.  , 
“Newspaper  Equipment  Dealers” 

11426  Penrose  St.,  Sun  Valley.  Calif. 

6  or  8  UNIT  HOE— 223/4"  ' 

4  extra  Color  Cylinders — 6  Reverses —  ^ 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con-  j 
veyor — Trackage  and  Turntables — AC  i 
Group  Drives — Located  New  Orleans —  ' 

Available  early  1967.  ' 

BEN  SHULMAN  ASSOCIATES  i 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590  : 

GOSS  HEADLINER  (1960)  | 

BARGAIN  PRICE--  ! 

EXCELLENT  CONDITION  j 

12  units,  2  double  folders,  21*  cut-off, 
all  units  reversible,  4  Ferag  conveyors,  : 
auto-pasters. 

U.S.  built,  located  in  West  Germany. 

For  further  information  contact:  I 

GEORGE  J.  BUBELA  &  COMPANY 
145  Yonge  Street.  Toronto  1,  Canada 
(AC  416)  366-4887  | 

SCOTT  24  PP.  PRESS,  double  color 
hump,  '/O  &  14  folder.  23-9/16*  cutoff, 
quick  lockup  plate  cylinders,  2  plates 
wide,  good  condition,  ideal  newspaper 
&  color  circular  press,  building  sold, 
must  move,  will  sacrifice,  former  plant 
of  East  St.  Louis  Press.  21  N.  Main, 
East  St.  Louis,  Illinois  62201.  ] 

HOE  COLOR  I 

CONVERTIBLE 

4  Units — 22% * — 3  Color  Humps — 6  Re¬ 
verses — Double  Folder — Balloon  Former 
— C-H  Conveyor — Reels  &  Pasters — AC 
Group  Drive — NEW  1952. 

Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

Lake  Erie  DIRECTOMAT  Molding 
Press.  800-ton  pressure,  double  side 
operation,  electric  heat.  Ernest  Payne 
Corp.,  31-28  Queens  Blvd.,  L.I.C.,  N.Y. 
(212)  937-1166. 

25  X  38  MIEHLE  CTYLINDER  variable 
speed.  Excellent  condition.  BARGAIN  I 
Griffice  Ptg.  (To.,  69  St.  Michael  St., 
Mobile.  Alabama  36602. 

24-PAGE  GOSS  ROTARY,  21  %*  cut¬ 
off,  with  portable  color  unit,  spare 
parts  and  rollers.  Deland  (Fla  )  Sun 
News.  I 


DUPLEX  FLATBED  PRE^SS.  8-page. 
Excellent  condition.  Maintained  by  Goss 
Co.  We’ve  outgrown  it.  Reasonable. 
Daily  Times.  Lakewood,  N.  J.  08701. 
(AC  201)  36.!-0230. 

If  anted  to  Buy 

COMPLETE  COMPOSING  ROOM  off¬ 
set  equipment  for  small  Zone  2  weekly. 
Please  state  components  for  sale.  All 
replies  kept  confidential.  Box  2588,  E<l- 
itor  &  Publisher. 

MODERN  48  PAGE  PRESS.  Give  ade¬ 
quate  description,  dimensions,  age,  pic¬ 
tures  or  sketch.  State  Price.  No  mon¬ 
strosities  wanted.  M.  A.  Wolcott,  Daily 
Iberian,  New  Iberia,  La.  70560. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y..  N.Y.  10017 
OX  7-4590 


CLASSIFIED 

Advprtixing  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  order) 

Dies  80c  per  line,  per  isiue 

mes  90c  per  line,  per  luue 

Pies  $1.00  per  line,  per  issue 

me  $1.10  per  line,  per  issue 


Add  50c  fer  bex  service 
Air-mail  service  on  box  numbers  also 
avadable  at  $1.00  extra. 

"ALL  OTHER  CLASSIfICATIONS" 

4-times  .  $1.25  per  line,  per  issue 
3-time$  $1.35  per  line,  per  issue 

2-times  .  $1.45  per  line,  per  issue 

1-time  . $1.55  per  line,  per  issue 

DEADUNE  FOR  ADVERTISING 

Tuasdoy,  4:30  PM 

Count  five  average  viords  per  Ime 
(No  abbreviations) 

Boxholders’  identity  held  in  strict  con¬ 
fidence.  and  all  replies  mailed  each  day 
as  they  are  received. 

DISPLAY— CLASSIFIED: 

The  use  of  rules,  boldface  type,  cuts 
or  other  decorations  changes  your  clas¬ 
sified  ad  to  display.  The  rate  for  display- 
classified  is  $2.50  per  agate  line — $35 
per  column  inch  minimum  space. 

Editor  &  Publisher 

ISO  TkM  Av«..  N.  Y.,  N.  T.  10022 
(AC  212)  PloaQ  2-7050 


editor  ac  PUBLISHER  for  September  17,  1966 


Help 


Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


Classified  Advertising 


Display  Advertising 


Editorial 


COPY  EDITOR.  20-hours  a  week.  Start  ' 
Feb.  1,  1967,  on  The  Daily  Iowan.  Su- 
liervise  work  of  journalism  majors.  Op- 
liortuoity  to  do  graduate  work.  201  | 
Communications  Center.  Iowa  City.  | 
Iowa,  52240. 

PHOTOGRAPHER  for  university  news-  I 
pai>er.  If  qualified,  teach  photography 
courses.  Master's  in  journalism  and  ex-  i 
perience  preferable.  Chart  Area  3.  Box  i 
2632,  Eiditor  &  Publisher. 

Administrative 


CONTROLLER  for  me^lium-size  daily 
in  western  Pa.  Lookint?  for  young  ac« 
oountant  with  E.D.P.  background  ready 
to  move  up.  Have  computer  on  order. 
Salary  $10,000+  to  start.  Send  full 
details  to  Box  2595,  Editor  &  Publisher. 


BUSINESS  MANAGER— Pacific  North¬ 
west  non-metropolitan  daily  needs  man 
capable  of  taking  complete  charge  of 
accounting,  |>ersonnel  and  purchasing  i 
plus  ability  to  su|)ervise  and  coordinate 
efforts  of  various  departments.  A  chal-  I 
lenging  position  for  the  man  who  has  | 
management  viewpoint.  Send  complete  ; 
resume,  references,  salary  requirement 
in  first  letter.  Replies  confidential. 
Write  Box  2645,  Editor  &  Publisher. 

Artisis-Cartooniats 

EDITORIAL  ARTIST 
Air  brush  ex|>erience:  kno\vle<lge  of 
layout,  design  and  type  ;  some  cartoon¬ 
ing.  Send  resume  and  salary  reciuire- 
ments  to  David  Nicholson,  Personnel 
Director,  Fort  Laudeidale  News.  320  I 
S.E.  1st  Avenue,  Fort  Lauderdale,  i 
Florida,  33302. 


Circulaiion 


(^RCULATION  MANAGER  for  rural 
evening  offst*t  daily  of  13.000  circula¬ 
tion.  Manager  of  past  12  years  pro- 
mote<i  to  new  i>osition  after  doubling 
circulation.  150  carriers,  60  newsstands  ' 

-  no  motor  routes.  City  of  12,00o  lo¬ 
cated  along  5  lakes.  Exi)erience  helpful  | 

—  not  necessary.  Prefer  sales  promotion 
backgroun<l.  Stock  sold  to  keen  em¬ 
ployees.  Fairmont  (Minn.)  Sentinel.  ' 
Ph:  (AC  507)  235-3303. 


DISTRICn*  SUPERVISOR-  If  you  have 
plenty  of  energy  and  ambition  to  get 
ahead  ;  if  you  have  successfully  handle<l 
a  home  delivery  district  promoting 
carrier  circulation:  and  w’ant  to  con¬ 
nect  with  one  of  the  fastest-growing 
<!ailies  in  the  home  delivery  field,  this 
may  be  a  gcxxl  op|)ortunity  for  you. 
Ours  is  a  6-*lay  pa|)er  in  the  Greater 
New  York-New  Jersey  area.  Inter¬ 
ested!?  Write  Box  2670,  Editor  &  Pub¬ 
lisher. 


MORNING  NEWSPAPER.  situatedl 
close  to  N.Y.C.,  wants  a  H<»me  De¬ 
livery  Manager  of  goodl  judgement, 
initiative  and  enterprise.  We  prefer 
someone  with  exjYerience.  who  knows 
the  “game”  thoroughly.  To  the  right 
l>erson.  a  i>ermanent  lYositioa  with  sul>- 
sedjuent  recognition  in  the  form  of 
higher  pay  and  promotion  is  assure<l. 
Sen<l  hriof  sketch  of  your  career,  refer¬ 
ences,  etc.,  to  Box  2673,  Editor  & 
Publisher.  Your  reply  kept  confidential. 


Direct  Factory  Representative 

Growing  company  desires 
ambitious,  circulation 
trained,  young  man  for 
executive  sales  position, 
calling  on  circulation  and 
industrial  accounts.  Travel 
4  days  per  week.  Relocate 
Area  5  at  factory  with 
salary,  expenses,  and  bo¬ 
nus.  Send  resume  in  detail 
to  Box  2515,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  SALESMAN  needed  at 
once  by  Florida  daily — 20,000  circula¬ 
tion — in  rapidly-growing  North  Central 
Florida  university  city.  Will  be  first  in 
line  for  assistant  managership,  with 
future  for  a  hard  worker  assured;  will 
share  outside  sales  responsibility  with 
manager  and  one  salesman.  Excellent 
nationally  known  company  otTering 
many  employee  benefits  and  excellent 
growth  potential.  Salary  depends  upon 
experience,  other  factors.  All  inquiries 
kept  confidential.  Contact  John  Ricket- 
son.  Sun,  Gainesville,  Fla.  32601.  (AC 
305)  378-1411. 


UNUSUAL  OPPORTUNITY  for  top- 
notch,  ambitious  display  advertising 
layout  man.  Daily  pai>er  in  Pacific 
Northwest  20,000  circulation  publishing 
200  pages  weekly.  Only  experienced 
man  to  be  considered.  Prefer  age  ^ 

bracket  of  25-35.  Must  furnish  clean  I 
bill  of  health  with  physical  examination  ' 
required.  This  opening  offers  top  pay, 
bonus,  medical  and  life  insurance  plan, 
pension  and  profit-sharing  plan.  Sub¬ 
stantial  growth  confronts  community 
and  the  newspaper  so  we  are  expanding  i 
our  staff.  Moving  expense  allowance 
provided.  All  replies  in  strictest  of  I 

confidence.  Box  2604,  Editor  &  Pub-  j 
I  Usher,  ' 

CLASSIFIED  AD  MANAGER  for  Zone 
2  aggressive  newspaper.  We  are  look-  ] 
ing  for  a  <l.vnamic  go-getter  with  ideas.  I 
We  are  not  interested  in  "si>ecials”  I 
or  "flash-in-the-pan”  results  —  hut  in  i 
good  solid  business  building.  Write 
fully  about  yourself  giving  military  i 
status  and  references  to  Box  2668.  Edi-  ; 
tor  &  Publisher.  I 


Display  Advertising  j 

RETAIL  ADVERTISING  SALESMAN  ! 
wanted  by  one  of  the  finest  daily  olfset  ' 
newspapers  in  the  U.S.  Beautiful  new 
building,  excellent  working  conditions. 
Salary  commensurate  with  ability, 
bonus  plan.  Must  be  su|)erior  in  sales 
and  layout  ability.  Send  sample  lay-  i 
outs,  complete  resume  first  letter  to  i 
Advertising  Director.  Fairbanks  Daily  ! 
News-Miner.  P.O.  Box  710,  ('airbanks,  | 
Alaska,  99701. 

RETAIL  ADVERTISING  MANAGER.  ! 
Highly  competitive  field  in  Southern  ' 
California.  Need  active,  aggressive  man 
equipped  and  determiner!  to  produce  ■ 
results.  Compensation  commensurate. 
Confidential.  Box  2530,  Editor  &  Pule 
tisher. 

SMALL  MIDWEST  DAILY  needs  dy¬ 
namic  young  advertising  salesman  who 
really  ioves  to  sell.  Starting  salary 
$8,000  annually,  plus  good  commissions 
and  all  fringes.  Send  complete  resume 
and  a  few  sample  layouts  to  Box  2544, 
Editor  &  Publisher. 

AD  SALES  DEPARTMENT  of  fast¬ 
growing  N.Y.C.  weekly  nervspaper 
needs  experienced  man  to  assist  busy  , 
advertising  manager  in  sales,  promo-  I 
tion,  planning  and  supervision.  TB  9- 
4692,  or  Box  1769,  Editor  &  Publisher.  I 


OPPORTLTNITY  TO  ADVANCE  in  ad-  ' 
vertising,  printing  sales.  Modern  Illi-  I 
nois  offset  daily  desires  salesman  who  , 
wants  to  grab  an  account  list  and  make  , 
it  grow  I  Applicant  should  be  a  leader 
in  developing  ideas  for  retail  advertis-  ' 
ers.  Salary,  incentives.  Paid  vacation,  i 
profit-sharing,  group  insurance.  Write 
or  call  J.  Gepford,  Adv.  Dir.,  Daily 
Republican,  Belvidere,  Ill.  61C08.  (815)  I 
544-2101.  j 

ADVERTISING  SALESMAN 
Prefer  Journalism  degree  and  some  ex-  , 
perience  for  opening  on  California.  ' 
suburban  daily.  Good  salary  and  ] 
chance  for  advancement.  Excellent  cli-  ! 
mate  in  San  Francisco  East  Bay  area. 
Send  resume  to  Ray  Huden,  Business 
Manager.  Herald  &  News,  P.O.  Box 
31.  Livermore.  Calif.  94551. 

ADVERTISING  SALESMAN  for  week¬ 
ly  newspaper  on  L.I.  Position  requires 
knowledge  of  layout  and  copy,  as  well  | 
as  good  sales  ability.  Salary,  expenses 
and  bonus.  Writ*  or  call:  The  Long- 
Islander.  313  Main  St..  Huntington, 
L.I..  N.Y.  11743.  (516)  HA  7-7000. 


DISPLAY 

ADVERTISING 

SALESMAN 

Immediate  opening  for  ver¬ 
satile,  experienced  adver¬ 
tising  salesman.  Perma¬ 
nent,  full-time  position. 
Job  offers  excellent  oppor¬ 
tunity,  employe  benefits. 
Apply  in  person  or  send 
detailed  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  st  &  Q  Sts., 

Sacramento,  Calif.,  95804. 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  5.  7  and  8.  Send  complete 
typewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  7  S.  Dearborn, 
Chicago,  111.  60603. 


AD  GIRL  OR  MAN  for  2r2  position 
on  8,500  circ.  Ohio  daily.  EYlucation 
or  some  experience  desirable.  Negotiate 
imy.  Must  l>e  able  to  drive  car.  The 
Daily  Standard.  Celina,  Ohio  45822. 


AD  SALES  PLUS-  Mature,  all  around 
man  to  double  as  executive  assistant 
to  publisher.  The  Weekly  Call.  Dunel- 
len,  N.J.  08812. 


DISPLAY  ADVERTISING 
SALESMAN 

Excellent  opportunity  for  salesman  limk- 
ing  for  an  oiwning  with  a  future.  Pro¬ 
gressive  newspaper,  the  best  geographic 
location  in  America.  Excellent  fringes. 
Contact  R.  E.  Pifer,  Sandusky  Reg¬ 
ister,  Sandusky,  Ohio  44870. 


LONG  ISLAND 
ANNUAL  PUBLICATION 
Op|)ortunity  for  an  accomplished,  de¬ 
pendable  advertising  salesman  to  join 
a  group  of  six  of  whom  the  top  two 
earn  better  than  $15,000.  All  on  per¬ 
centages.  Considerable  repeat  business. 
Accounts  and  areas  protected.  Good 
working  conilitions.  Situation  requires 
re.soursefullne.ss.  ambition  and  integ¬ 
rity.  Tel.  506-CH  9-1213  or  write  Box 
2664,  Editor  &  Publisher. 

Editorial 


AGRICULTURAL  EDITOR 
Expanding  weekly  trade  newspaper  of¬ 
fers  challenging  iwsition.  Agricultural 
background  or  writing  exi>erience  in 
field  essential.  Job  demanils  newswr  i- 
ing  ability,  facility  with  heads,  will¬ 
ingness  to  take  resiKinsibility.  Starting 
salary  in  $7510  to  $8500  range,  depend¬ 
ing  on  qualifications.  Prefer  family 
man.  25-45.  Write  fully,  Editor.  THE 
POULTRY.MAN.  P.O.  Drawer  A.  Vine- 
land,  N.J.  08360. 


TALENT  HUNT ;  Free  placement  serv¬ 
ice  for  able  newsmen,  backshop  help. 
Oklahoma  Press  Assn.,  3601  Lincoln. 
Oklahoma  City,  Okla.,  73105.  I’h :  405 
-I-  JA-4-4421. 


ASSISTANT  EDITOR  for  newly-or- 
gan!ze<i  publications  department  in 
Zone  5  university.  Staffed  with  artists 
and  photographers,  department’s  edi¬ 
torial  staff  works  on  variety  of  publi¬ 
cations  :  alumni  magazine,  annual  re¬ 
ports.  catalog  and  bulletins,  fund-rais¬ 
ing  materials,  departmental  brochures. 
More  opportunity  to  focus  efforts  in 
particular  areas  of  interest  as  staff 
grows.  Send  resume  and  salary  require¬ 
ments  to  Carl  Sherman.  Senior  Editor. 
Publications  Office.  Ohio  University, 
Athens.  Ohio  45701. 

EDITOR  6L  PUBI 


MAGAZINE  MANAGING  EDITOR 
state  outdoor  recreation-coriservatiog 
monthly.  Looking  for  recent  J-grad 
reliable  copy  editor,  active  outdoor,! 
man,  modern  design  layout  siiecialin. 
Good  salary  schedule.  Send  resume  to 
TEXAS  PARKS  &  WILDLIFE  magi, 
zine,  Reagan  State  Bldg.,  Auo,,n 
Texas  78701. 

EDITOR  for  educationally-oriented  cod. 
sumer  magazine.  Must  be  cap.able  writ¬ 
er,  researcher  and  reporter  as  well  ,, 
editorial  department  administrator. 
Prefer  heavy  magazine  experience.  Wi|j 
consider  newspaper  or  top  caliber  mu 
(or  woman)  who  has  been  advertiiini 
agency  principal.  Exceptional  opportun¬ 
ity  for  well  qualified  person,  ^nd 
resume  and  call  for  appointment.  Man¬ 
aging  Editor.  Dept.  5,  Bryan  Puhlict- 
tions.  Inc.,  2600  Wilshire  Blvd.,  Suite 
.310.  Los  Angeles,  Calif.  900.57.  (AC 
213)  386-8660. 


EDITOR  wanted  for  NNA  General  Ex- 
cellence  award-winning  paper  located 
in  Northern  Illinois.  Must  be  good  new, 
and  sports  man,  as  well  as  haring 
ability  to  handle  camera.  Will  train  t^ 
right  man.  Excellent  salary  and  kne- 
fits.  Contact  R.  K.  Smith.  Tilton  Pub- 
lications,  Rochelle.  Illinois  61068. 

EDITOR/REPORTER  —  Immediate  0|s 
ening  for  male/female  on  well-eetab- 
lishe<l  suburban  North  Jersey  weekly 
(circ.  4,400).  Relocation,  car  necessarr, 
$125  starting  salary.  Box  2584.  Editor 
&  Publisher. 


EXPERIENCED  REPORTER  who  cu 
cover  anything  —  and  do  it  well — for 
Virginia  afternoon  daily.  Good  pay  ud 
short  hours.  Box  2586,  Eklitor  £  Pub¬ 
lisher. 


GENERAL  ASSIGNMENT  REPORTER 
Prefer  man.  Good  opportunity  for  te- 
tKrrter  on  weekly  on  smaller  daily  who 
wants  to  move  up.  Send  summary,  clipi 
to  Nate  Uditsky,  Men.  Editor,  Pekin 
Daily  Times.  Pekin.  III.  61554. 


JOB  FOR  MANAGER-EDITOR  muh 
be  filled  about  Sept.  .30  on  established 
N.Y.  State  suburban  weekly.  Oppor¬ 
tunity  for  man  able  to  fit  new  ideu 
with  present  policy.  Editor  on  6  montlu’ 
leave:  want  experiencerl  man  to  work 
with  publisher.  Investment  possible. 
Hurry!  Write  Box  2583,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  REPORTER 
A  large  metropolitan  evening  newv 
paper  in  Zone  I  area  has  an  immediate 
ofiening  for  an  exi>ertence<l  general  iv 
signment  reporter.  Permanent  position. 
Excellent  employee  lienefits.  Box  2568. 
E<litor  &  Publisher. 


SPORTS  WRITER— Journalism  grndu- 
ate  or  e<iuivalent,  wantetl  by  high- 
quality  evening  newspai>er,  30.000 
circulation,  which  will  pay  top  salary, 
generous  fringe  benefits,  offer  advance¬ 
ment  opportunities.  Congenial  staff, 
high-quality  leadership,  b^t  working 
conditions,  in  newly  remodelled  plant, 
pleasant,  prosperous  city.  Opportunity 
for  ambitious  writer  to  use  imaginn- 
tion.  resourcefulness,  help  with  desk. 
Send  resume,  samples,  references  to: 
Journal.  Kankakee,  Illinois  60901. 


SPORTS 
Desk  Man 


Afternoon  daily  with  national 
reputation  wants  competent 
sports  copy  editor.  We  prefer 
college  graduate  with  good 
Journalism  background,  a  feel¬ 
ing  for  the  feature  approach, 
and — most  of  all — solid  editing 
skill.  Full  details,  please. 

Box  2565 

Editor  &  Publisher 

ISHER  for  September  17,  1966 
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HKLP  WANTED 


REPORTERS 


COPY  READERS 

Immediate  openings  available  for  qual¬ 
ified  reporters  and  copy  readers.  Seven- 
iu  morning  newspaper  in  Rocky 
UounUin  area.  Excellent  living  condi¬ 
tions  with  no  commuting.  Permanent 
anployment  with  good  prospects  for 
jdvancement.  Give  full  details  of  work 
•xMrience  and  educational  background 
in  first  letter  to  Box  249.i,  Editor  & 
Publisher.  This  is  an  excellent  oppor¬ 
tunity  for  young  people  working  on 
mall  newspapers  to  move  up  to  a 
metropolitan  challenge. 


SPORTS  El>ITOR  for  5Vi  day  p.m. 
daily.  Good  starting  pay.  fringe  bene¬ 
fits.  Knowledge  of  photography  useful 
but  not  essential.  Contact  Jack  Moss- 
man.  General  Manager,  The  Reirorter, 
Lebanon,  Ind.,  46052. 


ASSISTANT  CITY  EDITOR 
(tVe  just  promoted  a  man  out  of  this  job) 

A  well-established  afternoon  daily,  cir^  I 
culation  of  36.000,  needs  an  aggressive  ' 
newsman  with  good  news  judgement. 
Located  on  the  fringe  of  a  growing  | 
and  expanding  metropolitan  area  in 
Zone  6.  I 

The  paper  is  growing  and  has  definite  ; 
plans  for  expansion  as  part  of  an  ag-  | 
gressive  newspaper  group.  Many  cul¬ 
tural  Sind  recreational  activities  avail¬ 
able. 

Person  should  be  age  23  to  38;  have 
at  least  a  BS  degree,  and  3  to  5  years’ 
experience  in  reporting  and  desk  work  ; 
should  have  ability  to  direct  news  cov¬ 
erage  and  feature  editing;  should  be 
willing  and  able  to  accept  new  re¬ 
sponsibilities. 

Good  salary  and  fringe  benefits.  Send 
complete  resume  with  salary  require¬ 
ments  in  confidence  to  Box  2641,  Ed¬ 
itor  &  Publisher. 


ASSISTANT  TELEGRAPH  EDITOR  | 
Spending  Florida  afternoon  daily  I 
neris  wire  desk  assistant  as  copy  ed-  I 
itor.  for  page  layout  and  to  swing  into  I 
wire  job  two  days  a  week.  Lively  paper  | 
in  strong  news  town  with  emphasis  on  ! 
quality  heads  and  imaginative  make-up. 
1110  to  start.  Box  2626,  Eclitor  &  Pub¬ 
lisher. 


BUSINESS  WRITER-EDITOR  wanted. 
Opportunity  to  develop  own  stories, 
handle  financial  pages  for  daily  and 
Sunday  Massachusetts  newspaper.  Own 
office,  adjust  own  hours  within  40- 
hour  week.  Write  Box  2635,  Editor  & 
Publisher. 


CAPITAL  CITY  DESK  MAN  for  alert, 
multi-editioned,  northeastern  p.m. 
daily.  Bright,  editing,  accurate,  clear 
heada  Pay  and  lienefits  commensurate 
with  demands  of  job.  Box  2610,  Editor 
A  Publisher. 


COPY  DES>K  MAN  and  interesting 
reporter  assignments.  Assist  on  tele¬ 
graph  desk  (TTS  tape  and  photos). 
Experience  essential.  New  England 
daily.  Excellent  benefits.  Write  Editor, 
Morning  Record,  Meriden.  Conn., 
06453. 


EDITORIAL  WRITER/AD  MAN  , 
WANTED  BY  MAJOR  ELECTRONIC 
INSTRUMENT  MANUFACTURER  | 

No  tech  manuals,  proposals,  re-  ! 
ports.  Primary  function  to  gather 
story  ideas  from  engineers,  write 
and  place  stories  with  trade  mag¬ 
azines.  Must  have  some  knowl¬ 
edge  of  electronics  and/or  instru¬ 
ments.  Some  travel.  Experience 
in  industrial  advertising  desirable, 
to  allow  for  future  growth.  Will 
be  number  two  man  in  growing 
advertising/PR  department.  De¬ 
gree  (or  equivalent  experience) 
required.  Send  samples  of  edi¬ 
torial  writing  you  have  had  pub¬ 
lished  with  your  resume  to: 

Bob  Thompson 
P.  0.  Box  66027 
Houston,  Texas  77006 


HELP  WANTED 

Editorial 


BIG-CITY  STYLE.  i 

SMALL-CITY  LIVING  | 

The  Kingsport  Times-News,  29,000.  ! 
growing  at  better  than  1,000  a  year 
and  winner  for  the  past  two  years  of 
more  journalism  prizes  than  any  other 
Tennessee  daily,  nee<l5  bright  young 
talent  to  maintain  and  extend  this 
record.  Morning,  evening  and  Sunday, 
the  Times-News  is  an  aggressive,  local 
emphasis  paper  in  lively,  modern  for¬ 
mat,  breaking  new  ground  in  writing, 
photography  and  imaginative  news 
coverage,  with  few  sacred  cows  and  a 
strong  aversion  to  boring  readers.  Don't 
let  the  “poverty  area"  fool  you.  This 
is  a  hustling  industrial  city  less  than 
50  years  old  in  a  prosperous  lake-and- 
i  mountain  recreation  paradise.  Jobs  are 
I  available  now  for: 

DESKMAN-REPORTER  (night  side) 
with  editing  experience,  ^aptable  to 
fresh  ideas  about  layout. 

SPORTS  EDITOR-WRITER  to  help 
re-shape  the  whole  sports  package. 
FEATURE  WRITER  -  REPORTER, 
young  and  hungry. 

PHOTOGRAPHER  with  an  eye  for  I 
otfbeat,  small-camera  photo-stories  { 
and  the  imagination  to  make  prize-  ^ 
winners  out  of  routine  (ughi)  as¬ 
signments.  j 

Send  facts  and  samples  to  Managing  ; 
Editor,  Kingsport,  Tenn.,  Times-News.  | 


COPY  EDITOR — If  you  have  several 
years’  reporting  and/or  copy  desk  ex¬ 
perience,  and  are  looking  for  a  chance  I 
to  move  into  a  managerial  position.  | 
then  get  in  touch  with  us.  We’re  offer-  i 
ing  a  chance  to  advance  with  a  rapidly- 
growing  new8pat>er  near  N.Y.C.  Write 
stating  exi^erience  and  salary  require-  I 
ments.  Box  2636,  Eklitor  St  Publisher.  i 


COPY  READER  to  supervise  proof¬ 
reading  and  research  with  prominent 
Christian  organization  in  ^uthwest. 
Ebiiterienced,  college  grad  preferred.  In¬ 
teresting,  diversifi^  work  with  national 
publications;  excellent  opportunity  to 
expand  with  new  University.  Immediate 
opening.  Resume  to  Box  2625,  Editor 
&  Publisher. 


DESKMAN  wante<l  (No.  2  in  depart-  I 
ment).  Due  to  growth  we  are  transfer¬ 
ring  present  man  as  additional  general  | 
newsman.  CHean,  25,000  town,  good  | 
schools,  near  lakes,  mountains.  Pay  and  > 
fringes  high  for  area.  Valda  Ckroper,  I 
Managing  Editor,  Farmington  (N.M.)  I 
Times.  1 


EDITOR-WRITER  for  120,000  quality 
education  magazine  in  Northeast.  Job 
requires  heavy  writing,  editing,  some 
production.  Writing  and  reporting  ex- 
iwrience  more  important  than  back¬ 
ground  in  education.  Send  resume,  clips 
and  salary  requirements.  Box  2599,  Ed¬ 
itor  &  Publisher. 


EXPANDING  STAFF  on  growing 
morning  daily.  Positions  for:  experi- 
ence<l  copy  ^itor:  draft-free  general 
assignment  reporter:  woman’s  news 
feature  writer.  Send  full  resume:  Jerry 
Crawford.  Managing  E<litor,  Albuquer¬ 
que  (N.  Mex.)  Journal. 


EXPERIENCED.  ENTERPRISING, 
general  reporter  sought  for  morning 
newspaper  in  Area  3;  also  seeking  per¬ 
son  experienced  in  farm  reporting. 
Knowletigp  of  tobacco  marketing  de¬ 
sirable.  Newspaper  serves  metropolitan 
area  of  80,000.  Write  Box  2630,  Editor 
&  Publisher. 


HAVE  IMMEDIATE  OPENING  for  as¬ 
sistant  sport  writer  and  general  news 
reporter.  6'/^  day  week,  six-day  publica¬ 
tion  in  northeastern  county  seat  of 
Ohio.  Send  full  resume  to  Box  2620, 
Editor  &  Publisher. 


MANAGING  EDITOR  who  can  plan, 
lead  and  has  editorial  writing  experi¬ 
ence  wanted  for  growing  a.m.  news¬ 
paper  in  fastest  growing  area  in  Ken¬ 
tucky.  Good  opportunity  in  progressive 
fast-moving  city  that  presents  chal¬ 
lenge  to  editors.  Write  Box  2606,  Ed¬ 
itor  &  Publisher, 


editor  8c  publisher  for  September  17,  1-966 
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If  YOU  are  a  .  .  . 

REPORTER 

with  a  demonstrated  ability  for  writing 
.  .  .  and  wish  for  the  challenge  and 
opportunity  to  demonstrate  greatness  | 
.  .  .  a  major  opening  is  available  for 
you  at  the; 

EUGENE  REGISTER-GUARD 
a  Missouri  University  Award  winning 
newspaper  with  more  than  50,000  circu-  : 
lation  evenings  and  Sunday  and  growing 
bigger  every  day.  , 

A  minimum  of  a  Bachelor’s  degree  is 
required  for  this  position.  You  would 
work  in  association  with  other  highly 
trained  and  qualified  newspaper  per-  ■ 
sonnel.  Salary  of  $105  to  $175  weekly  ! 
plus  liberal  vacation,  retirement,  health  | 
and  life  insurance  programs  under  a 
Guild  Contract. 

Eugene,  second  largest  city  in  Oregon 
and  home  of  the  University  of  Oregon, 
is  a  recognized  center  for  business, 
agriculture,  wood  products  and  recrea¬ 
tion.  In  Eugene,  you  would  have  the 
challenge  and  opportunity  to  make  an 
important  contribution  to  a  growing 
metropolitan  area  in  the  temperate- 
climate  State  of  Oregon.  You,  who  are 
qualified,  are  invited  to  make  written 
application  to  the: 

Personnel  Manager 

EUGENE  REGISTER-GUARD 

P.O.  Box  1232 
Eugene,  Oregon  97401 


IMAGINATIVE  REPORTER  needed  to 
handle  special  assignments,  including 
coverage  of  county  government  in  Area 
2.  The  person  we  are  after  must  have 
several  years  of  experience  and  must 
be  a  self-starter  .  ,  .  someone  who  can 
dig  up  meaningful,  interpretive  stories 
plus  have  the  ability  to  turn  out  highly- 
readable  features  and  pitch  in  on  re¬ 
write  when  the  situation  calls  for  it. 
Send  resume  including  salary  require¬ 
ments  to  Box  2634,  Editor  &  Publisher. 


MANAGING  EDITOR— We’re  interest¬ 
ed  in  finding  a  comt>etent,  personable 
managing  editor,  who  is  capable  of  be¬ 
coming  editor  in  a  few  years.  He  would 
need  to  have  editorial  writing  ability, 
executive  direction,  good  judgment, 
imagination,  willingness  to  work  hard. 
Midwestern  evening  and  Sunday,  26,000 
circulation  in  booming  city  of  50.000. 
Send  background  to  Box  2611,  Editor 
&  Publisher. 


NEWS  EDITOR  for  10,000  p.m.  daily. 
Handle  wire,  page  layout,  staff  train¬ 
ing.  Management  progressive,  wants 
top  product.  Send  resume,  references, 
salary  re<iui  remen ts  to  Jack  Howey, 
Managing  Eclitor,  Peru  Tribune,  Peru, 
Ind.,  46970. 


RAT  RACE  GETTING  TO  YOU? 
Wyoming’s  largest  newspaper,  located 
in  the  Rocky  Mountain  west,  is  in¬ 
creasing  its  staff  and  needs  two  ex¬ 
perience  reporters  and  a  sports  writer 
immeiately  for  fast-growing,  lively 
7-day  morning  and  afternoon  newspa- 
'  pers.  Good  salary  scale,  benefits,  con¬ 
genial  staff,  and  all  this  in  an  area 
with  unparalleled  opportunities,  out¬ 
door  recreation  and  family  living.  (Con¬ 
tact:  Philip  J.  McAuley,  Star-Tribune, 
P.O.  Box  80.  Casper,  Wyo.,  82601. 


REPORTER — covering  important  mu¬ 
nicipal  and  court  beat — 20,000  morning 
daily.  New  England.  Minimum  3  years’ 
experience ;  energy  and  good  judgement 
essential  :  40-hour  week:  generous 
fringe  benefits;  congenial  colleagues, 
pleasant  community.  Box  2615,  Editor 
&  Publisher. 


REPORTER,  beginner  or  experienced, 
for  fast-growing  6-day  afternoon  daily. 
Good  pay  with  fringe  benefits.  In  the 
heart  of  the  Piedmont.  Ckmtact  Joe 
Sink.  Jr.,  The  Dispatch,  Lexington, 
N.  C.  27292. 


REPORTER,  heavy  on  sports.  10,000 
circ..  friendly  city  of  30.000.  Excellent 
university  20-miles.  Brief  resume  and 
salary  needs  to  L.  D.  Ward,  Managing 
Editor,  News-Journal,  Clovis,  N.  Mex. 
88108. 
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REPORTER — Seeking  peieon  with  1  to 
2  years’  experience  as  general  assign¬ 
ment  reporter.  Opportunity  for  young, 
hard-working  and  resourceful  individual 
to  join  a  top  news  staff  of  progressive 
New  England  daily  ...  a  lively  and 
outstanding  area  for  industrial,  educa¬ 
tional  and  cultural  opportunities.  Mod¬ 
ern  offices  and  exceptionally  fine  em¬ 
ployee  benefits.  Give  full  background, 
references  and  salary  desired.  Box  2592, 
E*litor  &  Publisher. 


REPORTER 

Some  experience  preferred.  Will  con¬ 
sider  ambitious  beginner  who  wants  to 
learn  newspapering  under  able  editors 
on  small  southern  New  England  daily. 
Box  2628,  Editor  &  Publisher. 


REPORTER  for  weekly  in  seashore 
area.  General  assignments.  Apply  at 
once.  The  Wildwood  (N.J.)  Leader. 

REPORTERS,  DESKMEN  for  daily 
newspapers  in  E&P  Zones  5,  7  and  8. 
Ebcperienced  or  qualified  beginners. 
Send  full  typewritten  resume,  refer¬ 
ences  to  Inland  Daily  Press  Assn.,  7 
S.  Dearborn,  Chicago,  III.  60603. 


SPORTS  REPORTEJR  with  about  four 
years’  full-time  experience  needed  on 
a.m.  newspaper  in  Area  3.  Some  ex- 
lierience  in  headwriting  and  layout  de¬ 
sirable.  A  good  opportunity  for  a  young 
energetic  reporter  who  knows  a  sports 
feature  when  he  sees  one.  Write  Box 
2594,  Editor  and  Publisher. 


SPORTS  WRITER  for  Va.  afternoon 
daily  (15,000)  to  assist  sports  editor  in 
covering  a  variety  of  sports.  Good 
woiicing  conditions,  near  Blue  Ridge 
mountains  and  lakes.  Prefer  man  from 
Areas  3  or  4.  Bo.x  2598,  Editor  &  Pub¬ 
lisher. 


TWO  DESK  MEN — Heavy  on  layout, 
copy  editing,  heads.  40  hours.  10:30 
p.m.  to  6:30  a.m.  $170— overtime — all 
benefits.  Will  help  relocate.  Contact : 
Her4>  Thorpe.  Morris  County  Daily  Rec¬ 
ord.  Morristown,  N.J.  0796U.  (AC  201) 
538-2000. 


WIRE  BDITOR  Southwestern  Montana 
offset  daily — afternoons  and  Sunday 
morning.  University  town  of  15,000. 
Write:  Publisher,  Chronicle,  Bozeman, 
Montana  59715. 


WIRE  EDITOR 

Small,  progressive  New  England  daily 
wants  man  or  woman  with  some  copy¬ 
editing  experience  and  interest  in  na¬ 
tional  and  world  affairs.  Responsible 
job,  congenial  staff.  Box  2590,  ^itor  & 
Publisher. 


GOOD  TRAINING  GROUND  HERE  if 
you  want  to  be  a  big-town  news  editor. 
Northern  Ill.  semi-weekly  needs  city 
editor-camera  man.  If  you  can  write 
and  don’t  know  camera,  apply  anyway, 
we  will  teach.  Will  pay  living  wage; 
more  when  you  qualify.  Man  or 
woman.  L.A.  Nye,  The  Herald,  Har¬ 
vard,  Ill.,  60033.  Letter  only. 


NEEDED  IMMEDIATELY— an  experi¬ 
enced  sports  writer  in  a  lively  metro¬ 
politan  area  of  notheastem  Ohio.  Must 
be  very  knowledgeable  of  all  major 
sports.  Good  starting  salary  —  bright 
future.  Box  2650,  Editor  &  Publisher. 


Magazine 

Writer 

Can  you  write  clearly  and  color¬ 
fully  about  non-technical  subiects? 
Want  a  chance  to  learn  and  write 
about  the  inside  workings  of  a 
fascinating  major  profession?  Like 
to  join  the  congenial  staff  of  an 
influential  national  magazine  that 
requires  and  rewards  good  writ¬ 
ing?  Starting  salary  $l0.000-$l5,000, 
profit-sharing,  best  fringes,  rapid 
advancement.  Write  fully  about 
yourself. 

Box  2646, 

Editor  &  Publisher 
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NEEDED:  SPORTS  WRITER  to  work 
on  4-man  atafT.  Experience  necessary. 
Contact :  Siiorts  Dept.,  Free  Press, 
Colorado  Sprinirs,  Colo.,  S0902. 


NEWS  EDITOR  for  Alaska  daily.  Run 
desk.  Staff  of  9.  Prior  experience  neces¬ 
sary.  Excellent  opportunity.  Send 
resume,  references  to  Box  2648,  Editor 
&  Publisher. 


NEWSPAPER  REPORTER,  with  ex- 
I>erience,  for  .2-man  bureau  in  fast- 
urowinK  central  Connecticut  town  of 
2.1.009.  Excellent  employee  benefits. 
ConRenial  colleagues.  Reply  Editor, 
Meriden  Journal,  Meriden,  Conn., 
06453. 


OHIO  8.500  DAILY  seeks  tieneral  re- 
liorter  with  stronir  lil>eral  Democratic 
convictions.  Must  drive  car.  be  re- 
s|K>nsible.  Inexperience  acceidable.  if 
idealistic.  Nejtotiate  salary.  The  Daily 
Standard,  Celina.  Ohio  45S22. 


OHIO  LARGE  DAILY.  Two  openinRS: 
Cityside  copyreader:  s|K)rtswriter.  Both 
advancement  opportunities.  Send  re¬ 
sume.  Box  2654,  Ejditor  &  Publisher. 


OUTSTANDING  OPPORTUNITY  for 
younyr  woman  for  m  post  in  women's 
department  of  one  of  the  nation’s  most 
honored  small  city  dailies.  Give  full  de¬ 
tails  in  application.  Box  2655,  Editor 
&  Publisher. 


PRESTIGE  SUBURBAN  NEWSPAPER 
chain  in  excitinyr  competitive  area  north¬ 
west  of  ChicaRo  seeks  two  experienced 
young  men  with  ideas,  ideals  to  as¬ 
sume  res|)on8ibility  for  solid  news,  fea¬ 
tures  coverage  in  growing  suburbs. 
Current  openings  resulting  from  ex¬ 
pansion,  Selective  Service.  Jobs  stress 
individual  initiative,  creativity  as  part 
of  award-winning  3.i-man  staff.  Op¬ 
portunity  for  advancement.  Attractive 
salary  schetiule  hasetl  on  education,  ex¬ 
perience.  Progressive  policies,  many 
company  benefits-  Send  resume,  sample 
clips  to:  Charles  E.  Hayes.  Executive 
Editor,  Paddock  Publications  Inc., 
Arlington  Heights.  III.  60006. 


QUALITY  MIDWEST  DAILY  has  out¬ 
standing  opportunity  for  young,  compe¬ 
tent  desk  man  to  move  into  challenging 
position  in  slot.  Have  last  word  on 
copy  and  headlines,  direct  desk,  assist 
managing  editor;  also  can  use  dedi¬ 
cated  reporter  who  wants  room  to 
breathe  and  chance  to  prove  himself. 
Paper  in  50,000  class.  Can  use  good, 
young  men  with  2  to  3  years’  experi¬ 
ence.  Girl  o.k.  as  reporter.  Box  2644, 
Elditor  &  Publisher. 


REPORTER  —  Experience  helpful  but 
not  necessary  for  young,  bright,  ag¬ 
gressive  reporter  who  wants  to  learn 
all  phases  of  city,  regional  news  cover¬ 
age  on  13.000  award-winning  offset 
daily.  Excellent  pay.  fringe  benefits 
with  job  leading  to  advancement.  Con¬ 
tact:  Ray  Stougaard.  Fairmont  (Minn.) 
Sentinel.  Ph :  (AC  507)  235-3303. 


REPORTER  —  Write  and  voice  local 
newscasts,  cover  police,  town  meetings. 
Station  100-miles  from  N.Y.  Great  op¬ 
portunity  beginner:  training  by  ex- 
Times.  network  newsman.  Salary  $85 
per  week  and  up.  Write:  F.  Smith,  141 
E.  89th  St..  New  York.  N.Y.  10028. 


REPORTER.  MAN  OR  WOMAN,  for 
staff  of  lively  morning  daily,  north¬ 
western  Pa.  Prefer  experienced,  but 
will  train  beginner.  Good  wages  and 
benefits.  Write:  James  J.  Fox.  Editor. 
The  Bradford  Era,  Bradford,  Pa.  16701. 


NEWS  LIBRARIAN:  I 

U.  S.  Information  Agency  has  opening  I 
for  News  Librarian  to  set  up  and  I 
manage  morgue  for  news  and  features  I 
writers.  College  degree  desirable  plus  I 
minimum  of  2  years'  experience  in 
large  news  morgue.  Starting  salary  of 
$7i9i.  Send  detailed  resumi  to  Boi- 
jPS-7,  U.  S.  Information  Agency, 
Washington,  D.  C.  20S47. 

An  Equal  Opportunity  Employer 
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!  REPORTER-DESKMAN  to  work  into 
IK>sition  of  news  editor.  Two  years’ 

I  experience  desiretl  but  not  absolutely  I 
necessary.  Great  chance  for  young  man  | 
to  prove  his  ability.  Will  be  given  re- 
siionsibility  for  staff :  advancement  op-  j 
portunity  wide  open.  Salary  at  least  | 
$120 — ilei^nds  upon  ability  and  experi-  ; 
ence.  Fringe  benefits  include  vacation,  ; 
paid  holidays,  and  profit-sharing.  This 
job  is  a  challenge  to  a  creative  mind ! 
Reply  to  Box  2652,  Ekiitor  &  Publisher. 


SOUTHWEST  DAILY  in  city  of  40,000 
needs  aggressive  city  hall  reporter-  j 
photographer.  Many  l)enefits.  Contact  j 
Editor,  Roswell  Daily  Record,  Roswell, 
N.  Mex.,  88201.  ' 


SPORTS  EDITOR— Beautiful  Shenan¬ 
doah  Valley  beckons  energetic  young 
men  with  all  ’round  sports  knowledge. 
Write  or  call  collect:  Ekl.  Berlin.  "The 
News-Virginian,  Waynesboro,  Va., 
22980. 


WANTED:  EDITOR-REPORTER.  Top 
salary.  Call  collect  or  write:  Eilitor, 
Current-Argus,  Carlsbad,  N.  Mex.. 
88220. 


YOL’T4G  EDITORS 

One  of  the  biggest  and  liveliest  news- 
pa|>ers  in  the  U.S.  neetls  young  copy- 
re^ers  who  want  to  move  up  from 
smaller  paiwrs.  Scale  is  $200  a  week  at 
the  top.  Unlimited  opportunity.  Zone 
5.  Box  2671,  Eklitor  &  Publisher. 


Free  Lattce 

NATIONAL  CATHOLIC  WEEKLY 
wants  to  establish  network  of  working 
newspapermen  in  all  50  states  willing 
to  handle  special  assignments  for  fea¬ 
tures  in  their  area.  Pay  for  accepted 
articles,  $100  and  up.  If  interesterl 
send  crerlentials  to  Dale  Francis.  Our 
Sunday  Visitor,  Huntington.  Indiana. 
46750. 

Operators-Machinists 

OPPORTUNITY  FOR  OPERATOR  who  | 
wants  to  semi-retire  in  the  heart  of  the 
Rocky  Mountains.  Fishing,  hunting,  and 
skiing  are  all  excellent.  You  would  set 
type  for  a  growing  weekly  for  3  to  5 
days  a  week.  Set  your  own  schedule. 
Pay  is  tops.  Steamboat  Pilot,  Steam¬ 
boat  Springs.  Colorado  80477.  Ph :  (AC 
303)  879-1502. 

MAINTENANCE  MAN  —  Mergenthaler 
photo  unit,  3  keyboards,  Linosec, 
Photon  713,  3  Fairchild  Unjustified  key¬ 
boards.  Union  or  eligible.  Contact  Ken 
Kofman,  'Times-Star,  Alameda,  Calif., 
94501. 


FLOOR  MEN  AND  TTS  OPERATORS 
needed,  night  shift,  6  P.M.  to  2  A.M. 
Good  wages  and  working  conditions, 
many  fringe  benefits.  Six  years’  ex¬ 
perience  required.  Call  or  write:  Per¬ 
sonnel  Dept.,  Peoria  Journal  Star, 
Peoria.  Illinois  61601.  Ph:  (AC  309) 
688-2411,  Ext.  379. 


JUSTO WRITER/PASTEUP  FOREMAN 
for  cold-type  offset  weekly.  Good  wages 
to  competent  individual.  Press-Journal, 
Englewood.  N.J.  Ph:  (AC  201)  568- 
1700. 


W'ANTED:  PRINTER-OPERATOR  5- 
day  daily.  Run  Linotype  and  small 
amount  of  job  work.  Clinton  Daily 
Journal  and  Public,  Clinton,  Illinois 
61727.  Phone  (AC  2171  935-3184. 


OPERATOR-PRINTER  (TTS)  for 
weekly  ”In  the  Heart  of  the  Green 
River  Valley.”  State  work  history,  pro¬ 
duction  ability,  wages,  references.  Mes¬ 
senger,  Beaver  Dam,  Ky. 


LINOTYPE  OPERATORS  or  floormen  ; 
prefer  combination  men.  Northern 
Ohio’s  fastest-growing  6-dHy  daily. 
Contact:  BtA  Vellenga,  NEWS-HER¬ 
ALD,  Box  351,  Willoughby,  Ohio  44094. 


TTS  OPERATORS  WANTED— Unjusti¬ 
fied  tape.  Scale:  $144.50  days;  $149.50 
nights.  35-hour  week;  15  days  vacation 
after  1  year.  Health  and  welfare  fund. 
60  words  per  minute  for  10-minute  test 
for  comitetency.  (Contact.  Foreman. 
Herald-Examiner,  1111  Broadway,  Los 
Angeles,  Calif.,  90054. 


INTER’TYPE  OPERATOR  for  5-day  |  PRESSMAN— Experienced  combintti* 
PM  daily.  Finger  Lakes  area.  New  press-stereo  journeyman.  37-iA  y 
kork.  Liberal  benefits,  paid  vacations.  '  week.  Night  shift.  Go^  working  cob 
etc.  Write:  Messenger,  Canandaigua,  ditions.  Times  News,  Kingsport  T.».' 
iN.  Y.  14424.  i  37662.  »  v  i»bd. 


HAVE  OPENING  FOR  LINOFILM 
technician  on  Las  Vegas  Review-Jour¬ 
nal.  Good  working  conditions  and  pay. 
Prefer  Merganthaler  trained  techni¬ 
cian.  Send  resume  to  Personnel,  P.O. 
Box  1359,  Ft.  Smith,  Arkansas. 


LINOTYPE  OPERATOR  and  ad  com¬ 
positors  for  large  country  weekly. 
Pleasant  town  of  6,000  in  southern 
Michigan  5U-miles  from  Detroit.  40- 
hour  week  guaranteed,  $3  an  hour,  18 
paid  days  off  first  year  plus  profit- 
sharing,  hospitalization,  life  insurance. 
Day  shift.  No  week-end  work.  Write 
Box  2441,  Editor  &  Publisher,  giving 
experience,  references. 


EXPERIENCED  LINOTYPE  operator, 
two  printers  for  makeup.  Paid  vaca¬ 
tions,  medical  and  life  insurance,  pen¬ 
sions  and  other  fringes.  Write:  Paul 
Yeakley,  Mech.  Supt.,  Xenia  Daily 
Gazette,  37  S.  Detroit  St.,  Xenia,  Ohio 
453s5. 


Photography 

PHOTO-JOURNALIST 
Photographer/writer  with  eye  for 
graphic  design  to  direct  expanding  PR 
photographic  operation  for  large  mid¬ 
west  company.  Position  involves  help¬ 
ing  to  plan  photos  for  publications, 
exhibits  and  other  media;  prepare  photo 
feature  articles ;  direct  large  photo 
library:  handle  photo  projects ;  assign 
and  direct  free-lance  photographers:  de¬ 
velop  broader  use  of  extensive  photo 
files.  Creative  photographer  with  cor¬ 
porate  experience  preferred.  State  sal¬ 
ary  requirements.  Box  2564,  Editor  & 
Publisher. 

”An  Equal  Opportunity  Employer” 


PHOTOGRAPHER  wanted  to  join  staff 
of  fast-growing  suburban  newspapers. 
The  man  we  want  must  have  some 
experience  on  daily  or  weekly  news¬ 
papers  with  an  emphasis  on  producing 
good  local  news  photos.  We  provide  the 
cameras  and  transportation ;  you  pro¬ 
vide  the  initiative,  imagination  and  re¬ 
liability.  We  are  locate  in  the  metro¬ 
politan  New  York  area  and  rely  heavily 
on  good  photos  in  our  local  coverage. 
Send  resume  plus  some  samples  of  your 
work  to  Box  2633,  EMitor  &  Publisher. 
State  exiierience  and  salary  require¬ 
ments. 


Press  Room 


PRESSMAN — Experienced  combination 
press-stereo  journeyman.  Days,  40-hour 
week.  Elqual  employment  employer  I 
Northeastern  Ohio.  Box  2624,  Editor  & 
Publisher. 


PRESSMEN — Goss  Headliners,  37t/.j  hr. 
work  week,  paid  holidays,  vacations, 
hospital  and  medical  insurance  after 
.30  days  ;  other  fringes  after  a  year  of 
service.  Write  Personnel  Dept..  The 
Flint  Journal,  200  E.  E'irst  St.,  Flint. 
Mich.,  48502. 


WANTED:  Combination  pressman  and 
stereotyper  capable  of  running  Goss 
tube  press.  37 '/G  hours.  Good  fringes. 
Coshocton  Tribune.  Coshocton.  Ohio. 
Phone:  Bruce  Wallace  or  George 

Carter. 


PRESSMAN — Experienced  combination 
press-stereo  journeyman.  37%  hr.  day 
work.  6  Goss  units,  newly  erected  in 
new  plant.  Contact:  Foreman,  Tlie 
News-Gazette,  Champaign.  III.,  61820. 
Ph:  (AC  217)  352-5252. 


JOURNEYMAN  for  press-stereo  opera¬ 
tion.  35-hour  week.  New  Goss  Head¬ 
liner  press.  Ideal  (Central  California 
area.  Box  2485,  Eklitor  &  Publisher. 


COMPOSITOR  -  PRESSMAN  country 
weekly  and  job  shop.  1-%  hrs.  north  of 
N.Y.C.  Berean  Press,  Highland.  N.  Y. 
12528. 


Printers 


COMBINATION  Printer-Pressman  (or 
modern  weekly  newspaper  and  job 
shop.  Ekiuipment  includes  Goss  Comet 
Letterpress  and  Webendorfer  Color  Off. 
set  Press.  Located  in  small  Southeasu 
ern  Ohio  college  town,  close  to  larger 
cities.  Elxcellent  schools.  Salary  open 
Better-than-average  opportunity  (or 
right  man.  Box  2364,  Eklitor  & 
lisher. 


COMPOSING  ROOM  FOREMAN  _ 
Young  (30  to  45).  aggressive,  experi. 
enced,  successful  Union  man  for  grow, 
ing,  medium  circulation  ^uthwen 
newspapers.  Knowledge  of  TTS  and 
photo-composition  necessary.  Oppor. 
tunity  unlimited  for  man  with  open 
mind.  Top  pay  and  fringes.  Send  (ull 
details  to  Box  2342.  Editor  &  Publisher 


EXPERIENCED  MAN— ads  and  page 
makeup.  Union  shop.  $4.92;  38%  hours 
weekly.  Anchorage  Morning  News.  Boi 
1660,  Anchorage,  Alaska  99501. 


COMPETENT  UNION  FOREMAN  on 
costs  and  efficiency  can  have  go^  home 
on  expanding  five^ay  Calif,  daily.  Give 
references  and  experience.  Box  2422, 
Eklitor  &  Publisher. 


i  GOOD  OPPORTUNITY  for  experienced 
:  man  in  ad  make-up  and  running  lino- 
■  type  to  work  for  a  top  semi-weekly 
j  newspaper  in  growing  town  of  10,000. 

If  interested  send  background  informs- 
!  tion  and  expectetl  average  weekly  earn- 
I  ings.  Democrat-Union,  Lawrenceburg 
I  Tenn.  38464. 


WORKING  FOREMANSHIP,  small 
Minnesota  daily.  Start  at  $7200  or  bet¬ 
ter  per  year,  dei>ending  upon  e.xper;. 
ence.  Many  fringe  benefits.  Close 
management  relationship.  Box  2560, 
Elditor  &  Publisher. 


GENERAL  FOREMAN  composing  room 
operation,  near  80.000  evening  daily. 
Top  paying  job  with  compensation 
based  on  ability.  Full  resume.  Box 
2443.  Editor  &  Publisher. 


PRINTER — Straight  matter  operator, 
Intertype.  Night  work.  Florida  West 
Cosmt  daily.  Write  Box  2099,  Editor  k 
Publisher. 


WORKING  FOREMAN.  6-machiiie 
shop;  5-%  days;  north  central  Ohio, 
town  of  12,000.  Open  shop.  Some  ma¬ 
chine  work.  Bo.x  2540,  Exlitor  &  Pub¬ 
lisher. 

Production 

ASSISTANT  PRODUCTION  MGR. 
-Southern  medium-sizetl  daily  seeks  ex- 
I  (lerienced  man  with  up-to-date  knowl- 
I  edge  of  computerize*!  prorluction  meth- 
I  (xls.  Mist  have  potential  to  assume 
I  managers  position  in  1-2  yrs.  Fine 
starting  salary,  benefits,  and  a  real 
chance  to  MOVE  UP  with  a  progres¬ 
sive  company.  Semi  complete  resume 
in  full  confidence  to  Box  2669,  Editor 
&  Publisher. 


PRODUCTION  MANAGER 

The  successful  applicant  will  have  had 
previous  experience  as  top  or 
man  and  must  be  bilingual 
and  Spanish).  Leadership  ability  »w 
(loter.tial  for  assuming  complete  re 
sponsibility  will  weigh  most  heavily  m 
selection. 

Salary  will  depend  upon  experience  luii 
qualifications.  Elxcellent  fringe  benefits 

Reply  to  Box  2612.  Include  resuiw 
Complete  confidentiality  assured. 


PRODUCTION  MAN— Experienced  el’ 
phases  offset  composition  through  ciij* 
era — take  charge  expanding  NYI^ 
ly  job  shop.  Box  1896,  Editor  A  tub- 
lisher. 
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Production 


Situstions  Wsnted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


printing  plant  manager  —  to 

have  full  responsibility  for  the  ad¬ 
ministration  and  oj)eration  of  a  broadly 
gquipiied  commercial  and  web-olTset 
printin^'  plant.  Must  have  full  knowl¬ 
edge  of  internal  controls,  costs,  esti¬ 
mating,  etc.,  and  have  detailed  pro¬ 
duction  background.  Plant  located  in 
Maryland.  Please  send  resume  and 
salary  requirements  to  Box  2665,  Edi¬ 
tor  &  Puidisher. 

Promotion 


COLLEEN,  DIANA.  GILLIAN. 
JOAN,  SARAH,  THELMA  (AND 
BILL)  NEED  ASSISTANT  BOSS 


Younit.  creative  gentleman  required  to 
be  second  in  command  of  young,  crea¬ 
tive  promotion  department  (average 
age — 26)  at  The  Washington  Star,  the 
award-winning  newspai>er  in  the  Na¬ 
tion’s  Capital. 


The  work  of  The  Star’s  promotion  de- 
IMirtment  is  highly-regarded  within  the 
newspaper.  There  is  room  for  an  as¬ 
sistant  director  with  writing  experience 
and  talent  ...  to  take  a  free  hand  at 
creating  radio,  tv,  direct  mail,  house 
ads  and  trade  campaigns  in  all  aspects 
of  newsi)aper  promotion :  editorial,  ad¬ 
vertising  and  circulation.  The  copy¬ 
writers  and  artists  here  are  talented 
and  bright.  The  communication  between 

departments  is  good . there  is 

little  red  tape  in  getting  things  done 

. lots  of  spirit  and  goodwill 

. busy  office . few  and 

friendly  bosses.  In  short  the  “situation 
you  will  inherit”  right  now  is  excel¬ 
lent.  We  are  particular- -but  you  could 
lie  our  nfan. 


Contact  the  Promotion  Director,  A1 
Schrader,  The  Evening  Star.  225  Vir¬ 
ginia  Avenue,  S.  E.,  Washington,  D.  C. 
20003.  (AC  202)  LI  3-6000. 


THE  MIAMI  HERALD  has  an  immedi¬ 
ate  oiiening  in  its  centralized  promo¬ 
tion  department  for  a  writer  to  handle 
news  and  circulation  promotion,  includ¬ 
ing  carrier  material.  Must  be  creative 
and  strong  on  ideas.  Send  samples  with 
letter  of  application  to  Earl  R.  Truax, 
Jr.,  Promotion  Dir.,  The  Miami  Herald, 
Miami,  Florida  83101. 

Public  Relations 


FAMOUS  RESORT  has  position  for 
young,  25-30,  versatile  news  and  fea¬ 
ture  writer,  preferably  married,  to 
write  travel  releases  and  feature  ar¬ 
ticles  for  consumer  and  trade  press. 
Two  to  four  years'  newspaper  experi¬ 
ence  with  some  sports  background  de¬ 
sirable.  Position  requires  living  outside 
U.S.A.  Salary  up  to  $135  weekly,  de¬ 
pending  on  qualifications  and  experi¬ 
ence.  Excellent  opportunity  in  ideal 
location.  Send  complete  resume  to  Box 
2600,  Editor  &  Publisher. 


PUBLIC  INFORMATION  OFFICER  — 
Township  High  School  District  No.  207, 
Dempster  Street  and  Potter  Road,  Park 
Ridge,  Illinois,  has  an  immediate  open¬ 
ing  for  a  man  or  woman  to  serve  as 
a  public  information  officer.  Applicants 
should  be  exiierienced  in  journalistic 
writing,  in  the  preparation  of  printed 
materials,  and  should  also  have  a 
strong  interest  in  education.  Salary 
range  to  start  $8,000-$10.000  (12 

months).  For  additional  information 
call  or  write  Ralph  J.  Frost,  Jr.,  As¬ 
sistant  Superintendent.  (AC  312)  825- 
4484. 


PR,  ADVERTISING  WRITER 
Corporate  public  relations-advertising 
department  of  a  lending  organization 
in  the  health  care  industry  has  im- 
me<liate  oiwning  for  an  individual  with 
strong  writing  talent.  Age  24-30,  with 
college  degree  in  journalism,  adver¬ 
tising  or  English.  Newspaper,  adver¬ 
tising  copy,  or  public  relations  writing 
experience  essential.  Must  have  ability 
to  analyze,  communicate,  and  imple- 
P**^*''  relations/ advertising  copy 
nws.  Good  salary  plus  complete 
fringe  benefits.  Send  letter  to  Mr. 
R-  V.  Seaman,  Jr.,  Vice  President, 
Personnel. 

AMERICAN  HfbSPITAL  SUPPLY  CORP. 
1740  Ridge  Ave.,  Evanston,  III.  60201 
An  Equal  Opportunity  Employer 


Academic 


VETERAN  TEACHER,  writer,  editor, 
publisher.  Terminal  degree.  Box  2661, 
Editor  &  Publisher. 


Administrative 

GENERAL  MANAGER— #2  man  on 
successful,  computerized,  photo-com¬ 
posed  daily-weekly  group  seeks  #1  spot 
on  medium-size  daily.  Young,  percep¬ 
tive,  cost-conscious.  Family  man  active 
in  community.  Will  relocate  for  right 
challenge.  Box  2617,  Editor  &  Pub¬ 
lisher. 


Exiwrienced,  Seasoned,  and  Mature 
PUBLISHER-GENERAL  MANAGER 
Trainetl  in  all  phases  of  oiierations  on 
small,  medium,  and  metropolitan 
dailies.  Seed  post  on  medium  daily. 
Realistic  compensation.  Box  2666,  Edi¬ 
tor  &  Publisher. 

Circulation 


CIRCULATION  MANAGER,  26  years’ 
experience  in  ALL  phases  of  circula¬ 
tion,  desires  position  with  challenge. 
Available  imm^iately.  Box  2573,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  desires  ad¬ 
vancement  to  larger  paper  or  admin¬ 
istrative  duties.  Aggressive,  congenial 
and  responsible  leader  with  outstanding 
record  that  can  manage  department 
better,  more  efficiently  and  economi¬ 
cally.  20  years’  experience  in  all  phases 
of  circulation,  top  references.  Box  2629, 
Editor  &  Publisher. 


EXECUTIVE  TEAM 
DEPARTMENT  HEAD  &  ASSISTANT 
Thoroughly  experienced,  with  a  solid 
background  of  circulation  increases.  A 
present  or  potential  circulation  of  100,- 
000  and  a  top  product  are  both  a  must. 
Your  confidence  will  be  respected.  Box 
2609,  Editor  &  Publisher. 

Editorial 


ASSIGNMENT  IN  ASIA 
Experienced  reporter-photographer 
wants  to  cover  Viet  Nam  and  Asian 
hot  spots.  Box  2546,  Bklitor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  seeks  challenging 
position  on  aggressive  daily.  Complete 
knowledge  of  what  it  takes  to  produce 
top-notch  section.  Box  2527,  Editor  & 
Publisher. 


ARMY  DISCHARGE  ’67.  Editor  award¬ 
winning  GI  paper  in  (jiermany.  Pre- 
army  pro  background.  Layout,  photo, 
yes.  J.  M.  Roemer,  HHB  32  AADC, 
APO  N.Y.  09227. 


REPORTER  -  PHOTOGRAPHER.  37, 
BAJ,  9  years’  experience,  tired  of  work¬ 
ing  with  and  under  incomiietents.  Mar¬ 
ried,  no  children.  Will  relocate.  $140 
week  minimum.  Box  2557,  Editor  & 
Publisher. 


CITY  EDITOR— 52,000  A.M.  Manage¬ 
ment  status.  API  trained.  Seeks  ad- 
vancement,  preferably  South,  South¬ 
east,  but  wanting  salary,  opportunity 
Skilletl  in  management,  planning  and 
production  all  news  side  phases.  Box 
2639,  Editor  &  Publisher. 


CULTURAL  EXPLOSION! 

Are  you  with  it?  Highly  qualifietl  critic- 
columnist,  38,  can  bring  you  incisive, 
knowledgeable  coverage  of  music,  the¬ 
ater,  dance,  the  cultural  scene.  5',4[ 
years’  experience  as  chief  critic  on 
large  metropolitan  daily;  3  years  as 
contributing  editor,  leading  national 
music  weekly.  Outstanding  academic 
and  professional  background,  excellent 
references.  Box  2608,  Editor  &  Pub¬ 
lisher. 


DESKMAN/WRITER,  33,  with  13 
solid  years  on  all  desks,  beats;  6  years 
overseas;  strong  on  light,  heavy  fea¬ 
tures.  rewrite.  Married.  Wants  chal¬ 
lenging,  stable  job  with  Metro  paper, 
magazine  or  supplement.  Now  working 
in  Europe.  Will  be  in  U.S.  late  Oct. 
Box  2658,  Eklitor  &  Publisher. 


editor  ac  PUBLISHER  for  September  17,  1966 


Editorial 


Free  Lance 


MR.  WEEKLY  PUBLISHER:  Can  you 
use  a  smart,  all-around  newspaperman  ?  i 
I  can  work  3  days  a  week  now,  a  full  , 
xveek  later.  Prefer  Zones  2  and  1.  Box 
2623,  Editor  &  Publisher. 


NEED  A  GOOD  FOOD  EDITOR,  fa¬ 
shion  and/or  feature  writer?  I  have 
excellent  references.  Calif.,  or  Fla.  pre¬ 
ferred.  Box  2597,  Editor  &  Publisher. 


EDITORS:  If  you  are  willing  to  train 
an  ambitious  33-year-old  beginning 
writer  who  matured  late — is  not  a 
clock  watcher  and  loves  to  write — then 
drop  me  a  line.  Single,  two  years  col¬ 
lege.  Sal  Raguso,  350  Geary  St.,  San 
Francisco,  Calif.,  94102. 


EMPHASIS  ON  YOUTHFUL  IDEAS 
Ex|>erienced  fashion  editor  desires  work 
on  Boston  area  newspaiwr — reporting 
and  feature  work.  BA  Journalism.  Box 
2657,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  (books, 
magazines,  newspapers),  32,  with  top 
popular,  educational,  and  p.r.  writing 
credits,  going  free  lance.  Desires  part-  j 
time  Siting  or  writing  duties  ns  a  i 
consistent  base.  Chicago  area.  W’rite  ' 
Box  2653,  Ekiitor  &  Publisher.  | 

I  CAN  DO  THE  WORK  OF  TWO  copy  j 
readers.  Let  me  prove  it.  Box  2659, 
Editor  &  Publisher. 


MIDWEST:  Award-winning  executive, 
now  employed  leading  Eastern  metro 
daily,  desires  to  relocate  ns  editor  of 
good  me<lium  daily  in  his  native  Mid¬ 
west.  Experienced  all  phases  newsroom 
management.  Box  2660,  Editor  &  Pub¬ 
lisher. 


I’BIZK-WINXIXG  REPOUTKK  OX  Tt.MI.Y, 
EDITOR  OF  SOPHISTICATED  WEEKLY— 
leaving  NYC.  Married,  25,  BA,  3% 
years’  daily  rewrite,  ^ats,  features: 
also  offset,  layout,  copy,  photo.  Need 
minimum  $155  as  daily  reporter  or 
weekly  e<litor  in  Area  1  or  Canada. 
Bo.x  2578,  Editor  &  Publisher. 


NOTHING  EXOTIC— Just  fast,  solid, 
reliable  coverage  of  Pennsylvania  sub¬ 
jects  for  national  magazines,  newspa¬ 
pers.  Dick  Haratine,  1316  State  St., 
Harrisburg,  Pa.,  17103.  Ph.  (717)  233- 


REPORTER-PHOTOGRAPHER,  Hong 
Kong-based,  seeks  newspaper,  maga¬ 
zine,  trade  paper  assignments  beginning 
Dec.  1,  Hong  Kong,  Tokyo,  Manila, 
S.E.  Asia.  Box  2566,  Editor  &  Pub¬ 
lisher. 


CRACK  N.Y.  NEWSMAN  available  as 
correspondent,  stringer,  for  features, 
interviews,  research,  legwork.  Box 
2643,  Editor  &  Publisher. 


IMPORT  SCIENTIFICAL  WRITER 
offers  interesting  divulging  articles,  in 
Spanish,  for  Press  Agencies.  Write: 
Dr.  Lorente,  Alberto  Aguilera  23, 
Madrid  15,  Spain. 

Production 


PRODUC'TION  MANAGER  or  ASSISTANT; 

MECHANICAL  SUPERIN’TENDENT 
Proven  supervisor  —  experienced  hot 
metal,  cold  tyite,  offset,  ’ITS.  University 
grad.,  family  man,  early  40’s.  Resume 
on  request.  Prefer  Western  States.  Box 
2627,  Editor  &  Publisher. 


MECHANICAL  SUPERINTENDENT  - 
hot  and  cold  type  experience.  Plioton 
maintenance,  pasteup,  camera  and 
platemaking.  Knowledge  of  offset  press, 
j  Low  page  cost  record.  Western  states. 
I  Box  2571,  Editor  &  Publisher. 


I  PRODUCTION  MANAGER  -  Good 
health,  age  48,  Pressroom  background. 

I  Supervisory  experience:  stereo,  press. 

mailroom:  4  years’  printer.  Have  done 
I  offset.  VV'ill  relocate  large  or  small 
daily  or  |>eriodical.  Box  2663,  Etiitor  & 
j  Publisher. 

^  Public  Relations 


REPORTER -PHOTOGRAPHER,  back 
from  Viet  Nam  since  Feb.,  wants  to 
return.  Last  3  winters  in  Japan,  Hong 
Kong,  Korea,  Taiwan.  Viet  Nam.  Have 
paid  transportation.  Box  284,  Newark, 
Ohio  43055. 


I  A.M  LOOKING  FOR  A  PR  POST 
offering  a  substantial  challenge.  Do  you 
need  a  good  man?  I  think,  1  write,  1 
siieak.  I  can  be  very  valuable  to  you. 
Salary’s  secondary.  Age  50.  N.Y.C. 
metro  region  preferred.  Box  2589,  Ed¬ 
itor  &  Publisher. 


VETERAN  NEWSMAN,  overseas 
Euroiie  and  Asia  for  10  years,  seeks 
staff  position  as  overseas  corres|)on<lent 
for  major  newspaper  or  wire  service. 
Fifteen  years’  experience.  Top  writer 
or  editor.  College.  Available  now.  Box 
2662,  Editor  &  Publisher. 


WOMAN  REPORTER.  25.  seeks  new 
challenge  on  midwest  daily.  Box  2667, 
Editor  &  Publisher. 


YOUNG  WOMAN.  ’65  J-GRADUATE 
seeks  job  as  information  writer  in  pult- 
licity  or  PR.  Short  newspaper  and  PR 
experience,  but  long  on  ambition.  Pre¬ 
fers  Area  2  (Central  New  Jersey).  Box 
2619,  Editor  &  Publisher. 


ASSISTANT  MANAGER  PR,  major  oil 
company,  seeks  position  in  Spain  or 
Latin  America.  Age  32,  single.  Fluent 
Spanish.  Box  2647,  Editor  &  Publisher. 
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Shop  Talk 


at  Thirty  APME  Board 

Slate  Is  Posted 


A’itt,  SItrevt  part 


By  Robert  U.  Bro^ii 


The  Follow-Up 


Typical  of  what  the  newspaper 
business  is  up  against  in  its  at¬ 
tempt  to  sell  newspaper  adver¬ 
tising  to  a  burgeoning  crop  of 
advertising  agency  people  w’ho 
have  been  weaned  on  radio  and 
television  is  the  still-wet-behind- 
the-ears  big  shot  at  a  so-called 
“major”  agency  commenting  to 
a  group  of  newspaper  represen¬ 
tatives  (delivering  the  latest  Ad 
Bureau  pitch,  incidentally) : 
“I’m  sorry,  but  I  still  don’t 
understand  the  difference  be¬ 
tween  Hi-Fi  and  SpectaColor.” 

If  you  had  asked  him  the  dif¬ 
ference  between  FM  and  AM 
radio,  or  UHF  and  VHF  tele¬ 
vision,  he  probably  would  have 
given  you  a  detailed  answer 
without  delay.  Undoubtedly,  he 
never  had  cause  to  know  the 
difference  between  offset,  letter- 
press  and  rotogravmre,  but  the 
important  fact  is  that  he  never 
took  the  time  to  find  out  about 
that,  or  about  pre-prints. 

On  the  other  hand,  perhaps 
it  is  too  easy  an  assertion  to  say 
“he  never  took  the  time  to  find 
out”  because  his  interests  and 
his  expenditures  were  mainly 
in  the  direction  of  the  new 
glamor  medium.  Perhaps  the 
fault  lies  with  newspaper  .sales¬ 
men  who  never  made  the  follow¬ 
up  call  after  their  initial  pitch 
about  newspaper  advertising. 

The  trouble  with  a  lot  of 
newspaper  promotion,  and  many 
newspaper  salesmen  tend  to  for¬ 
get  this,  is  that  after  you  hit  a 
home  run  you  have  to  touch  all 
the  bases.  Too  many  of  us  hit 
the  grand  slammer  then  we  go 
back  to  sit  it  out  in  the  dugout. 
We  are  either  too  content,  or 
shy,  or  complacent  to  ask  the 
first  basemen,  etc.,  all  around 
to  the  catcher,  what  they 
thought  about  our  treatment  of 
that  pitch. 

In  our  business,  you  may  have 
a  hit  but  it  doesn’t  show  up  on 
the  score  board  until  the  circuit 
is  completed  and  the  order  is  in. 


color  or  in  black  and  white. 
Copies  were  to  be  delivered  per¬ 
sonally  to  advertiser  and  agency 
personnel  to  highlight  creativ¬ 
ity  in  current  newspaper  adver¬ 
tising — some  of  the  best  of  what 
is  appearing  around  the  country 
to  which  all  admen  may  not  be 
exposed  —  and  to  encourage 
greater  creative  use  of  the 
medium. 

It  is  distressing,  however,  to 
be  told  that  this  “grandslam” 
promotion  will  be  a  one-day 
wonder. 

Approximately  2,000  news¬ 
paper  salesmen  and  executives 
were  lined  up  to  make  the  key 
calls  with  this  new  sales  tool. 
Certainly,  those  same  men 
should  plan  for  the  type  of 
follow-up  that  they  would  de¬ 
mand  from  salesmen  working 
for  them. 

Why  not  rotate  the  “team?” 
Instead  of  having  the  same 
newspaper  men  call  on  the  same 
agency  men,  have  them  all  take 
“two  steps  to  the  right”  and 
next  week  ring  the  doorbell  of 
the  guy  next  door  to  the  first 
man  they  saw^? 

We  understand  other  events  of 
this  kind  are  being  planned  by 
the  Bureau.  Great!  But  lets  not 
forget  the  follow-up  now. 


Grover  Hall  Quits, 
New  Editors  Named 


“Operation  Creative  News¬ 
paper,”  the  latest  pitch  of  the 
Bureau  of  Advertising  and  the 
brightest  sales  idea  since  crea¬ 
tion  of  the  “National  Sales 
Force”  five  years  ago,  is  a  real 
door  opener. 

Sales  staffs  of  member  news¬ 
papers,  representative  firms, 
and  the  Bureau  were  geared  to 
distribute  this  52-page  Creative 
Newspaper  containing  a  multi¬ 
tude  of  imaginative  copy  ideas 
for  use  of  newspaper  ads  in 


The  nominating  committee  of 
the  Associated  Press  Managing 
Editors  Association  has  selected 
16  APME  members  as  nominees 
for  eight  positions  of  the  APME 
Board  of  Directors  to  be  filled 
by  vote  of  the  members  at  the 
San  Diego  convention,  Nov.  15- 
19. 

Those  attending  the  conven¬ 
tion  may  v’ote  in  person.  Others, 
who  have  qualified  for  APME 
inembership  by  attending  one  of 
the  last  three  conventions,  may 
vote  by  proxy. 

The  chairman  of  the  1966 
Nominating  Committee  is  Henry 
MacLeod,  Seattle  Times.  Other 
members  are  Clayte  Binion, 
Houston  Chronicle ;  Creed  C. 
Black,  Chicago  Daily  News; 
Woodrow  Price,  Raleigh  News  & 
Observer;  and  Norris  Vagg, 
Rochester  Democrat  &  Chronicle. 

Nominated  for  directors  from 
the  general  membership,  seven 
to  be  elected,  are: 

Charles  L.  Bennett,  Oklahoma 
City  Oklahoman  and  Times. 

Robert  P.  Clark,  Louisville 
Times. 

Ernest  Cutts,  Charleston 
(S.  C.)  Evening  Post. 

Bennett  De  Loach,  Tampa 
( Fla. )  Times. 

James  R.  Doran,  Harrisburg 
(Pa.)  Patriot  and  News. 

Tenney  S.  Griffin,  Valdosta 
(Ga.)  Times. 


BOOMER 


Montgomery,  Ala. 

William  H.  McDonald,  assist¬ 
ant  editor  of  the  Montgomery 
.Advertiser  for  10  years  before 
being  named  editor  of  the  Ala¬ 
bama  Journal  editorial  page 
three  and  one-half  years  ago, 
has  been  named  editor  of  the 
Adv’ertiser  editorial  page  to  re¬ 
place  Grover  C.  Hall  Jr.,  who 
resigned. 

Ray  Jenkins,  managing  editor 
of  the  Alabama  Journal,  was 
named  editor  of  the  editorial 
page  of  that  newspaper.  He  came 
to  the  Journal  as  city  editor  in 
19.59  and  was  named  managing 
editor  in  1961.  A  Nieman  Fellow 
last  year,  he  studied  at  Harvard 
University.  Before  coming  to 
Montgomery,  he  had  covered  the 
Phenix  City  story  which  won 
a  Pulitzer  Prize  for  the  Colum¬ 
bus  (Ga.)  Ledger. 

Hall  joined  the  Advertiser 
staff  in  1935.  For  several  years, 
prior  to  purchase  of  the  papers 
by  Carmage  Walls,  he  was 
editor-in-chief  of  both  the  Ad¬ 
vertiser  and  the  Journal. 


-4.  L.  Hewitt,  Shrev<  port 
(La.)  Times. 

Orville  Lomoe,  Duluth  (Minn.) 
Herald  and  News  Tribune. 

Henry  MacLeod,  S<attle 
(Wash.)  Times. 

Kenneth  W.  Michael,  Perth 
Amboy  (N.  J.)  News. 

Larry  Newman,  Dayton 
(Ohio)  Daily  News. 

Charles  S.  Rowe,  Fredericks¬ 
burg  (Va.)  Free  Lance-Star. 

Joe  R.  Seacrest,  Lincoln 
(Neb.)  Journal. 

Dean  Stone,  Maryville -Alcoa 
(Tenn.)  Times. 

Bennett,  Cutts,  Griffin  and 
MacLeod  are  incumbents. 

Nominated  to  represent  cities 
of  less  than  50,000  population 
one  to  be  elected,  are: 

Clinton  C.  Blackwell,  Gulfport 
(Miss.)  Daily  Herald. 

Hu  Blonk,  Wenatchee  (Wash.) 
Daily  World. 


2  Papers  Publish 
Joint  Sunday  Edition 


The  first  issue  of  the  Sunday 
Herald-Times  new  Sunday  edi¬ 
tion  of  the  Bloomington  Daily 
Herald  Telephone  and  Bedford 
Daily  Times  Mail  was  published 
Sept.  11.  It  contained  112  pages 
including  "Family  Weekly”  a 
local  magazine  and  8  pages  of 
comics.  It  is  published  here  as  a 
joint  news  operation  of  both 
dailies.  The  editor  and  publisher 
is  Perry  Stewart.  Both  papers 
are  members  of  the  South  Bend 
Tribune  organization. 


Wo,  /  haven* t  got  a  husband . . .  but  /  do  have  a  tvife.** 
EDITOR  8C  PUBLISHER  for  September  17, 


Somebody  loves  a  loser 


The  Bell  Telephone  Hour  has  been  on 
radio  and  television  for  26  years.  In  its  radio 
heyday,  it  had  as  many  as  7  million  listeners 
on  some  memorable  Monday  nights. 

Since  moving  into  television  in  1959,  it 
has  been  a  shaky  performer  in  Nielsen  rat¬ 
ings.  Last  year,  we  averaged  12  million 
viewers  per  show— far  below  the  33  million 
average  of  the  top  ten  network  shows. 

Despite  our  anemic  ratings,  we  hang 
doggedly  to  the  idea  that  the  millions  who 
seek  fine  music  and  musicianship  on  TV  are 
splendid  citizens  who  make  a  lot  of  telephone 
calls,  and  that  The  Telephone  Hour  is  a  good 
advertising  buy  for  A.T.&T. 

This  season,  we’ll  be  back  again— losing 
viewers  to  the  Pow!  Crunch!  Zonk!  shows— 


with  a  new  musical  excursion.  Usually,  we’ll 
set  forth  with  mike  and  camera  to  involve 
TV  viewers  at  firsthand  in  some  of  the  ex¬ 
citement  of  the  music  world.  Visiting  places 
of  musical  renown.  Filming  intimate  profiles 
of  great  artists  at  work.  Documenting  major 
musical  events,  here  and  abroad.  Bringing 
back  15  hours  of  musical  experiences.  Per¬ 
haps  not  every  show  will  be  distinguished. 
But  that’s  what  we’ll  be  trying  for. 

In  the  TV  ratings  race,  we  may  be  backing 
a  loser.  Whether  you’re  a  music  buff  or  not, 
you  may  find  some  excitement  in  joining 
our  exploration  of  the  world  of  fine  music. 
Tune  in  and  give  it  a  try. 

Premiere  program,  Sunday,  Sept.  25, 
6:30  p.m.,  EDT,  on  NBC.  In  color. 


AT&T® 


Bell  System 

American  Telephone  &  Telegraph 
and  Associated  Companies 


The  14th  Annual  Competition 


l*hot(i  by  Milton  J.  Pike 


Scripps- Howard  Ernie  Pyle  Memorial  Award  for 
Newspaper  Writing  during  the  year  1966  most 
nearly  exemplifying  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle. 


SCRIPPS-HOWARD  FOUNDATION 

1121  Central  Trust  Tower,  Cincinnati,  Ohio  45202 

Give  light  and  the  people  will  find  their  own  way. 


Competition  for  $1000  cash  award  and  medallion  plaque.  1966  entry  dead¬ 
line...  November  15.  Any  U.S.  newspaperman  or  woman  may  be  nomi¬ 
nated  for  an  award  by  a  newspaper  or  newspaper  reader.  Nominations  of 
candidates  for  an  award,  includinjr  clippinirs  or  tear  sheets  of  candidate’s 
work  published  during  1966  and  a  biographical  sketch,  should  be  .sent  to: 


ERNIE  PYLE  MEMORIAL  AWARDS 
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